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Advanced Accountancy Volume-I, 12e 

Dr S N Maheshwari, CA Sharad K  
Maheshwari & Dr Suneel K Maheshwari

About the Book
Over the years Advanced Accountancy has emerged as the definitive and comprehensive 
textbook on accountancy as it completely meets the requirements of students preparing for 
B.Com, M.com, MBA, BBA and professional examinations conducted by different institutions, 
such as the Institute of Chartered Accountants of India, the Indian Institute of Bankers, the 
Institute of Company Secretaries of India, and the Institute of Cost Accountants of India.

Salient Features
• Updated position regarding 27 operational Accounting Standards issued by 

the Institute of Chartered Accountants of India and 40 Indian Accounting 
Standards (Ind AS) notified by the Ministry of Corporate Affairs including soon 
replacement of Ind AS 104 by Ind AS 117: Insurance Contracts. 

•  The Schedule for Implementation of Ind AS in view of convergence of Indian 
Accounting Standards with International Financial Reporting Standards 
(IFRS).

•  Strengthening and updating of the text material in the light of new accounting 
standards.

•  Latest questions and problems from examinations conducted by different 
professional bodies and universities. 

ISBN: 9789356746312  |  Price: ` 899  |  Pages: 1360  |  Size: 6.5" X 9.25" (Paperback)
Contents

Section-1: Accounting Principles and 
Processes • Meaning And Scope of 
Accounting • Accounting Principles 
• Journalising Transactions • Ledger 
Posting And Trial Balance • Sub-Division 
Of Journal • Negotiable Instruments  
• Bank Reconciliation Statement  
• Matching Concept • Capital And 
Revenue • Final Accounts • Rectification 
Of Errors • Accounting Concept Of 
Income • Depreciation, Provisions And 
Reserves • Advanced Final Accounts  
• Sectional And Self-Balancing Systems 
• Accounts Of Non-Profit Making 
Organizations • Single Entry System

Section 2: Special Business Accounting  
• Consignment Accounts • Joint Venture 
Accounts • Account Current And 
Average Due Date • Inventory Valuation 
• Hire Purchase, Lease And Instalment 
Purchase Systems • Branch Accounts  
• Departmental Accounts  
• Royalty Accounts • Insurance Claims  
• Contract Accounts • Insolvency 
Accounts • Introduction  To Government 
Accounting • Miscellaneous Accounts

Section 3: Partnership Accounts  
• Fundamentals • Reconstitution Of 
Partnership Firms - I (Admission)  
• Reconstitution Of Partnership Firms - II  

• (Retirement, Death And Amalgamation) 
• Dissolution Of Partnership Firms 

Appendices
  I: Guidance Note On Terms Used In 

Financial Statements
 II: Present Value Of `1
III: Periodic Deposit Which Will Amount To `1
IV: Present Value Of `1 Received Annually 

For N Years
 V: Periodic Payment Required To Amortize 

`1 And Interest

S N Maheshwari is presently Professor Emeritus & Academic Advisor, Delhi Institute of Advanced Studies, Delhi. He is also the Chairman, 
Indian Society of Accounting and Management, New Delhi. He has a long and distinguished  career.
S K Maheshwari has more than two decades of teaching, research and industry experience. 
Sharad K Maheshwari is currently practising as a Chartered Accountant at Gurugram, Haryana.
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Advanced Accountancy  
Volume-II, 12e 

Dr S N Maheshwari, CA Sharad K  
Maheshwari & Dr Suneel K Maheshwari

About the Book
Over the years Advanced Accountancy has emerged as the definitive and 
comprehensive textbook on accountancy as it completely meets the requirments 
of students preparing for B.Com, M.Com, BBA, and professional examinations 
conducted by different institutions, such as the institute of Chartered Accountants of 
India, the indian institute of Bankers, the institute of Company Secretaries of India, 
and the institute of Cost Accountants of India.
Salient Features
•  Enactment and enforcement of the Companies (Amendment) Acts, 2019 & 2020.
•  Changes notified by Reserve Bank regarding Bank Rate, Statutory Liquidity Ratio, 

Classification of Advances etc.
•  Introduction of proforma Statement of Changes in Equity in Schedule II and Changes 

in Schedule V regarding management remuneration.
•  Changes in Rules relating to Corporate Social Responsibility (CSR) and Creation of 

Debentures Redemption Reserve.
•  Latest questions and problems from examination conducted by the professional 

institutions viz. Institute of Chartered Accountants of India, Institute of Company 
Secretaries of India and Institute of Cost Accountants of India etc.

ISBN: 9789356746329  |  Price: ` 899  |  Pages: 1440  |  Size: 6.25" X 9.5" (Paperback)
Contents
Section 1: Company Accounts
• Introductory • Shares and Share Capital
Debentures • Company Statutory Records • 
Company Financial Statements • Valuation of 
Goodwill and Shares • Acquisition of Business 
and Profit Prior to Incorporation • Internal 
Reconstruction • External Reconstruction, 
Amalgamation and Absorption • Company 
Liquidation Accounts • Financial Reporting for 
Financial Institutions • Accounting for Financial 
Instruments 
Section 2: Specific Companies Accounts 
• Insurance Companies Accounts • Banking 

Companies Accounts • Double Account System 
• Holding Companies • Hotel Companies 
Accounts • Accounts of Government Companies 
and Statutory Corporations • 
Section 3: Management Accounting 
• Management Accounting: Nature and 
Scope • Financial Statements: Analysis and 
Interpretation • Funds Flow Statement • Cash 
Flow Statement • Accounting for Price Level 
Changes • Valuation of Assets • Human 
Resource Accounting • Social Cost Benefit 
Analysis • Recent Developments in Accounting

Appendices
 Appendix I: Present Value of 1  
Appendix II: Present Value of 1 Received 
Annually for N Years 
Appendix III: Periodic Deposit which will Amount 
to 1  
Appendix IV: Periodic Payment Required to 
Amortize 1 and Interest 
Appendix V: The Compound Value of an Annuity 
of 1 
Appendix VI: Schedule II

S N Maheshwari is presently Professor Emeritus & Academic Advisor, Delhi Institute of Advanced Studies, Delhi. He is also the Chairman, Indian 
Society of Accounting and Management, New Delhi. He has a long and distinguished  career.
S K Maheshwari has more than two decades of teaching, research and industry experience. 
Sharad K Maheshwari is currently practising as a Chartered Accountant at Gurugram, Haryana.
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Corporate Accounting (LPSPE), 6e 

Dr S N Maheshwari, CA Sharad K  
Maheshwari & Dr Suneel K Maheshwari

About the Book
Corporate Accounting is a comprehensive textbook on accounting for different types 
of corporate bodies, in tune with the growing importance and accounting complexities 
of the corporate form of business. The book is divided into three convenient sections, 
each comprising independent chapters dealing with a particular aspect of corporate 
accounting. It deals exhaustively with the course requirements of students preparing 
for BCom, MCom, MBA and professional examinations conducted by different 
institutions, such as the Institute of Chartered Accountants of India (ICAI), the Indian 
Institute of Bankers (IIB), the Institute of Company Secretaries of India (ICSI) and the 
Institute of Cost Accountants of India (ICAI).
Salient Features
• Enactment of the Companies Act, 2013 and introduction of new schedules, 

particularly Schedule II and Schedule III concerning Depreciation and Financial 
Statements, respectively.

• Notification of 40 Indian Accounting Standards (Ind AS) by MCA for IFRS 
convergence in India.

• Replacement of AS 6: Depreciation Accounting with AS 10: Fixed Assets by AS 10: 
Property, Plant and Equipment.

• Enactment of Insolvency and Bankruptcy Code 2016 and Banking Regulation 
(Amendment) Act 2017.

• Enactment of the Finance Act, 2017 and introduction of Goods and Services Tax 
(GST).

• Concept of Component Accounting in the chapter "Recent Developments in 
Accounting".

ISBN: 9789354535000  |  Price: ` 925  |  Pages: 1432  |  Size: 6.25" X 9.5" (Paperback)
Contents

 Section 1: Company Accounts 
• Introductory • Shares and Share Capital 
• Debentures • Company Statutory 
Records • Company Financial Statements 
• Valuation of Goodwill and Shares • 
Acquisition of Business and Profit Prior to 
Incorporation • Internal Reconstruction • 
External Reconstruction, Amalgamation 
and Absorption • Company Liquidation 
Accounts • Financial Reporting for Financial 
Institutions • Accounting for Financial 
Instruments
Section 2: Specific Companies Accounts
• Insurance Companies Accounts • Banking 

Companies Accounts • Double Account 
System (Including Accounts of Electricity 
Companies) • Holding Companies • 
Hotel Companies Accounts • Accounts of 
Government Companies and Statutory 
Corporations
Section 3: Management Accounting
• Management Accounting: Nature and 
Scope • Financial Statements: Analysis 
and Interpretation • Funds Flow Statement 
• Cash Flow Statement • Accounting for 
Price Level Changes • Valuation of Assets 
• Human Resource Accounting: Cash Flow 
Statement • Social Cost Benefit Analysis • 

Recent Developments in Accounting
Appendices:
I:  Present Value of `1 
II:  Present Value of `1 Received Annually 
for N Years 
III:  Periodic Deposit Which Will Amount  
to `1 
IV: Periodic Payment Required to Amortize 
`1 and Interest
V:  The Compound Value of an Annuity  
of `1 
VI:  Schedule II

S N Maheshwari is presently Professor Emeritus & Academic Advisor, Delhi Institute of Advanced Studies, Delhi. He is also the Chairman, Indian 
Society of Accounting and Management, New Delhi. He has a long and distinguished  career.
S K Maheshwari has more than two decades of teaching, research and industry experience. 
Sharad K Maheshwari is currently practising as a Chartered Accountant at Gurugram, Haryana.
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Banking Theory and Practice (LPSPE), 
21e 

K C Shekhar & Lekshmy Shekhar

About the Book
Banking Theory and Practice covers the entire gamut of topics in the field of banking-
from its evolution to the latest trends. The Indian banking system is undergoing 
unprecedented changes as a result of new legislations and reforms in response to 
the contemporary needs. The present edition has kept pace with these developments, 
including the changes in legislation, growing globalization of banking, as well as the 
expansion of the banking business to meet the needs of customers for a wider range 
of services. The book, which was initially aimed to serve the needs of undergraduate 
students, has over the years deepened and widened in both scope and contents. 
It is now an essential resource not only for undergraduate students, but also for 
professional bankers and those who pursue more advanced and practically oriented 
studies on the subject.
Salient Features
• Subject matter thoroughly revised and statistical data updated
• Covers the move towards universal banking, virtual banking, green banking
• Includes flexi bank accounts and speed clearing
• Covers Banking Laws (Amendment) Act, 2011

• A new chapter on Financial Stability, especially in the Indian context
• Covers changes in the operating procedure of monetary policy
• Payments and settlement system and its development in India, including introduction of NEFT, CTS, National ECS, MICR cheques and RTGS
• Learning objectives at the beginning of each chapter
• Summary and review questions at the end of each chapter
ISBN: 9789354534997  |  Price: ` 695 |  Pages: 1060  |  Size: 6.25" X 9.5" (Paperback)
Contents

• Evolution of Banking 
Institutions
• Commercial Banking
• Central Banking
• The Indian Joint-Stock Banks
• Commercial Banks and 
Industrial Finance
• Commercial Banks and 
Priority Sectors
• Banking Legislations and 
Reforms I
• Banking Legislations and 
Reforms II

• Micro-finance
• Changing Dimensions of 
Regulatory and Supervisory 
Framework
• Factoring Services
• Merchant Banking
• Changing Profile of Indian 
Banking
• The Foreign Banks
• The Indigenous Bankers and 
the Moneylenders
• Non-Banking Financial 
Institutions

• Cooperative Banking
• The State Bank of India
• The Reserve Bank of India
• The Money Market
• Financial Stability
• The English Banking System
• The American Banking 
System
• Principles of Foreign 
Exchange
• The International Monetary 
Fund and the International 
Bank for Reconstruction and 

Development
• Banker and Customer
• Accounts of Customers
• Cheques
• Promissory Notes
• The Paying Banker
• The Collecting Banker
• Customer's Pass Book
• Loans and Advances I
Loans and Advances II

K C Shekhar retired as Professor from the Department of Postgraduate Studies in Commerce and Management, St Thomas College, Trichur, and is at 
present, Professor and Head, Department of Accounting and Finance, University of Zambia.
Lekshmy Shekhar is Manager, Global Enterprise Systems Support – SAP Finance, Discovery Communications Inc., Washington, DC, USA.
Sharad K Maheshwari is currently practising as a Chartered Accountant at Gurugram, Haryana.



5

AccountingCommerce & 
Management

www.schandpublishing.com

L
O

W
  P

R
IC

E
D

  S
T

U
D

E
N

T
S

'  
P

A
P

E
R

B
A

C
K

  E
D

IT
IO

N

5e-mail: info@schandpublishing.com

Human Resource Management (LPSPE), 
2e 

Seema Sanghi

About the Book
Human Resource Management, 2e, presents multifaceted, up-to-date and all-inclusive 
information which will be useful to students and professionals pursuing human resource 
management (HRM). Going beyond the coverage of a traditional textbook, this book 
focuses on applied aspects of HRM, which capture the evolving challenges in the field. 
Application approach is followed to enrich them with as many examples as possible from 
not only India but from the world over, making the topics more meaningful..

Key Features
• The book is equipped with specialized, value-adding features that serve as quick and 

focused learning tools, such as:
• Opening Vignette introduces the HR topic, simulating the reference in context, 

generating interest and curiosity
• Did You Know? has illuminations, events, and historical facts relating to the roots and 

evolution of HR.
• Comparative Analysis cites examples from national and multinational companies on 

all aspects of HRM, enabling the readers to compare the problems and solutions.
• Recent Advances includes changing conditions, advances in the field and emerging trends that may open up new areas or give leads for project work, 

studies, surveys and research.
• Legal Corner gives insight into national and international legal issues, framework and challenges faced by the corporates on a day-to-day basis
• Courtroom are short knowledge capsules on rights and wrongs based on past court rulings.
• Skill-Building Activities are designed to tap readers' curiosity and interest, motivate and increase their eagerness to learn, provide an opportunity to 

expand their current range of knowledge, and test their skills with respect to the real-world issues. 
• HRM in Action are short boxed items interspersed logically throughout the book, serve as mini case studies.
• HRM in News provides the news of substance related to HRM.
• Case Studies are full length real situations, where conceptual knowledge has to be applied to deal with various corporate challenges. 
Market: Primarily for  MBA, PGDBM, PGDM. Also useful for BBA, BBM, Professionals.

ISBN: 9789354535055  |  Price: ` 525 |  Pages: 484  |  Size: 8.5" X 11" (Paperback) 
Contents
1. Human Resource Management
2. Strategic Human Resource Management
3. Human Resource Planning
4. Job Analysis and Job Design
5. Recruitment and Selection
6. Training and Development
7. Career and Succession Planning
8. Performance Management

9. Employee Separation
10. Job Evaluation
11. Employee Compensation and Benefits
12. Union Management Relationship
13. Establishment and Terms of Service
14. Social, Safety & Health
15. Sexual Harassment at Workplace
16. Competency-Based HRM

17. Assessment Centres
18. Human Resource Accounting and 

Auditing
19. Well Being and Work Life Balance
20. HR Analytics—HRM in the 21st 

Century 
• Case Studies

 

Seema Sanghi is currently Managing Director at Styrax Consultants, a firm set up by her in the human resource solution space, which 
is focused on developing processes and people. Earlier she was Director at FORE School of Management.
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Under UGCF-2022 based on National Education Policy 2020
Cost Accounting

MN Arora, Priyanka Katyal 

About the Book
The earlier editions of Cost Accounting have immensely helped students in their 
comprehension of the subject and scoring good marks in examinations. This new 
edition is tailored to the NEP 2020 guidelines, aligning with the prescribed syllabus 
of Cost Accounting Paper for BCom (Hons), Semester IV, at the University of Delhi, 
School of Open Learning, and other central universities. It retains the core features 
of the mother book Cost Accounting: Principles and Practice, a UGC recommended 
text for many years. 
The book is bundled with all the teaching tools like learning objectives, summary of the 
chapter, key terms, and a large number of questions for practice. 
Key Features
• deal for self-study, making learning a painless exercise
• Examination-oriented approach
• A total of 240 solved problems and illustrations accompanied by working notes, 

160 theoretical questions, and 186 practical questions
• Objective type questions have been given to serve as self-test questions
• Notable highlights of this edition
• It has been prepared strictly as per the latest syllabus
• Introduction to Cost Accounting Standards & Cost Accounting Records and Audit 

Rules have been added in Chapter 1
• Text matter has been improved
• Latest question papers have been appended 

ISBN: 9789359303284   |  Price: ` 499 |  Pages: 560  |  Size: 6.5" X 9.25" (Paperback) 
Contents
1.  INTRODUCTION
2.  MATERIAL COST
3.  LABOUR COST (Employee 

Cost)
4.  OVERHEAD COST

5.  Cost Sheet (Output or Unit 
Costing)

6.  JOB COSTING
7.  CONTRACT COSTING
8.  PROCESS COSTING

9.  SERVICE COSTING 
(Operating Costing)

10.  INTEGRAL AND NON-
INTEGRAL SYSTEMS

11.  RECONCILIATION OF COST 

AND FINANCIAL ACCOUNTS 
APPENDIX: 
Past Question Papers

 

MN Arora has a teaching experience of more than four decades in Hans Raj College, University of Delhi. 
He studied MCom and BCom {Hons) from Shri Ram College of Commerce. He is a Fellow Member of the Institute of Cost Accountants of 
India. His experience has been mostly in teaching of Cost Accounting and Management Accounting in various courses including professional 
courses like MCom, BCom, MIB, MHROD, MBA, BBA, CA, and CS. He has authored popular textbooks which have been widely prescribed 
by UGC, ICAI, ICSI, and various universities. He was a Special Invitee in the meetings of the Cost Accounting Standards Board of the 
Institute of Cost Accountants of India for finalization of Draft Cost Accounting Standards. 
Priyanka Katyal received her MCom and MPhil from Delhi School of Economics, University of Delhi. She 
has more than twenty years' experience of teaching BCom {Hons) classes in various colleges of University of Delhi. 
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  Under UGCF-2022 based on National Education Policy 2020

Business Laws: Semester I  
(NEP 2020 for the University of Delhi)

M C Kuchhal & Vivek Kuchhal

About the Book
This book has been written for Business Laws paper of the B.Com. (Hons.) and 
B.Com.
programs of University of Delhi in accordance with their new syllabi as per 
Undergraduate
Curriculum Framework (UGCF) 2022 based on National Education Policy (NEP) 
2020. Its contents have been largely extracted from the author's reputed title 
Business Law which has gained tremendous readership over the years. This book 
presents the subject matter tailormade as per the revised course structure of the 
paper, to enable the students to possess a textbook that caters to their needs in 
full. The book has been organized into three parts, namely, Law of Contract, Law 
of Sale of Goods and Law of Limited Liability Partnership.
Key Features
• Learning Objectives for all chapters
• The latest amendments to Limited Liability Partnership (LLP) Act, 2008 as 

brought by Ministry of Corporate Affairs, Government of India
• Online registration process of LLP
• Proposals by Ministry of Corporate Affairs (MCA) to boost LLPs in India
• Explains complicated provisions in clear and comprehensible language with 

the help ofillustrations and analogies 
ISBN: 9789356742024   |  Price: ` 350 |  Pages: 348  |  Size: 6.5" X 9.25" (Paperback) 
Contents
• Introduction
PART ONE: LAW OF CONTRACT 
1. Nature and Kinds of Contracts 
2. Offer and Acceptance
3. Consideration
4. Capacity of Parties
5. Free Consent 
6. Legality of Object and 

Consideration

7. Void Agreements
8. Quasi-Contracts
9. Discharge of Contract
10. Remedies for Breach of 

Contract
11. Indemnity and Guarantee
12. Bailment and Pledge
13. Agency
PART TWO: LAW OF SALE OF 

GOODS
14. Contract of Sale of Goods
15. Conditions and Warranties
16. Transfer of Property
17. Performance of Contract of 

Sale
18. Rights of Unpaid Seller
PART THREE: LAW OF LIMITED 

LIABILITY PARTNERSHIP

19. Limited Liability Partnership 
(LLP)

20. Nature and Incorporation of 
LLP

21. Partners and Their Relations: 
LLP 

22. Accounts, Audit and Taxation 
23. Conversion to Limited Liability 

Partnership 

 

M C Kuchhal served for about four decades as the faculty member of Shri Ram College of Commerce, University of Delhi, Delhi. He 
authored many best-selling books such as Business Law, Mercantile Law and Business Legislation for Management, all published by Vikas
Vivek Kuchhal is an Associate Professor at Maharaja Agrasen Institute of Technology, Delhi. He is an alumnus of Shri Ram College of 
Commerce and Faculty of Management Studies, University of Delhi, Delhi. He has had a brilliant academic record throughout, securing 
second position in order of merit in B.Com. (Hons.) and in MBA in the University. He is also a Chartered Accountant and a Cost Accountant. 
He secured 13th all-India rank in CA (Inter) Examination.
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Business Communication: Semester I  
(NEP 2020 for the University of Delhi)

Pooja Khanna
About the Book
Effective business communication is the key to success in corporate life. We live 
in an era where words and gestures play an important role in communication. 
Businesses operate in various circumstances and at different levels. It is 
paramount that the communication amongst organizations is clear and effective, 
and also takes into account cultural sensitivities. This is where the concept of 
Business Communication comes into play.
This book, written in accordance with the syllabus of the University of Delhi, is 
an attempt to equip the readers with skills required to communicate effectively 
in a business situation. It would also be useful for the students of B.Com, BBA 
and MBA of other universities, and for anyone looking to learn the nitty-gritties 
of business communication.
Key Features
• Tailormade as per the Undergraduate Curriculum Framework (UGCF) effective 

from academic session 2022-23 based on the National Education Policy (NEP) 2020
• Analysis of the vital components of business communication
• Informative use of illustrations, examples, diagrams and pictures
• Inclusion of review questions
• New tools for business communication, such as emails, teleconferencing, video 

conferencing and netiquettes, are discussed in detail 

ISBN: 9789356742031  |  Price: ` 225 |  Pages: 194  |  Size: 6.5" X 9.25" (Paperback) 
  Contents
Unit 1: Introduction to the Essentials of 

Business Communication
1:  Introduction to the Essentials of 

Business Communication
2:  Channels/Media/Types of 

Communication
3:  Levels/Directions of Communication
4:  Effective Communication: Barriers, 

Solutions, Techniques and Alternatives
Unit 2: Effective Writing
 5: Guidelines for Clear Writing 
 6: References, Bibliography and 

Research Tools
Unit 3: Report Writing
 7: Report Writing 
 8: Minutes of a Meeting 

Unit 4 : Business Correspondence and 
E-Correspondence

 9:  Business Letters 
 10: Memorandums 
 11: Circulars and Notices 
 12: Office Order 

 

Pooja Khanna is Professor in the Department of English, Aditi Mahavidyalaya, University of Delhi. She has been teaching English 
Language   and Communication skills for over twenty-four years. She has authored several books on Communication Skills for 
various courses prescribed for the students of University of Delhi. She has also been involved in creating e-lessons for the Institute 
of Lifelong Learning during her tenure as a Fellow at South Campus, University of Delhi.
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English Language Through Litherature-I 
Semester I/II 
(NEP 2020 for the University of Delhi)

Neerja Deswal & Pooja Khanna

About the Book
English Language Through Literature - I is specifically composed keeping in mind
the needs of the first-year students of (GE) English language course of B.A./B.Com.
programme based on Undergraduate Curriculum Framework (UGCF) 2022 as per
National Education Policy (NEP) 2020. This student-centric book has been designed
to offer clarity on concepts and topics which are part of the syllabus. The aim is to
sharpen the reading, writing and listening skills through various activities and
exercises, thereby building confidence of mastering the language. With minimal
textual emphasis and optimal use of practice exercises, an effort has been made to
make learning a pleasure for students. In student-friendly language, the book caters
to young readers looking for innovative and interactive material in English.

Key Features
• Interactive exercises      • Focus on real-life learning 
• Sample papers for practice

 
ISBN: 9789356742048    |  Price: ` 150 |  Pages: 128  |  Size: 6.5" X 9.25" (Paperback) 
Contents
SECTION A
Unit-1 Read Mindfully
• Reading Strategy: Drawing Inference 
•  Frequently Used Literary Devices and 

Terms
Unit-2 Creative Writing 
• Paragraph Writing 
• The Concept of Note Making 
• Summary and Paraphrasing 

• Summarizing 
• Story Writing 
• Rewriting a story 
• Press Release 
• Report Writing 
• Informal Letters 
• Essay Writing
Unit-3 Test Your Learning
•  Comprehension Passages and 

Writing Skills 
• Frequently used Literary Devices and 

Terms
Unit-4 Speaking Confidently 
• Presentations
SECTION B
• Supplementary Testing Material 

 

Neerja Deswal is Professor in the Department of English, Aditi Mahavidyalaya, University of Delhi. She has been teaching English Language 
and Communication Skills for over twenty years. She has earlier co-authored a book on the CBCS English Core syllabus.
Pooja Khanna is Professor in the Department of English, Aditi Mahavidyalaya, University of Delhi. She has been teaching English 
Language and Communication skills for over twenty-four years. She has authored several books on Communication Skills for various 
courses prescribed for the students of University of Delhi. She has also been involved in creating e-lessons for the Institute of Lifelong 
Learning during her tenure as a Fellow at South Campus, University of Delhi.
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Developing English Language Skills-I 
Semester I/II 
(NEP 2020 for the University of Delhi)

Pooja Khanna

About the Book
Developing English Language Skills - I is a tailor-made compilation of the entire 
syllabus prescribed for the GE language course of B.A./B.Com. programme based on 
undergraduate curriculum framework (UGCF) 2022 as per National Education Policy 
2020. It presents complete clarity on concepts and formats from examination point of 
view. With minimal textual emphasis and optimal use of practical exercises, an effort has 
been made to make learning a pleasure for students. The aim is to equip the readers with 
skills required to hone English as a language of communication. The book also caters 
to learners looking for interesting and innovative material in English reading, writing, 
speaking, listening, grammar and vocabulary building.

Key Features
• Interactive exercises
• Focus on real-life learning
• Sample papers for practice

ISBN: 9789356742062  |  Price: ` 150 |  Pages: 125 |  Size: 6.5" X 9.25" (Paperback) 
Contents

Unit–I READING AND VACABULORY 
• Section A : Reading and 

Comprehension – 
• How to Read and Comprehend 
• Section B : Vocabulary : Learning 

About Words –
Unit–II GRAMMAR AND WRITING – 
• Section A : Grammar For You – 
• Subject Verb Agreement 
• Tenses 
• Definite and Indefinite Articles:  

The, A, An 
• Prepositions 

• Section B : Writing Skills – 
• Writing Creatively 
• The Writing Plan 
• Summary and Paraphrasing 
• Summarizing 
• More on Writing Skills 
• Write the Introduction 
Unit–3 LISTENING WELL AND 

CONVERSING BETTER – 
• Listen Attentively to Speak Better 
• Recite a Poem (Both Free Verse and 

Rhyming) 
• Speak with Stresses and Pauses 

• Understand Thumb Rules for Silent 
Letters 

• Speak Aloud through Roles Play 
• Give Information /Instructionsviii 

Developing English Language Skills-I 
• Sample Papers – 
• Sample Paper I 
• Sample Paper II 
• Sample Paper III 
• Sample Paper IV 
• Sample Paper V

 

Pooja Khanna is Professor in the Department of English, Aditi Mahavidyalaya, University of Delhi. She has been teaching English 
Language and Communication skills for over twenty-four years. She has authored several books on Communication Skills for various 
courses prescribed for the students of University of Delhi. She has also been involved in creating e-lessons for the Institute of Lifelong 
Learning during her tenure as a Fellow at South Campus, University of Delhi.
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English Fluency - I  
(NEP 2020 for the University of Delhi)

Pooja Khanna & Neerja Deswal

About the Book
English Fluency - I is specifically composed keeping in mind the needs of the B.A./B.
Com. programme first-year students of GE English based on Undergraduate Curriculum
Framework (UGCF) 2022 as per National Education Policy (NEP) 2020. This student-
centric book has been designed to offer clarity on concepts and topics which are part of
the syllabus. The aim is to sharpen the reading, writing and listening skills through
various activities and exercises, thereby building confidence of mastering the language.
With minimal textual emphasis and optimal use of practice exercises, an effort has been
made to make learning a pleasure for students. In student-friendly language, the book
caters to young readers looking for innovative and interactive material in English.

Key Features
• Interactive exercises
• Focus on real-life learning
• Sample papers for practice

ISBN: 9789356742055   |  Price: ` 195 |  Pages: 180  |  Size: 6.5" X 9.25" (Paperback) 
Contents

UNIT I: IN THE DOMESTIC SPHERE
1: Reading Strategies to Aid omprehension
2: Writing Skills
• Paragraph Writing
• Essay Writing
• Report Writing
• Letter Writing
• Expanding an idea (Story writing/

Rewriting a story)
3: Diary Writing and Blog Post 

4: Grammar for You 
• Modifiers 
• Prepositions 
• Conjunction 
UNIT II: IN THE UNIVERSITY
5: Note Making 
6: More on Grammar 
(A) Nouns 
(B) Verb 
(C) Articles 

7: All about introductions 
8: Group Discussions 
UNIT III: IN PUBLIC PLACES
9: CV/Job Applications/Writing the CV of a 

Fictional Character 
10: Tenses/Concord Tenses 
• Concord (Subject Verb Agreement)
• Sample Papers 

 

Pooja Khanna is Professor in the Department of English, Aditi Mahavidyalaya, University of Delhi. She has been teaching English Language 
and Communication Skills for over twenty-four years. She has authored several books on Communication Skills for various courses prescribed 
for the students of University of Delhi. She has also been involved in creating e-lessons for the Institute of Lifelong Learning during her tenure 
as a Fellow at South Campus, University of Delhi.
Neerja Deswal is Professor in the Department of English, Aditi Mahavidyalaya, University of Delhi. She has been teaching English Language 
and Communication Skills for over twenty years. She has earlier co-authored a book on the CBCS English Core syllabus.



Commerce & 
ManagementNEW ARRIVAL

12 www.schandpublishing.com

(N
EP

 2
02

0,
 U

tt
a

r P
ra

d
e

sh
)

e-mail: info@schandpublishing.com

Books as per National Education Policy (NEP) 2020  
Common Minimum Syllabus for all Uttar Pradesh State Universities

Financial Accounting for B.Com  
Students Semester-II  
(NEP 2020 - Uttar Pradesh) 

Dr S N Maheshwari, CA Sharad K  
Maheshwari & Dr Suneel K Maheshwari

About the Book
The present textbook provides students with the knowledge of basic accounting 
principles and practices in a systematic manner.  The unique feature of the book is 
the simplicity of subject matter presentation which will enable students to exhaustively 
understand the subject and solve practical problems with ease.  The main strengths 
of the book are updated text, plentiful illustrative examples and the end-of-chapter 
exercises with short answers. The book covers the course content requirements for 
B.Com examination as per National Education Policy (NEP) 2020 to be conducted at 
all universities across Uttar Pradesh.
Salient Features
• Comprehensive coverage of the course curriculum requirement of B.Com 

examination in the paper Financial Accounting as per NEP 2020 across all 
universities in Uttar Pradesh.

• Concise chapters-each chapter covering a specific topic for better grasp over the 
subject.

• Presents the subject matter in such a manner so that students have total conceptual clarity.
• Development of remembering, understanding, application, thinking and evaluation skills of students through a variety of questions and problems as per 

B.Com curriculum requirements.
• A separate section on "Computerised Accounting" which will enable the students to understand the relevant concepts and their application in the 

process of computerised accounting.

ISBN: 9789354534478  |  Price: ` 525  |  Pages: 528  |  Size: 6.25" X 9.5" (Paperback)
Contents
 UNIT I
1. Meaning and Scope of Accounting 
2. Accounting Principles 
3. Journalizing Transactions
4. Ledger Posting and Trial Balance
5. Final Accounts 
UNIT II
6. Accounting Concept of Income 

7. Royalty Accounts 
8. Hire Purchase and Instalment Purchase 

Systems 
UNIT III
9. Departmental Accounts 
10. Branch Accounts 
UNIT IV
11. Insolvency Accounts

12. Voyage Accounts 
APPENDIX: COMPUTERISED ACCOUNTING
13. Computers and Accounting: An Introduction 
14. Accounting in a Computerised Environment 
15. Accounting and Database System

S N Maheshwari is presently Professor Emeritus & Academic Advisor, Delhi Institute of Advanced Studies, Delhi. He is also the Chairman, 
Indian Society of Accounting and Management, New Delhi. He has a long and distinguished  career.
S K Maheshwari has more than two decades of teaching, research and industry experience. 
Sharad K Maheshwari is currently practising as a Chartered Accountant at Gurugram, Haryana.
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Business Communication Semester-I 
(NEP 2020 - Uttar Pradesh)
POOJA KHANNA

About the Book
As we usher in the New Education Policy (NEP) 2020, the significance of soft 
skills, specifically skills in communication, is greatly enhanced. One of the core 
skills sought by business houses is the ability to conduct and communicate 
with others effectively. Amongst the top five criteria for selecting employees, 
four communication skills - speaking, writing, listening and interpersonal 
communication - are rated by recruiters as the most important. Effective 
communication brings people together. For a business to be successful and 
relationships to remain healthy, communication plays a vital role. This book is 
especially written to meet this purpose. It is in exact conformity with the syllabus 
of 'Business Communication' paper of B.Com, Semester I of all Uttar Pradesh 
universities and colleges, as per National Education Policy (NEP) 2020.
Key Features
•  Analysis of vital components of business communication
•  Informative use of illustrations, examples, diagrams and pictures
•  Inclusion of review questions

ISBN: 9789354534232 |  Price: ` 195  |  Pages: 232  |  Size: 6.5" X 9.25" 

Contents

Preface 
Syllabus 
Unit I
1: Process of Communication
2: Types of Communication
3:  Different Forms and Directions of Communication
4: Barriers to Communication
5:  E-Correspondence
Unit II
6: Non-verbal Communication

7: Interview Skills
8:  Résumé Writing
Unit III
9:  Importance of Business Language
10:  Oral Presentation - Importance, Characteristics/Powerpoint 

Presentation
11:  Writing Skills
12:  Office Correspondence
Unit IV
13:  Report Writing

Pooja Khanna, is Assistant Professor, Department of English, Aditi Mahavidyalaya, University of Delhi. She has been teaching 
English language and literature here for over 15 years. She has also been actively involved in creating e-Lessons for English language at 
the Institute of Lifelong Learning during her tenure as a Fellow at South Campus, University of Delhi.
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Business Statistics Semester-I 
 (NEP 2020 - Uttar Pradesh)
J K Sharma

About the Book
The book is designed as per the syllabus of Business Statistics for the 
universities and colleges of Uttar Pradesh according to National Education 
Policy (NEP) 2020. The book provides readers with an understanding of 
problem-solving methods, and analysis, thus enabling them to develop the 
required skills and apply statistical techniques to decision-making problems.
Key Features
•  Explains Indian Statistics and provides information about Father of Indian 

Statistics (Prof. Prasanta Chandra Mahalanobis).
•   Each chapter contains several exercises that are solved using MS Excel 

and SPSS to demonstrate the use of software.
•   Each chapter contains Learning Objectives, Concept Quizzes, and 

Conceptual Questions and Self-Practice Problems with Hints and 
Answers.

ISBN: 9789354534157  |  Price: ` 425
Pages: 392  |  Size: 6.5" X 9.25" 

Contents
1: STATISTICS: AN OVERVIEW,• Indian Statistics,• Reasons for Learning Statistics,• Growth and Development of Statistics,• Statistical Thinking and Analysis,•  Statistics 
Defined, • Types of Statistical Methods,• Importance and Scope of Statistics,• Limitations of Statistics,• Statistics Can be Misused,• How to Lie with Statistics, Conceptual 
Questions 1A,• Need for Data,• Principles of Measurement,. • Sources of Data, Conceptual Questions 1B, Chapter Concepts Quiz, 2: 2: DATA CLASSIFICATION, 
TABULATION AND PRESENTATION, • Introduction,• Classification of Data,• Organizing Data Using Data Array, Conceptual Questions 2A, Self-practice Problems 2A, 
Hints and Answers,• Tabulation of Data Conceptual Questions 2B, Self-practice Problems 2B, Hints and Answers, • Graphical Presentation of Data,• Types of Diagrams, 
• Exploratory Data Analysis, Conceptual Questions 2C, 3: MEASURES OF CENTRAL TENDENCY, •  Introduction,• Objectives of Averaging,• Requisites of a Measure 
of Central Tendency,• Measures of Central Tendency, • Mathematical Averages, Conceptual Questions 3A, Self-practice Problems 3A, Hints and Answers,• Geometric 
Mean, Conceptual Questions 3B, • Harmonic Mean,•  Relationship among A.M., G.M., and H.M., Self-practice Problems 3C• Averages of Position,• Median,• Advantages 
Disadvantages and Applications of Median, • Partition Values: Quartiles, Deciles and Percentiles Conceptual Questions 3C, Self-practice Problems 3D, • Mode, • Relationship 
between Mean, Median, and Mode,• Comparison between Measures of Central Tendency, Conceptual Questions 3D, • Formulae Used, 4: MEASURES OF DISPERSION,•  
Introduction, • Significance of Measuring Dispersion,• Classification of Measures of Dispersion,• Distance Measures,• Average Deviation Measures, Conceptual Questions 
4B, • 5: SKEWNESS, MOMENTS, AND KURTOSIS,• Introduction,•  Measures of Skewness, Conceptual Questions 5A, Self-practice Problems 5A Hints and Answers, • 
Moments,• Kurtosis, Conceptual Questions 5B, Self-practice Problems 5B, Hints and Answers Formulae Used, 6: CORRELATION ANALYSIS,• Introduction,• Significance 
of Measuring Correlation,• Correlation and Causation,• Types of Correlations, • Methods of Correlation Analysis, Self-practice Problems 6A, Hints and Answers,• Spearman’s 
Rank Correlation Coefficient,• Method of Least-Squares,• Auto-Correlation Coefficient, Self-practice Problems 6B, Hints and Answers,• Hypothesis Testing for Correlation 
Coefficient, Conceptual Questions 6A, Self-practice Problems 6C, Hints and Answers, Formulae Used, 7: REGRESSION ANALYSIS,• Introduction,• Advantages of 
Regression Analysis,• Types of Regression Models,• Estimation: the Method of Least Squares,• Assumptions for a Simple Linear Regression, Model,• Parameters of Simple 
Linear Regression Model,• Methods to Determine Regression Coefficients, Self-practice Problems 7A, Hints and Answers,• Standard Error of Estimate and Prediction, 
Intervals, Conceptual Questions 7A, Formulae Used, Chapter Concepts Quiz, Review Self-practice Problems, Hints and Answers, Case Studies, 8: FORECASTING 
AND TIME SERIES ANALYSIS,• Introduction,• Types of Forecasts,•  Timing of Forecasts,• Forecasting Methods,• Steps of Forecasting,• Time Series Analysis,• Time 
Series Decomposition Models Conceptual Questions 8A,• Quantitative Forecasting Methods, Self-practice Problems 8A, Hints and Answers,• Trend Projection Methods,• 
Measurement of Seasonal Effects,• Measurement of Cyclical Variations—Residual, Method,• Measurement of Irregular Variations, Conceptual Questions 8B, Self-practice 
Problems 8C, Hints and Answers Formulae Used, 9: INDEX NUMBERS,•  Introduction,•  Index Number Defined,•  Types of Index Numbers,• Characteristics and Uses of 
Index Numbers, • Characteristics of Index Numbers, • Uses of Index Numbers,•  Methods for Construction of Price Indexes,• Unweighted Price Indexes,• Weighted Price 
Indexes,• Quantity or Volume Indexes,• Value Indexes

J K Sharma, formerly a professor at the Faculty of Management Studies, University of Delhi, has more than 40 years of teaching experience of Operations Research, 
Business Statistics, Business Mathematics, Supply Chain Management, and Project Management. He was awarded the Madan Mohan Gold Medal for securing the first 
position in MSc (Mathematics) examination. He has been a visiting professor at Group ESSEC (A Graduate School of Management) in France during 1992-94, Amity 
University, Dubai campus during 2011-12 and Amity Institute of Higher Education, Mauritius during 2012-13. He has authored 25 books, which have been widely appreciated 
by the students of undergraduate and postgraduate classes of all the Indian universities/management institutes. Besides, he has also written more than 135 research papers/
case studies. Also, 21 students got Ph.D. degree under his supervision.
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Business Economics for B.Com Students 
Semester-II (NEP 2020 - Uttar Pradesh)

D N Dwivedi

About the Book
The book is as per the syllabus of Business Economics recommended for 
B.Com. course by the universities of Uttar Pradesh as per National Education 
Policy (NEP) 2020. It is a short, simpler and restructured version of the author's 
popular book 'Managerial Economics'.

Key Features
•  Learning Objectives in the beginning of every chapter
•  Information about Famous Economists of India
•  Economic theories have been illustrated graphically and presented in 

functional form
•  Complex economic theories have been explained with the help of appropriate 

examples

ISBN: 9789354534553 |  Price: ` 425  |  Pages: 392  |  Size: 6.5" X 9.25" 

Contents

• Famous Economists of India
Part - I: Introduction
1. Economics and Business Economics 
2. Laws of Demand and Supply and Market 
Equilibrium 
Part - II: Theory Of Consumer Demand
3. Analysis of Individual Demand 
4. Elasticity of Demand 
Part - III: Production and Cost Analysis
5. Theory of Production 

6. Theory of Cost 
Part - IV: Pricing Theory and Practices
7. Price and output Determination Under 
Perfect Competition 
8. Pricing Decisions Under Monopoly 
9. Pricing Decision Under Monopolistic 
Competition 
10. Pricing Decisions Under Oligopoly 
Part - V: Growth and Business Cycle
12. Business Cycles: Causes and Control 

Part - VI: Factor Market and Factor 
Pricing
13. Factor Market: Factor Demand and 
Supply
14. Theory of Wage Determination 
15. Theory of Rent, Quasi-rent and 
Economic Rent
16. Theories of Interest 
17. Theories of Profit

D N Dwivedi
He obtained his M.Com., M.A. and Ph.D degrees from Banaras Hindu University and joined Ramjas College, University of Delhi, as 
a Lecturer in Economics in the year 1969. He retired from Ramjas College as Reader in August 2004. After his retirement, he joined 
Maharaja Agrasen Institute of Management Studies (MAIMS), Delhi, where he worked as Professor of Economics till January 2016.
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Business Management for B.Com 
Students Semester-II  
(NEP 2020 - Uttar Pradesh)

Vijay Kumar Kaul

About the Book
AThe book has been designed for the Commerce students of all universities 
of Uttar Pradesh.
A section on Management in Ancient India has been especially added to take 
care of the New Education Policy (NEP) 2020. This section outlines the Indian 
values system and use of Dharma in all the economic and material activities 
of human beings.

Key Features
•     Chapter objectives in each chapter.
•    Managerial Insight provided in each chapter, which focuses on real-life 

situations and managerial issues involved in various Indian companies.
•     Case studies in each chapter.
•     Chapter-end summaries and exercises for practice.

ISBN: 9789354534393 |  Price: ` 285  |  Pages: 264  |  Size: 6.5" X 9.25" 
Contents

PART I  AN OVERVIEW OF MANAGEMENT 
1. Understanding the Management Process
2. Evolution of Management Thinking 
PART II PLANNING, DECISION MAKING AND ORGANIZING 
3. Planning 
4. Decision-Making Process and Creative Problem-Solving 
5. Organizational Structure and Design: Creating Flexible 

Organization 
PART III DIRECTION, LEADING AND CONTROLLING 
6. Motivating and Satisfying Employees 

7. Leadership: Developing Vision to Transforming Organizations 
8. Communicating in the Age of Internet 
9. Managerial Control and Techniques 
PART IV CONTEMPORARY ISSUES IN MANAGEMENT 
10. Contemporary Management Thinking 
11. Strategic Change: Managing Change and Renewal 
12. Knowledge Management and Learning Organizations
13. Managing Diversity

Vijay Kumar Kaul
He is Professor of Business Economics in the University of Delhi. He has served as Head, Department of Business Economics and Dean, 
Faculty of Applied Social Sciences and Humanities in the University of Delhi. Professor Kaul completed his post-graduation, M.Phil. and 
Ph.D. from the The University of Delhi. He has over 36 years of experience as a teacher, consultant and researcher. His main focus of 
teaching, training and research has been in the areas of innovation and technology, business policy and strategy, strategic marketing, and 
international marketing. He has also been associated with the Indian Council for Social Science Research (ICSSR) and other professional 
bodies and several industrial and trade associations. 
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Advanced Financial Accounting: for all 
B Com. Courses Semester II (NEP-2020 
KSHEC) 

S N Maheshwari, Suneel K Maheshwari & 
Sharad K Maheshwari

About the Book
The present textbook provides students with the knowledge of basic accounting 
principles and practices in a systematic manner. The unique feature of the book is 
the simplicity of subject matter presentation which will enable students to understand 
the subject exhaustively and solve practical problems with ease. The main strengths 
of the book are: up-to-date text, plentiful illustrative examples, and end-of-chapter 
exercises with short answers. This book is
for KSHEC syllabus-compliant universities including Mangalore University;  Gulbarga 
Univesity; Kuvempu University; Davangere University; and Karnataka State 
Akkamahadeve Women's University, Vijaypura.
Salient Features
• Covers the course curriculum requirements of Advanced Financial Accounting for 

B.Com. students as per NEP 2020.
• Includes concise chapters - each chapter covering a specific topic for better grasp 

of the subject.

• Presents the subject matter in such a manner that students have total conceptual clarity.
• Develops remembering, understanding, thinking, analysing and evaluating skills of students through a variety of questions and problems as per B.Com. 

curriculum requirements.

ISBN: 9789354539077  |  Price: ` 265  |  Pages: 324  |  Size: 6.25" X 9.5" (Paperback)
Contents
1: Insurance Claims for Loss of Stock and 

Loss of Profit, • Loss of Stock, • Loss of 
Profits or Consequential Loss, • Key Terms, 
• Test Questions, • Practical Problems

2: Hire Purchase and Instalment Purchase 
Accounting, • Concept of Hire Purchase, 
• Formation of the Purchase Agreement, • 
Instalment Purchase System, • Difference 
between Hire Purchase, • System and 
Instalments Purchase System, • Key Terms, 
• Test Questions, • Practical Problems

3: Departmental Accounts, • Utility of 

Departmental Accounts, • Maintenance 
of Columnar Subsidiary, • Books, • 
Departmentalisation of Expenses, • Types 
of Problems, • Key Terms, • Test Questions, 
• Practical Problems, 

4: Accounting for Branches, • Types of 
Branches, • Dependent Branches, • 
Independent Branches, • Foreign Branch, • 
Accounting Standard 11 (Revised 2003), • 
Indian Accounting Standard (Ind AS), • 21—
Effects of Changes in Foreign, • Exchange 
Rates, • Use of a Presentation Currency 

other than the Functional Currency, • 
Difference between AS 11 and Ind AS 21, 
• Key Terms, • Test Questions, • Practical 
Problems

5: Single Entry System
• Meaning, • Salient Features,
• Difference between Single Entry and
• Double Entry Systems, • Computation of Profit
• Key Terms, • Test Questions, • Practical 

Problems

S N Maheshwari is presently Professor Emeritus & Academic Advisor, Delhi Institute of Advanced Studies, Delhi. He is also the Chairman, 
Indian Society of Accounting and Management, New Delhi. He has a long and distinguished  career.
S K Maheshwari has more than two decades of teaching, research and industry experience. 
Sharad K Maheshwari is currently practising as a Chartered Accountant at Gurugram, Haryana.
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Business Management Semester I : NEP 
2020 For the Universities of Rajasthan 
State 

Vijay Kumar Kaul

About the Book
The book has been designed for the Commerce students of all universities of 
Rajasthan. A special highlight of this book is a section on Management in Ancient 
India that has been especially added in accordance with the New Education Policy 
(NEP) 2020. This section outlines the Indian values system and use of Dharma in all 
the economic and material activities of human beings.

Salient Features
• Chapter objectives in each chapter.
• Managerial insight provided in each chapter, which focuses on real-life situations 

and managerial issues involved in various Indian organizations.
• Case studies in each chapter.
• Chapter-end summaries and exercises for practice.

ISBN: 9789356748484  |  Price: ` 330  |  Pages: 272  |  Size: 6.5" X 9.25" (Paperback)

Contents
PART I AN OVERVIEW OF MANAGEMENT
1. Understanding the Management 

Process 
2. Evolution of Management Thinking 
PART II PLANNING, DECISION MAKING 

AND ORGANIZING
3. Planning 
4. Decision-Making Process and Creative  

Problem-Solving 

5. Organizational Structure and Design:  
Creating Flexible Organization 

PART III DIRECTION, LEADING AND 
CONTROLLING

6. Motivating and Satisfying Employees 
7. Leadership: Developing Vision to  

Transforming Organizations 
8. Communicating in the Age of Internet 
9. Managerial Control and Techniques 

PART IV Contemporary Issues in 
Management

10. Contemporary Management Thinking 
11. Strategic Change: Managing Change  and 

Renewal 
12. Knowledge Management and Learning  

Organizations 
13. Managing Diversity 

Vijay Kumar Kaul is Senior Professor of Business Economics in the University of Delhi. He has served as Head, Department of Business 
Economics and Dean, Faculty of Applied Social Sciences and Humanities in the University of Delhi.
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Business Laws Semester I : NEP 2020 For 
the Universities of Rajasthan State 

M C Kuchhal

Vivek Kuchhal
About the Book
Business Laws has been designed for the Commerce students of all universities of 
Rajasthan. Its contents have been largely extracted from the authors reputed title 
Business Laws which has gained tremendous readership over the years. The book 
has been organized into four parts, namely, Law of Contract; Law of Sale of Goods; 
Law of Limited Liability Partnership; and Consumer Protection Act, 1986. One of the 
highlights is the addition of a chapter on Consumer Protection Act of 1986. It delves 
into the pivotal sections of the Act, guiding readers toward a nuanced understanding 
of its provisions. This chapter includes information of Consumer Protection Councils; 
Consumer Disputes Redressal Agencies; District Forum; National Commission and 
Powers of the Consumer Forums.
This book presents the subject matter tailormade as per the course structure of the 
paper to enable the students to possess a textbook that caters to their needs in full.

Salient Features
• Learning Objectives for all chapters
• The latest amendments to Limited Liability Partnership (LLP) Act, 2008 as brought 

by Ministry of Corporate Affairs, Government of India
• Online registration process of LLP
• Proposals by Ministry of Corporate Affairs (MCA) to boost LLPs in India
• Explains complicated provisions in clear and comprehensible language with the 

help of illustrations and analogies

ISBN: 9789356748460  |  Price: ` 395  |  Pages: 400  |  Size: 6.5" X 9.25" (Paperback)

Contents
Introduction 
Part ONE: Law of Contract
1. Nature and Kinds of Contracts 
2. Offer and Acceptance 
3. Consideration 
4. Capacity of Parties 
5. Free Consent 
6. Legality of Object and Consideration 
7. Void Agreements 
8. Quasi-Contracts 
9. Discharge of Contract 

10. Remedies for Breach of Contract 
11. Indemnity and Guarantee 
12. Bailment and Pledge 
13. Agency 
Part TWO: Law of Sale of Goods
14. Contract of Sale of Goods 
15. Conditions and Warranties 
16. Transfer of Property 
17. Performance of Contract of Sale 
18. Rights of Unpaid Seller 

Part THREE: Law of Limited Liability 
Partnership

19. Limited Liability Partnership (LLP) 
20. Nature and Incorporation of LLP 
21. Partners and Their Relations: LLP 
22. Accounts, Audit and Taxation 
23. Conversion to Limited Liability 

Partnership 
Part FOUR: Law of Consumer Protection
24. Consumer Protection Act,1986 
University Question Papers

M C Kuchhal  Served for about four decades as the faculty member of Shri Ram College of Commerce, University of Delhi, 
Dr. Vivek Kuchhal is Associate Professor at Department of Management, Maharaja Agrasen Institute of Technology, Delhi. 
Dr ML Vasita is an Associate Professor at Department of Business Administration, University of Rajasthan, Jaipur. 
Dr Ashish Mathur is an Assistant Professor at Department of Business Administration, Jai Narain Vyas University, Jodhpur. 
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O;olk; çcU/u Semester I : NEP 2020 
For the University of Rajasthan State 

Hindi Edition

fot; dqekj dkSy
iqLrd ds ckjs esa
;g iqLrd jktLFkku ds lHkh fo'ofo|ky;ksa ds okf.kT; (B.Com) 
Nk=kksa ds fy, fMtkbu dh xbZ gSA bl iqLrd dk ,d fo'ks"k vkd"kZ.k 
çkphu Hkkjr esa çca/u ij ,d •aM gS ftls fo'ks"k :i ls ubZ f'k{kk 
uhfr (NEP 2020) ds vuqlkj tksM+k x;k gSA ;g •aM Hkkjrh; ewY; 
ç.kkyh vkSj euq"; dh lHkh vkfFkZd vkSj HkkSfrd xfrfof/;ksa esa /
ekZpkj ds mi;ksx dks js•kafdr djrk gSA

eq[; fo'ks"krk,¡
• çR;sd vè;k; esa vfèkxe mís'; (Learning Objectives)
• çR;sd vè;k; esa çca/dh; varnZ`f"V çnku dh xbZ gS] tks okLrfod 

thou dh fLFkfr;ksa vkSj fofHkUu Hkkjrh; daifu;ksa esa 'kkfey  
çca/dh; eqíksa ij dsafær

• çR;sd vè;k; esa dsl LVMht (Case Studies)
• vH;kl ds fy, vè;k;&okj lkjka'k vkSj iz'u

ISBN: 9789356748491  |  Price: ` 295  |  Pages: 256  |  Size: 6.5" X 9.25" (Paperback)

Contents

Hkkx I% izca/u dk voyksdu

• izca/u izfØ;k dks le>uk 

• izca/u dh lksp dk fodkl

Hkkx II% ;kstuk] fu.kZ; ysuk vkSj  
vk;kstu djuk

• ;kstuk
• fu.kZ; ysus dh izfØ;k vkSj juukred 

leL;k&lek/ku

• laxBukRed lajpuk vkSj fMtkbu% 
yphyk laxBu cukuk

Hkkx III% fn'kk] vxz.kh vkSj fu;a=k.k

• deZpkfj;ksa dks izsfjr djuk vkSj larq"V 
djuk

• usr`Ro% cnyrs laxBuksa ds fy,  
fodkl'khy n`f"Vdks.k

• baVjusV ds ;qx esa laokn

• izac/dh; fu;a=k.k vkSj rduhd

Hkkx IV% izac/u esa ledkyhu eqís

• ledkyhu izac/u lksp

• j.kuhfrd ifjorZu% izac/u ifjorZu vkSj 
uohdj.k

• Kku izac/u vkSj f'k{k.k laxBu

• fofo/rk dk izac/u

fot; dqeku dkSy  fnYyh fo'ofo|ky; esa fctusl bdksukWfeDl ds ofj"B izksisQlj gSaA mUgksaus fnYyh fo'ofo|ky; esa fctusl 
bdksukWfeDl foHkkx ds izeq[k vkSj Mhu] vuqiz;qDr lkekftd foKku vkSj ekufodh ds vè;kid :i esa dk;Z fd;k gSA
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O;kikj fof/ (Business Laws) For B.Com 
& BBA : NEP 2020 For the University of 
Rajasthan State 
Hindi Edition

,e- lh- oqQPNy] MkW- foosd oqQPNy]  
MkW- ,e- ,y- olhrk] MkW- vk'kh"k ekFkqj

iqLrd ds ckjs esa
O;kikj fof/ jktLFkku ds lHkh fo'fo|ky;ksa ds okf.kT; (B.Com) ds Nk=kksa ds fy, 
cukbZ xbZ gSA bldh lkexzh ys•d dh çfrf"Br iqLrd Business Laws ls yh xbZ gS] 
ftlus fiNys dqN o"kks± esa vikj ikBd la[;k gkfly dh gSA iqLrd dks pkj Hkkxksa esa 
O;ofLFkr fd;k x;k gS] vFkkZRk] lafonk dk dkuwu] eky dh fcØh dh fof/] lhfer ns;rk 
Hkkxhnkjh dh fof/] vkSj miHkksÙkQk laj{k.k vf/fu;e] 1986-
bl iqLrd ds eq[; vkd"kZ.kksa esa ls ,d 1986 ds miHkksÙkQk laj{k.k vf/fu;e ij ,d 
vè;k; tksM+uk gSA ;g vf/fu;e (331&369) ds egRoiw.kZ •aMksa esa foLrkj ls crkrk gSA 
ikBdksa dks blds çko/kuksa dh lw{e le> dks n'kkZrk gSA bl vè;k; esa miHkksÙkQk laj{k.k 
ifj"knksa] miHkksÙkQk fookn fuokj.k ,tsafl;ksa] ftyk eapksa] jk"Vªh; vk;ksxksa vkSj miHkksÙkQk eapksa 
dh 'kfÙkQ;ksa dh tkudkjh 'kkfey gSA
;g iqLrd iz'u&i=k dh ikBÔØe lajpuk ds vuqlkj rS;kj dh xbZ fo"k;&oLrq dks çLrqr 
djrh gS rkfd Nk=kksa dks ,d ,slh ikBÔiqLrd fey lds tks mudh vko’;drkvksa dks 
iwjk djrh gksA

eq[; fo'ks"krk,¡
• lHkh vè;k;ksa ds fy, f'k{k.k mís';
• dkWikZsjsV ekeyksa ds ea=kky;] Hkkjr ljdkj }kjk yk, x, lhfer ns;rk Hkkxhnkjh (LLP) vf/fu;e] 2008 esa uohure la'kks/u
•  LLP dh vkWuykbu iathdj.k çfØ;k
•  Hkkjr esa LLPs dks c<+kok nsus ds fy, dkWikZsjsV ekeyksa ds ea=kky; (MCA) }kjk çLrko
•  fp=kksa vkSj miekvksa dh lgk;rk ls tfVy çko/kuksa dks Li"V vkSj le>us ;ksX; Hkk"kk esa le>kuk

ISBN: 9789356748477  |  Price: ` 395  |  Pages: 378  |  Size: 6.5" X 9.25" (Paperback)
Contents

,e- lh- oqQPNy iwoZ lg izkè;kid Jh jke dkWyst vkWiQ dkWelZ fnYyh fo'ofo|ky;] fnYyh
MkW- foosd oqQPNy lg izkè;kid egkjktk vxzlsu baLVhV~;wV vkWiQ VsDuksykWth] fnYyh
MkW- ,e- ,y- olhrk lg izkè;kid O;kikj izca/u foHkkx jktLFkku fo'ofo|ky;] t;iqj
MkW- vk'kh"k ekFkqj lgk;d izkè;kid okf.kT; ,oa izca/u LVMht izHkkx t; ukjk;.k O;kl fo'ofo|ky;] t;iqj
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A Textbook of Accounting for  
Management, 5e 

Dr S N Maheshwari, CA Sharad K  
Maheshwari & Dr Suneel K Maheshwari

About the Book
The book provides a comprehensive coverage of the course-content requirements 
of the students appearing for the paper 'Management Accounting' at the MBA and 
M.Com Examinations of different Indian universities and professional Institutions.  The 
book has been divided into five convenient sections. Each section covers a different 
aspect of 'Management Accounting' with the subject divided into chapters covering 
different topics in a systematic and concise manner. A complete section comprising 
case problems with solutions makes the study of the subject more informative and 
interesting.

The unique features of this book lie in its simple and systematic presentation of theory, 
which would enable the students to solve practical problems with ease. The other 
main strengths of this book are: plentiful illustrative examples and end-of-the-chapter 
exercises with short answers.
New in this Edition
• Updated position regarding IFRSs and steps for their convergence in India.
• Two new topics, 'Companies Act & Financial Statements' and 'Depreciation & 

Company Accounts' have been incorporated in the relevant chapters of the book.

• Updated Schedule III regarding presentation of financial statements as per the Companies Act, 2013, along with actual financial statements of a 
company, has been incorporated as an Appendix to the book.

• Financial statements have been presented as per Schedule III to the Companies Act, 2013.
Market: Primarily for MBA, PGDBM, PGDM. Also useful for MCom, BBA, BCom, Professional Exams.

ISBN: 9789354535383  |  Price: ` 850  |  Pages: 1060  |  Size: 6.75" X 9.5" (Paperback)
Contents
Section - I: Accounting Fundamentals
 1. Meaning and Scope of Accounting,  

2. Accounting Principles, 3. Basic 
Accounting Terms, 4. Journalizing 
Transactions, 5. Ledger Posting and Trial 
Balance, 6. Sub-division of Journal,  
7. Negotiable Instruments, 8. Final 
Accounts, 9. Rectification of Errors, 10. 
Depreciation Provisions and Reserves,  
11. Inventory Valuation,

Section - II: Cost And Management 
Accounting, 1. Management Accounting: 

Nature and Scope, 2. Cost Accounting: 
Meaning and Scope, 3. Basic Cost 
Concepts, 4. Human Resource Accounting, 
5. Innovative Concepts, 6. Activity Based 
Costing,

Section - III: Financial Analysis
 1. Company Financial Statements,  

2. Funds Flow Statement, 3. Cash Flow 
Statement, 4. Leverages,

Section - IV: Planning and Control, 
1. Budgetary Control, 2. Innovative 
Budgeting Techniques, 3. Standard 

Costing, 4. Variance Analysis, 5. Marginal 
Costing and Profit Planning, 6. Decisions 
Involvingalternative Choices 7. Pricing 
Decisions

Section - V: Case Problems
• Appendix: Presentation of Financial 

Statements 
• Index

S N Maheshwari is presently Professor Emeritus & Academic Advisor, Delhi Institute of Advanced Studies, Delhi. He is also the Chairman, Indian 
Society of Accounting and Management, New Delhi. He has a long and distinguished career.
S K Maheshwari has more than two decades of teaching, research and industry experience. 
Sharad K Maheshwari is currently practising as a Chartered Accountant at Gurugram, Haryana. 
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Financial Accounting, 7e 
S N Maheshwari, et al. 

About the Book
Financial Accounting provides a comprehensive coverage to course requirements of 
students appering in the Financial Accounting paper at the BCom examinations of different 
Indian universities as per CBCS. It also meets the requirements of students appearing in 
the accounting paper at the Foundation Examinations of Institute of Chartered Accountants 
of India, the Institute of Company Secretaries of India and the Institute of Cost Accountants 
of India.
The book is divided into three sections: Section I explains the fundamental principles 
necessary for understanding the subject. It covers the entire accounting cycle, from 
recording of financial transactions to the preparation of final accounts.
Section II deals with accounting problems related to certain specific types of business 
transactions. Section III deals with partnership accounts.

New in this Edition
•    Updated position regarding Accounting Standards (ASs) issued by the Institute of Char  
     tered Accountants of India.
• Notification of 39 Indian Accounting Standards (Ind ASs) issued by the Ministry of 

Corporate Affairs, Govt. of India.
• Phased implementation of Ind ASs by the concerned authorities to bring at par Indian 

Finance Reporting System with Global Financial Reporting System.
• Updating the text material as per the contemporary subject requirements.

Market: Primarily for BCom. Professional Exams like MBA, CA, CS and CMA

ISBN: 9789356330207  |  Price: ` 850  |  Pages: 1024  |  Size: 6.75" X 9.5" (Paperback)
Contents
Section-I: Accounting Principles
and Processes
1. Meaning and Scope of 

Accounting 
2. Accounting Principles
3. Basic Accounting Terms
4. Journalising Transactions
5. Ledger Posting and Trial 

Balance
6. Sub-Division of Journal  
7. Negotiable Instruments 
8. Bank Reconciliation 

Statement 
9. Matching Concept 
10. Capital and Revenue
11. Final Accounts 

12. Rectification of Errors 
13. Depreciation, Provisions & 

Reserves 
14. Accounting Concept of 

Income 
15. Sectional & Self-Balancing 

Systems 
16. Accounts of Non-Profit Making 

Organizations  
17. Single Entry System
18. Computers & Accounting: An 

Introduction
19. Accounting in a Computerized 

Environment
20. Accounting and Database 

System
Section-II: Special Accounting 

Problems
1. Consignment Accounts
2. Joint Venture Accounts   
3. Account Current and Average 

Due Date
4. Inventory Valuation 
5. Hire Purchase, Lease 

and Instalment Purchase 
Systems  

6. Branch Accounts 
7. Departmental Accounts 
8. Accounting for Price Level 

Changes
9. Insurance Claims
10. Royalty Accounts 
Section-III: Partnership Accounts

1. Fundamentals 
2. Reconstitution of Partnership 

Firms (Admission) 
3. Reconstitution of Partnership 

Firms-II (Retirement, Death and 
Amalgamation) 

4. Dissolution of Partnership 
Firms 

Appendices:
I. Present Value of ` 1 
II. Periodic Deposit Which Will 

Amount to ` 1 
III. Present Value of ` 1 Received 

Annually for N Years 
IV. Periodic Payment to Amortize  

` 1 and Interest

 
S N Maheshwari is presently Professor Emeritus & Academic Advisor, Delhi Institute of Advanced Studies, Delhi. He is also the Chairman, Indian 
Society of Accounting and Management, New Delhi. He has a long and distinguished  career.
S K Maheshwari has more than two decades of teaching, research and industry experience. 
Sharad K Maheshwari is currently practising as a Chartered Accountant at Gurugram, Haryana.
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Market: Primarily for BCom, BBA. Also useful for 
MBA, MCA and CA/ICWA/ICSI.

An Introduction to Accountancy, 13e 

S N Maheshwari, et al.

 
About the Book
This well-known textbook provides students with the knowledge of basic accounting prin-
ciples and practices in a systematic manner. The unique feature that has made this book 
popular among students is the simplicity of presentation which enables students to under-
stand the subject and solve practical problems with ease. The main strengths of the book 
are the plentiful illustrative examples and the end-of-chapter exercise with answers.  The 
wide coverage and user-friendly approach has made the book meet comprehensively the 
requirements of students studying Accountancy as a subject at BCom, BBA, MBA, MCA 
examinations and those conducted by different professional institutions.
New in this Edition
• Notification of Indian Accounting Standard 117 (Ind AS 117): Insurance of Contracts by 

the Ministry of Corporate Affairs (MCA), Govt. of India.
• Enactment and enforcement of the Companies (Amendment) Acts, 2019 & 2020.
• Introduction of prescribed proforma for the Statement of Changes in Equity in  

Schedule III.
• Changes notified by the MCA in August 2019 relating to creation of Debenture 

Redemption Reserve.
• Changes notified by the MCA in 2016 and 2018 in Schedule V regarding Managerial 

Remuneration in case of no or inadequacy of profits.
• Changes in Corporate Social Responsibility Rules notified by the MCA in 2020.
• Changes in registration limit under GST Act, for MSME, sitting fee of the directors, 

remuneration limit for reporting of employees in Directors’ Report, etc. 

ISBN: 9789356746138  |  Price: ` 950  |  Pages: 1386  |  Size: 6.75" X 9.5" (Paperback)
Contents
Section-1: Accounting Principles
and Processes
1. Meaning and Scope of Accounting
2. Accounting Principles
3. Basic Accounting Terms
4. Journalising Transactions
5. Ledger Posting and Trial Balance
6. Sub-Division of Journal
7. Negotiable Instruments
8. Bank Reconciliation Statement
9. Matching Concept
10. Capital and Revenue
11. Final Accounts
12. Rectification of Errors
13. Depreciation, Provisions and Reserves
14. Accounts of Non-Profit Making Organizations
15. Single Entry System

Section-2: Special Accounting Problems
1. Consignment Accounts
2. Joint Venture Accounts
3. Hire Purchase, Lease and Instalment 

Purchase Systems
4. Branch Accounts
5. Account Current and Average Due Date
6. Inventory Valuation
Section-3: Partnership Accounts
1. Fundamentals
2. Reconstitution of Partnership Firms 

(Admission)
3. Reconstitution of Partnership Firms-II 

(Retirement, Death and Amalgamation)
4. Dissolution of Partnership Firms
Section-4: Company Accounts
1. The Joint Stock Company
2. Shares and Share Capital

3. Debentures
4. Company Financial Statements
5. Acquisition of Business and Profit Prior to 

Incorporation
6. Internal Reconstruction
7. External Reconstruction, Amalgamation and 

Absorption
Section-5: Cost and Management
Accounting
1. Management Accounting: Nature and Scope
2. Financial Statements: Analysis and 

Interpretation
3. Funds Flow Statement
4. Cash Flow Statement
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New in this Edition

Corporate Accounting, 6e

S N Maheshwari, et al.
About the Book
Corporate Accounting is a comprehensive textbook on accounting for different types 
of corporate bodies, in tune with the growing importance and accounting complexities 
of the corporate form of business. The book is divided into three convenient sections, 
each comprising independent chapters dealing with a particular aspect of corporate 
accounting. It deals exhaustively with the course requirements of students preparing for 
BCom, MCom, MBA and professional examinations conducted by different institutions, 
such as the Institute of Chartered Accountants of India (ICAI), the Indian Institute of 
Bankers (IIB), the Institute of Company Secretaries of India (ICSI) and the Institute of 
Cost Accountants of India (ICAI).

Key Features
•   Overhauled as per the Company Law 2013
•   Solutions for Illustrative examples reworked in accordance with the new Company Law. 
•   More than 350 such illustrations
•   More than 350 Objective type questions, 200 Essay types and 320 Practical problems
•   Answers provided for all Practical problems
•   Questions from recent examinations from renowned universities.
Market: Primarily for BCom, Professional Exams like CA, CS and Banking, 
Also useful for MCom., MBA.

• Enactment of the Companies Act, 2013 and introduction of new schedules, particularly Schedule II and Schedule III concerning Depreciation and Financial 
Statements, respectively.

• Notification of 40 Indian Accounting Standards (Ind AS) by MCA for IFRS convergence in India.
• Replacement of AS 6: Depreciation Accounting with AS 10: Fixed Assets by AS 10: Property, Plant and Equipment.
• Enactment of Insolvency and Bankruptcy Code 2016 and Banking Regulation (Amendment) Act 2017.
• Enactment of the Finance Act, 2017 and introduction of Goods and Services Tax (GST).
• Concept of Component Accounting in the chapter "Recent Developments in Accounting".
ISBN: 9789352718580  |  Price: ` 825  |  Pages: 1432  |  Size: 7.25" X 9.5" (Paperback)
Contents
Section-1: Company Accounts
1. Introductory 
2. Shares and Share Capital
3. Debentures
4. Company Statutory Records
5. Company Financial Statements  
6. Valuation of Goodwill and Shares 
7. Acquisition of Business and Profit Prior to 

Incorporation 
8. Internal Reconstruction 
9. External Reconstruction, Amalgamation and 

Absorption
10. Company Liquidation Accounts 
11. Financial Reporting for Financial 

Institutions 
12. Accounting for Financial Instruments 

Section-2: Specific Companies Accounts
1. Insurance Companies Accounts
2. Banking Companies Accounts  
3. Double Account System (Including Accounts 

of Electricity Companies)
4. Holding Companies 
5. Hotel Companies Accounts  
6. Accounts of Government Companies and 

Statutory Corporations 
Section-3: Management Accounting
1. Management Accounting: Nature and Scope
2. Financial Statements: Analysis and 

Interpretation 
3. Funds Flow Statement 
4. Cash Flow Statement
5. Accounting for Price Level Changes

6. Valuation of Assets
7. Human Resource Accounting: Cash Flow 

Statement
8. Social Cost Benefit Analysis
9. Recent Developments in Accounting
Appendices:
I. Present Value of `1 
II. Present Value of `1 Received Annually for N 

Years 
III. Periodic Deposit Which Will Amount to `1 
IV. Periodic Payment Required to Amortize `1 

and Interest
V. The Compound Value of an Annuity of `1 
VI. Schedule II
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A Textbook of Cost and Management 
Accounting, 11e 

M N Arora
About the Book
A Textbook of Cost and Management Accounting provides the students with 
thorough grounding in cost concepts, cost behaviour and methods, and techniques 
of cost and management accounting with an understanding of the uses and 
limitations of cost and financial data for managerial operations.
The text of the subject matter has been presented in a student-friendly, simple 
and intelligible manner. Every discussion involving conceptual complexity is 
immediately illustrated by a numerical example.
In addition, the book contains a liberal sprinkling of charts and diagrams so as to 
make the subject easily understandable and highlight its finer points. The subject 
matter has been organized on 'first things first' basis for its logical presentation that 
sustains interest.
The approach of the book is examination oriented. Thus, a good number of 
problems and solutions have been included in its chapters. Theoretical and 
numerical questions have been mostly selected from various examinations. 
Objective type questions have been given to serve as self-test by students. This is 
an ideal book for self-study.

An all-inclusive, ideal book for self-study, both for the students of 
Cost and Management Accounting as well as working professionals.

Primary Market: MBA, BBA, Secondary Market:  MCom, BCom, CA

New In This Edition
•  Thoroughly revised chapters
•  A new chapter on Activity Based Costing (Chapter 5)
•  A modified chapter on Advanced Cost Management Techniques (Chapter 23)

ISBN: 9789390470501  |  Price: ` 995  |  Pages: 1144  |  Size: 6.75" X 9.5" (Paperback)
Contents

SECTION I: COST ACCOUNTING
1. Overview of Cost Accounting 
2. Material Cost 
3. Employee Cost (Labour Cost) 
4. Overhead Cost 
5. Activity Based Costing 
6. Output or Unit Costing (Cost Sheet) 
7. Job and Batch Costing 
8. Contract Costing 
9. Process Costing 

10. Joint Products and by-Products 
11. Operating Costing (Service Costing) 
12. Non-integrated and Integrated Accounts 
13. Reconciliation of Cost and Financial 

Accounts 
SECTION II: MANAGEMENT ACCOUNTING
14. Management Accounting—Nature and 

Scope 
15. Financial Statement Analysis 
16. Funds Flow Statement 

17. Cash Flow Statement 
18. Marginal (Variable) Costing and Cost-

Volume-Profit Analysis 
19. Budgeting and Budgetary Control 
20. Standard Costing and Variance Analysis 
21. Tactical Decision Making 
22. Responsibility Accounting and Transfer 

Pricing 
23. Advanced Cost Management Techniques 
• Subject Index

 
M N Arora has teaching experience of more than four decades in Hans Raj College, University of Delhi. He is also a Fellow Member of the 
Institute of Cost Accountants of India. His experience has been mostly in teaching of Cost Accounting and Management Accounting in various 
courses in Delhi University and other professional courses like M.Com, B.Com, MIB, MHROD, MBA, BBA, CA, CS, etc.



27www.schandpublishing.com

Accounting
Commerce & 
Management

e-mail: info@schandpublishing.com

Cost Accounting, 5e 

M N Arora & Priyanka Katyal

About the Book
Year after year, this book has immensely helped students in their comprehension 
of the subject and scoring good marks in examination. It's has been written 
specifically for the prescribed syllabus of cost accounting Paper of B. COM 
(Hons.), Semester IV, of University of Delhi, School of Open Learning and other 
central universities. Its basic features are the same as the mother book Cost 
Accounting: Principle and Practice which is a UGC- Recommended text for 
the many years. This book is bundled with all the teaching tools like learning 
objectives, summary of the chapter, key terms, and a large number of questions 
for practice. The fifth edition is the updated version of the fourth edition and as 
per latest CBCS syllabus.

Salient Features
• Ideal for self-study, making learning a painless exercise.
• Examination-oriented approach.
• A total of 258 solved problems and illustrations accompanied by working notes, 

156 theoretical questions, and 202 practical questions.
• Recent question papers with answers included in Appendix

Market: Primarily for BCom, BBA. Also useful for BBM, BBS.

ISBN: 9789356744127  |  Price: ` 499  |  Pages: 600 |  Size: 6.25" X 9.5" (Paperback)
Contents

 1:  Introduction 
  2:  Material Cost
  3:  Labour Cost (Employee Cost)
  4:  Overhead Cost
  5:  Output or Unit Costing (Cost Sheet)

  6:  Job Costing
  7:  Contract Costing
  8:  Process Costing
  9:  Operating Costing (Service Costing)
10:  Integral and Non-Integral Systems

11:  Reconciliation of Cost and Financial 
Accounts

• Appendix: Past Question Papers with 
Answers 

M N Arora has teaching experience of more than four decades in Hans Raj College, University of Delhi. He is also a Fellow Member of the 
Institute of Cost Accountants of India. His experience has been mostly in teaching of Cost Accounting and Management Accounting in various 
courses in Delhi University and other professional courses like M.Com, B.Com, MIB, MHROD, MBA, BBA, CA, CS, etc.
Priyanka Katyal received her MCom and MPhil from Delhi School of Economics, University of Delhi. She has more than fifteen years' 
experience of teaching BCom (Hons) classes in various colleges of the University of Delhi.
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Cost Accounting:  
Principles & Practice, 13e 

M N Arora

About the Book
A UGC recommended textbook for various commerce undergraduate programmes 
like BCom, BBA, BBM and BBS. Also useful for CA, CS, ICMA, MCom and MBA.
The revised edition of Cost Accounting: Principles and Practice gives students a 
thorough grounding in cost concepts, cost behaviour and costing methods. The 
subject matter has been presented in a student-friendly, systematic and intelligible 
manner. Every discussion involving conceptual difficulties is immediately followed 
by a numerical example. A large number of charts and diagrams bring to light finer 
points of the subject and make it easily comprehensible. The subject matter has 
been organized on ';first things first' basis to sustain the interest of the students.

An authentic book on Cost Accounting, which is indispensable for students at the 
undergraduate level.
New in this Edition
• Reworked text for better understanding of the concepts
• Recent questions from BCom, BBA, MBA, CA and CS examinations
• Model test papers in Appendix

Salient Features
• Ideal for self-study, making learning a painless exercise
• Examination-oriented approach
• Around 300 solved problems and illustrations accompanied by 'working notes'
• Theoretical, practical and objective-type questions selected mostly from various universities and professional examinations

Primary Market: BCom, BBA, BBM and BBS 
Secondary Market:  CA, CS, ICMA, MCom and MBA 

ISBN: 9789354530265  |  Price: ` 675  |  Pages: 656  |  Size: 6.25" X 9.5" (Paperback)

Contents

1. Overview 
2.  Material Cost 
3.  Labour Cost (Employee Cost)  
4.  Overhead Cost 
5.  Activity Based Costing 

6.  Output or Unit Costing (Cost Sheet) 
7.  Job and Batch Costing 
8.  Contract Costing 
9.  Process Costing 
10.  Joint Products and By-Products 

11.  Operating Costing (Service Costing) 
12.  Non-Integrated and Integrated Accounts 
13.  Reconciliation of Cost and Financial 

Accounts
Appendix: Model Test Papers

M N Arora has teaching experience of more than four decades in Hans Raj College, University of Delhi. He is also a Fellow Member of the 
Institute of Cost Accountants of India. His experience has been mostly in teaching of Cost Accounting and Management Accounting in various 
courses in Delhi University and other professional courses like M.Com, B.Com, MIB, MHROD, MBA, BBA, CA, CS, etc.
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Financial Accounting for BBA, 3e
Dr S N Maheshwari,  
CA Sharad K Maheshwari &  
Dr Suneel K Maheshwari
About the Book
This well-known textbook provides students with the knowledge of basic 
accounting principles and practices in a systematic manner. The unique feature 
that has made this book popular among students is the simplicity of presentation 
which enables them to understand the subject and solve practical problems with 
ease. The main strengths of the book are the plentiful illustrative examples and 
the end-of-chapter exercise with answers. Its wide coverage and user-friendly 
approach comprehensively meets the requirements of students studying Financial 
Accounting as a subject at BBA examination of different universities
New in this Edition
• Updated provisions regarding ASs, IFRSs and Ind ASs.
• Phased implementation of Ind ASs by the concerned authorities to bring at par Indian 

Financial Reporting System with Global Financial Reporting System.
• 'Schedule III' as per the Companies Act 2013, with all details in the chapter 'Company 

Financial Statements'.
• Appropriate revision and updation of the Text in view of the enactment of The 

Companies Act, 2013 as amended by The Companies (Amendment) Acts, 
2015, 2017, 2019 and 2020.

• Introduction of Goods & Services Tax (GST) replacing several taxes imposed by different authorities.
• Incorporation of changes introduced by the Insolvency and Bankruptcy Code 2016.
• Incorporation of the basic features of Ind AS 1: Presentation of Financial Statements in Chapter 4: Company Financial Statements (Section II) 

of the book
Salient Features
• Learning objectives for every chapter    • Key terms at the end of every chapter
• Objective type questions for testing the student's understanding • Essay type questions for review, discussion and practice
• Over 200 practical problems with solutions and around 125 illustrations
• 32 Accounting Standards dealt in detail with latest amendments therein

Primary Market: BCom, BBA, BBM and BBS,  Secondary Market:  CA, CS, ICMA, MCom and MBA 
ISBN: 9789356741607  |  Price: ` 595  |  Pages: 660  |  Size: 6.25" X 9.5" (Paperback)
Contents

Section-I: Accounting 
Principles and Processes: 

1. Meaning and Scope of 
Accounting, 

2. Accounting Principles
3. Basic Accounting Terms 
4. Journalizing Transactions
5. Ledger Posting and Trial 

Balance

   6. Sub-Division of Journal
  7. Bank Reconciliation  
       Statement, 
 8.  Capital and Revenue
9.  Final Accounts
10. Rectification of Errors
11. Depreciation, Provisions and 

Reserves

12. Accounting Concept of 
Income

13. Computers & Accounting: An 
Introduction

14. Accounting in a 
Computerized Environment

 15. Accounting and Database 
System

16. Inventory Valuation, 

Section-II: Company 
Accounts: 1. The Joint 
Stock Company

 2. Shares and Share Capital
 3. Debentures
4. Company Financial 

Statements
5. Contemporary Issues and 

Challenges
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Accounting for  
Management:  
Text and Cases, 3e

S K Bhattacharyya & 
John Dearden

ISBN: 9788125905530
Price: ` 495  |  Pages: 436
Size: 6.75" X 9.5" (Paperback)

About the Book
This book incorporates the refinements in the accounting concepts and practices and 
reflects on new issues and developments in the field of accounting at the international 
and national levels. The original structure of the book, i.e. to instruct managers rather 
than accountants, remains unchanged. The inclusion of a large number of cases is an 
element of this design. To make the book more contemporaneous some of the cases 
have been replaced. However, those cases have been retained which we believe provide 
learning that can be described as timeless. The focus of the book is on how to use a 
financial statement than on how to prepare one. However to understand fully, one must 
know how a statement is prepared. Towards this end, the authors have also increased 
the proportion of content devoted to the mechanics of preparing financial statements.
Salient Features
• The hallmark feature of the book is its 28 cases, most of which have been 

taken from GSBA-Harvard University, IIM-Ahmedabad and IIM-Bangalore, 
which provide the contextual setting to the book.

• A conscious attempt has been made to inculcate accounting as the "language" of 
business among the students and "understanding" financial data among professionals 
and practitioners.

• Keeping the needs of the students and practitioners alike, the managerial 
aspects of accounting have been given paramount importance but at the 
same time it deals with mechanics of preparing financial statements.

Contents
Part-I: Fundamentals and Cost Accumulation Methods - Nature and Scope of 
Management Accounting: 1. Strategic Management Accounting, 2. Accounting Process 
and Principles - An Overview, 3. Cost Analysis and Decision Making, 4. Inventory 
Costing, 5. Product Costing, 6. Service Costing, Part-II: Accounting for Financial 
Analysis - Analysis of Financial Statements: 1. Ratio Analysis, 2. Statement of 
Changes in Financial Position, 3. Cash Flow Statement, Part-III: Accounting for 
Managerial Decisions - Marginal Costing: 1. Break-Even Analysis (Cost-Volume-Profit 
Analysis), 2. Differential Costing: An Aid to Decision Making, 3. Activity-Based Costing, 
4. Pricing Policy and Decisions, Part-IV: Accounting for Planning and Execution - 
Budgetary Control: 1. Budgetary Control, 2. Capital Budgeting, 3. Risk and Uncertainty, 
4. Management Reporting, Part-V: Performance Measurement and Evaluation: 1. 
Responsibility Accounting, 2. Divisional Performance and Transfer Pricing, Part-VI: 
Specialized Topics in Accounting: 1. Valuation of Goodwill and Shares, 2. Inflation 
Accounting, 3. Human Resource Accounting, 4. Emerging Trends in Management 
Accounting

Management  
Accounting: Principles 
and Practice, 3e

M A Sahaf

ISBN: 9789325969247
Price: ` 695 |  Pages: 828
Size: 6.75" X 9.5" (Paperback)

About the Book
This book is meant for students of accounting, management and business studies. It not 
only describes the principles, procedures and techniques of management accounting, but 
also explains and analyses the core concepts that have driven the development of the 
subject for decades. The book is a perfect blend of conceptual and practical approaches 
to accounting.
New in this Edition
• Completely revised and updated
• New chapters on strategic management accounting, product costing, and service 

costing
• Coverage of total quality management (TQM), just-in-time (JIT), life cycle costing, and 

Kaizen costing
• Worked out solutions to problems and latest professional examination questions
Contents
Part-I: Fundamentals and Cost Accumulation Methods - Nature and Scope of 
Management Accounting: 1. Strategic Management Accounting, 2. Accounting Process 
and Principles - An Overview, 3. Cost Analysis and Decision Making, 4. Inventory 
Costing, 5. Product Costing, 6. Service Costing, Part-II: Accounting for Financial 
Analysis - Analysis of Financial Statements: 1. Ratio Analysis, 2. Statement of Changes 
in Financial Position, 3. Cash Flow Statement, Part-III: Accounting for Managerial 
Decisions - Marginal Costing: 1. Break-Even Analysis (Cost-Volume-Profit Analysis), 2. 
Differential Costing: An Aid to Decision Making, 3. Activity-Based Costing, 4. Pricing Policy 
and Decisions, Part-IV: Accounting for Planning and Execution - Budgetary Control: 
1. Budgetary Control, 2. Capital Budgeting, 3. Risk and Uncertainty, 4. Management 
Reporting, Part-V: Performance Measurement and Evaluation: 1. Responsibility 
Accounting, 2. Divisional Performance and Transfer Pricing, Part-VI: Specialized Topics 
in Accounting: 1. Valuation of Goodwill and Shares, 2. Inflation Accounting, 3. Human 
Resource Accounting, 4. Emerging Trends in Management Accounting

M A Sahaf is Professor at The Business School, University of Kashmir, Srinagar.
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Fundamentals of Corporate Accounting 
(As per CBCS) 
S N Maheshwari,  et al.

About the Book
This textbook provides students with the knowledge of basic accounting principles 
and practices concerned with preparing and presenting corporate accounts in a 
systematic manner. The unique feature of this book is the simplicity of presentation 
which enables students to understand the subject and solve practical problems with 
ease.  The main strengths of the book are the plentiful illustrative examples and 
the end-of-chapter exercises with answers.  The wide coverage and user-friendly 
approach makes the book to comprehensively meet the requirements of students 
studying Corporate Accounting as a subject at B.Com & BBA examinations of 
different Indian universities based on Choice Based Credit System (CBCS).
Key Features
• Adopts a step-by-step approach beginning with an Introduction to Accounting 

Standards, both national and international, to the preparation of financial 
statements of a corporate enterprise. 

• Presents the subject matter as per the requirements of the Companies Act 2013 
and other statutory laws applicable to corporates, as amended to date.

• Explains lucidly specific provisions applicable to complex topics like amalgamation and merger of companies along with the specific requirements 
of the relevant Accounting Standard(s).

• Focuses on peculiar accounting provisions of specific laws applicable to banking, insurance and electricity companies.
• Makes one understand and learn accounting on computers in a simple and illustrative manner.

Market: Primarily for BCom, BBA. Also useful for BBM, BBS.
ISBN: 9789353381295  |  Price: ` 695  |  Pages: 720  |  Size: 6.25" X 9.5" (Paperback)
Contents

Introductory: Accounting Principles and 
Standards, 
Section-1: General Company Accounts 
1. The Joint Stock Company 
2. Shares and Share Capital
3. Debentures
4. Company Financial Statements
5. Acquisition of Business and Profit Prior to 

Incorporation

6. Cash Flow Statement
7. Financial Statements: Analysis
8. Computers and Accounting
Section-2: Specific Corporate  

Accounting Problems 
1. Valuation of Goodwill and Shares
2. Internal Reconstruction
3. External Reconstruction, Amalgamation 

and Absorption

4. Company Liquidation Accounts
5. Financial Reporting for Financial Institutions
Section-3: Specific Companies Accounts 
1. Holding Companies
2. Banking Companies Accounts
3. Insurance Companies Accounts
4. Accounts of Electricity Companies

S N Maheshwari is presently Professor Emeritus & Academic Advisor, Delhi Institute of Advanced Studies, Delhi. He is also the Chairman, 
Indian Society of Accounting and Management, New Delhi. He has a long and distinguished career.
S K Maheshwari has more than two decades of teaching, research and industry experience.
Sharad K Maheshwari is currently practising as a Chartered Accountant at Gurugram, Haryana.
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Financial Derivatives: Text and Cases 

Prakash B Yaragol 
 
About the Book
Financial Derivatives—Text and Cases has been written primarily for the students 
of MBA, MCom, MFC, MIB and so on, who wish to study the subject as a part of their 
specialization in the area of finance. It will also be useful to finance professionals. It 
is written in a very simple language and presented in a neat style, covering entire 
spectrum ranging from the basics to advanced aspects of financial derivatives. 
One focus of the book is on the recent developments in the area. 
The book sets the direction of every chapter by laying down course outcomes at 
the beginning of each chapter. Judicially supplementing and substantiating the 
main text are figures and charts, tables, numerical illustrations, different types of 
questions such as fill in the blanks, true/false, short answer questions and essay 
type questions. Every chapter ends with a brief summary of the entire text of the 
chapter which helps the reader to grasp the important aspects of the chapter. 

Market: Primarily for MBA, MCom, MFC, MIB Students. Also useful for Finance 
Professionals

Key Features
• Solved Problems: A large number of numerical problems solved for complete understanding of derivatives of various degrees of complexity. The 

book contains 240 illustrations/solved problems
• Try Yourself: To engage students and help them to solve problems on their own. Answers to all questions are also provided to enable students 

to cross check the answers.
• Case Studies: Along with analytical solutions to apply the concepts in real life situations. 
• Excel Calculations: Excel calculations of selected problems provided to enable the reader to show calculations cross check answers.
• Web Links: With every chapter, a list of useful web links will help students to explore further and also to take up projects
• Annexures: A rich appendage of a list of Formulae, Glossary, a list of Stocks and Indices traded in BSE and NSE (F&O), and Major global 

derivative exchanges, to enhance practical utility of the book. 
 
ISBN: 9789352718757  |  Price: ` 495  |  Pages: 448  |  Size: 6.75" X 9.5" (Paperback)
Contents

Standard Abbreviations Used in the Book
1. An Overview AA11
2. Forwards and Futures
3. Option Contracts
4. Financial Swaps
5. Interest Rate Derivatives
6. Commodity Derivative Market
7. Value-at-Risk

8. Credit Risk Management 
(Credit Derivatives)

9. Accounting and Tax Aspects of 
Financial Derivatives

• Select Bibliography
Appendices:
1. Normal Distribution Tables
2. Formulae

3. Glossary
4. List of Stocks/ Indices Traded at 

BSE and NSE (F&O)
5. List of Major Global Derivative 

Exchanges

• Index

Prakash B Yaragol, Professor of Finance in the Department of Management Studies and Research, Acharya Institute of Technology, 
Bengaluru, obtained his PhD from Gulbarga University (Karnataka). He has more than two decades of teaching experience in various management 
institutes.
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INVESTMENT MANAGEMENT, 2e 

Subrata Mukherjee

About the Book
This new edition, rechristened Investment management: Text, Problems and Cases, is a unique 
blend of traditional and modern concepts, intuitive and quantitative analyses, and theory and 
real-world applications. While keeping its character intact, this new edition incorporates newer 
material. Thus, this edition will be even more useful to students of MBA-Finance, PGDM-Finance, 
and M.Com. programs, and final-level students of other professional courses like CA, CMA, CS 
and CFA. Investors, practitioners, and corporate financial managers will find this book to be of an 
immensely useful reference.

Key Features
• Cryptocurrency, Blockchain, Non-Fungible Token, Central Bank Digital Currency, Metaverse, 

and WEB3
• Green Finance and Investments, encompassing Environment, Sustainability, and Governance
• Financial Technology and the applications of Artificial Intelligence and Machine Learning
• Investment Strategies of Sovereign Wealth Funds, Endowment Funds, Pension Funds, HNWIs 

and Ultra HNWIs
Market: Primarily for PGDBM, PGDM, MBA. Also useful for BBM, BBA, BCom, Professionals.
ISBN: 9789356748569  |  Price: ` 825  |  Pages: 684  |  Size: 8" X 10.5" (Paperback)

Contents
PART I: INTRODUCTION
1. Understanding Investments
2. Investment Alternatives
3. Securities Market and How
  Securities are Traded
PART II: PORTFOLIO THEORY 

AND PRACTICE
4. Risk and Return                                                               
5. Risk Aversion, Utility of Wealth   

 and Capital Allocation to Risky 
Assets                                          

6. Portfolio Analysis                                                           
7. Index Models                                                                   
PART III: EQUILIBRIUM IN 

CAPITAL MARKET
8. Capital Asset Pricing Model                                         

 9. Arbitrage Pricing Theory                                               
10. Efficient Market Hypothesis                                         
11. Behavioural Finance                                                       
12. Technical Analysis                                                         
PART IV: SECURITY ANALYSIS
13. Macroeconomic and Industry 

Analysis                       
14.   Company Analysis                                                          
15.   Financial Statement Analysis                                       
16.   Equity Valuation Model                                                
PART V: FIXED-INCOME 

SECURITIES
17. Bond Analysis, Valuation and 

Term Structure of Interest Rates                                                                   
18. Managing Bond Portfolios                                            

PART VI: DERIVATIVES
19. Futures                                                                              
20. Options                                                                              
PART VII: APPLIED PORTFOLIO 

MANAGEMENT
21. Performance Evaluation                                                 
22. Mutual Funds and Hedge Funds                                   
23. Investments in Real Assets                                            
24. International Portfolio Investment                               
25. Alternative Investments                                                 
26. Cryptocurrency, Blockchain, 

NFT, CBDC, Metaverse and  
Web3                                                      

27. Green Finance and Investment 
Including Environment, 

 Sustainability and Governance  
(ESG)                                                          

28. Investment Strategies of 
Sovereign  Wealth Funds,

• Appendix A
• Appendix B
• Frequently Used Symbols and 

Terms
• Glossary

• Select Bibliography and 
References

• INDEX

Subrata Mukherjee has a blend of 5 decades of rich corporate and academic experience in the areas of finance and accounting. Presently, he is a 
visiting faculty at a few B-Schools. His areas of interest are investment markets and products, corporate finance, personal finance, and digital-age financial 
practices.
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Project Management: The Complete  
Process 

Vishwanath Murthy
 
About the Book
The book presents a mix of theory and practice; a mix of engineering, finance, 
taxation, economics, statistics, legal aspects, governmental policies and 
international practice; and a mix of case studies, and illustrations.
It covers the entire gamut of project scoping, identification, development and 
appraisal and is primarily designed to meet the requirements of postgraduate 
students of management and engineering education. The objective of the book 
is to provide a multidisciplinary grounding to the readers so that they can develop 
all the skills and competencies required to view or manage the entire project 
management process as an integrated whole. Though based on renewable energy 
projects, majority of the concepts explained in the book are applicable to other 
industrial projects equally – detailed guidance and notes on this aspect is given 
appropriately in the book.
Market: MBA, MCom, MFC, MIB, MTech and MSc students. Also useful for 
BFSI DPR, Infrastructure, Engineering, Environment, Economic and Finance 
policy makers and professionals; Project Management Consultants, CDM 
Consultants

Key Features
•  Covers all functional areas of project management -- commercial viability, technical feasibility, managerial competence and organizational set-

up, financial soundness, economic analysis, environmental safety/sustainability and social cost benefit analysis.
•  Case studies involving practices of stakeholders of renewable energy sector lends coherence to all the aspects and ensures continuity of  

discussion from one topic to another. 
•  Financial soundness of projects is explained in thorough detail. Preparation of projected operating statement and decision drivers like cash 

flow statement, break-even analysis, ICR, DSCR, payback period, discounted cash flow techniques like discounted payback, IRR, NPV and 
profitability index are discussed in detail. Also explains various sources of financing projects -- both foreign and domestic.

•  Tools and techniques from operations management like PERT/CPM methods, Decision Tree analysis, Sensitivity analysis, Quality management, 
Risk management, Gantt Chart and so on -- during project operations & maintenance -- have been covered appropriately.

•  The policies of state/central governments, rules and regulations, accounting standards, legal aspects and engineering considerations have been 
weaved nicely. International practices are referred too.

•  Includes about 70 worked-out problems, more than 150 tables, 31 charts and 20 boxed exhibits.

ISBN: 9789352718740  |  Price: ` 850  |  Pages: 984  |  Size: 6.75" X 9.5" (Paperback)
Contents

Introduction Standard Abbreviations used in 
the Book
Segment-1: Introductory
1. Introduction 
Segment-2: Commercial Viability
2. Commercial Viability
Segment-3: Technical Feasibility
3. The Technology

4. Plant Capacity
5. Generation
6. Inputs  
7. Implementation Management 
Segment-4: Financial Soundness
8. Business Organization
9. Project Cost
10. Financing 

11. Projected Operating Statement 
12. Analysis 
Segment-5: Economic Evaluation
13. Economic Appraisal
Segment-6: Management Appraisal
14. Appraisal of Management
• Index

Vishwanath Murthy is a PG in Economics and doctorate in Financial Economics. He is a Certified Associate of Indian Institute of Bankers 
(CAIIB), and holds Diploma in Taxation and Certificate in Industrial Finance. 
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Security Analysis and Portfolio Management, 2e 

Punithavathy Pandian

About the Book
In the current scenario, investing in the stock markets poses a significant challenge 
even for seasoned professionals. Not surprisingly, many students find the subject 
Security Analysis and Portfolio Management difficult. This book offers conceptual 
clarity and in-depth coverage with a student-friendly approach. Targeted at the 
postgraduate students of management and commerce, it is an attempt to demystify 
the difficult subject. The book is divided into three parts. Part I explains the Indian 
stock market; Part II exclusively deals with the different aspects of security analysis; 
and Part III is devoted to portfolio analysis. 

New in this Edition
• Inclusion of Cases and Excel spreadsheet applications.
• Chapter queries to kindle the interest of the learner.
• Bifurcation of Fundamental Analysis chapter into Economic and Industry Analyses, 

and Company Analysis.
• New chapters on Oscillators and Indicators, Options and Futures, as well as 

International Portfolio Investment.
• More than 20 new topics

Key Features
• Comprehensive coverage of the SAPM syllabus including stock markets, how they operate, indices and the role of SEBI; risk, valuation, 

fundamental and technical analyses, indicators, instruments, Efficient Market Hypothesis, futures and options; portfolio construction and 
models involving it, CAPM and arbitrage pricing theory, evaluation and revision and international portfolio management.

• Includes solved problems with attendant numerical steps to illustrate particular concepts. Contains 200 problems, cases and derivations.
• Rigorous practice exercises have been given at the end of each chapter -- objective questions as well as numerical and analytical questions. 
Market: Primarily for PGDBM, PGDM, MBA. Also useful for BBM, BBA, BCom, Professionals.

ISBN: 9789325963085  |  Price: ` 599  |  Pages: 580  |  Size: 7.25" X 9.5" (Paperback)

Contents

Part-I: Indian Stock Market 
1. Introduction to Investment and Securities
2. Investment Planning and Alternatives 
3. New Issue Market
4. Secondary Market
5. Stock Market Indices
6. Securities and Exchange Board of India, 
Part-II: Security Analysis,
7. Risk
8. Bond Return and Valuation
9. Stock Return and Valuation

10. Fundamental Analysis: Economic and 
 Industry Analysis,
11. Fundamental Analysis: Company 
Analysis
12. Technical Analysis
13. Indicators and Oscillators,
14. Efficient Market Theory
15. Options
16. Futures
Part-III: Portfolio Analysis,
17. Portfolio Construction

18. Portfolio Markowitz Model,
19. The Sharpe Index Model,
20. Capital Asset Pricing Theory and 
 Arbitrage Pricing Theory
21. Portfolio Evaluation, 
22. Portfolio Revision
23.International Portfolio Investment
• Appendix & Index

Punithavathy Pandian is currently working as Emeritus Professor in the School of Business Studies, Madurai Kamaraj University, 
Madurai. She is well known for her contribution in teaching and research for more than 36 years. 
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Indian Financial System, 5e 

H R Machiraju

About the Book
This much-awaited new edition of a pioneering textbook written by an expert academic 
and policy maker is released after a gap of eight years. All through these years the 
book has been in demand across many university MBA/PGDMs and B-schools. 
India has seen landmark changes in its financial system in recent times, which has 
transformed the economic scenario of the country in a big way.  This has necessitated 
a thorough revision of this textbook. This edition incorporates these changes in all 
their complexities, yet retains the original focus on the analysis of the principles and 
practices in the money market, capital market and foreign exchange market of India.
This all-inclusive textbook — covering major concepts, regulations and practices in 
the working of financial intermediaries, capital market, money market and foreign 
exchange market — puts the Indian financial system in the right perspective, making 
it a “must have” for the students of MBA and economics, as also for those appearing 
in professional examinations such as CA, CFA and ICWAI.
The book has been thoroughly revised and includes the latest available data.

New in this Edition
• Financial Sector Assessment  
• Debt Waivers 
• Demonetization   
• Reserve Bank and Priority Sectors   
• Twin Balance Sheet Problem

ISBN: 9789352718795  |  Price: ` 550  |  Pages: 488  |  Size: 7.25" X 9.5" (Paperback)
Contents

1. An Introduction to Indian Financial System
2. Savings and Financial Intermediation
3. Commercial Banking
4. Reserve Bank of India: Central Banking
5. Regional Rural Banks
6. Cooperative Credit
7. Development Banking
8. Non-bank Financial Companies

9. Investment Banking
10. Merchant Banking
11. Mutual Funds
12. SEBI and Regulation of Primary and 
Secondary Markets
13. Money Market
14. Foreign Exchange Market
15. Primary Market

16. Secondary Market: Stock Exchanges
17. Foreign Investment and its Regulations
18. Accessing International Capital Markets,  
19. The Indian Fiscal System 
 • Index

  
H R Machiraju is a former teacher, researcher and financial economist. He has over four decades of teaching experience and has taught at 
Andhra University and BITS (Pilani).
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INDIAN FINANCIAL SYSTEM : As per the latest  
Curriculum on the directives of NEP 2020 | LPSPE 
Edition 

H.R. Machiraju

About the Book
This adaptation has been prepared using the content from a popular textbook written by an 
expert academic and policy maker to cater the requirements of the new NEP curriculum. India 
has seen landmark changes in its financial system in recent times, which has transformed 
the economic scenario of the country in a big way. This edition incorporates these changes 
in all their complexities yet retains the original focus on the analysis of the principles and 
practices in the money market, capital market and foreign exchange market of India. This 
all-inclusive textbook — covering major concepts, regulations and practices in the working of 
financial intermediaries, capital market, money market and foreign exchange market — puts 
the Indian financial system in the right perspective. The book has been thoroughly revised 
and includes the latest available data.

Key Features
• Tailored to meet the new NEP Assam curriculum for educational relevance.
• Covers pivotal financial system changes in India's economic landscape.
• Provides in-depth analysis of Indian money, capital, and forex markets.
• Authored by Prof HR Machiraju, a PhD economist with four decades of teaching and 

capital market expertise.

Market: Primarily for PGDBM, PGDM, MBA. Also useful for BBM, BBA, BCom, Professionals.

ISBN: 9789390080489  |  Price: ` 375  |  Pages: 488  |  Size: 6.75" X 9.5" (Paperback)

Contents
1. An Introduction to Indian 

Financial System
2. Savings and Financial 

Intermediation
3. Commercial Banking
4. Reserve Bank of India: Central 

Banking

5. Regional Rural Banks
6. Cooperative Credit
7. Development Banking
8. Non-bank Financial Companies
9. Investment Banking
10. Merchant Banking

11. Mutual Funds
12. SEBI and Regulation of Primary 

and Secondary Markets
13. Money Market
14. Foreign Exchange Market
15. Primary Market

16. Secondary Market: Stock 
Exchanges

17. Foreign Investment and its 
Regulations

18. Accessing International Capital 
Markets

19. The Indian Fiscal System

Prof HR Machiraju is PhD in Economics from Indiana University, USA. He had been a teacher, researcher and financial economist, and has over four decades 
of teaching experience. He undertook research at NCAER and RBI and organized EDPs at IFMR (Chennai) and MDI (Gurgaon). 
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Fundamentals of Financial Management  
Amit Singhal 
 
About the Book
The book attempts to make students understand the subject with its application 
in the real world and not merely for the examination purposes. Though the book 
has been designed as per the latest CBCS curriculum of Delhi University’s 
B.Com. (Hons.) course, it may be helpful to the students of other courses as well. 
Even professionals, who are not from finance background and are interested in 
understanding the basics of financial management, would find the book useful.
The book is based on a story where two friends identify a business opportunity 
when a call centre opens up in their town. They, along with their other friends, plan 
and steer the business towards success. The concepts in financial management 
have been embedded in the story in such a way that the reader would be able to 
relate such concepts to a real business situation.
As the text is in the form of dialogues between friends, the reader does not need a 
serious mood to study the subject. The book can be read anywhere like a storybook 
and helps the reader in understanding finance without any stress.

Market: B.Com. (H), UG courses like BBA, BMS, etc

Key Features
• Applications of finance concepts are explained using a spreadsheet (Chapter 11).
• All the concepts of financial management are embedded within the story.
• Concepts have been explained with the help of numerical examples within the dialogues.
• Ample solved and unsolved problems. 
• Last two years’ solved examination papers.
 
ISBN: 9789353387075  |  Price: ` 495  |  Pages: 468  |  Size: 6.75" X 9.5" (Paperback)
Contents

1. Financial Management: An Overview
2. Capital Budgeting: Estimation of Cash Flows
3. Time Value of Money
4. Capital Budgeting: Techniques of Evaluation
5. Cost of Capital
6. Leverages
7. Capital Structure

 A Milestone Raghu’s Cab Business: End of First Year
8. Dividend Policy
9. Working Capital Management
10. Management of Receivables, Inventory and Cash
11. Applications on a Spreadsheet
• Appendix A
• Past Question Papers (CBCS)

Amit Singhal is a chartered accountant by qualification and used to practice before realizing that his interest lies somewhere else. During his 
days as a student, he developed an inherent liking for teaching. So he pursued his interest and is now into full time teaching and research. Over 
the years, he has become passionate about teaching and learning through the art of storytelling. At present, he is Assistant Professor with Ramjas 
College, University of Delhi, where he helps students learn concepts in finance and feels that he is, in turn, learning the subject himself.  

_________________________________________________________________________________________________________________
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Management of  
Financial Services 

C Rama Gopal

ISBN: 9789325976023
Price: ` 595  |  Pages: 592  
Size: 6.75" X 9.5" (Paperback)  

About the Book
The financial services sector is witnessing such rapid changes and innovations that 
the existing books are hardly able to keep up with the rapid developments in the entire 
gamut of financial services. This book aims to fill this gap by covering the most recent 
developments and new products in the sector. Closely following the syllabus of MBA 
UGC curriculum and PGDM, the book has a single-window approach, that is, to meet the 
total requirement of students in this subject area in a single book.
The book caters to the requirements of students appearing for Company Secretaries 
course for the subject 'Securities Laws and Compliances' in Executive Programme, apart 
from providing the required inputs to Chartered Accountancy and Cost Accountancy 
students.
Salient Features
• Contemporary developments, directives of regulatory authorities and recent changes 

in practices 
• Real-time media reactions echoing the reactions of the investors and general public to 

the developments
• Live examples and real case studies
• Examination-oriented questions with answers, as well as frequently asked interview 

questions with answers
Benefits
• Full coverage of MBA, UGC and PGDM syllabi.
• Fulfills the requirements of students appearing for Company Secretaries course for 

the subject 'Securities Laws and Compliances' in Executive Programme, apart from 
providing the required inputs to Chartered Accountancy and Cost Accountancy 
students.

Contents
1. The Indian Financial System, 2. Money Market Instruments, 3. Financial Services, 
4. Regulatory Framework for Financial Services in India, 5. Management of Risks in 
Financial Services, 6. Stock Exchange Operations, 7. Securities and Exchange Board 
of India, 8. Merchant Banking Services, 9. Securities Market: Managing The Issue of 
Shares, Debentures and Bonds, 10. Company Fixed Deposits, 11. Inter-Corporate 
Loans and Investments, 12. Leasing and Hire Purchase, 13. Securitization, 14. Housing 
Finance, 15. Credit Rating, 16. Banking, 17. Modern Banking, 18. Banking Grievances 
Mechanism, 19. Insurance, 20. Factoring, Forfaiting and Bill Discounting, 21. Credit 
Cards and Debit Cards

Banking, Risk and  
Insurance  
Management 

N R Mohan Prakash

ISBN: 9789325994058
Price: ` 550  |  Pages: 660
Size: 6.75" X 9.5" (Paperback) 

About the Book
The financial services sector is witnessing such rapid changes and innovations that 
the existing books are hardly able to keep up with the rapid developments in the entire 
gamut of financial services. This book aims to fill this gap by covering the most recent 
developments and new products in the sector. Closely following the syllabus of MBA 
UGC curriculum and PGDM, the book has a single-window approach, that is, to meet the 
total requirement of students in this subject area through a single book. The book thus 
has all the potential of becoming the students' best companion.
Key Features
•  The only book to cover all three topics, viz., banking, risk and insurance management
•  Includes recent developments in all the three sectors
•  Highlights the updated Basel III norms
•  Carries a special chapter on Marketing and CRM in banking sector
•  Includes pedagogical features like case studies, box items, and review questions
Contents
Part-1: Banking: 1. Introduction to Indian Banking, 2. Structure and Genesis of The 
Indian Banking Industry, 3. RBI—The Regulating Authority of Indian Banking, 4. Reforms 
in The Banking Sector, 5. Techniques and Tools of Risk Management in Indian Banks, 
6. New Forms of Operations in Indian Banks, 7. Assets and Liabilities Management, 
8. Non-Performing Assets (Npas), 9. Basel III—Implications for Indian Banking, 10. Loans 
and Advances, 11. Treasury and Funds Management in Indian Banking, 12. Marketing 
and CRM, 13. Grievance Mechanism, 14. Emerging Issues, Part-2: Risk and Insurance 
Management: 1. Introduction to Risk, 2. Insurance as a Risk Management: Techniques 
and Principles, 3. Requirements of an Insurance Contract, 4. Risk Aversion and Risk 
Management, 5. Indian Insurance Industry, 6. Risk Management and Shareholders 
Wealth, 7. Analysis of Insurance Coverage, 8. Benefit Programs—Employee Benefit Plans, 
9. Health Insurance Retailing Services—Trends and Challenges in India, 10. Service 
Product and Pricing Strategy, 11. Introduction to Insurance Marketing and Customer 
Satisfaction, 12. Grievance Mechanism of The Indian Insurance Industry, 13. Emerging 
Trends and New Developments in Insurance Industry, 14. Designing The Insurance 
Services, 15. Pricing and Promotion of Insurance Services, 16. Internal, External and 
Interactive Marketing

N R Mohan Prakash is a postgraduate in Commerce and Management and 
a doctorate in the area of marketing of services. He has rich industrial, teaching and 
research experience. He served in leather, pharmaceutical and NBFC industries. 
He has been working as a faculty in the GITAM Institute of Management, GITAM 
University, Visakhapatnam since 2005. He is the author of six books in the areas of 
Business Environment, Entrepreneurship, Internal Marketing, Customer Relationship 
Management, Risk Management and Insurance and Computer Applications-II. He has 
contributed several articles to reputed national magazines and journals, and presented a 
number of papers in national and international seminars in various parts of the country. 
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Business Law: 8e 
M C Kuchhal & Vivek Kuchhal

About the Book
This book deals with the fundamental branches of business law, namely, law of contract, law 
of sale of goods, law of partnership, law of negotiable instruments and law of information 
technology. Its contents have been extracted from the authors' reputed title Mercantile Law 
that has gained tremendous readership over the years.
Business Law is intended to serve as a textbook for the students of BCom, BCom (Hons), 
CA Common Proficiency Test (CPT), CA Integrated Professional Competence Course 
(IPCC), CS Foundation Programme, ICMA Intermediate, BBA, MBA, and also for those 
appearing for banking and competitive examinations.
Key Features
• Quotes Indian and English cases at appropriate places with a view to ensure necessary 

authenticity and clarity on the subject.
• Includes Objective Type Questions in all chapters of the book.
• Includes text questions and practical problems with hints and solutions in each chapter to 

enable students to evaluate their understanding of the subject.
• Explains complicated provisions in an easy comprehensible language with the help of 

illustrations and analogies.

• Learning objectives have been added in each chapter. • Law of limited liability partnership has been revised with latest amendments in respect of • Online 
registration process of LLP. • LLP liquidation process under IBC, 2016. • Proposals by MCA to boost LLPs in India. • Negotiable Instruments (Amendment) Act, 
2018 has been added. • New Descriptive Questions have been added at appropriate places.
Market: Primarily for BCom, BCom (Hons). Also useful for CA Courses.

ISBN: 9789356744097  |  Price: ` 525  |  Pages: 488  |  Size: 6.75" X 9.5" (Paperback)
Contents
Part-I: Law of Contract
1. Nature and Kinds of Contracts 
2. Offer and Acceptance 
3. Consideration 
4. Capacity of Parties 
5. Free Consent 
6. Legality of Object and Consideration 
7. Void Agreements 
8. Contingent Contracts 
9. Performance of Contracts 
10. Discharge of Contract 
11. Quasi-Contracts 
12. Remedies for Breach of Contract 
13. Indemnity and Guarantee 
14. Bailment and Pledge 

15. Agency 
Part-II: Law of Sale Of Goods
16. Contract of Sale of Goods 
17. Conditions and Warranties 
18. Transfer of Property 
19. Performance of Contract of Sale 
20. Rights of Unpaid Seller 
Part-III: Law of Partnership 
21. Definition and Nature of Partnership 
22. Formation of Partnership 
23. Rights, Duties and Liabilities of Partners 
24. Dissolution of Partnership Firm 
Part-IV: Law of Negotiable Instruments
25. Negotiable  Instruments 
26. Parties to Negotiable Instruments 

27. Presentment of Negotiable Instruments 
28. Negotiation of Negotiable Instruments 
29. Dishonour and Discharge of Negotiable 

Instruments 
30. Crossing and Bouncing of Cheques 
Part-V: Law of Limited Liability Partnership
31. Limited Liability Partnership
32. Nature and Incorporation of LIP
33. Partners and Their Relations: LIP
34. Accounts, Audit and Taxation
35. Conversion to Limited Liability Partnership
36. Winding up and Dissolution
Select Bibliography 
Index

 
M C Kuchhal served for about four decades as the faculty member of Shri Ram College of Commerce, University of Delhi.
Vivek Kuchhal is Associate Professor at Maharaja Agrasen Institute of Management Studies, Delhi.
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Business Legislation for  Management: 6e 
M C Kuchhal & Vivek Kuchhal

About the Book
Business Legislation for Management is meant for students of business management, who need to be familiar 
with business laws and company law in their future role as managers. The book explains these laws in a simple 
and succinct manner, making the students sufficiently aware of the scope of these laws so that they are able 
to operate their businesses within their legal confines. The book approaches the subject in a logical way, so 
that even a student with no legal background is able to understand it. This new edition of the book has been 
thoroughly updated and revised in accordance with the Companies Act, 2013. The amendments introduced by 
the Insolvency and Bankruptcy Code, 2016, through its Eleventh Schedule to the Companies Act, 2013 have 
also been duly incorporated.

Key Features
• The Law of Consumer Protection has been completely replaced by the new Act of 2019
• The provisions of the Companies (Amendment) Act, 2019 and 2020 have been incorporated at relevant places
• The amendments introduced by the Insolvency and Bankruptcy Code, 2016 to the Companies Act, 2013 have also been incorporated in the book
• The Information Technology (Intermediary Guidelines and Digital Media Ethics Code) Rules, 2021 (which came into force on 26 May, 2021)
• Online registration process of LLP
• LLP liquidation process under IBC, 2016
• Proposals by MCA to boost LLPs in India
• Negotiable Instruments (Amendment) Act, 2018, which came in force from 1 September, 2018
• Changes in FEMA, 1999 in recent years have been added in the book
• Competition Act, 2002 has been revised for latest changes

ISBN: 9789356745650  |  Price: ` 675  |  Pages: 732  |  Size: 6.75" X 9.5" (Paperback)

Contents
Part I: Law of Contract
Part II : Law of Sale of Goods
Part III : Law of Partnership
Part IV : Law of Limited Liability Partnership
Part V : Law of Negotiable Instruments
Part VI : Law of Arbitration and Conciliation
Part VII : Law of Consumer Protection
Part VIII : Law of Information Technology (Cyber Law)
Part IX : Company Law
Part X : Laws of Intellectual Property
Part XI : Law of Foreign Exchange Management
Part XII : Competition Law

 
M C Kuchhal served for about four decades as the faculty member of Shri Ram College of Commerce, University of Delhi.
Vivek Kuchhal is Associate Professor at Maharaja Agrasen Institute of Management Studies, Delhi.
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Legal Aspects of Business: 
Concepts and Applications,  2e

Parul Gupta

About the Book
This textbook introduces the Indian legal system and presents exhaustive discussion on 
laws which govern and regulate businesses. It focuses on the application of law based 
on which managers need to take decisions. It also maximizes its usefulness as textbook 
for business management students and managers through a huge number of cases and 
mini-case highlighting the legal issues of business entities. Aiming to provide the readers 
an understanding and knowledge of business-related laws, the book provides in-depth 
coverage of the law of contract and sale of goods, laws dealing with negotiable instruments, 
consumer rights, competition and also law regulating the incorporation and management of 
companies in India.
The book covers the syllabuses of most IIMs and IMTs, DU, GGSIPU, and Jamia Millia 
Islamia.
Key Features
• Every discussion on an Act is supported by a large number of carefully selected cases 

to nail the concept of the Act
• Cases in the book are followed by judgment and discussion unveiling the application of 

the legal concept in business.
• End of the chapter exercises have been split into MCQs, true-false questions, descriptive 

questions and practical problems for a fuller insight 
New in the Second Edition
• Two new topic    •  A complete new chapter on Law of Indemnity and Guarantee
• The insolvency and Bankruptcy code, (IBC) 2016 •  Amendments in various provisions of the Acts during 2018 
• The Special Relief Act, 1963
Market: Primary Market: MBA, PGDBM, Secondary Market: LLB, BCom, BBA  

ISBN: 9789353386443  |  Price: ` 795  |  Pages: 824  |  Size: 6.75" X 9.5" (Paperback)
Contents
Section 1: Introductory
  1: Indian Legal System –An 

Overview
 Section 2: Law of Contract
  2: Meaning, Essentials and Types 

of a Valid Contract
  3: Offer, Acceptance and Capacity 

of Parties
  4: Consideration and Free 

Consent
  5: Void Agreements, Wagering 

Agreements and Contingent 
Contracts  

  6: Performance and Discharge of 
a Contract

  7: Remedies for the Breach of 
Contract 

  8: Quasi-Contracts–Meaning, 
Features and Kinds

Section 3: Law of Sale of Goods
9: Contract of Sale of Goods 
10: Transfer of Property 
11: Performance and Breach of 

Contract of Sale of Goods
Section 4: Laws Dealing with 

Special Contracts
12: Law of Contract of Agency
13: Law of Bailment and Pledge 
14: Law of Indemnity and 

Guarantee

15: Law of Partnership
16: Law of Arbitration and 

Conciliation
Section 5: Law of Negotiable 

Instruments 
17: Law of Negotiable Instruments- 

Part I
18: Law of Negotiable Instruments- 

Part II
Section 6: Company Law 
 19: A Company in India 
 20: Classification of Companies 
 21: Incorporation and 

Documentation of a Company
 22: Memorandum of Association 
 23: Articles of Association  

 24: Share Capital and Members of 
the Company 

 25: Shares
 26: Board of Directors, 

Company Management and 
Administration  

 27: Company Meetings and 
Proceedings

 28: Winding Up of a Company
Section 7: Miscellaneous 

Laws 
 29: Law of Consumer Protection 
 30: The Competition Act, 2002  
 31: The Information Technology Act, 

2000 (Amendment 2008)

Parul Gupta has been teaching management courses for the last 15 years. Before joining MDI Gurgaon, she served at Army Institute of Management 
& Technology, Greater Noida, for more than a decade. Her special expertise lies in Business Law, Labour Laws and Environmental Laws. She is a visiting 
faculty of IIMs, IIFT, New Delhi and also IIT-Delhi, delivering the course of Business and Corporate Laws.
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Managerial Economics, 9e 

D N Dwivedi

About the Book
This well-known book on the subject has stood the test of time for the last 40 years because 
of the quality of presentation of its text. It has become students' favourite as it provides 
the latest theories, thoughts and applications on the subject with timely revisions to stay 
up-to-date all the time. Since its first edition, it has provided complete, comprehensive 
and authentic text on micro and macro aspects of managerial economics. It has now been 
revised thoroughly with added interpretations of economic theories and concepts, and their 
application to managerial decisions.
New in this Edition
• The subject matter of the book is reorganised in VIII parts.
• Chapters 1 to 5 are rewritten emphasising the application of economic theories to 

business decisions.
• A new chapter, i.e. Demand Estimation and Forecasting (Chapter 9), is added.
• Chapters containing analysis of interrelated aspects of managerial economics are 

merged together.
Some New Important Sections
• ‘Derivation of Demand Curve with Changing Marginal Utility of Money’, and ‘Why 

Demand Curve Slopes Downward to Right’
• ‘Expansion Path of Production’ and ‘Equilibrium of Multi-plant Monopoly’

• ‘Theory of Interest Rate Determination’ and ‘Monetary Sector Equilibrium’             • ‘Current Foreign Trade Policy of India’ and ‘Current Role of the IMF’
• ‘Monetary Policy’ and ‘Current Scenario of CSR in India’
ISBN: 9789354531309  |  Price: ` 825  |  Pages: 756 |  Size: 6.75" X 9.5" (Paperback)
Contents

Part-I: Introduction
1. Nature and Scope of Managerial Economics
Part I: Introduction
1. Nature and Scope of Managerial Economics
2. Objectives of Business Firms
3. Some Fundamental Concepts and Business 

Decision Rules
4. Some Mathematical Tools of Economic Analysis
5. Optimization Technique
Part II: Theory Of Consumer Demand And 
Demand Forecasting
6. Analysis of Consumer Demand
7. Analysis of Market Demand
8. Elasticity of Demand and Its Application
9. Demand Estimation and Forecasting
Part III: Theory Of Production And Cost 
Analysis
10. Theory of Production
11. Theory of Cost and Break-Even Analysis 
12. Linear Programming 

Part IV: Market Structure, Pricing Theory 
and Practices 
13.  Market Structure and Market Mechanism
14.  Price and Output Determination under Perfect 

Competition
15. Price and Output Determination under Monopoly
16. Price and Output Determination under  

Monopolistic Competition
17. Price and Output Determination under Oligopoly
18. Game Theory and Strategic Behaviour of Oligopoly 

Firms
19. Managerial Theories of Firm
20. Pricing Strategies and Practices of Firms
Part V: Capital Budgeting and Investment 
Decisions
21. Capital Budgeting and Investment Decisions under 

Certainty
22. Investment Decisions under Risk and Uncertainty
Part VI: Macroeconomic Aspects of 
Managerial Economics
23. Macroeconomics: Definition, Scope and Application

24. National Income: Concepts and Measurements
25. Theory of National Income Determination
26. Analysis of the Monetary Sector
27. Theories of Economic Growth and Business Cycles
28. Theories of Inflation and Control Measures
Part VII: Government Role in The Economy 
and Economic Policies
29. Government Role in the Market Economy
30. Monetary Policy
31. Fiscal Policy of India
32. Corporate Social Responsibility 
Part VIII: Some International Aspects: 
Globalization And Balance of Payments
33. Impact of Globalization on Business Environment
34. The Balance of Payments: Assessment and 

Adjustment
• Index
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Public Finance, 32e 

H L Bhatia

About the Book
Public Finance continues in its stride in presenting the latest information on Indian budget. 
Since over two generations, it has virtually become an encyclopedia on all financial matters 
of the Government of India, serving as a textbook for students, teachers and the general 
public, and a reference volume for researchers and others. It is equally useful for competitive 
examinations conducted by various professional and employment-providing bodies. It 
covers the UGC NEP and CBCS syllabuses of many Indian universities for undergraduate, 
postgraduate and professional courses. 
The book follows a logical and systematic approach. Thus, it is divided into two parts. Part I 
provides an analytical and comprehensive discussion of both the basics and frontiers of the 
theory of public finance. Part II covers the set-up, issues and working of Indian fiscal field 
mounted upon the theoretical underpinnings and international practices and experience. The 
illustrations are drawn mainly from the Indian scene, with a cross-reference to international 
experience. The book uses all the modern-day tools of pedagogy like Learning Objectives, 
Key Terms, Summary, Review Questions and Exercises.

New in the 32th Edition
• Theoretical advancements including latest discussions, debates, data and information.
• The GOI Budget for 2023-24.
• State Government Budgets for 2022-23.

Market: Primary Market: BA (H) Eco Secondary Market: MBA, Commerce, MA, Competitive exams
ISBN: 9789356746848  |  Price: ` 695  |  Pages: 656  |  Book Size: 6.5" X 9.25" (Paperback)
Contents

PART-I
THEORY OF PUBLIC FINANCE
1. Economic Activities and the State
2. Meaning And Scope of Public Finance
3. Principle of Maximum Advantage
4. Public Revenue—General Considerations
5. Division of Tax Burden—I
6. Division of Tax Burden—II
7. Incidence of Taxes
8. Classification And Choice of Taxes
9. Effects of Taxation
10. Public Debt

11. Public Expenditure—General 
Considerations

12. Effects of Public Expenditure
13. Public Budget
14. Balanced Budget And Fiscal Policy
15. Federal Finance
16. Public Undertakings
PART II
INDIAN PUBLIC FINANCE
17. Indian Federal Finance—I
18. Indian Federal Finance—II
19. Public Debt In India
20. Government of India Finances

21. The Indian Tax System
22. Railway Finances
23. Public Sector Undertakings In India
24. State Finances
25. Agricultural Taxation In India
26. Local Finance
27. Comments On Recent Central Government  

Budgets (2019-20 TO 2023-24)
28. Appendices
STUDY READINGS

 
H L Bhatia, former Reader in Economics, Shri Ram College of Commerce, University of Delhi, has authored several papers, research studies and books, and 
given evidence and memoranda to various Committees and Commissions. He has more than 60 years of experience in various fields of economics. 
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yksd foÙk] ikapok¡ laLdj.k 

,p- ,y- HkkfV;k
iqLrd ds fo"k; esa
bl iqLrd ds izFke laLdj.k dk ys[ku yksd foÙk osQ c<+rs 'kSf{kd vkSj O;kogk-
fjd egÙo dks è;ku esa j[krs gq, fd;k x;k FkkA xr o"kks± esa bldh yksdfiz;rk esa 
yxkrkj o`f¼ gqbZ gSA KkrO; gS fd Hkkjr lfgr vk/qfud vFkZO;oLFkkvksa rFkk muds 
jktdks"kh; vk;keksa esa vuFkd fodkl vkSj ifjorZu gks jgs gSa ftuds iQyLo:i 
bl iqLrd dk u, laLdj.kksa esa iquysZ[ku fd;k tkrk jgk gSA
iqLrd dh Hkk"kk ljy] Li"V ,oa jkspd j[kus osQ lkFk&lkFk bl ckr dk Hkh 
è;ku j[kk x;k gS fd bldh ikB~;&lkexzh Hkkjrh; fo'ofo|ky;ksa osQ ikB~;Øeksa 
osQ vuqowQy gks vkSj O;kolkf;d ,oa izfr;ksfxrkRed ijh{kkvksa esa Hkkx ysus okyksa 
rFkk tulk/kj.k osQ fy, Hkh izR;sd izdkj ls mi;ksxh gksA dfBu lS¼kafrd ,oa 
O;kogkfjd O;oLFkkvksa vkSj i¼fr;ksa osQ ewy rÙoksa dks mHkkjus dk dk;Z rFkk mudh 
O;k[;k esa iz;qDr mnkgj.kksa dk pquko ;FkklaHko Hkkjrh; ifjfLFkfr;ksa ls fd;k x;k 
gSA iqLrd esa yksd foÙk osQ fl¼karksa osQ vfrfjDr Hkkjrh; yksd foÙk dh fLFkfr ,oa 
leL;kvksa rFkk muosQ laHkkfor lek/kuksa dh O;k[;k dks bl <ax ls izLrqr fd;k 
x;k gS fd ikBdx.k viuh vko';drkuqlkj ykHkkfUor gks losQaA gj vè;k; osQ 
var esa fganh&vaxzst+h 'kCnkoyh vkSj vH;kl iz'u Hkh gSaA ;g iqLrd la?k yksd lsok 
vk;ksx dh ijh{kkvksa ds fy, Hkh mÙke lkfcr gqbZ gSA

izeq[k fo'ks"krk,¡
•  2022&23 rd osQ osQUnz rFkk 2021&22 rd ds jkT;ksa osQ ctVksa dk fo'ys"k.k
• O;;ksa osQ ;kstuk vkSj ;kstukµfHkUu enksa esa oxhZdj.k dh lekfIr] jsy ctV dh osQUnz osQ eq[; ctV esa foyhurk rFkk vU; eq[; uhfr  
la'kks/uksa dk fo'ys"k.k ,oa izHkko 

• osQUnz vkSj jkT;ksa dh dj vkSj djµfHkUu uhfr;ksa esa O;kid la'kks/u vkSj mudk jktdks"kh; izHkko
• dksjksuk egkekjh dk jktdks"kh; izHkko
ISBN: 9789354539527  |  Price: ` 550  |  Pages: 508  |  Book Size: 6.75" X 9.5" (Paperback)
fo"k;&lwph

1- fo"k; izos'k
2- yksd foÙk dk vFkZ ,oa lhek,¡
3- vf/dre lkoZtfud fgr dk fl¼kar
4- lkoZtfud jktLo% lkekU; foospu
5- djksa dk Hkkj&ogu
6- dj&fl¼kar
7- djksa dk oxhZdj.k vkSj pquko
8- djksa ds izHkko
9- lkoZtfud ½.k
10- lkoZtfud O;;% lkekU; foospu

11- lkoZtfud O;; ds izHkko
12- lkoZtfud ctV
13- larqfyr ctV vkSj jktdks"kh; uhfr
14- la?kh; foÙk
15- yksd m|e
16- Hkkjr esa la?kh; foÙk O;oLFkk&I
17- Hkkjr esa la?kh; foÙk O;oLFkk&II
18- Hkkjr dk lkoZtfud ½.k
19- Hkkjr ljdkj dh foÙkh; fLFkfr

20- Hkkjrh; dj O;oLFkk% dqN eqís
21- jsyos foÙk
22- Hkkjr esa lkoZtfud m|e
23- jkT; ljdkjksa dh foÙkh; fLFkfr
24- Hkkjr esa d`f"k ij djkjksi.k
25- LFkkuh; foÙk 
• ifjf'k"V 1% ctVh; ?kkVs% vo/kj.kk rFkk 
ifjekiu 
• ifjf'k"V 2% fyax&vk/kfjr ctVh; O;oLFkk 

 
,p- ,y- HkkfV;k & HkwriwoZ jhMj] vFkZ'kkL=k foHkkx] Jh jke dkWyst vkWiQ dkWelZ] fnYyh fo'ofo|ky;A
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Microeconomics: Theory and  
Applications, 4/e

D N Dwivedi
About the Book
The objective of this book is to provide a comprehensive and authentic analysis of microeconomic 
theories and their applications to business decisions and to the determination of the general equi-
librium of microeconomic variables. Some significant changes have been made in this edition of 
the book by taking in view the modern syllabi of microeconomics recommended by the UGC and 
the universities in India.
New in the Edition
• Coverage of all topics taught in Indian universities and business schools.
• Complex theories are explained with self-explanatory diagrams.
• Plenty of numerical problems.
• Questions from the examinations of various universities are given at the end of each 

chapter.
Market: Primary Market: BA (H) Eco Secondary Market: MBA, Commerce, MA, 
Competitive exams

ISBN: 9789356743137  |  Price: ` 599  |  Pages: 674  |  Book Size: 6.5" X 9.25" (Paperback)
Contents
Part-I: INTRODUCTION

1. Introduction to Microeconomics
2. Method of Economic Studies and Theory 

Formulation
3. Framework of the Economy and Economic 

Problems
4. Market Forces and Market Mechanism
Part-II: THEORY OF CONSUMER DEMAND
5. Theory of Consumer Demand: Cardinal Utility
6. Theory of Consumer Demand: Ordinal Utility
7. Application of Indifference Curve for Policy 

Assessment
8. Revealed Preference Theory
9. The Market Demand: Concept, Determinants 

and
10. Elasticities of Market Demand and
11. Consumer Surplus: Measurement and 

Application
Part-III: THEORY OF PRODUCTION AND COST 

ANALYSIS
12. Theory of Production-I: The Laws of Variable 

Input

13. Theory of Production-II: The Laws of Returns 
to Scale

14. Optimum Combination of Inputs and 
Expansion Path

15. Theory of Cost
Part-IV: THEORY OF FIRM: THEORY OF PRICE 

AND OUTPUT DETERMINATION
16. Market Structure and Objectives of Business 

Firms
17. Price and Output Determination under Perfect 

Competition
18. Price and Output Determination under 

Monopoly and Related Issues
19. Price and Output Determination under 

Monopolistic Competition
20. Price and Output Determination under 

Oligopoly
21. Managerial Theories of Firms of Oligopoly 
Part-V: FACTOR MARKET AND FACTOR 

PRICING
22. The Factor Market: Factor Demand and 

Supply

23. Wage Determination under Perfect 
Competition

24. Wage and Employment under Imperfect 
Competition

25. Theory of Rent
26. Theories of Interest Determination
27. Interest Rate and Investment Decisions
28. Theories of Profit
29. Product Exhaustion Theorem
Part-VI: GENERAL EQUILIBRIUM AND 

WELFARE ECONOMICS
30. General Equilibrium Analysis
31. Welfare Economics: Pareto Optimality
32. New Welfare Economics: The Post-Pareto 

Welfare Economics
33. Market Failures and Provision of Public 

Goods

 
D N DWIVEDI, M.Com., MA, PhD Former Professor of Economics Maharaja Agrasen Institute of Management Studies, Delhi and Former Associate Professcor, 
Ramjas College University of Delhi 
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International Economics: Theory and Policy 

D N Dwivedi
About the Book
It is a comprehensive, authentic and up-to-date textbook, which meets the requirements of UG and PG students of 
international economics, international business management and those appearing for competitive examinations. The 
book presents the complex theories of international economics in a technically simple and comprehensible manner 
without sacrificing the analytical precision and sophistication of the theories.
Salient Features
• Low- and non-mathematical treatment of the theoretical aspects 
• Real examples of foreign trade problems used to introduce a topic
• Covers India’s foreign trade and balance of payment
Benefits
• The approach of explaining concepts with real-life examples facilitates easy understanding of a complex subject like 

international economics.
• Covers the undergraduate and postgraduate syllabi of international economics of most universities.

ISBN: 9789325969230  |  Price: ` 595  |  Pages: 560  |  Size: 6.75" X 9.5" (Paperback)
Contents  
1. Introduction to International Economics, 2. The Basis of International Trade, 3. The Classical Theory of Trade: The Theory of Comparative Advantage, 
4. The Standard Theory of Comparative Cost Advantage, 5. The Law of Reciprocal Demand and Terms of Trade, 6. The Heckscher – OHLIN Theory of Trade: The 
Factor Endowments Theory, 7. Factor Price Equalization and Income Distribution: A Detailed Analysis, 8. Post-Heckscher-Ohlin Theories of Trade, 9. Economic 
Growth and International Trade, 10. Free Trade Vs Restricted Trade Policy, 11. The Economics of Tariff, 12. Non-Tariff Trade Barriers and New Protectionism, 
13. Economics of Customs Union and Free Trade Areas, 14. International Trade and Economic Development, 15. Trade Problems and Trade Policy of Developing 
Countries, 16. Balance of Payments: Meaning, Purpose and Measurement, 17. Balance of Payments: Equilibrium and Disequilibrium, 18. Foreign Exchange 
Market, 19. Exchange Rate Determination, 20. The Exchange Rate Policy: Fixed Vs Flexible Exchange Rates, 21. Balance-of-Payments Adjustment: An Overview, 
22. The Price Mechanism of Automatic BOP Adjustment, 23. Income Adjustment Mechanism of BOP Adjustment, 24. Monetary Approach to BOP Adjustment, 
25. Balance of Payments Adjustment Policy: The Expenditure-Changing Approach, 26. The Expenditure – Switching Policy of BOP Adjustment and Direct 
Controls, 27. International Monetary System, 28. The World Bank, 29. European Monetary System and European Monetary Union, 30. International Trade 
Organizations, 31. Regional Trade Agreements, 32. India’s Foreign Trade, 33. India’s Balance of Payments

D N Dwivedi retired as Reader in Economics, Ramjas College, University of Delhi. He has taught postgraduate and graduate students of economics for over 
three decades.
_______________________________________________________________________________________________________________________________________________ 

Principles of Economics, 2e 

D N Dwivedi
About the Book
• Covers theory and applications of microeconomics, macroeconomics and international economics appropriately
• Technically simple and comprehensible presentation of complex theories
• Extensive use of simple quantitative methods and graphical technique
• Provides review questions and exercises at the end of every chapter

Benefits
• Covers course content of most Indian universities
• Useful for UPSC and other competitive examination aspirants

ISBN: 9788125916512  |  Price: ` 750  |  Pages: 640  |  Size: 7.25" X 9.5" (Paperback)
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Contents  
Part-I: Introduction: 1. Introduction to Economics, 2. The Economy and its Basic Problems: Scarcity and Choices, Part-II: Fundamentals of Market Economy: 
3. The Laws of Demand and Supply and Market Equilibrium, 4. Elasticities of Demand and Supply, 5. Market Equilibrium and Disequilibrium, 6. Failure of the Market 
Economy and Role of the Government, Part-III: Theory of Consumer Demand: 7.Theory of Consumer Demand: Cardinal Utility Approach, 8. Theory of Consumer 
Demand: Ordinal Utility Approach, 9. Recent Development in Consumption Theory, 10. Consumer's Surplus, Part-IV: Theory of Production and Analysis of Cost: 
11. Theory of Production-I: Production with One Variable Input, 12. Theory of Production-II: Production with Two Variable Inputs, 13. Optimum Combination of 
Inputs, 14. Theory of Production Cost, Part-V: Theory of Firm: Price and Output Determination: 15.Objectives of Business Firms and Market Structure, 16. Price and 
Output Determination under Perfect Competition, 17. Price and Output Determination Under Monopoly, 18. Price and Output Under Monopolistic Competition, 19. Price 
and Output Determination under Oligopoly, 20. Some Topics in Pricing Theory, Part-VI: Theory of Factor Pricing: 21. The Factor Market: Factor Demand and Supply, 
22. Theory of Wage Determination, 23. Rent, Quasi-Rent and Economic Rent, 24. Theories of Interest, 25. Theories of Profit, 26. Product Exhaustion Theorems, 
Part-VII: General Equilibrium and Welfare Economics, 27. The General Equilibrium, 28. Welfare Economics, Part-III: Macroeconomics: 29. Introduction to 
Macroeconomics, 30. The Circular Flow Model of The Economy, 31. National Income: Concept and Measurement, 32. Theory of National Income Determination, 
33. Income Determination with Government and Foreign Trade, 34. Theories of Aggregate Consumption, 35. Keynesian Theory of Interest, 36. Investment Theory and 
Acceleration Principle, Part-IX: Economic Growth and Business Cycles: 37. Modern Theories of Economic Growth, 38. Business Cycles and Stabilisation, 
39. Inflation: Meaning, Measure and Effects, 40. Theories of Inflation and Control Measures, Part-X: International Economy: 41. The Theory of International Trade, 
42. The Heckscher-Ohlin Theory of Trade, 43. The Law of Reciprocal Demand and Terms of Trade, 44. Trade Policy: Free Trade Vs. Trade Protection, 45. Trade Barriers: 
Tariffs and Quota, 46. The Rate of Foreign Exchange, 47. Balance of Payments: Disequilibrium and Adjustment, 48. International Monetary System

_______________________________________________________________________________________________________________________________________________

Mathematics and Statistics for Economics, 2e 

G S Monga
About the Book
The purpose of the book is to provide technique of salient mathematical and statistical methods widely used by 
economists and managers in various contexts. The contents and methodology of this book have been tested over 
the past three decades and more. Each chapter gives a concise presentation of concepts and theories which are 
illustrated and simplified with the help of examples and solved problems. As the book is intended for the beginners, 
although a wide range of topics have been covered the treatment is kept at the elementary level. The students will 
easily engage with the subject once they start reading the chapters and practice the unsolved questions. 
Salient Features
• Has a very wide coverage (30 chapters), so that the book can be used in a wide range of courses.
• Includes 100s of solved and unsolved numerical problems. Final answers to the unsolved questions have been 

given. Hints to difficult problems are given.
• Both solved and unsolved examples are given at the topic level rather than the chapter level, so that the students 

progress to the next topic after understanding the previous one.
Benefits
Prepares students of economics for a better understanding of current economic literature.

ISBN: 9788125909828  |  Price: ` 850  |  Pages: 912  |  Size: 6.25" X 9.5" (Paperback)
Contents  
1. Review of Some Elementary Mathematics, 2. Mathematical Reasoning, 3. Sets and Relations, 4. The Number System, 5. System of Equations and Inequations 
Market Equilibrium, 6. Trigonometry, 7. Determinants and Matrices, 8. Analytical Geometry, 9. Functions and Limits, 10. Differential Calculus: Functions of 
One Variable, 11. Differential Calculus: Functions of Two or More Variables, 12. Integral Calculus, 13. Differential and Difference Equations, 14. Input Output 
Economics, 15. National Income and Economic Accounting, 16. Linear Programming, 17. Probability and Statistics, 18. Frequency Distributions, 19. Measures 
Central Tendency, 20. Dispersion, Descriptive Measures, Expectation, Movements, 21. Distributions-I: Some Theoretical Distributions, 22. Distribution-II: Discrete 
and Continuous Distributions Exact Sampling Distributions, 23. Correlation and Regression, 24. Sampling, 25. Statistical Inference: Estimation, 26. Testing of 
Hypotheses, 27. Analysis of Variance (Anova), 28. Index Numbers, 29. Time Series, 30. Compilation and Presentation of Statistics
 
G S Monga is Dean at Invertis Institute of Management Studies, Bareilly. He has completed his studies in M.A., M.Sc. and D.Stat.
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International Economics, 
2e 

H G Mannur

ISBN: 9780706995862
Price: ` 535  |  Pages: 480
Size: 6.25" X 9.5" (Paperback) 

About the Book
International Economics is one of the important branches of the study of economics 
science. The present book is a result of long years of teaching experience in International 
Economics at University level in several countries including India, Malaysia and the 
United States and is a definite improvement on other books available on the subject. 
The book is divided into two parts and explains in detail every aspect of the subject. 
It will be of use to students of M.A. (Economics), M. Com. as well as those studying 
this subject as M. Com majors in the Universities of Malaysia, Singapore and other far 
eastern countries, as well as the countries of the South Pacific.
Salient Features
• Presents international trade, commercial policy and balance of payments in a 

balanced manner
• Theories and their manifestations in policies and practices have been nicely dealt 

with
• Short notes at the end of chapters provided to augment learning from the book. 

Questions have also been given for checking concepts.
Contents
Part One: International Trade Theory and Commercial Policy: 1. Introduction: 
The Principle of Trading, 2. The Classical Theory of International Trade: Comparative 
Advantage Model, 3. International Trade Equilibrium: Neo-Classical Analysis, 4. Terms 
of Trade: Concepts and Significance, 5. Foreign Trade and National Economies, 6. The 
Modern Theory of International Trade, 7. Obstacles to Trade and Trade Restrictions, 
8. Commercial Policy-The Tariff Issue, 9. Commercial Policy: The Theory of Customs 
Unions, Part Two: Balance of Payments and Foreign Exchange Rate: 10. The Balance 
of Payments: Definitions and Concepts, 11. Foreign Trade and National Economics, 
12. The Balance of Payments and Foreign Exchange Rate, 13. Balance of Payments 
Adjustment Mechanism: Automatic System, 14. Balance of Payments Adjustment: Policy 
Issues, 15. Optimum Currency Area Theories, 16. International Liquidity and The World 
Monetary System, 17. Trade Problems of Less Developed Countries • Author Index • 
Subject Index

 H L Bhatia PhD, was Head of the Economics Department and the most senior 
economist at the University of Papua New Guinea, Port Moresby. Earlier, he 
had a long teaching career in India.
____________________________________________________________________

Essentials of Business Eco-
nomics 

D N Dwivedi

ISBN: 9788125924005
Price: ` 495  |  Pages: 468
Size: 6.25" X 9.5" (Paperback) 

Benefits : Covers the syllabi of Business Economics taught in most Indian 
universities.
About the Book
There has been a rapidly growing demand for professional managerial manpower over 
the past two decades, as a result of which most Indian universities and management 
institutes had to introduce degree and diploma course right at the undergraduate level, 
with ‘Business Economics’ as a separate paper. To meet the requirement of the students 
who take on economics for business for the first time, the subject matter needs to be 
within their comprehension level that at the same time lays a strong foundation. This 
book meets this requirement by presenting a short, simpler and restructured version of 
the author’s popular book ‘Managerial Economics’. 
The book is as per the model syllabus of Business Economics recommended by the 
UGC for BBA students, with additional topics for the sake of completeness and to cover 
the syllabi of a large number of universities. The book also caters to BBE, BCom, and 
PGDBM courses run by the Indian universities and management institutes.
The book differs from the author’s ‘Managerial Economics’ in its scope of the subject 
matter and the level of analytical treatment, in as much as here only the microeconomic 
aspects of managerial economics are covered.
Salient Features
•  Learning objectives in the beginning of every chapter  
•  A large number of diagrams for clarity of concepts
•  Case studies wherever required   
•  Easy comprehensibility of the subject matter
Contents
Part-I: Introduction: 1. Economics and Business Economics, 2. The Economy, its Basic 
Problems and Price Mechanism, 3. Laws of Demand and Supply and Market Equilibrium, 
Part-II: Theory of Consumer Demand: 4. Analysis of Individual Demand, 5. Elasticity of 
Demand, 6. Demand Forecasting, Part-III: Production and Cost Analysis: 7. Theory of 
Production, 8. Theory of Cost, Part-IV: Market Structure and The Firm’s Objectives: 
9. Market Structure and The Firm's Objectives, 10. Price and Output Determination 
Under Perfect Competition, 11. Pricing Decisions Under Monopoly, 12. Pricing Decision 
Under Monopolistic Competition, 13. Pricing Decisions Under Oligopoly, Part-V: Factor 
Market: Factor and Factor Pricing: 14. Factor Market: Factor Demand and Supply,15. 
Theory of Wage Determination, 16. Theory of Rent, Quasi-Rent and Economic Rent, 17. 
Theories of Interest, 18.Theories of Profit • Index

H L Bhatia PhD, He obtained his M.Com., M.A. and Ph.D degrees from Banaras Hindu 
University and joined Ramjas College, University of Delhi, as a Lecturer in Economics 
in the year 1969. He retired from Ramjas College as Reader in August 2004. After his 
retirement, he joined Maharaja Agrasen Institute of Management Studies (MAIMS), 
Delhi, where he worked as Professor of Economics till January 2016.
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Disaster Management 2e

R Subramanian
About the Book
Disaster Management, 2e is an intended textbook for students pursuing a first or an 
intermediate course on the subject in any undergraduate programme, especially engineering 
courses such as civil, structural, geotechnical engineering and other specialized courses on 
the subject. The latest AICTE and the earlier UGC model curriculums have been extensively 
consulted to design the contents of the book. The UPSC aspirants will find the book useful 
to prepare short notes on many topics and in answering questions on disasters and disaster 
management.
The main objective of the book is to create awareness about and understanding of disasters 
and disaster mitigation measures. It deals with the subject in a structured manner. Starting 
with an introductory chapter, the book goes to classification of disasters, separate chapters 
on natural and man-made (anthropogenic) disasters, basic management concepts, four-
cycle disaster management, organizational structures in India and other countries, NGOs, 
ethical issues and case studies. 
It follows the ‘assurance of learning’ model by enumerating the learning objectives in every 
chapter, followed by detailed exposition of each objective and ends with a rich suite of 
assessment questions.
Market: Primarily for Students of Civil, Structural, Geotechnical & Mechanical 
Engineering and all UG departments. Diploma in Disaster Management. Also useful for 
Disaster Management Professionals, Policy Makers

New In The Second Edition
1. New chapter covering pandemics (COVID-19) and environmental disasters.  2. Recent disasters updated throughout the chapters.
Key Features
• Extensive coverage of both natural and man-made disasters. Separate chapter on case studies of both types of disasters.
• Provides blueprints of not only rescue & relief but also how to prevent disasters, especially with reference to man-made disasters. 
• Boxed exhibits of particular aspects of past disasters have been provided alongside the text as a learning aid.
• Important codes have been referenced appropriately – both national and international -- including building design codes of some countries, ILO’s code, Codes 

of Practice by BIS and National Building Code, and Ethical Codes.
• Disaster management agencies have been discussed thoroughly, including the need for international cooperation.
• Current status of disaster management in India and national organization has been included appropriately.
• Vulnerability maps of India and practical projects for students have been included in appendices.
ISBN: 9789356742635 |  Price: ` 425  |  Pages: 376  |  Size: 6.75" X 9.5" (Paperback)
Contents
1.  Overview 
2.  Understanding Disasters 
3.  Natural Disasters 
4.  Anthropogenic (Man-Made) 

Disasters 
5.  Pandemics and Environmental 

Disasters 
6.  Objectives and Principles of 

Disaster Management 
7.  Disaster Management Cycle
8.  Stakeholders and Technological 

Tools of Disaster Management 

9.  International Cooperation and 
Organisational Structures for 
Disaster Management

10.  Disaster Management in India 
11.  Ethical Issues 
12.  Case Studies 

•  Further Reading
•  Appendix 1: Suggested 

Practical Tasks 
•  Appendix 2: Vulnerability Maps 

of India 
•  Index

R Subramanian, retired as Professor and Head of Department of Civil Engineering at National Institute of Technical Teachers' Training and Research 
(NITTTR), Chandigarh, after serving the organization for 36 years. He holds a bachelor's degree in Civil Engineering from Kerala University and a master's in 
Structural Engineering from Roorkee University (now IIT-Roorkee). He has taught Civil Engineering subjects to both undergraduate and postgraduate students. 
Pursuing his passion for teaching he presently works as a teacher trainer.
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Computer Applications in Management 

Sanjay Saxena & Prabhpreet  Chopra

ISBN: 9788125920601
Price: ` 575  |  Pages: 548  
Size: 6.25" X 9.5" (Paperback) 

About the Book
Computers have today changed the face of the world of business and management. It is today essential for a successful manager to be comfortable in the use of computers and aware 
of the great potential it offers in improving efficiency and productivity in all aspects of business.
Computers Applications in Management aims at providing a sound theoretical as well as practical basis for understanding the subject. It gives a clear conceptual understanding of 
computer concepts and, to help students, an easy to follow visual style for the practical usage of various packages has been followed. Basically, if the reader follows this book in a 
sequential manner, she would have covered the entire syllabi of this paper. For the more interested and committed, additional ‘Do-it-yourself’ exercises have been given at the end 
of the relevant chapters.

Salient Features
Written for the MBA course of Indian universities this book provides theoretical and practical knowledge and follows visual style for practical usage of various packages. Additional 
'Do-it-yourself' exercises add value to the book.

Contents
1. Understanding Computers, 2. Data Representation, 3. The Central Processing Unit, 4. Memory Organisation, 5. Input Devices, 6. Output Devices, 7. Multimedia, 8. Computer 
Software, 9. Disk Operating System (Dos), 10. Microsoft Windows, 11. Linux, 12. Word Processing, 13. Spreadsheet Package, 14. Presentation Package, 15. Networking, 
16. Database Management Systems, 17. Internet-Connecting the World,  18. Information Technology and Society
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Principles and  
Practices of  
Management 

Vijay Kumar Kaul

ISBN: 9789325990173
Price: ` 390  |  Pages: 376  
Size: 6.75" X 9.5" (Paperback)

About the Book
Principles and Practices of Management introduces students to the fundamentals 
of management through a balanced blend of theory and practice. Highlighting the 
management practices of successful Indian and foreign companies, the opening 
vignettes and cases in the chapters depict real-world situations and problems managers 
face in their professional life. In addition to the concepts, the book also delves into the 
various academic perspectives that have evolved over time to provide the readers 
an integrated view of different approaches to management. Each chapter consists of 
various pedagogical features like Managerial Insights, Management Insights—A Revisit, 
Exhibits, Case Studies and relevant content on management theory.
Key Features
•  Managerial Insight: Every chapter starts with the feature Managerial Insight focusing 

on a real-life situations and managerial issues involved in various Indian companies.
•  Managerial Insight: A Revisit: Management Insight: A Revisit marks the closing of the 

same case discussed in the Managerial Insight and is presented at the end of main 
text. There are a set of questions related to the key aspects of the case.

•  Exhibits: There are over a 50 exhibits illustrating cases of various Indian enterprises 
with a focus on the areas including entrepreneurial/managerial challenges, global 
business Implications, ethical and social considerations.

•  Exercises and Questions: Each chapter has various questions, which provide a fairly 
comprehensive coverage of the major points and topics contained in the text.

•  Case Studies: Each chapter closes with an exercise in the form of a Case Study with 
relevant questions

Contents
Part-I: An Overview of Management: 1. Understanding The Management Process, 
2. Evolution of Management Thinking, 3. Business, Society and Ethics, Part-II: Strategic 
Decision Making: 4. Planning, 5. Strategic Management: Planning for Long-Term 
Success, 6. Decision-Making Process and Creative Problem-Solving, Part-III: Organizing: 
7. Organizational Structure and Design: Creating Flexible Organization, 8. Planning and 
Management of Human Resources, 9. Talent Management: Attracting and Retaining Human 
Resources, Part-IV: Leading and Controlling: 10. Motivating and Satisfying Employees, 
11. Leadership: Developing Vision to Transforming Organizations, 12. Communicating in 
The Age of Internet, 13. Managerial Control and Techniques, Part-V: Contemporary 
Issues in Management: 14. Contemporary Management Thinking, 15. Strategic Change: 
Managing Change and Renewal, 16.  Knowledge Management and Learning Organization, 
17. Managing Diversity, 18. Corporate Governance • Index

Vijay Kumar Kaul is Professor of Business Economics in the University of Delhi. He 
has served as Head, Department of Business Economics and Dean, Faculty of Applied 
Social Sciences and Humanities in the University of Delhi. Professor Kaul completed 
his post-graduation, M.Phil. and Ph.D. from the The University of Delhi. He has over 36 
years of experience as a teacher, consultant and researcher. His main focus of teaching, 
training and research has been in the areas of innovation and technology, business 
policy and strategy, strategic marketing, and international marketing. He has also been 
associated with the Indian Council for Social Science Research (ICSSR) and other 
professional bodies and several industrial and trade associations.

Ethics in Management 
and Indian Ethos, 2e

Biswanath Ghosh

ISBN: 9788125920595
Price: ` 550  |  Pages: 322
Size: 5.5" X 8.5" (Paperback)

About the Book
The subject of ethics in management is not only new but also unique. It is based on 
the premise that good ethics leads to good business. Ethics in business is important 
because there is evidence to prove that unethical behaviour can cost a company its 
reputation, affect its share price and lower its profits. Ethics in Management and Indian 
Ethos is a comprehensive textbook for MBA students of Indian Universities. Though the 
subject is new, students will find it simple because of the way it is written. The text is lucid 
and discussions are on practical points. The second edition is thoroughly revised and 
enlarged. Six new chapters have been added and many chapters have been re-written.
Contents
1. Introduction to Business Ethics, 2. Nature, Scope and Purpose of Ethics, 
3. Importance of Ethics and Moral Standards, 4. Features, Types & Relevance of Values, 
5. Model of Management in the Indian Socio-Political Environment, 6. Ethical Theory 
and Enlightened Egoism, 7. Corporations and Social Responsibilities, 8. Unethical 
Behaviour by Individuals in Organisations, 9. Ethics and Decision-making, 10. Making 
Moral Decisions, 11. Ethics of Advertising, 12. Ethical Investment, 13. Ethics and 
International Business, 14. Sci-Tech and Ethics, 15. Law and Ethics, 16. HRM and Ethics, 
17. Ethics and the Environment, 18. Ethical Vision of Management: Vedantic Approach, 
19. Human Values for Indian Managers, 20. Lessons from Ancient Indian Education 
System, 21. The Law of Karma, 22. Professional Ethics, 23. Quality of Working Life, 
24. Total Quality Management, 25. Ethics and Religion, 26. Buddhist Economics, 
27. Ethics of Vivekananda, Gandhiji, Aurobindo and Tagore

Biswanath Ghosh is Professor and Dean of Management, Bengal College of 
Engineering and Technology, Durgapur.



53www.schandpublishing.com

Business Communication
Commerce & 
Management

e-mail: info@schandpublishing.com

Business Communication, 3e 

R K Madhukar
About the Book
Over the last 12 years this book has made a pride of place for itself among students of 
management because of the authoritative approach it has followed. It is a comprehensive 
textbook especially designed for the students of commerce, management and other 
professional courses. It serves both as a learner´s text and a practitioner´s guide. It provides 
a sharp focus on all relevant concepts and cardinal principles of business communication 
and adds value to the reader´s understanding of the subject. Following a need-based and 
sequential approach, the book is highly stimulating and leads students to communicate with 
élan and prepare for workplace challenges.
New in this Edition
• Chapter on Technology Powered Communication
• Chapter on Soft Skills in Business
• Sections on eleven new topics
Strong Points of the Book
• Introduces new thoughts, approaches and practices
• Focuses on practical tips, real-life situations and skill-building
• Written by a practitioner of business communication
Market: Primarily for MBA, PGDM, MMS. Also useful for BBA, BCom, B.Tech.

Salient Features
• Covers Syllabuses Exhaustively: Syllabuses of more universities included in its fold
• Adds Global Flavour Through: (a) Expert Speak, (b) Quote to Note, (c) Communication Clue, (d) Noteworthy, Key Point and Point to Note, (e) Margin 

Elements
• Provides Fun with Learning: (a) Laugh and Learn, (b) Wit and Humour
• Apprises with Corporate and Academic Truths: (a) From the Corporate World, (b) Good and Bad Examples, (c) From the Academic World, (d) From Study 

Reports
• Includes Appendix Lessons for Additional Teaching: (a) Key Terms, (b) Good Business Letters—Tips and Specimens, (c) Learn to Pronounce, (d) 

Speeches and Presentations, (e) Grammar and Good Writing, (f) Correct and Improve, (g) Communication Quiz
• Prepares for Workplace Challenges: Includes interviews, resumés, meetings, etiquettes, current business usages, soft skills and employability, to face 

challenges and realities of today.
• Embellishes Text with Box Items and Insertions that add content value and make concepts easy to assimilate. Plus, the regular Questions, Exercises and 

Case Studies.
ISBN: 9789352710898  |  Price: ` 550  |  Pages: 496  |  Size: 8.5" X 11" (Paperback)
Contents
Prologue: Communication in 

Business
1.  Expanse and Scope of 

Communication
2.  Making Communication 

Effective
3.  Non-Verbal Communication
4.  Listening Skills
5.  Communication Skills

6.  Business Letters
7.  Internal Communication
8.  Rules of Good Writing
9.  Speeches and Presentations
10.  Interactive Communication
11. Mass Communication
12. Report Writing and Case 

Studies
13.  Interviews

14.  Employment Oriented 
Communication

15.  Charts, Graphs and Pictures
16. Negotiation Process and its 

Management
17. Cross-Cultural Dimensions of 

Business Communication
18.  Technology-Powered  

Communication

19.  Soft Skills in Business
20.  Key Areas in Corporate 

Communication
• References    
• Appendices    
•  Index

 
R K Madhukar retired as General Manager, Canara Bank, Bengaluru, where he handled various departments as Business Development, Corporate 
Communication and Public Relations. A keen communicator and a regular resource person at the Staff Training Centres and in-house Executive Development 
Programmes, he has been closely associated with preparing varied study material and publication of booklets.
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Business Communication, 2e 

Shalini Verma
About the Book
This book brings together application-based knowledge and necessary workforce 
competencies in the field of communication. It utilizes well-researched content and 
application-based pedagogical tools to present to the readers a thorough analysis 
on how communication skills can become a strategic asset to build a successful 
managerial career. With the second edition, teaching resource material in the 
form of a companion website is also being provided. This book must be read by 
students of MBA, practicing managers, executives and corporate trainers.
Salient Features
• Case Study 1: It sets the stage for the areas to be discussed in the concerned 

chapter
• Case Study 2: It presents real-world scenarios and challenges to help students 

learn through the case analysis method
• Tech World: It throws light on the latest advancements in communication 

technology and how real-time business houses are leveraging them to stay 
ahead of their competitors

• Communication Snippet: It talks about real organizations/people at 
workplaces, their on-job communication challenges and their use of multiple 
communication channels to gain a competitive edge

• Applying Ethics: Deal with situation-based ethical dilemmas faced by real managers in their professional lives
• Simulation-based Exercise: It is a roleplay management game that helps readers simulate real managers or workplace situations, and 

thereby enables students to apply the theoretical concepts
• Experiential Learning: It provides two caselets, each followed by an individual activity and a team activity, based on real-time business 

processes that help readers ‘feel’ or ‘experience’ the concepts and theories they learn in the concerned chapter to gain hands-on experience
Benefits
Well-researched content with application-based pedagogy helps readers improve their communication skills and build a successful managerial 
career.
 
Market: Primarily for MBA, PGDM, MMS. Also useful for BBA, BCom, B.Tech.
 
ISBN: 9789325981171  |  Price: ` 560  |  Pages: 472  |  Size: 8.5" X 11" (Paperback)
Contents

1. The Nature and Scope of Business Communication
2. Communication Barriers
3. Communications in Organizations
4. Non-Verbal Communication,
5. Communication Strategy for Managers
6. Spoken (Oral) Communication
7. Written Communication

8. Technology-Enabled Communication
9. Writing Reports, Business Proposals, and Business Plans
10. Planning and Delivering Business Presentations
11. Conducting Business Research and Analysing Case Studies
12. Employment Communication for Internship and Campus 

Placement
13. Business Etiquette and Professionalism

Shalini Verma has over two decades of experience in teaching, training, research and consulting. She has authored more than 50 books in 
several genres, including 16 management and self-help titles.
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Industrial Relations and Labour 
Laws, 8e                    

S C Srivastava

About the Book
The eighth revised edition of Industrial Relations and Labour 
Laws presents an exhaustive, analytical, and critical examination 
of labour legislation with latest cases and legal development.
Spread over six parts consisting of thirty five chapters, the book 
not only incorporates law relating to industrial relations, wages, 
social security, and minimum standards of employment, but also 
includes all four labour codes and industrial jurisprudence.
The book offers general principles, highlights key issues, and 
provides case laws to equip managers, officers, and students 
with the knowledge and skills that they need to take forward into 
the workplace.
The book covers the syllabi of LLB, LLM, MBA, MPA, MSW, 
company secretary, and masters and diploma courses in 
personnel management, human resource management, industrial 
relations, and labour laws. It is an indispensable resource for 
personnel managers, human resource managers, officers of 
labour departments, and presiding officers of labour courts/
tribunals, trade union officials and labour lawyers..

Key Features
• Industrial Jurisprudence and the Supreme Court (Chapter 3) in Part I
• Industrial Relations Code, 2020: An Overview (Chapter 16) in Part III
• Code on Social Security, 2020: An Overview (Chapter 24) in Part IV
• Code on Wages, 2019: An Overview (Chapter 30) in Part V
• Occupational Safety, Health and Working Conditions Code, 2020 (Chapter 35) in Part VI

Primary Market: LLB, LLM, MBA, MPA, MSW Secondary Market: Professionals

ISBN: 9789354539961  |  Price: ` 799  |  Pages: 848  |  Book Size: 6.75" X 9.5" (Paperback)



56 www.schandpublishing.com

Commerce & 
ManagementOB & HR

e-mail: info@schandpublishing.com

Contents

Preface to the Eighth Edition vii
List of Cases xxiii
PART I: Contextual and Constitutional 
Framework and Industrial Jurisprudence
1. Introduction to Labour Law
2. Constitutional Framework and Labour 
Laws
3. Industrial Jurisprudence and the Supreme 
Court
PART II: Industrial Relations, Trade 
Unions, Collective Bargaining and 
Workers
Participation in Management
4. Industrial Relations: An Overview
5. Trade Unions of Workers and Employers'
Organizations:A Contextual and Historical 
Analysis
6. Collective Bargaining
7. Workers' Participation in Management
PART III: Industrial Relations Law
8. Trade Unions and the Law
9. Industrial Disputes Act:Contextual 

Framework, Concept and Definitions
10. Settlement of Industrial Disputes
11. Powers and Functions of Appropriate 
Government in Disputes Settlement
12. Instruments of Economic Coercion
13. Lay-off, Retrenchment, Transfer and 
Closure
14. Management of Discipline and Notice of 
Change
15. Industrial Employment (Standing Orders) 
Act,1946
16. Industrial Relations Code, 2020: An 
Overview
PART IV: Social Security and Labour 
Laws
17. Social Security: A Contextual Framework
18. Employees' Compensation Act, 1923
19. Employees' State Insurance Act, 1948
20. Employees' Provident Funds and 
Miscellaneous Provisions Act, 1952
21. Payment of Gratuity Act, 1972
22. Maternity Benefit Act, 1961

23. Unorganised Workers' Social Security 
Act, 2008
24. Code on Social Security, 2020: An 
Overview
PART V: Wages and Labour Laws
25. Wage Concept 647
26. Payment of Wages Act, 1936
27. Minimum Wages Act, 1948
28. Payment of Bonus Act, 1965
29. Equal Remuneration Act, 1976
30. Code on Wages, 2019: An Overview
PART VI: Minimum Standards of 
Employment and Labour Laws
31. Factories Act, 1948
32. Contract Labour (Regulation and 
Abolition) Act, 1970
33. Law on Child Labour
34. Inter State Migrant Workmen Act, 1979
35. Occupational Safety, Health and Working 
Conditions Code, 2020
• Index

SC Srivastava is LLD (Doctor of Laws) from the Calcutta University. He has the privilege of being the first LLD in Labour Law in India.  He 
has taught in Banaras Hindu University and Jammu University and has been the Chairman, Department of Law and Dean, Faculty of Law at 
Kurukshetra University and University of Calabar (Nigeria). Thereafter, he served the Law Commission of India, Indian Law Institute, New Delhi 
as Research Professor, and Institute of Industrial Relations and Personal Management, New Delhi as Director.  He also served as a Visiting 
Professor at XLRI (Jamshedpur), IIT-Delhi, IIM-Rohtak and several other Indian and foreign universities. He has also been Legal Consultant to 
Petroleum & Natural Gas Regulatory Board, New Delhi and NEPZ, Noida. He was awarded the rare distinction of National Fellow by UGC. 
Dr Srivastava has been Consultant of ILO on a project on child labour; resource person for the ILO workshops on skills of conciliation; Officer 
and Presiding Officer of Labour Court/Tribunal organized by the ILO and National Judicial Academy, Bhopal; member of the Sectoral Innovation 
Council appointed by the Prime Minister of India to review labour laws; and member of the Task Force, 2016 for recommending measures to 
eradicate child labour. Presently, he is an advocate and legal consultant, Secretary-General of National Labour Law Association, New Delhi and 
Member, Advisory Board on Child Labour of VV Giri National Labour Institute, Noida. He has published several books and more than ninety 
research papers in India and abroad.
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e s s e n t i a l s   o f 
Educational Psychology, 4e 

J C Aggarwal & Sandeep Kumar

About the Book 
This 'examination-oriented' and 'student-oriented' book is primarily designed 
to meet examination needs of the students of BEd, BT, LT and BA (Education). 
Its subject matter is authentic, has all-encompassing coverage and is deeply 
insightful. The text has been supplemented with charts, diagrams, figures 
and tables to make the subject interesting and more comprehensible. Such 
a unique combination brings crystal clarity into the concepts and enables 
students to obtain maximum marks in the examination.
 With a view to provide a comprehensive overview of educational 
psychology, readers are introduced to the lives and works of some fifty great 
educational psychologists. This enables the students to unlock the doors 
of a treasure house of information, knowledge and wisdom enshrined in 
the thought and practices propounded by these masterminds. Some new 
thoughts and approaches have been added in this fourth edition.

Market: Primarily for  BEd, BT, LT and BA (Education)

Key Features
• Chapters with clear and precise objectives
• Updated text and detailed explanation of important concepts
• New theoretical perspectives, such as humanistic, constructivist and phenomenological approaches, throughout the book
• Content discussion with illustrated examples and concept-based questions at the end of each chapter

ISBN: 9789356746169  |  Price: ` 575  |  Pages: 704  |  Size: 6.75" X 9.5" (Paperback)
Contents
1.  Educational Psychology: A Conceptualization
 2. Educational Psychology and Schools of 

Thought
 3. Educational Psychology and Methods 
 4. Understanding Children’s Needs: Challenges 

and Possibilities
 5. Development and Growth: An Understanding
 6. Understanding Heredity (Nature) and 

Environment (Nurture)
 7. Nervous and Endocrine Systems
 8. Individual Uniqueness: Understanding the 

Learner as a Unique Being
 9. Physical and Motor Development 
 10. Emotional and Social Development 

(Socialization)

 11. Cognitive or Intellectual Development 
 12. Language Development and Moral
 13. Adolescence and Developmental Concerns
 14. Understanding Learning, Maturation and 
 15. Motivation in Learning 
 16. Learning and Forgetting 
 17. Transfer of Learning 
 18. Theories of Learning and Educational 

Implications 
 19. Sensation, Perception, Concept Formation 

and Thinking 
 20. Interest, Aptitude, Attitude and Attention 
 21. Intelligence and Intelligence Tests 
 22. Personality and Personality Development

 23. Theories of Personality
24. Assessment and Measurement of Personality
25. Education of Children with Special Needs
26. Understanding Creativity 
27. Understanding Adjustment of Children 
28. Mental Hygiene and Mental Health 
29. Psychology of Group Behaviour and Group 

Dynamics 
30. Guidance and Counselling 
31. Understanding Diverse Issues in Education
32. Practical Work (Experiments in Psychology)
33. Inclusive Education 
APPENDIX: Some Useful Statistical Concepts 

and Techniques

J C Aggarwal Former Deputy Director of Education Delhi Administration, Delhi 
Sandeep Kumar Associate Professor Department of Education University of Delhi
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Human Resource Management: 
Text & Cases, 2e 

Sharon Pande & Swapnalekha Basak

About the Book
In a constantly evolving service-led Indian economy, human resources have 
become the cornerstone of an organization's success. The management of human 
capability has become an art that has to be understood and mastered to run a 
successful enterprise.
Human Resource Management: Text and Cases, 2e explains the basic concepts 
of this discipline and presents cases that provide an insight into the challenges 
faced by HR professionals on a day-to-day basis. Going beyond the coverage of a 
traditional textbook, this book focuses on applied aspects of HRM, which capture 
the evolving challenges in the field. The authors have used their extensive real-
world work experience in talent acquisition, and human resource development and 
retention to provide lucid explanation of all major concepts of human resource 
management. Replete with examples and cases, this title is a complete guide for 
all MBA/PGDM students and HR practitioners.
 
Market: Primarily for  MBA, PGDBM, PGDM. Also useful for BBA, BBM, 
Professionals.

Key Features
• Comprehensive course coverage as well as extensive treatment of HR best practices and innovations. Deeply rooted in Indian context, but 

essential global concepts have also been incorporated. The paradigm shift from 'resource" to 'capital' is very well presented.
• Learning Outcome based approach -- includes chapter objectives, opening case, in-text examples/cases, text arranged as per chapter objectives, 

closing cases, summary and exercises.
• Special topics on competency management, IT in HRM, HRD practices in India, HR audit and internalization of HRM.
• The real-world cases and examples are a hallmark feature of the book. Includes Opening Cases at the begnning of chapters; in-text HRM in Action, 

Views in the News and other Boxes; and chapter closing Application Cases  
• Very strong additional learning tools. Every chapter uses a cartoon to capture its theme. Includes margin notes, web-based exercises etc.
• Sample 'ready-to-use formats' of relevant documents and instruments for carrying out

ISBN: 9789325987609  |  Price: ` 750  |  Pages: 620  |  Size: 8.5" X 11" (Paperback)
Contents
1.  Introduction to Human Resource 

Management
2.  Strategic Human Resource Management
3.  Human Resource Planning and Job Analysis
4.  Recruitment
5.  Selection
6.  Induction and Socialization
7.  Employee Relations and 

Employment Law
8.  Compensation
9.  Compensation Administration, 

Benefits and Services
10.  Employee Engagement
11.  Human Resource Policies
12.  Performance Management
13.  Learning and Development

14.  Career Management
15.  Talent Management
16. High-potential Employees
• Special Topics
1. Competency Management
2. Information Technology in Human Resource
3. HRM Practices in India
4. Internationalization of HRM

Sharon Pande is Area Chairperson and Professor—Human Resources and Behavioural Sciences, School of Business Management, Narsee 
Monjee Institute of Management Studies (NMIMS), Mumbai.
Swapnalekha Basak is an entrepreneur, a champion of social causes, a writer, teacher and mentor for young people—all rolled into one.
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Organizational Behaviour: 
Text and Cases, 3e 

Kavita Singh

About the Book
The third edition of Organizational Behaviour: Text and Cases offers a concise yet 
comprehensive coverage of the theories that determine behaviour in organizations. 
The relationship between effective organizational behaviour and the effective 
functioning of an organization is established through a clear and lucid style of 
presentation.
With the help of necessary concepts, tools and techniques necessary for 
understanding behaviour in organizations, this book attempts to unfold human 
behaviour at four levels; starting from the individual processes and moving on 
to the interpersonal, organizational, and change processes. It encourages 
active learning through exercises, field projects and case studies, and develops 
competencies that are essential for becoming successful managers and effective 
employees in organizations. The three new chapters—Career, Planning and 
Management; Performance and Reward Management; and Gender Issues in 
Management—help readers understand organizational behaviour in the current 
Indian business scenario better.

Key Features
• Comprehensive coverage of the Individual, Interpersonal and Group dynamics, Organizational processes and Change/Transformation. Special 

topics like Career planning, Gender issues, etc have also been covered.
• Takes a learning outcome based pedagogical approach --  includes chapter objectives, opening cases, in-text examples/cases, text arranged 

as per chapter objectives, summary and exercises.
• Contains classroom-tested case studies pertaining to actual incidents from the workplace are included. Several examples from organizations 

highlighting the best practices in the industry. Caselets focusing on behavioural issues in organizations.
• Field projects involving students in data collection and analysis in behavioral analysis.
• Marginalia on almost all pages, summarizing crucial points and serving as quick references.

Market: Primarily for  MBA, PGDBM, PGDM. Also useful for BBA, BBM, Professionals.

ISBN: 9789325986695  |  Price: ` 650  |  Pages: 588  |  Size: 8.5" X 11" (Paperback)
Contents
1. Managing Organizational Behaviour
2. Personality
3. Perception
4. Learning and Reinforcement
5. Attitudes and Values
6. Work Motivation
7. Work Stress
8. Organizational Communication

9. Managing Group Dynamics
10. Leadership
11. Managing Conflicts and Negotiations
12. Decision Making and Problem Solving
13. Organizational Structures and Design
14. Power and Political Behaviour in 

Organizations
15. Organizational Culture

16. Nature of Planned Organizational 
Change

17. Approaches to Planned Organizational 
Change

18. Career, Planning and Management
19. Performance and Reward Management
20. Gender Issues in Management

 
Kavita Singh is a Faculty in the area of Organizational Behaviour, Organizational Development and Change at the Faculty of Management 
Studies, University of Delhi. Dr Singh has been actively involved in teaching, research, and consultancy in a distinguished career spanning more 
than 21 years.
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Benefits
• In addition to describing terms and steps, the book 

provides definite decisions that marketers should 
follow.

• Up-to-date content provides deep insight of marketing 
concepts.

Marketing Management, 3e 

Arun Kumar & N Meenakshi

About the Book
Marketing Management advocates 'marketing based on absolute truth'. It cuts 
through the trappings to give substance to its readers. The book advocates that 
superior products and services will always be central to marketing. It covers all 
the topics required by MBA/PGDM students for their marketing courses -- both 
principles of marketing as well as marketing management. Some of the advanced 
topics will also be useful for students specializing in marketing as well as marketing 
professionals.
Salient Features
Best Practices
• Researched, implemented, and result-driven practices taken from leading 

companies across diverse industries throughout the world
• Marketers can adopt these practices to elevate individual and organizational 

performance
Corporate Insights
• Examples of marketing concepts being implemented by well-known Indian 

companies and brands
• Latest moves of companies and brands as they cope with competition and 

environment
Case Studies
• A brief case study after each chapter, focusing on specific issues dealt within 

the chapter
Specialized Questions
• Questions meant to make students ponder upon various aspects of marketing 

and challenge the existing paradigms

Market: Primarily for MBA, PGDM. Also useful for Professionals. 
ISBN: 9789325982406  |  Price: ` 725  |  Pages: 692  |  Size: 8.5" X 11" (Paperback)
Contents

Section-1: Foundations of Marketing
1. Fundamentals of Marketing
2. Marketing Research
3. Marketing Environment
4. Consumer Behaviour
Section-2: Selection of Markets
5. Segmentation and Targeting
6. Positioning
Section-3: Product Decisions
7. Product Management
8. Brand Management

9. Management of Innovations
Section-4: Pricing Decisions
10. Pricing Strategy
Section-5: Distribution Decisions
11. Distribution
12. Retailing
Section-6: Communication Decisions
13. Integrated Marketing Communication
14. Advertising Management
Section-7: Impact of Competition on 

Strategy

15. Competitive Marketing Strategy
Section-8: Reaching Consumers Directly
16. Direct Marketing
17. Internet Marketing
18. Personal Selling and Sales Management
Section-9: Analysing Marketing
19. Business Marketing
20. Marketing of Services
21. International Marketing
22. Marketing for Non-Profit Organization
23. Rural Marketing

 
Arun Kumar is working in New Delhi Institute of Management. He has a rich blend of corporate and academic experience.
N Meenakshi is currently working in Goa Institute of Management. She has earlier taught at NIILM Center for Management Studies for fourteen 
years.
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Sales and Distribution Management: 
A Practice-Based Approach 

Ramendra Singh 

About the Book
The primary aim of the book is to provide students of management with a firm 
foundation for understanding all the main components of sales and distribution 
management. The book has a practical orientation, as it written by author who 
has worked as practicing manager mostly in sales and distribution. The book, 
therefore, is a useful resource to MBA/PGDM students and practicing professionals 
in industry, training and consultancy.

Salient Features
• Contains more than 50 classroom-tested cases from Indian as well as 

international business organizations
• Provides chapter-end quiz questions and project assignment and worksheets
• Provides 106 practice questions in the Question Bank section at the end of the 

book
• Includes examples and boxed exhibits in key areas of sales and distribution 

management

Benefits
• Bridges the gap between theoretical explanation and the industry realities and expectations.
• The book is not only for students but also for sales professionals who want to go back to the basics of selling and distribution.
• Coverage of all the topics taught in most Indian universities

Market: Primarily for postgraduate students of MBA, PGDBM, and PGDM.

ISBN: 9789325994065  |  Price: ` 625  |  Pages: 592  |  Size: 6.75" X 9.5" (Paperback)

Contents

Part-A: Sales Management:
1. An Introduction to Sales and Distribution 

Channel Management
2. Personal Selling
3. Sales Organization
4. Sales Technology
5. Sales Territory and Time Management
6. Sales Force Recruitment and Training

7. Sales Force Motivation and 
Compensation

8. Sales Force Productivity and 
Performance

9. Selling Ethics
Part-B: Distribution Management:
10. Sales-Marketing Interfaces
11. Distribution Channel Design

12. Distribution Channel Power and 
Relationships

13. Trade Loyalty Programmes
14. Channel Economics
15. Retailing
Part-C: Cases in Sales and Distribution 
Management

Ramendra Singh is Assistant Professor (Marketing) at Indian Institute of Management Calcutta. He has extensively worked in the industry in 
sales and marketing responsibilities in organizations such as Indian Oil Corporation, ExxonMobil, SRF Limited, and ICICI Bank.
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Customer Relationship 
Management

Mallika Srivastava

ISBN: 9789325974111
Price: ` 500  |  Pages: 368  
Size: 6.75" X 9.5" (Paperback) 

About the Book
With the aim of developing a successful CRM program, this book begins with defining 
CRM and describing the elements of total customer experience, focusing on the 
front-end organizations that directly touch the customer. The book further discusses 
dynamics in CRM in services, business market, human resource and rural market. It 
also discusses the technology aspects of CRM like data mining, technological tools and, 
most importantly, social CRM. The book can serve as a guide for deploying CRM in an 
organization stating the critical success factors.
Salient Features
• Basic concepts of CRM and environmental changes that lead to CRM adoption
• Technological advancements that have served as catalyst for managing relationships
• Customer strategy as a necessary and important element for managing every 

successful organization
• CRM is not about developing a friendly relationship with the customers but involves 

developing strategies for retention, and using them for achieving very high levels of 
customer satisfaction

• The concept of customer loyalty management as an important business strategy
• The role of CRM in business market
• The importance of people factor for the organization from the customer's perspective
• Central role of customer related databases to successfully deliver CRM objectives
• Data, people, infrastructure, and budget are the four main areas that support the 

desired CRM strategy
Benefits
The book is a blend of marketing and information technology with more focus on Indian 
corporate sector.
Contents
Unit-I: Introduction to CRM: 1. Conceptual Foundation of CRM, 2. Crm and Customer 
Centricity, 3. CRM: A Strategic Approach to Marketing, Unit-2: Principles of Managing 
Customer Relationship: 4. Strategies to Build Relationship, 5. Customer Acquisition and 
Retention, 6. Customer Loyalty, 7. Customer Satisfaction, Unit-3: Dynamics in CRM: 
8. Strategic CRM in Services, 9. Strategic CRM in B2B Market, 10. Role of People 
Management in Building Customer Relationships, 11. Customer Experience Management, 
12. CRM in Rural Markets, 13. Measuring The Success of CRM-Based Initiatives, 
Unit-4: Impact of Technology on CRM: 14. Data Mining and CRM, 15. Impact of 
Technology on CRM, 16. CRM to Social CRM, Unit-5: CRM Implementation Roadmap: 
17. Deploying CRM in an Organization, 18. Guarding Against CRM Failures

Dr Mallika Srivastava is PhD in Customer Relationship Management--Marketing & 
Master of Management Studies (MMS). She has rich teaching experience in CRM, sales 
and distribution and marketing management with corporate work experience in project 
management, customer relationship management, systems design and development, 
and training and implementation. She has varied experience in training as well as 
handling independent projects.

She has varied experience in developing and teaching courses on marketing 
management, customer relationship management, sales and distribution, international 
marketing, and strategic marketing management.

Marketing Management: 
Text and Cases 

Rajagopal

ISBN: 9788125907732
Price: ` 495  |  Pages: 324
Size: 6.25" X 9.5" (Paperback)

About the Book
This book discusses the core themes of marketing from a broader perspective and is set 
against the backdrop of changing business practices, mega-competition, international 
markets, tailor-made strategies and all other issues of doing business in the current 
context. One of the significant highlights of the book is its Indian context and cases. The 
case studies in the book are drawn from various companies operating in India. Class-
tested and concise, the book provides in essence, a blend of marketing concepts and 
Indian cases.

Contents
1. Conceptualisation, 2. Marketing Management Process, 3. Consumer Behaviour, 
4. Marketing Mix, 5. Organisation, Control and Strategy Building, 6. Services Marketing, 
7. Supply Chain Management and Physical Distribution, 8. Sales Management, Retailing 
and Wholesaling, 9. Activity Scheduling in Marketing, 10. Advertising Management, 
11. Marketing Research

Rajagopal is Senior Faculty, Administrative Staff College of India, Hyderabad. He 
has served as faculty in the Institute of Rural Management, National Institute of Rural 
Development and National Institute of Agricultural Marketing. He has published a number 
of books and research papers in the field of marketing, entrepreneurship agribusiness 
and international management. He is consultant to many international consulting 
organisations in the United Kingdom.
_____________________________________________________________________
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Industrial Marketing  
Management 

M Govindarajan

ISBN: 9788125913719
Price: ` 475  |  Pages: 304
Size: 6.25" X 9.5" (Paperback)

About the Book
Industrial Marketing Management provides a comprehensive review and analysis of 
industrial marketing issues, practices and strategies with reference to Indian scenario. 
The main focus of this book is on building a conceptual understanding for developing 
industrial marketing strategies. It includes analysis of the caselets, which will sharpen 
the analytical ability of the students.
Key Features
• Special characteristics of industrial market vs. Consumer market
• Marketing strategies adopted for different industrial products
• Techniques used to solve peculiarities of industrial marketing in practice
• Extensive coverage of; Industrial Marketing Planning, Components of Marketing Mix & 

Marketing Research Process and Techniques
• Exhibits, figures and illustrations
• Seven case studies and Glossary
Contents
1. Industrial Marketing Landscape, 2. Industrial Markets, Goods and Customers, 
3. Industrial Buying Behaviour, 4. Industrial Market Segmentation, 5. Industrial Marketing 
Planning, 6. Industrial Product Planning and Development, 7. Industrial Product Pricing, 
8. Industrial Advertising and Sales Promotion, 9. Industrial Marketing Research, 
10. Projects Marketing, 11. Logistics and Marketing Control • Cases • Glossary • Suggested 
Reading • Index

M Govindarajan has taught at the Department of Management Studies, Anna 
University. In his teaching experience spanning over 30 years, he has taught students 
of MBA for more than 10 years. He is member of Madras Management Association and 
System Dynamics Society of India.
_____________________________________________________________________

Event Marketing and 
Management 

Sanjaya Singh Gaur & 
Sanjay V Saggere

ISBN: 9788125914495
Price: ` 450  |  Pages: 260
Size: 7.25" X 9.5" (Paperback)

About the Book
This remarkable book targets the Event Professional as well as the novice in highlighting 
the efforts needed to conduct an event of any nature. India-centric in its focus, the 
book also has a plethora of international examples aimed at providing an in-depth 
understanding of Events as a strategic communication tool at the generic level.

Key Features
• Presents evolution and historical background of events
• Includes a brief section on the synergies between Advertising, PR and Events
• Detailed insight into specific events related to phenomena such as ambush marketing 

and barter
• Pre-event, during-event, and post-event activities have also been clearly demarcated 

by using step-by-step event flow analysis
• Features numerous figures, exhibits, tables and case studies for clarity of concepts
• Exposition on formulation and implementation of business strategies
Contents
Part-I: Introduction to Events: 1. What are Events, 2. Why Events, 3. Key Elements 
of Events, Part-II: Event Marketing: 4. Understanding the Event Market, 5. Concept of 
Product in Events, 6. Concept of Pricing in Events, 7. Concept of Promotion in Events, 
8. Event Management, 9. Strategic Market Planning, 10. Strategic Alternatives for Growth, 
11. Evaluation of Event Performance • Appendices: A. Competitive Assessment, B. Market 
Attractiveness and Business Strength, C. Snapshot: Event Organisers, D. Snapshot: 
Who’s Sponsoring What and Where, E.  Case Study: A2Z Events • References • Index

Sanjaya Singh Gaur is currently Assistant Professor of Marketing at Shailesh J. 
Mehta School of Management, Indian Institute of Technology, Bombay. He also holds 
the position of An Adjunct Professor at University of Hoseo, Korea. He is on the Board 
of Governors for Management Institutes in India. Dr. Gaur is a Fellow of Academy of 
Marketing Science (USA). He has a Doctorate in Management and has done his 
graduation in Engineering and postgraduation in Management. He has been the core 
Marketing Faculty at Indian School of Mines, Dhanbad, Birla Institute of Technology & 
Science, Pilani, a consultant to Ranbaxy Laboratories Ltd, RFCL, Geologistics India Ltd 
and Godrej & Boyce Mfg.Co.Ltd. etc.

Sanjay V Saggere is currently Vice President of Syspro Technologies Inc., a US 
based Information Technology and Products Company. Other firms he has worked 
include Blueshift Inc., Grindwell Norton and Elmach Engineering.
_____________________________________________________________________

Marketing Research and 
Consumer Behaviour 

S Sumathi & P Saravanavel

ISBN: 9788125914761
Price: ` 795  |  Pages: 780
Size: 5.5" X 8.5" (Paperback)

About the Book
This book is designed for the students of M.A., M.Sc., M.Com. and M.B.A. with the 
purpose of blending both concepts and applications from the field of consumer behaviour 
and most importantly jargon has been avoided.
Key Features
• Large number of illustrations and tables
• Review questions at the end of each chapter
• Appendix provides sample questionnaires
Contents
Section-I: Marketing Research: 1. Nature and Scope of Marketing Research, 2. Types 
of Marketing Research, 3. Marketing Research Process, 4. Marketing Research and 
Marketing Decision Making, 5. Marketing Research Organisation, 6. Scientific Method 
and Hypothesis, 7. Research Design, 8. Sampling Design, 9. Secondary Sources of Data, 
10. Primary Sources of Data, 11. Measurement and Scaling Techniques, 12. Questionnaire 
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Designing, 13. Personal Interview Method, 14. Processing, Analysis and Interpretation of 
Data, 15. Report Writing, 16. Application of Marketing Research, 17. Product Research, 
18. Price Research, 19. Motivation Research, 20. Advertising Research, 21. Sales 
Research (Market and Sales Analysis), 22. Marketing Research Agencies and Ethical 
Issues, Section-II: Consumer Behaviour: 23. Consumer Behaviour: An Overview, 
24. Consumer Behaviour and Marketing Decisions, 25. Consumer Research, 26. Market 
Segmentation, 27. Profile of the Indian Consumer, 28. Environmental Influences on 
Consumer Behaviour, 29. Personal Factors — Age and Life Cycle Stage, 30. Personality 
and Self-concept, 31. Motives, Perception and Learning, 32. Consumer Decision 
Processes, 33. Alternative Evaluation, 34. Purchase Process, 35. Consumer Behaviour 
Models, 36. Diffusion of Innovation, 37. Organisational and Industrial Consumer 
Behaviour, 38. Consumerism, 39. Consumer Movement in India • Appendix: Sample 
Questionnaire • Suggested Readings

S Sumathi, M.A. in Psychology as well as Master Degree holder in Marketing 
Management also holding PG Diploma in Digital Electronics and Computer Applications.

P Saravanavel, has having more than three decades of teaching experience in 
M.Com. and MBA Course students.

Brand Management:  
The Indian Context 

Y L R Moorthi

ISBN: 9788125914273
Price: ` 399  |  Pages: 184  
Size: 6.25" X 9.5" (Paperback) 

About the Book
Bridging the gap between theoretical aspects of brand management and the reality of the 
Indian Market, this crisp and compact book covers five essential topics including brand 
success, brand equity, brand extension, brand personality and brand repositioning.
The book targets product/brand managers, senior and middle level marketing managers, 
and postgraduate students of management.
Salient Features
• Includes Indian examples
• Empirical approach to topics on brand success and brand repositioning
• Highlights four personal care product organizations
• Exhaustive treatment of brand personality and brand image
Benefits
The book addresses not only academia but also management executives.
Contents
1. Brand Success, 2. Brand Equity, 3. Brand Extension, 4. Brand Personality, 5. Brand 
Repositioning

YLR Moorthi is currently Faculty-Marketing Area at the Indian Institute of 
Management, Bangalore. He is an MTech (Mech) from IIT, Madras and a postgraduate 
in management from IIM, Bangalore. 

He has worked for seven years in different capacities in organisations like HACP, ONGC, 
HAL and ITC. 

His teaching experience spans over nine years and includes conducting programmes 
for several organisations on different aspects of marketing like business-to-business 
marketing, consumer marketing, brand management and international marketing.

Customer Relationship 
Management:  
A Step-By-Step Approach

H Peeru Mohamed & 
A Sagadevan
 
 
ISBN: 9788125912057
Price: ` 395  |  Pages: 240
Size: 6.25" X 9.5" (Paperback) 

About the Book
This book succinctly explains the cardinal principles of effective customer relationship 
management (CRM) –acquiring, retaining and expanding customer base. The concepts, 
process, techniques, significance and architectural aspects of CRM are dealt in 
comprehensive manner. The book would serve as a useful source of reference for 
designing, developing and implementing CRM in any organization.
Key Features
• Practice-oriented approach
• Guidelines for total customer care programmes
• Topics on eCRM and basic requirements of CRM
• Details CRM architecture process
• Tips for effective implementation and success of CRM
• Provides basic and complete input for all business organizations
• Up-to-date, incorporating latest developments in the field
• Frequently asked IT based questions
Contents
1. Introduction, 2. Rural Market Environment, 3. Rural Demand and Rural Market Index, 
1. Focus on Customer Relationship, 2. Building Customer Relationship Management, 3. 
An Insight into CRM and eCRM, 4. CRM Process, 5. CRM Implementation, 6. Integration 
of CRM with ERP System, 7. Call Centre, 8. Integration of CRM with Data Warehouse 
• Glossary • Index

H Peeru Mohamed is Assistant Professor and Coordinator of MBA programme 
in the School of Management at Anna University, Chennai. He obtained his Ph.D. 
from Bharathiar University, Coimbatore. He has specialized in the areas of Marketing 
Management, Consumer Behaviour and Industrial Marketing and possesses over 20 
years of experience in teaching, research and consultancy.

A Sagadevan is the Country Manager for the Singapore and Malaysia operations of 
SRM Systems and Software Pvt Ltd. He had his BE (Electronics and Communication) 
and MBA from Madurai Kamaraj University, Madurai. He has nine years of experience 
in IT-based techno-commercial services. He is also a visiting faculty of Anna University, 
Chennai. He is currently pursuing Ph.D. in the area of CRM.
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Research Methodology:  
Concepts and Cases, 2e 

Deepak Chawla & 
Neena Sondhi

About the Book
The second edition of the book Research Methodology: Concepts 
and Cases provides an updated, comprehensive, and stepwise 
understanding of the research processes with a balanced blend 
of theory, techniques and illustrations from a wide cross-section 
of businesses in India. This book makes no presumptions and 
can be used with confidence and conviction by both students 
and experienced managers. The conceptual base has been 
provided in a comprehensive yet simplistic way, addressing even 
the minutest explanations required by the reader. Every chapter 
is profusely illustrated with business problems related to all 
domains—marketing, finance, human resource, and operations.

New in this Edition
• Number of cases augmented from 35 to 49
• Substantial revision and updating of several chapters
• A chapter, Conjoint Analysis has been added
• A new topic, Online Research: New Age Techniques has been added
Key Features
• Coverage of all topics taught in Indian universities and business schools
• 49 real-life cases researched from all domains of business management at the end of the chapters
• Three comprehensive cases at the end of the book
• Explicit instructions on usage of SPSS for data analysis
• Thorough and simplified explanation of the research processes
• Chapter structure includes learning objectives, opening cases, margin notes, flowcharts and tables, summary, review questions and cases for 

discussion.
• Citation of milestone works and their references at appropriate places in the text will help readers to explore further work in those areas.

Market: Primarily for MBA, PGDBM, MMS. Also useful for BBA, MPhil, PhD, Professionals.

ISBN: 9789325982390  |  Price: ` 825  |  Pages: 820  |  Size: 8.5" X 11" (Paperback)
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Contents

Section-1: Research Process: 
Problem Definition, Hypothesis 
Formulation and Research Designs
1. Introduction to Business Research
2. Formulation of Research Problem and 

Development of Research Hypotheses 
3. Research Designs: Exploratory and 

Descriptive 
4. Experimental Research Designs,
Section-2: Data Collection, Measurement 
and Scaling  
5. Secondary Data Collection Methods

6. Qualitative Methods of Data Collection
7. Attitude Measurement and Scaling 
8. Questionnaire Designing 
Section 3-Respondents Selection and 
Data Preparation
9. Sampling Considerations 
10. Data Processing  
Section-4: Preliminary Data Analysis and 
Interpretation 
11. Univariate and Bivariate Analysis of Data
12. Testing of Hypotheses 
13. Analysis of Variance Techniques 

14. Non-Parametric Tests  
Section-5: Advanced Analysis 

Techniques     
15. Correlation and Regression Analysis  
16. Factor Analysis 
17. Discriminant Analysis 
18. Cluster Analysis 
19. Multi-D Scaling and Perceptual Mapping 
20. Conjoint Analysis 
Section-6: Reporting Research Results
21. Report Writing and Presentation of 

Results

Deepak Chawla is Distinguished Professor, Dean (Research & Fellow Programme) at the International Management Institute (IMI), New Delhi, 
where he has been a professor since 1991. He was earlier Dean (Academic), Dean (Research), Programme Director for various postgraduate 
programmes and the Registrar of IMI. A fellow of the Indian Institute of Management, Ahmedabad (IIM-A), he holds a master's degree in statistics 
from the Indian Statistical Institute, Kolkata. 

Neena Sondhi is Professor at the International Management Institute, New Delhi. A doctorate from the University of Delhi, she has over twenty 
years of experience in teaching, research and consulting. She has been trained in the case method of teaching and writing at Harvard Business 
School and is also a certified evaluator of social programs by ISB-UNICEF.
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Operations Research, 4e

S Kalavathy

About the Book
Operations Research is the discipline of applying advanced analytical methods 
to help make better decisions. It helps the management to achieve its goals by 
using scientific techniques, making the study and understanding of operations 
research even more important in the present day scenario. This book has been 
written with the objective of providing students with a comprehensive textbook 
on the subject. It follows a simple algorithmic approach to explain each concept, 
often giving different steps. This approach stems from the author’s experience 
in teaching undergraduate and postgraduate students of Madras University and 
Anna University, Chennai, over many years.
One of the highlights of this book is the solved-problems approach, as each chapter 
in the book is substantiated by a large number of solved problems. Many of the 
questions that have been incorporated are from previous examination papers of 
various universities. In addition, each chapter has numerous exercise problems at 
the end and a section on short answer questions with answers.
Due to its approach and coverage the book is indispensable to the MBA/PGDM, 
Engineering and Mathematics students.
 
Market: Primarily for MBA & Engineering. Also useful for Mathematics, BBA,  
MCom.

New in this Edition
•  A New Chapter on Non-Linear Programming has been added
•  Includes the Stepping Stone Method to solve Problem of Degeneracy and Transportation Problem
Salient Features
• Covers the syllabus of MBA/PGDM and Engineering courses completely.
•   Adopts a solved-problem approach. The book includes 248 problems which have been solved in a step-by-step manner. These solved 

problems are interwoven through the book.
•   Method of solving OR problems in a step-wise format for ease in remembering and recalling.
•   Contains a large number of Exercise Problems, accompanied with answers

ISBN: 9789325963474  |  Price: ` 595  |  Pages: 552  |  Size: 6.75" X 9.5" (Paperback)
Contents

1. Basics of Operations Research
2.  Linear Programming
3.  Graphical Method
4.  Simplex Method
5.  Artificial Variables Technique
6.  Duality in Linear Programming
7.  Revised Simplex Method
8.  Transportation Problem

9.  Transhipment and Assignment Problems
10.  Goal Programming
11.  Integer Programming Problems
12.  Markov Processes and Markov Chains
13.  Dynamic Programming
14.  Sequencing Problems
15.  Network Scheduling by PERT/CPM
16.  Inventory Control

17.  Replacement Models
18.  Queuing Theory
19. Game Theory
20. Simulation
21. Decision Theory
22. Non-Linear Programming Problem

S Kalavathy is Professor of Mathematics in the Science and Humanities Department, RMD Engineering College, Chennai. She has been 
teaching for the past 25 years, having handled almost all engineering mathematics subjects for various disciplines in UG and PG courses, 
including MBA/MCA.
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Business Statistics 5e

J K Sharma

About the Book
The fifth edition of the book Business Statistics will provide readers an understanding of 
problem-solving methods, and analysis, thus would enable readers to develop the required 
skills and apply statistical techniques to decision-making problems.
A large number of new business-oriented solved as well as practice problems have been 
added, thus creating a bank of problems that give a better representation of the various 
business statistics techniques.
This book meets the specific and complete requirements of students pursuing MBA/PGD-
BM, B.Com., M.Com., MA(Eco), CA, ICWA, BBA, BIS/BIT/BCA, etc., courses, who need to 
understand the basic concepts of business statistics and apply results directly to real-life 
business problems. The book also suits the requirements of students who need practical 
knowledge of the subject, as well as, for those preparing for competitive examinations.  
Key Features
• Each chapter contains Learning Objectives to guide the students and help them focus 

their attention on understanding a specific topic under study.
• Each chapter contains Concept Quizzes to help students reinforce their understanding 

of the principles and applications of business statistics techniques.
• Explanations are well illustrated with numerous interesting and varied business-oriented 

examples.
• Conceptual Questions and Self-Practice Problems with Hints and Answers are given in 

each chapter to enable students to learn at their own pace. 
New in The Fifth Edition
• The text of almost each chapter has been reorganized and/or rewritten to make explanations more co.gent through relevant and interesting 

examples. 

Market: Primarily for MBA. Also useful for BCom, BBA, MCom.

ISBN: 9789353387273  |  Price: ` 795 |  Pages: 780  |  Size: 8.5" X 10.5" (Paperback)
 
Contents

1. Statistics: An Overview 
2. Data Classification, Tabulation And Presentation 
3. Measures Of Central Tendency 
4. Measures Of Dispersion 
5. Skewness, Moments, And Kurtosis 
6. Fundamentals Of Probability 
7. Probability Distributions 
8. Sampling And Sampling Distributions 
9. Estimation And Confidence Intervals 
10. Hypothesis Testing 
11. Chi-Square And Other Non-Parametric Tests 

12. Analysis Of Variance 
13. Correlation Analysis 
14. Regression Analysis 
15. Partial And Multiple Correlation And Regression Analysis 
16. Forecasting And Time Series Analysis 
17. Index Numbers 
18. Statistical Quality Control 
19. Statistical Decision Theory 
• Appendices 
• Index 

J K Sharma, MSc, PhD, has been teaching at the Faculty of Management Studies, University of Delhi, since 1985. He has over 25 years 
of teaching experience in Operations Research, Business Statistics, Mathematics and Logistics Management. He was awarded Gold Medal 
for securing first-class-first rank in his MSc (Maths) examination. He has taught as a visiting professor at Group ESSEC (a Graduate School 
of Management) in France. He has authored 16 books and over 100 research papers and/or case studies, and is actively involved in guiding 
students for their doctoral work. 
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An Introduction to Statistical Methods, 23e 

C B Gupta & Vijay Gupta
About the Book
This best-selling textbook has been revised by adding a chapter on the theory of games. First published in 1957, this 
book continues to serve as a text for students taking statistics as a course in Commerce, Management, Economics or 
any other area of the social sciences.
Emphasis has been laid on the significance of various statistical concepts to help readers understand and interpret 
them. A large number of illustrations have been provided to better demonstrate the use of statistical techniques in 
diverse situations and understand their applicability better. 
Salient Features
• A definitive textbook on Statistics, this book continues to serve even after 60 years
• A whopping 500 solved examples and 600 unsolved problems
• Intuitive, analytical treatment has been given to complement the numerical examples, which makes the contents 

extremely accessible and immensely interesting.
• At many places, applications of the theory have been included.

ISBN: 9788125916543 |  Price: ` 795 |  Pages: 868  |  Size: 5.5" X 8.5" (Paperback)
Contents  
1. Introduction, 2. The Field of Statistics, 3. Statistical Inquiries and Sampling, 4. Collection of Data-Preliminary Considerations, 5. Collection of Data-Techniques, 
6. Classification and Tabulation, 7. Diagrammatic Representation, 8. Graphic Representation, 9. Measures of Central Tendency, 10. Measures of Dispersion, 
11. Moments, Skewness and Kurtosis, 12. Analysis of Time Series, 13. Index Numbers, 14. Interpolation, 15. Relationship Between Variables-Regression and 
Correlation, 16. Probability, 17. Sampling Distributions, 18. Estimation and Testing of Hypothesis, 19. Tests on Large Samples, 20. Tests on Small Samples and 
Goodness of Fit, 21. Attributes and Their Association, 22. Vital Statistics, 23. Statistics Quality Control, 24. Statistics for Business Decisions, 25. Linear 
Programming, 26. Theory of Games

C B Gupta was Director and Professor of Finance and Accounting at the Institute of Management Technology, Ghaziabad. Earlier, he was Principal, Shri Ram 
College of Commerce, University of Delhi.
Vijay Gupta is Professor of Aeronautical Engineering at the Indian Institute of Technology, Kanpur. 
_______________________________________________________________________________________________________________________________________________

Business Mathematics, 2e 

Qazi Zameeruddin, Vijay K Khanna & S K Bhambri

About the Book
The book has been designed for the students of commerce & economics. It covers a vast selection of topics including 
sets, logic, number system, algebra (both classical and modern), geometry, trigonometry, matrices, determinants, 
linear programming, vectors, calculus (both differential and integral) along with applications to commerce & economics. 
It is a self contained book that requires only school level knowledge of mathematics.

Benefits
• Nearly 1000 solved examples
• Nearly 1400 unsolved exercises

ISBN: 9788125928416  |  Price: ` 695  |  Pages: 1016  |  Size: 5.5" X 8.5" (Paperback)
Contents  
1. Logic, 2. Sets, 3. Groups, Rings and Fields, 4. Real Numbers and Mathematical Induction, 5. Linear Equations and Inequalities, 6. Solution of Equations - 
Quadratic and Simultaneous, 7. Progressions (AP, GP and HP), 8. Surds and Indices, 9. Cubic and Biquadratic Equations, 10. Permutations and Combinations, 
11. Binomial Theorem, 12. Sequences and Infinite Series, 13. Logarithms, 14. Interest and Annuities, 15. Measurement of Angles, 16. Trigonometrical Ratios, 
17. Trigonometrical Ratios of Sums and Differences of two Angles, 18. Properties or Triangles, 19. Variation of Trigonometrical Ratios and Their Inverses, 
20. Heights and Distances, 21. Co-Ordinates and Loci, 22. The Straight Line, 23. The Circle, 24. Conic Sections, 25. Differentiation, 26. Applications of Differentiation, 
27. Integration - Different Methods, 28. Reduction Formulas, Definite Integrals and Applications, 29. Matrices and Determinants, 30. Vector Algebra, 31. Linear 
Programming • Index • Tables
The authors taught at the Department of Mathematics, Kirori Mal College, University of Delhi, and they have authored many other books.
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Fundamentals of Business Statistics, 2e 

J K Sharma
About the Book
The second edition has been extensively revised with the objective of enhancing and strengthening the conceptual, 
as well as practical knowledge of readers about various techniques of business statistics. Its easy-to-understand 
approach will enable readers to develop the required skills and apply statistical techniques to decision-making 
problems. With a completely new look and feel, this book will enhance the learning experience for students.
 
New in This Edition
• Completely revised and reorganized to make explanations more cogent through relevant and interesting examples. 
• Large number of new business-oriented solved as well as practice problems representing the various business 

statistics techniques.
• Pedagogical features like Conceptual Questions, Self Practice Problems with Hints and Answers.

Salient Features
• More than 300 solved examples
• Conceptual questions (325 in all) interspersed throughout 

the text
• Practice problems (more than 540) with hints and answers

 Benefits
 End-of-chapter pedagogical tools include: 
• Formulae used
• Concepts quiz (more than 370)

ISBN: 9789325976160  |  Price: ` 595  |  Pages: 564  |  Size: 6.75" X 9.5" (Paperback)
Contents  
1. Statistics: An Overview, 2. Data Classification, Tabulation and Presentation, 3. Measures of Central Tendency, 4. Measures of Dispersion, 5. Skewness and 
Kurtosis, 6. Fundamentals of Probability, 7. Probability Distribution, 8. Sampling and Sampling Distributions, 9. Hypothesis Testing, 10.Correlation Analysis, 
11. Regression Analysis, 12. Forecasting and Time Series Analysis, 13. Index Numbers

J K Sharma is Professor, Amity Business School, Amity University, Noida. Formerly a Professor at the Faculty of Management Studies, University of Delhi, he 
has more than 36 years of teaching experience.
_______________________________________________________________________________________________________________________________________________

Quantitative Techniques, 3e 

C R Kothari
About the Book
The book has been known for years for its simplicity of approach which explains the tedious concepts of quantitative 
techniques in a most reader-friendly manner through practical examples. The style is so lucid that even a reader having 
no formal training of mathematics and statistics will not find it difficult to understand and to apply these techniques. The 
book is meant for MCom, CA, ICWA and degree diploma students of business administration.
Salient Features
• With a wide coverage -- including Survey, Statistics, Probability, Probability Distribution and Operations Research 

-- it will be immensely useful for students.
• Profusely illustrated with solved problems, for ease of comprehension
• Provides Learning objectives at the beginning of every chapter and exercises at the end of chapters (with answers 

to randomly selected problems)
ISBN: 9789325968967  |  Price: ` 475  |  Pages: 496  |  Size: 6.75" X 9.5" (Paperback)

Contents  
1. An Overview of Quantitative Techniques, 2. Survey Techniques: Research Methodology, 3.Probability Theory, 4. Random Variables and Probability Distribution, 
5. Sampling Theory and its Basic Concepts, 6. Chi-Square (X2) Test, 7. Analysis of Variance, 8. Regression and Correlation Analysis - I (Simple Regression and 
Correlation), 9. Regression and Correlation Analysis-II  (Multiple Analyses Along with Partial Correlation), 10. Linear Programming-I, 11. Linear Programming-II 
(Transportation and Assignment Problems), 12. Inventory Planning/Control, 13. Queuing (or Waiting Line) Theory, 14. Theory of Games, 15. Simulation: Monte 
Carlo Technique, 16. Network Analysis - CPM and PERT, 17. Elementary Decision Theory, 18. Ratio Analysis: Important Business Ratios, 19. Value Analysis, 
20. Statistical Quality Control • References • Appendices

C R Kothari was Principal, University Commerce College, Jaipur, and Associate Professor in the Department of Economic Administration and Financial 
Management (EAFM), University of Rajasthan, Jaipur.



71www.schandpublishing.com

Books for Delhi University
Commerce & 
Management

e-mail: info@schandpublishing.com

English Communication

Pooja Khanna
About the Book
As per the guidelines of Choice Based Credit System (CBCS) for all Central Universities, including the University of 
Delhi, and written specifically for the Ability Enhancement Compulsory Course (AECC) in English, the book introduces 
students to the theory, fundamentals and tools of communication to help them develop vital communication skills that 
would be integral to personal, social and professional interactions.
With minimal textual emphasis and optimal use of practice exercises, an effort has been made to make learning a 
pleasure for the students. While some sections have been included from theoretical point of view, several passages 
have been introduced to expose the reader to more interesting materials.
Key Features
• Easy language
• Equal emphasis on theory and practice
• Interactive worksheets incorporated to improve communication skills
• Equips students to tackle the problem areas in reading and comprehension

ISBN: 9789385879036  |  Price: ` 250  |  Pages: 280  |  Size: 6.75" X 9.5" (Paperback)
Contents  
• Introduction to Communication • Channels of Communication • Directions: Downward, Upward, Lateral and Diagonal • Media of Communication - Verbal or Oral 
Communication • Non-verbal Communication • Written Communication • Personal, Social and Business Communication • Effective Communication: Barriers, 
Solutions, Techniques and Alternatives • Intra Personal, Inter Personal and Group Communication • Monologues and Dialogues • Group Discussion • Effective 
Communication & Miscommunication • Interview • Public Speech • Close Reading and Comprehension • Summary and Paraphrasing • Analysis, Interpretation 
and Translation • Documenting • Report Writing • Making Notes • Letter Writing

Pooja Khanna is Assistant Professor, Department of English, Aditi Mahavidyalaya, University of Delhi. She has been teaching English language and literature 
here for over 15 years. She has also been actively involved in creating e-Lessons for English language at the Institute of Lifelong Learning during her tenure as a 
Fellow at South Campus, University of Delhi.

______________________________________________________________________________________________________________________________________________.

English Fluency

Pooja Khanna
About the Book
English Fluency is a tailor-made compilation of the entire syllabus prescribed for the first and second semester students 
of English Core who have scored in the range of 60 to 80 percent marks in English in Class XII. It presents complete 
clarity on concepts and formats from examination point of view. With minimal textual emphasis and optimal use of 
practical exercises, an effort has been made to make learning a pleasure for students. The aim is to equip the readers 
with skills required to hone English as a language of communication. The book also caters to learners looking for 
interesting and innovative material in English reading, writing, speaking, listening, grammar and vocabulary building.
Key Features
• Interactive exercises
• Focus on real-life learning
• University question papers along with sample papers for practice

ISBN: 9789354531989  |  Price: ` 225  |  Pages: 248  |  Size: 6.75" X 9.5" (Paperback)
Contents  
Section A, Unit-1  In the University • What is Note Making? • Group Discussion • Parts of Speech Unit-2  Domestic Sphere- • Diary/Blog Writing • Format • Write A 
Blog Post • Understand the Concept of Modifiers • Modifiers • Understand the Use of Prepositions • Prepositions • Understand the Use of Conjunctions • Dialogue-
Writing • Analyze and Interpret "The Lost Word" by Esther Morgan • The Lost Word • Unit-3   In Public Place  • Understand the Process of Writing a CV• Resume 
Writing • Biodata/CV/Resume Writing • Writing  the CV of a Fictional Character • Analyse and Interpret "Amalkanti" by Nirendranath Chakraborty • Amalkanti • 
Analyse and Interpret Excerpt From "Bhimayana" by Srividya • Natarajan and S. Anand (page 60-71) •; Bhimayana Unit-4   In the State  • Understand how to Make 
an RTI Request • RTI (Right To Information) • Research: Procedure for Making a Complaint • About Trees being Cut in Your Neighbourhood • Understand How to 



72 www.schandpublishing.com

Commerce & 
Management

Books for Delhi University

e-mail: info@schandpublishing.com

File an FIR • Sample FIR • Sample FIR • Research:  Submitting a Consumer Complaint Online • Understand Active and Passive Voice • Active and Passive Voice  
• Tips on Using Voice  • Understand the Use of Idioms  • Idioms  • Some More Important Idioms and Phrases with their Meanings  • Analyze and Interpret "Where 
the Wild Things Are" • By Maurice Sendak  Unit-5  Interface with Technology   • Book and Film Review  •  Film  Review: PK  • Use of Punctuations  • Punctuation  • 
Comma, Semicolon and Colon  • Error Correction/Proofreading  • Analyze and Interpret Priya's Shakti  • Twitter/Facebook  • Facebook  • Supplementary Reading  
• Close Reading  Sample Papers • Sample Paper I  • Sample Paper II  • Sample Paper III  • Sample Paper IV  • Sample Paper V  University Question Papers • 
Question Paper 2019 (I)  • Question Paper 2019 (II) 

______________________________________________________________________________________________________________________________________________.
______________________________________________________________________________________________________________________________________________

A Textbook of Algebra
S K Shah & S C Garg

About the Book
It has been written strictly in accordance with the CBCS syllabus of the UGC. The book teaches 
the concepts and
techniques of basic algebra with a focus on explaining definitions and theorems, and creating 
proofs. The theory is
supported by numerous examples and plenty of worked-out problems. Its strict logical 
organization has been designed
to help the reader to develop confidence in the subject. By introducing various interesting 
applications of algebra the
book also aims at creating a broad and solid foundation for the study of advanced mathematics.
The contents covered in the book are equivalence relations, functions, cardinality, congruence-
modulo, mathematical
induction and De Moivre's theorem. Further, some basic topics of linear algebra like vectors and 
matrices, linear
equations, Gauss elimination, subspace and its dimension, rank-nullity theorem, linear trans-
formations and their
relations to matrices, and eigenvalues and eigenvectors are also covered. Since practice makes 
the man perfect,
there are a good number of problems that stretch the thinking power of the learner. The problems 
are graded from
easy to those involving higher order thinking.
By its virtue the book inculcates that mathematical maturity which students need in their current 
and future courses to
grow up into mathematicians of substance.

Key Features
• Use of appropriate cases to ensure authenticity and clarity on the subject
• Inclusion of test questions and practical problems with hints and solutions to enable students to evaluate their understanding
• Use of illustrations and analogies to explain complicated provisions

ISBN: 9789352710829 | Price: ` 395 | Pages: 368 | Size: 6.75" X 9.5" (Paperback)

Contents  
1. Equivalence Relations, 2. Functions, 3. Cardinality, 4. Integers, 5. Congruence, 6. Mathematical Induction, 7. Complex Numbers, 8. De Moivre’s Theorem, 
 9. Vectors and Matrices, 10. System of Linear Equations, 11. Dimension and Rank, 12. Linear Transformations, 13. Eigenvectors and Eigenvalues
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English Language Through Literature

Pooja Khanna
About the Book
English Language Through Literature is specifically composed keeping in mind the needs of the first and second 
semester students of English Core who have scored 80 percent and above in English in Class XII. This student-centric 
book has been designed to offer complete clarity on concepts and topics which are part of the syllabus. The aim is to 
sharpen the reading, writing, speaking, listening, grammar and vocabulary-building skills through various activities and 
exercises, thereby building confidence of mastering the language. With minimal textual emphasis and optimal use of 
practical exercises, an effort has been made to make learning a pleasure for students. In student-friendly language, 
the book caters to young readers looking for innovative and interactive material in English.
Key Features
• Interactive exercises
• Focus on real-life learning
• University question papers along with sample papers for practice

ISBN: 9789354532047  |  Price: ` 210  |  Pages: 208  |  Size: 6.75" X 9.5" (Paperback)
Contents  
Section A, Unit-1  Read Better • Reading and Comprehension Strategies • Reading Strategies • Comprehension  Unit-2  Creative Writing • Paragraph Writing, •; 
The Concept of Note Making •; Summary and Paraphrasing •; Summarizing • Story Writing • Rewriting a Story • Report Writing • Informal Letters • Essay Writing 
Unit-3  Literary Genres • Literary Genres • Frequently used Literary Devices and Terms Unit-4  Grammar for You • Understand the Concept of Modifiers • Tenses 
• Imperative Sentences • Conditionals Unit-5  Speaking and Listening Skills • Presentations Unit-6  Vocabulary Building •;  Antonyms  • Synonyms • Homophones  
Section B •; Comprehension Passages  •; Practice Material  Section C Sample Papers • Sample Paper I • Sample Paper II • Sample Paper III • Sample Paper IV 
• Sample Paper V  University Question Paper

_______________________________________________________________________________________________________________________________________________

English Proficiency

Pooja Khanna
About the Book
English Proficiency is a tailor-made compilation of the entire syllabus prescribed for the first and second semester 
students of English Core who have scored below 60 marks in English in Class XII. It presents complete clarity on 
concepts and formats from examination point of view. With minimal textual emphasis and optimal use of practical 
exercises, an effort has been made to make learning a pleasure for students. The aim is to equip the readers with skills 
required to hone English as a language of communication. The book also caters to learners looking for interesting and 
innovative material in English reading, writing, speaking, listening, grammar and vocabulary building.
Key Features
• Interactive exercises
• Focus on real-life learning
• University question papers along with sample papers for practice

ISBN: 9789354531996  |  Price: ` 195  |  Pages: 168  |  Size: 6.75" X 9.5" (Paperback)
Contents  
Unit-1  Reading And Comprehension • How to Read and Comprehend Unit-2  Learning About Words, Unit-3  Basic Grammar Rules • Subject Verb Agreement 
• Tenses • Modal Verbs , • Definite and Indefinite Articles: The, A, An  • Prepositions • Conjunctions Unit-4  WRITING SKILLS • Writing Creatively • The Writing 
Plan • Let's Try to Understand this Better •  Subordinating Conjunctions • More on Writing Skills • Write the Introduction • The Situation • Value Addition Unit-5   
Conversing: Speak Better! • How to Speak Better • Recite a Poem (both free verse and rhyming) • Speak with Stresses and Pauses • Understand Thumb Rules for 
Silent Letters • Speak Aloud through Role Play • Give Information/Instructions • Grammar Capsule, Appendix-1: Prefix and Suffix, Appendix-2: Preposition Chart, 
Appendix-3: Definite and Indefinite Articles: the, a, an , Appendix-4: Quick Recap: Tenses, Appendix-5: Use of Modals Verbs ,Sample Papers, • Sample Paper I, 
• Sample Paper II, • Sample Paper III • Sample Paper IV • Sample Paper V, University Question Papers, •  Question Paper 2019 (I), • Question Paper 2019 (II)

_______________________________________________________________________________________________________________________________________________
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LOW PRICED STUDENTS' PAPERBACK EDITION

ISBN Code Author Title INR

9789356746312 9789356746312 Maheshwari S.N. & Maheshwari S.K. Advanced Accountancy Volume-I, 12th Edition                                                     899

9789356746329 9789356746329 Maheshwari S.N. & Maheshwari S.K. Advanced Accountancy Volume-II, 12th Edition                                                       899

9789354535000 9789354535000 Maheshwari S.N. & Maheshwari S.K. Corporate Accounting, 6th Edition                                                                            925

9789354534997 9789354534997 Shekhar K.C. & Shekhar Lekshmy Banking Theory and Practice, 21th Edition                                                              695

9789354535055 9789354535055 Seema Sanghi Human Resource Management, 2nd Edition                                                          525

NEP 2020 FOR THE UNIVERSITY OF DELHI

9789359303284 9789359303284 Arora, MN, Priyanka Katyal Cost Accounting                                                                                          499

9789356742024 9789356742024 Kuchhal, M C & Vivek Kuchhal Business Laws: Semester I                                                                                           350

9789356742031 9789356742031 Pooja Khanna Business Communication: Semester I                                                                                    225

9789356742048 9789356742048 Neerja Deswal & Pooja Khanna English Language Through Literature-I                                                                        150

9789356742062 9789356742062 Pooja Khanna Developing English Language Skills-I 150

9789356742055 9789356742055 Neerja Deswal & Pooja Khanna English Fluency - I                                                                       195

NEP 2020,  UTTAR PRADESH 

9789354534478 9789354534478 Maheshwari S.N. & Maheshwari S.K. Financial Accounting for B.Com Students Semester-II (NEP 2020 - Uttar Pradesh)                                                       525

9789354534232 9789354534232 Pooja Khanna Business Communication Semester-I (NEP 2020 - Uttar Pradesh) 195

9789354534157 9789354534157 J K Sharma Business Statistics Semester-I (NEP 2020 - Uttar Pradesh) 425

9789354534553 9789354534553 Dwivedi D.N. Business Economics for B.Com Students Semester-II (NEP 2020 - Uttar Pradesh) 425

9789354534393 9789354534393 Kaul, Vijay Kumar Business Management for B.Com Students Semester-II (NEP 2020 - Uttar Pradesh) 285

NEP 2020 Karnataka State Higher Education Council (KSHEC)

9789354539077 9789354539077 Maheshwari S.N. & Maheshwari S.K. Advanced Financial Accounting: for B.Sc. Students Semester II (NEP-2020 KSHEC) 265

NEP 2020 Assam State Higher Education Council 

9789390080489 9789390080489 Machiraju H.R. Indian Financial System                                                                      375

NEP 2020 Rajasthan State Higher Education Council

9789356748484 9789356748484 Kaul, Vijay Kumar Business Management Semester I : NEP 2020 For the Universities of Rajasthan 330

9789356748460 9789356748460 Kuchhal, M C, Vivek Kuchhal Business Management Semester I 395

9789356748491 9789356748491 dkSy] fot; dqekj Vyavsay Prabandhan Semester I 295

9789354539077 9789354539077
oqQPNy] ,e- lh-] MkW- foosd  
oqQPNy] MkW- ,e- ,y- olhrk] MkW- 
vk'kh"k ekFkqj

O;kikj fof/ (Business Law) For B.Com & BBA 265

ACCOUNTING

9789390470501 9789390470501 Arora M.N. A Textbook of Cost and Management Accounting, 11th Edition                               995
9789356744127 9789356744127 M N Arora & Priyanka Katyal Cost Accounting: Principles & Practice, 5th Edition                                                 499
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9789354530265 9789354530265 Arora M.N. Cost Accounting: Principles & Practice, 13th Edition                                                675
9788125905530 2007001476 Bhattacharyya S.K. & Dearden John Accounting for Management: Text and Cases, 3th Edition                                 495
9789352718580 9789352718580 Maheshwari S.N. & Maheshwari S.K. Corporate Accounting, 6th Edition                                                                         825

9789356741607 9789356741607 Maheshwari S.N. & 
Maheshwari Sharad K. Financial Accounting for BBA,3nd Edition                                                          595

9788125921998 2007001831 Maheshwari S.N. &
Maheshwari Sharad K. Problems & Solutions in Advanced Accountancy Volume I, 6th Edition        695

9788125923411 2007001832 Maheshwari S.N. &
Maheshwari Sharad K. Problems & Solutions in Advanced Accountancy Volume II, 7th Edition             695

9789354535383 9789354535383 Maheshwari S.N./ Maheshwari S.K. 
& Maheshwari Sharad K. A Textbook of Accounting for Management, 5th Edition                                     850

9789356746138 9789352718603 Maheshwari S.N./ Maheshwari S.K. 
& Maheshwari Sharad K. An Introduction to Accountancy, 13th Edition                                                      950

9789356330207 9789356330207 Maheshwari S.N./ Maheshwari S.K. 
& Maheshwari Sharad K. Financial Accounting, 7th Edition                                                                            850

9789353381295 9789353381295 Maheshwari S.N./ Maheshwari S.K. 
& Maheshwari Sharad K. Fundamentals of Corporate Accounting (As per CBCS)                                    695

9789325983243 2007002108 Misra Vandna & Mishra Amit Book Keeping and Basic Account (For B.Com, BBA, BBM and BMS)                   199

9789325983298 2007002113 Rachchh Minaxi &
Rachchh, Gunvantrai A. Cost Accounting (For B.Com, BBA, BBM and BMS)                                                299

9789325983281 2007002114
Rachchh Minaxi/
Gadade, Siddheshwar T. &
Rachchh, Gunvantrai A.

Financial Accounting (For B.Com, BBA, BBM and BMS)                                          349

9789325969247 2007001732 Sahaf M.A. Management Accounting: Principles & Practice, 3rd Edition                                695

9789325981089 2007002054 Senthilkumar K./
Maruthamuthu K. & Kannaiah Desti Advanced Cost Accounting                                                                                    250

FINANCE, BANKING & PROJECT MANAGEMENT

9789353387075 9789353387075 Amit Singhal Fundamentals of Financial Management                                                                                            495

9789325984554 2001003096 Arunajatesan S. Risk Management in Finance                                                                      225
9789325964556 2007001789 Godbole, Prasad G. Mergers, Acquisitions and Corporate Restructuring, 2nd Edition                         665
9789325976023 2007002003 Gopal, C. Rama Management of Financial Services                                                                   595
9789325990272 2007002247 Jaiswal Bimal Currency Banking & Exchange                                                                                   295
9789352718795 9789352718795 Machiraju H.R. Indian Financial System, 5th Edition                                                                       550
9789325994058 9789325994058 Mohan Prakash, N.R. Banking, Risk and Insurance Management                                                       550
9789356748569 9789356748569 Subrata Mukherjee Investment Management, 2e                                                   825
9789325963085 2007001887 Pandian Punithavathy Security Analysis and Portfolio Management, 2nd Edition                                       599
9789352718757 9789352718757 Prakash Yaragol Financial Derivatives: Text & Cases                                                                        495
9789325969056 2007001515 Shekhar K.C. & Shekhar Lekshmy Banking Theory and Practice, 21th Edition                                                               599
9789352718740 9789352718740 Vishwanath Murthy Project Management – The Complete Process                                                      850

LAW & SECRETARIAL PRACTICE

9789356744097 9789356744097 Kuchhal M.C. & Kuchhal Vivek Business Law, 7th Edition                                                                                     525
9789353386443 9789353386443 Parul Gupta Legal Aspects of Business: Concepts and Applications, 2e                                  795
9789356745650 9789356745650 M C Kuchhal & Vivek Kuchhal Business Legislation for  Management: 6e                                  675

ECONOMICS & BUSINESS ENVIRONMENT

9788125916604 2008000002 Bhatia H.L. International Economics                                                                                      525
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9789354539527 9789354539527 Bhatia H.L. Lok Vitt, 5th Edition                                                                                                   550
9788125907671 2007001531 Chidambaram K. & Alagappan V. Business Environment                                                                                          295
9788125924005 2007001622 Dwivedi D.N. Essentials of Business Economics                                                                            495
9789325969230 2008000004 Dwivedi D.N. International Economics: Theory And Policy                                                           595

9789354531309 9789354531309 Dwivedi D.N. Managerial Economics, 9th Edition                                                                         825
9789356743137 2008000021 Dwivedi D.N. Microeconomics: Theory and Applications, 4th Edition                                           599
9788125916512 2008000013 Dwivedi D.N. Principles of Economics, 2Nd Edition                                                                        750
9780706998962 2007001611 Ghosh Biswanath Economic Environment of Business, 2nd Edition                                                     450

9789356746848 9789356746848 H L Bhatia Public Finance, 32th Edition                                                                                 695
9780706995862 2008000003 Mannur H.G. International Economics, 2nd Edition                                                                        535
9788125909828 2008000010 Monga G.S. Mathematics and Statistics for Economics, 2nd Edition                                           850
9788125913795 2007000002 Rao M.B. & Guru Manjula WTO and International Trade, 2nd Edition                                                              560
9788125910510 2007001670 Sengupta N.K. Government and Business, 6th Edition                                                                   525
9789325983236 2007002119 Upadhyay, Amit Kumar Principles of Economics (For B.Com, BBA, BBM and BMS)                                 149
9788125941958 2008000008 Vaish M.C. Macroeconomic Theory, 14th Edition                                                                        550
9788125918455 2008000012 Vaish M.C. Monetary Theory, 16th Edition                                                                           550

GENERAL MANAGEMENT

9789325971608 2007002171 Ashok Arora Computer Fundamentals and Applications                                                              480
9780706990300 2007001751 Chandan J.S. Management Theory & Practice                                                                             410
9780706999280 2007001799 Chandan J.S. Office Organisation and Management, 2nd Edition                                           410

9788125920595 2007001630 Ghosh Biswanath Ethics in Management and Indian Ethos, 2nd Edition                                             550

9789325974197 9789325974197 Gunaseelan Rupa &
Kulandaiswamy V. Principles and Practices of Management                                                               150

9788125909392 2007001635 Kapoor D.C. Export Management                                                                                               585
9789325990173 2020001318 Kaul, Vijay Kumar Principles and Practices of Management                                                               390

9789325987531 2001003099 Mittal Ranjana Leadership: Personal Effectiveness and Team Building, 2nd Edition                    415
9788125905370 2007001532 Muneesh Kumar Business Information Systems                                                                                475

9789356742635 9789356742635 R. Subramanian Disaster Management                                                                                            425
9788125920601 2007001572 Saxena Sanjay & Chopra P. Computer Applications in Management                                                             575

BUSINESS COMMUNICATION

9789352710898 9789352710898 Madhukar R.K. Business Communication, 3rd Edition                                                                     550
9789325981034 2007002043 Ramchandran K.K. Business Communication                                                                                  285
9788125918462 2007001746 Sengupta Sailesh Management of Public Relations and Communication, 2nd Edition                        410
9789325981171 2007002046 Verma Shalini Business Communication: Essential Strategies for 21st Century Managers, 2e   560

OB & HR

9788125918097 2007001677 Aquinas P.G. Human Resource Management - Principles and Practice                                 420
9788125919131 2007001470 Dwivedi R.S. A Textbook of Human Resource Management                                                       395

9789325987609 2001003170 Pande Sharon &
Basak Swapnalekha Human Resource Management: Text & Cases, 2nd Edition                                   750

9789352596430 9789352596430 Seema Sanghi Human Resource Management, 2nd Edition                                                            599
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9789325986695 2001003049 Singh Kavita Organizational Behaviour: Text and Cases, 3rd Edition                                         650

9789354539961 9789354539961 Srivastava S.C. Industrial Relations and Labour Laws, 8th Edition                                                  799

9789356746169 9789356746169 Aggarwal, J C & Sandeep Kumar Essentials of Educational Psychology, 4e                                               575

MARKETING MANAGEMENT

9788125914495 2007001632 Gaur, Sanjay Singh &
Saggere Sanjay Event Marketing and Management, Revised Edition                                               450

9788125913719 2007001695 Govindarajan M. Industrial Marketing Management                                                                             475
9789325982406 9789325982406 Kumar Arun & Meenakshi N. Marketing Management, 3rd Edition                                                                        725
9788125914273 2007001517 Moorthi Y.L.R. Brand Management                                                                                            399
9788125912057 2007001602 Peeru Mohamed H. & Sagadevan A. Customer Relationship Management: A Step-By-Step Approach                       395
9788125918561 2007001703 Rajagopal International Marketing                                                                                           525
9788125907732 2007001774 Rajagopal Marketing Management: Text and Cases                                                               495
9788125940593 2007001915 Shri Prakash Theory of Consumer Behaviour                                                                           495
9789325994065 9789325994065 Singh Ramendra Sales and Distribution Management                                                                        625
9788125914426 2007001872 Singh Sukhpal Rural Marketing: Focus on Agricultural Inputs                                                         350
9789325974111 2001003324 Srivastava Mallika Customer Relationship Management                                                                  500
9788125914761 2007001776 Sumathi S. & Saravanavel P. Marketing Research & Consumer Behaviour                                                         795

OPERATION & DECISION SCIENCES

9789325982390 2007003007 Chawla Deepak & Neena Sodhi Research Methodology: Concepts and Cases, 2nd Edition                                     825
9788125916543 2007001501 Gupta C.B. An Introduction to Statistical Methods, 23rd Edition                                                 795
9789325963474 2010000457 Kalavathy S. Operations Research, 4th Edition                                                                            595
9789325968967 2007001857 Kothari C.R. Quantitative Techniques, 3rd Edition                                                                       475

9789353387273 2007002044 Sharma J.K. Business Statistics, 5th Edition                                                                               795
9789325976160 2007001665 Sharma J.K. Fundamentals of Business Statistics, 2nd Edition                                                    595
9788125928416 2007001548 Zameeruddin Qazi & et al. Business Mathematics, 2nd Edition                                                                        695

HOSPITALITY & HOTEL MANAGEMENT

9789325982444 2010000652 Gupta Rajat/ Singh Nishant/
Kirar Ishita & Bairwa, Mahesh Kumar Hospitality & Tourism Management                                                                       309

BOOKS FOR DELHI UNIVERSITY

9789385879036 Pooja Khanna English Communication                                                                                            250
9789385879104 Pooja Khanna Effective Business Communication                                                                        150
9789354532047 Pooja Khanna English Language Through Literature, 1/e 210
9789354531989 Pooja Khanna English Fluency (For University of Delhi), 1/e 225
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9789354531996 Pooja Khanna English Proficiency (For University of Delhi), 1/e 195

PRINT ON DEMAND
FINANCE, BANKING & PROJECT MANAGEMENT

ISBN Code Author Title INR

9789325984554 2001003096 Arunajatesan S. Risk Management in Finance                                                                      225
9789353382698 9789353382698 Devinder Kumar Anand Finance for Everyone                                                                                            375
9789325964556 2007001789 Godbole, Prasad G. Mergers, Acquisitions and Corporate Restructuring, 2nd Edition                         665
9789325990272 2007002247 Jaiswal Bimal Currency Banking & Exchange                                                                                   295
9788125953098 2007001897 Jakhotiya, Girish P. Strategic Financial Management, 2nd Edition                                                     525
9788125910107 2007001715 Machiraju H.R. Introduction to Project Finance                                                                             350
9789325983311 2007002116 Nibsaiya Sapna Indian Financial System (For B.Com, BBA, BBM and BMS)                                   199
9788125931201 2007001654 Pandian Punithavathy Financial Services and Markets                                                                               505
9789325976016 2010000555 Patel Bhavesh Fundamentals of Financial Management                                                               375
9788125931348 2007001843 Patel Bhavesh Project Management, 2nd Edition                                                                           630
9789325984578 2001003010 Singh Shuchita & Bahi Shilpa Behavioural Finance                                                                                                325

LAW & SECRETARIAL PRACTICE

9788125925286 2007001569 Bagrial A.K. Company Law, 12th Edition                                                                                450
9788125927945 2007001885 Kuchhal M.C. Secretarial Practice, 18th Edition                                                                          525
9789325960107 2007001786 Kuchhal M.C. & Kuchhal Vivek Mercantile Law, 8th Edition                                                                                       595
9789352718375 9789352718375 M C Kuchhal & Vivek Kuchhal Business Legislation for Management, 5e                                                               599
9789325993556 2007002244 Nolakha Ratan Company Law and Practice                                                                                    525

9789325983250 2007002110 Roy, Chandra Kumar & 
Roy, Prabhat Kumar Business Laws (For B.Com, BBA, BBM and BMS)                                                 199

ECONOMICS & BUSINESS ENVIRONMENT

GENERAL MANAGEMENT

9788125938521 2007001739 Bagchi Nirmalya Management Information Systems                                                                          425
9789325957640 2001000424 Baxi C.V. & Ray, Rupamanjari Sinha Corporate Social Responsibility                                                                              750
9788125903376 2007001733 Chandan J.S. Management Concepts and Strategies                                                                   525
9789325978607 2007002045 Goyal D.P. Management Information Systems: Managerial Perspectives, 4th Edition           560
9788125909392 2007001635 Kapoor D.C. Export Management                                                                                               585
9789325983267 2007002115 Pathak J.P. Fundamentals of Management (For B.Com, BBA, BBM and BMS)                       179

9789325983274 2007002109 Roy, Chandra Kumar & 
Roy, Prabhat Kumar Business Ethics (For B.Com, BBA, BBM and BMS)                                                169
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9788125940579 2007001818 Sengupta, Partho S. Principles and Practices of Management                                                        300
9788125912033 2007001563 Vrat Prem/ Ahuja K.K. & Jain P.K. Case Studies in Management                                                                             495
9788125913634 2007001723 Warier Sudhir Knowledge Management                                                                                       465

OB & HR

9789325983328 2007002112 Ashwini N. & Kavitha G. Corporate Administration (For B.Com, BBA, BBM and BMS)                                199
9788125916093 2007001812 Chandan J.S. Organizational Behaviour, 3rd Edition                                                                  425
9780706999051 2007001815 Davar R.S. Personnel Management & Industrial Relations, 10th Edition                                425
9788125907817 2007001679 Ghosh Biswanath Human Resources Development and Management                                               425
9788125937135 2005000736 Gogate S.B. Human Values and Professional Ethics                                                                 245
9788125930938 2007001809 Kumar Arun & Meenakshi N. Organizational Behaviour: A Modern Approach                                                     495
9788125909361 2007001803 Mishra M.N. Organisational Behaviour                                                                                        585
9788125923428 2007001700 Pylee M.V. & George, A. Simon Industrial Relations and Personnel Management, 2nd Edition                            325

MARKETING MANAGEMENT

9788125900474 2007001874 Davar R.S. Salesmanship and Publicity, 16th Edition                                                           395
9788125930976 2007001870 Gopalaswamy T.P. Rural Marketing: Environment, Problems and Strategies, 3rd Edition                     360
9789325956766 2007001767 Neelamegham S. Marketing in India: Text and Case, 4th Edition                                                         660
9788125915324 2007001574 Raju M.S. & Dominique Xardel Consumer Behavior                                                                                                 525
9788125913085 2007001762 Ramesh Kumar S. Managing Indian Brands, 2nd Edition                                                                    495
9788125911623 2007001876 Sahu P.K. & Raut K.C. Salesmanship and Sales Management, 3rd Edition                                               475

OPERATION & DECISION SCIENCES

9788125915317 2007001781 Akhilesh K.B. &
Balasubrahmanyam S. Mathematics and Statistics for Management                                                          650

9789325961203 2007001893 Hooda R.P. Statistics for Business and Economics, 5th Edition                                               695
9788125916635 2007001916 Mandal S.K. Total Quality Management: Principles and Practice                                               425
9788125913771 2007001681 Mathur, Pradeep Kumar Implementing ISO 9001: 2000                                                                                 500
9789325983229 2007002111 Mritunjay Kumar Business Mathematics (For B.Com, BBA, BBM and BMS)                                      199
9780706979398 2007001850 Nair N.K. Purchasing and Materials Management, 2nd Edition                                         455
9788125912101 2007001925 Saxena J.P. Warehouse Management and Inventory Control                                                 435
9789325971592 2001002692 Singh S.P. Production and Operations Management                                                                325
9788125942566 2007001797 Sonar, Rajendra M. Next Generation Business Intelligence                                                                   610

HOSPITALITY & HOTEL MANAGEMENT

9788125905615 2007001918 Ghosh Biswanath Tourism & Travel Management, 2nd Edition                                                    325
9788125904663 2007001717 Zulfikar Mohammed Introduction to Tourism and Hotel Industry                                                              350



Note�:�Prices�are�subject�to�change�without�prior�notice

Customer Care (toll free) No.: 1800-103-1926

WhatsApp: +91-7291975264

e-mail: info@schandpublishing.com

S. CHAND PUBLISHING (SINCE 1939)

FOR FURTHER INFORMATION, PLEASE CONTACT OUR NEAREST BRANCH OFFICE

NORTHERN REGION

DELHI NCR, WESTERN U.P.

NOIDA 

Head Office: D-92, Sector-02, Noida 201301 
U�ar Pradesh (India)
Ph: +91-120-4682700
e-mail: info@schandpublishing.com

SAHIBABAD WAREHOUSE

Plot No. 40/2A Site-IV, Sahibabad Industrial Area, 

Ghaziabad- 201010, U�ar Pradesh
Ph: 0120-4176248 / 4261379

EASTERN U.P. & MADHYA PRADESH

LUCKNOW
Surajdeep Complex, A-Block, Second Floor 

1, Jopling Road, Lucknow 226001, Uttar Pradesh-

0 4003 633Ph: 522-

e-mail: lucknow@schandpublishing.com

PUNJAB, HARYANA, HIMACHAL PRADESH, RAJASTHAN 
AND JAMMU & KASHMIR

JALANDHAR 
112, 2nd Floor, Shree Kuber Complex, Ranjit Nagar 

Opp. Bus Stand Jalandhar-144001, Punjab

0 4645 630Ph: 181-

e-mail: jalandhar@schandpublishing.com 

SOUTHERN REGION

TELANGANA & ANDHRA PRADESH

HYDERABAD  
301, 301/A 3rd Floor, Legend Blue Hope

Municipal No-4-1-875, 876, 877 and 877/1

Off. Abids, Tilak Road, Hyderabad-500001

Ph: 040-4018 6018

e-mail: hyderabad@schandpublishing.com 

TAMIL NADU, KARNATAKA & KERALA 

CHENNAI  
No. 3, 2nd Floor, 13th Street, Jai Nagar, Arumbakkam 

(  to CMBT Bus Stand and Behind Park) Chennai-600106, Opp.

Tamil Nadu

Ph: 044-2363 2120

e-mail: chennai@schandpublishing.com

WESTERN REGION

MAHARASHTRA,  GOA  &  GUJARAT

MUMBAI 
Office No. 609, 6th Floor, B Wing, Damji Shamji Corporate Square
Next to Canara Business Centre, Ghatkopar, Andheri Link Road, 
Pant Nagar, Ghatkopar East, Mumbai-400075, Maharashtra
Ph: 022-2500 0297
e-mail: mumbai@schandpublishing.com

EASTERN REGION

NORTH EAST, WEST BENGAL AND ORISHA

KOLKATA 
Unit No. F01, CFB Building, 1st Floor, LB-1, Shilpangan, Sector-III,
Salt Lake, Near Jadavpur University 
2nd Campus, West Bengal 700098,  Kolkata-
Ph: 033-2335 7458, 23353914
e-mail: kolkata@schandpublishing.com

ASSAM, MEGHALAYA, NAGALAND, MIZORAM 
ARUNACHAL PRADESH, MANIPUR & TRIPURA

GUWAHATI 
4, Nirmali, Kanaklata Path, Lachit Nagar, Bharalupar, 
(Opp. EPFO Office) Guwaha�, Assam–781007
Ph: 361-0 4066 369
e-mail: guwaha�@schandpublishing.com

BIHAR & JHARKHAND

PATNA
Satya Shree, Boring Patliputra Road, PS-Sri Krishnapuri Town
Opp. CISF Office, Patna-800013, Bihar
Ph: 061 2226 0011
e-mail: patna@schandpublishing.com



E-28, Sector-8, Noida-201301 (UP) India

Phone: +91-120-4078900, Fax: +91-120-4078999

e-mail: helpline@vikaspublishing.com

 Regd. Office: A-27, 2nd Floor, Mohan Co-operative Industrial Estate, New Delhi -110044

Vikas Publishing House is a leading name in higher education publishing which 

specializes in the publication of academic and reference books. With a commitment to 

publishing quality content, it offers unparalleled editorial expertise and resources, 

along with a commitment to market each book through strong and focused strategies, 

through every viable distribution channel.

facebook.com/Schandpublishinghighereducation/ instagram.com/schandhighereducation/

linkedin.com/company/schand-higher/ twitter.com/SChandHigher/

+91-7291975264

info@schandpublishing.com

2
0
6
1
0
0
0
4
6
4


	Cover Email Vikas-COMMERCE & MANAGEMENT 2024
	colour Vikas Commerce & Management  2024



