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Advanced Accounts, 19e
M.C. Shukla, T.S. Grewal & S.C. Gupta

About the Book
This comprehensive edition is the most authoritative text on advanced 
accounting topics. The book continues its legacy and provides a contemporary 
and comprehensive presentation of a wide spectrum of accounting concepts 
and applications. Detailed fundamentals provide a natural grounding and help in 
gaining accounting skills and knowledge. The book offers a structural presentation 
with over 500 clear illustrations, extensive exercise questions and updated 
accounting treatments. The book could be used to great advantage by accounting 
professionals.

Key Features
•  Complete coverage of accountancy syllabus and up to date 

discussion of accounting standards
•    Structured presentation with more than 500 illustrations to explain 

the concepts and techniques
•    More than 450 exercise questions supplemented by essay 

questions to reinforce learning
•   Topic of ‘Lease’ revised as per latest Accounting Standard 17

ISBN: 9789352533145  |  Price: ` 1,995  |  Pages: 2,332  |  Size: 6.75" X 9.5" (Hardback)

Contents

1.  Fundamental Principles of Accounting 
2.  Final Accounts
3.  Bills of Exchange and Promissory Notes
4.  Consignments, Joint Ventures, Account 

Current, Average Due Date, etc. 
5.  Self-Balancing Ledgers
6.  Depreciation, Reserves and Provisions 
7.  Receipts and Payments Account, 

Income and Expenditure Account and 
Balance Sheet 

8.  Single Entry or Accounts from 
Incomplete Records 

9.  Partnership Accounts (I) 
10.  Partnership Accounts (II) (Dissolution) 

11.  Branch and Departmental Accounts 
12. Hire Purchase, Instalments and Lease 
13.  Insurance Claims 
14.  Insolvency Accounts 
15.  Royalties
16.  Contract Accounts
17.  Miscellaneous
18.  Introduction—Shares, Debentures, etc. 
19.  Final Accounts 
20.  Valuation of Intangible Assets, Goodwill 

and Shares; Reorganisation and 
Reconstruction of Share Capital

21. Business Combination and External 
Reconstruction

22. Holding Companies
23. Statement of Cash Flows, Funds Flow 

Statement, Cash Budget and Working 
Capital

24. Accounting Ratios
25. Insurance Companies
26. Bank
27. Liquidation
28. Computerised Accounting System
29. Inflation Accounting 
30. Accounting for Human Resources of an 

Organisation and Social Responsibility
• Multiple Choice Questions 

(Chapter-wise)

M C Shukla, Professor, School of Correspondence Courses and Continuing Education, University of Delhi. 
T S Grewal, Formerly Director, Board of Studies, The Institute of Chartered Accountants of India, New Delhi.
S C Gupta, Formerly Reader, Department of Commerce, Hans Raj College, University of Delhi.
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Advanced Accounts - Volume I, 19e 
(LPSPE)
M C Shukla, T S Grewal & S C Gupta

About the Book
The nineteenth edition of this authoritative text continues the legacy of its earlier 
editions and provides a comprehensive coverage of many advanced accounting 
topics. Detailed fundamentals provide a natural grounding and help in gaining 
accounting skills and knowledge. The book could be used to great advantage by 
students of B.Com (Hons.) and accounting professionals.

Key Features
•  Balanced theoretical and practical coverage to help accounting 

learners master the subject
•  Structured presentation supported by over 300 illustrations 
•  More than 350 exercise questions supplemented by essay 

questions to reinforce learning
•  Topic of ‘Lease’ revised as per latest Accounting Standard 17

ISBN: 9789355010766  |  Price: ` 695  |  Pages: 1,032  |  Size: 6.75" X 9.5" (Paperback)

Contents

1. Fundamental Principles of Accounting 
2. Final Accounts
3. Bills of Exchange and Promissory Notes
4. Consignments, Joint Ventures, Account Current, Average 

Due Date, etc. 
5. Self-Balancing Ledgers
6. Depreciation, Reserves and Provisions 
7. Receipts and Payments Account, Income and Expenditure 

Account and Balance Sheet 
8. Single Entry or Accounts from Incomplete Records 

9. Partnership Accounts (I) 
10. Partnership Accounts (II) (Dissolution) 
11. Branch and Departmental Accounts 
12. Hire Purchase, Instalments and Lease 
13. Insurance Claims 
14. Insolvency Accounts 
15. Royalties
16. Contract Accounts 
17. Miscellaneous 
• Multiple Choice Questions (Chapter-wise)

M C Shukla, Professor, School of Correspondence Courses and Continuing Education, University of Delhi.

T S Grewal, Formerly Director, Board of Studies, The Institute of Chartered Accountants of India, New Delhi.

S C Gupta, Formerly Reader, Department of Commerce, Hans Raj College, University of Delhi.
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Advanced Accounts - Volume II, 19e
M C Shukla, T S Grewal & S C Gupta

About the Book
Keeping in pace with the changing accounting practices, this nineteenth revised 
edition provides a contemporary and comprehensive presentation of accounting 
concepts and applications.
Building on past milestones, the book continues to grow stronger with its integrated 
coverage and clear presentation of the most recent accounting standards and 
statutory developments. Designed for advanced accounting course, the book has 
proven to be a premier teaching and learning solution. 

Key Features
•  Complete coverage of accountancy syllabus and up to date 

discussion of accounting standards
•    More than 200 illustrations to explain the concepts and techniques
•    Multiple choice questions to reinforce understanding

ISBN: 9789352533138  |  Price: ` 850  |  Pages: 1,304  |  Size: 6.75" X 9.5" (Paperback)

Contents

18. Introduction—Shares, Debentures, etc. 
19. Final Accounts 
20. Valuation of Intangible Assets, Goodwill and Shares; 

Reorganisation and Reconstruction of Share Capital
21. Business Combination and External Reconstruction
22. Holding Companies
23. Statement of Cash Flows, Funds Flow Statement, 

Cash Budget and Working Capital
24. Accounting Ratios

25. Insurance Companies
26. Bank
27. Liquidation
28. Computerised Accounting System
29. Inflation Accounting 
30.  Accounting for Human Resources of an Organisation 

and Social Responsibility
• Multiple Choice Questions (Chapter-wise)

M C Shukla, Professor, School of Correspondence Courses and Continuing Education, University of Delhi.

T S Grewal, Formerly Director, Board of Studies, The Institute of Chartered Accountants of India, New Delhi.

S C Gupta, Formerly Reader, Department of Commerce, Hans Raj College, University of Delhi.
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,MokaLM ,dkmUV~l&[k.M I,  11e
,e lh 'kqDyk] Vh ,l xzsoky] 
,e ih xqIrk ,oa ch ,e vxzoky

iqLrd ds fo"k; esa
vR;Ur ljy ,oa lqcks/ Hkk"kk esa fy[kh x;h bl iqLrd esa foÙkh; ys[kkadu ds fofo/ 
igyqvksa ij foLrkj ls ppkZ dh x;h gS ,oa foÙkh; ys[kkadu ds vk/kjHkwr fl¼kUrksa dh 
foLr`r foospuk dh x;h gSA

izeq[k fo'ks"krk,Wa
•  foÙkh; ys[kkadu dk foLr`r ,oa izkekf.kd foospu fn;k x;k gSA 

•  dkWikZsjsV vf/fu;e ,oa ys[kkadu izekiksa esa gq, la'kks/uksa ds vuq:i fo"k;&oLrq esa 
vko';d la'kks/u fd;k x;k gS

•  yhT+k iQkbusal ds izdj.k dks la'kksf/r fd;k x;k gS

•  fdjk;k&Ø; vf/fu;e ds izko/kuksa dks Li"V; fd;k x;k gS

•  fofu;ksx [kkrksa esa jkbV ds foØ; esa la'kks/u fd;k x;k gS

•  fofHkUu ijh{kkvksa esa iwNs x;s egÙoiw.kZ iz'uksa dk lekos'k fd;k x;k gSA

•  450 ls vf/d mnkgj.k] 122 O;k[;kRed ,oa 340 fØ;kRed iz'u fn;s x;s gSaA

,dkmUVSlh ds fo|kfFkZ;ksa ds vfrfjDr] ;g iqLrd fofHkUu izksisQ'kuy dkslZsT+k tSls lh,- rFkk 
lh,e, vkfn ds fo|kfFkZ;ksa ds fy, Hkh mi;ksxh gSA lkFk gh vkbZ,,l] rFkk vU; izfr;ksxh 
ijh{kkvksa ds vH;FkhZ Hkh blls ykHkkfUor gksxsaA

ISBN: 9789352836079  |  Price: ` 850  |  Pages: 1,200  |  Size: 6.75" X 9.5" (Paperback)

fo"k;&lwph

1-  ys[kkadu ds fu;e

2-  fcy lEcU/h O;ogkj

3-  CkSad lEcU/h ysu&nsu rFkk cSad  
lek/ku&fooj.k

4-  v'kqf¼;ksa dk la'kks/u

5-  ys[kkadu vo/kj.kka, o izFkk,a

6-  i¡wthxr o vk;xr O;;

7-  vfUre [kkrs

8-  ekè; Hkqxrku frfFk rFkk pkyw [kkrk fooj.k

9-  izs"k.k [kkrs

10- la;qDr miØe [kkrs

11- bdgjh ;k ,dkaxh izfof"V iz.kkyh

12-  xSj&O;kolkf;d laLFkkvksa ds [kkrs

13-  tgkth ;k=kk [kkrs

14-  iSfdax lkeku lEcU/h [kkrs

15-  lap;] dks"k RkFkk vk;kstu

16-  ßkl&ys[kkadu

17-  lk{ksnkjh [kkrs&I%  
(ykHk lek;kstu ,oa lk>snkj dk izos'k)

18-  lk>snkjh [kkrs&II%  
(lk>snkjh dk vodk'k xzg.k o e`R;q)

19- lk>snkjh [kkrs&III% (lk>snkjh dk lekiu] 
dEiuh dks foØ; RkFkk ,dhdj.k)

20- Lodh; larqyu ,oa oxhZ; larqyu iz.kfy;ka

21- vf/dkj 'kqYd [kkrs

22- foHkkxh; [kkrs

23- 'kk[kk [kkrs

24- fdjk;k&Ø;] fd'r Hkqxrku 
rFkk yht i¼fr;k¡

25- fnokfy;k lEcU/h ys[ks

26- fofu;ksx&[kkrs

27- chek nko

28- vuqeksnu vFkok ^foØ; ;k okilh* vk/kj 
ij csps x;s eky dk ys[kkadu

,e-lh- 'kqDyk] ch-,-] ch-dkWe- (cfeZ?ke)] cSfjLVj&,V&ykW] HkwriwoZ izkè;kid] okfoT; ,oa funs'kd] i=kkpkj ikB~;Øe] fnYyh fo'ofo|ky;] 

Vh-,l- xzsoky] HkwriwoZ funs'kd] f'k{kk cksMZ] n baLVhV~;wV vkWiQ pkVZMZ ,dkmUVSUV~l vkWiQ bf.M;k] ubZ fnYyh

,e-ih- xqIrk] ,e-dkWe-] ih&,p-Mh-] funs'kd tkxj.k dkWyst] dkuiqj] HkwriwoZ vè;{k] okf.kT; foHkkx] oh-,l-,l-Mh dkWyst] dkuiqj

ch-,e- vxzoky] ,e-dkWe-] ih&,p-Mh-] dkWyst] dkuiqj] HkwriwoZ vè;{k] okf.kT; foHkkx] Mh-,-oh- dkWyst] dkuiqj
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,MokaLM ,dkmUV~l&[k.M II, 12e
,e lh 'kqDyk] Vh ,l xzsoky] 
,e ih xqIrk ,oa ch ,e vxzoky

iqLrd ds fo"k; esa
vR;Ur ljy ,oa lqcks/ Hkk"kk esa fy[kh x;h bl iqLrd esa foÙkh; ys[kkadu ds fofo/ 
igyqvksa ij foLrkj ls ppkZ dh x;h gS ,oa foÙkh; ys[kkadu ds vk/kjHkwr fl¼kUrksa dh 
foLr`r foospuk dh x;h gSA

izeq[k fo'ks"krk,Wa
•  dkWikZsjsV ys[kkadu dk foLr`r ,oa izkekf.kd foospu fn;k x;k gSA 

•  dkWikZsjsV vf/fu;e ,oa ys[kkadu izekiksa esa gq, la'kks/uksa ds vuq:i fo"k;&oLrq esa 
vko';d la'kks/u fd;k x;k gS

•  lsoh] bU';ksjsal jsxqysVjh vFkkWfjVh rFkk fjt+cZ cSad ds u;s fn'kk&funsZ'k fn;s x;s gSaA

•  dEiuh ds vfUre [kkrksa ds u;s izk:i dks lfEefyr fd;k x;k gSaA

•  dks"k izokg rFkk jksdM+ izokg dk fooj.k fn;k x;k gS

•  ys[kkadu izekiksa (, ,l&1 ls , ,l&29) dh iw.kZ O;k[;k dh x;h gSA

•  fofHkUu ijh{kkvksa esa iwNs x;s egÙoiw.kZ iz'uksa dk lekos'k fd;k x;k gSA

•  vH;kl ds fy, O;k[;kRed ,oa fØ;kRed iz'u fn;s x;s gSaA

,dkmUVSlh ds fo|kfFkZ;ksa ds vfrfjDr] ;g iqLrd fofHkUu izksisQ'kuy dkslZsT+k tSls lh,- rFkk 
lh,e, vkfn ds fo|kfFkZ;ksa ds fy, Hkh mi;ksxh gSA lkFk gh vkbZ,,l] rFkk vU; izfr;ksxh 
ijh{kkvksa ds vH;FkhZ Hkh blls ykHkkfUor gksxsaA

ISBN: 9789352836086  |  Price: ` 850  |  Pages: 960  |  Size: 6.75" X 9.5" (Paperback)

fo"k;&lwph

1-  dEiuh [kkrs&1% va'kksa dk fueZxu rFkk vfHkxksiu

2-  dEiuh [kkrs&2% iwokZf/dkj va'kksa dk 'kks/u ,oa Loa; ds va'kksa dk Ø;

3-  dEiuh [kkrs&3% ½.ki=k&fuxZeu rFkk 'kks/u

4-  dEiuh [kkrs&4% O;olk; dk Ø; rFkk lekesyu ds iwoZ&i'pkr~ dk  
ykHk

5-  dEiuh [kkrs&5% vfUre [kkr

6- cSafdax dEiuh;ksa ds [kkrss

7-  chek dEifu;ksa ds ys[ks

8- gksVy dEifu;ksa ds [kkrs

9- [;kfr dk ewY;kadu

10- v'kkas dk ewY;kadu

11- vuqikr& fo'ys"k.k

12- lw=k/kjh dEifu;ksa ds [kkrs

13- dEiuh [kkrs&13 dEifu;ksa dk ,dhdj.k] lafoy;u ,ao ckg~; 
iqufuZekZ.k

14- dEiuh [kkrs&14 va'k iwath esa ifjorZu rFkk vkUrfjd iqufuZekZ.k

15- dEiuh [kkrs&15 dEiuh ds lekiu ys[ks

16- dEiuh [kkrs&16 dks"k izokg rFkk jksdM+ izokg fooj.k

17- Hkkjrh; ys[kkadu izeki ;k ekud

,e-lh- 'kqDyk] ch-,-] ch-dkWe- (cfeZ?ke)] cSfjLVj&,V&ykW] HkwriwoZ izkè;kid] okfoT; ,oa funs'kd] i=kkpkj ikB~;Øe] fnYyh fo'ofo|ky;] 

Vh-,l- xzsoky] HkwriwoZ funs'kd] f'k{kk cksMZ] n baLVhV~;wV vkWiQ pkVZMZ ,dkmUVSUV~l vkWiQ bf.M;k] ubZ fnYyh

,e-ih- xqIrk] ,e-dkWe-] ih&,p-Mh-] funs'kd tkxj.k dkWyst] dkuiqj] HkwriwoZ vè;{k] okf.kT; foHkkx] oh-,l-,l-Mh dkWyst] dkuiqj

ch-,e- vxzoky] ,e-dkWe-] ih&,p-Mh-] dkWyst] dkuiqj] HkwriwoZ vè;{k] okf.kT; foHkkx] Mh-,-oh- dkWyst] dkuiqj
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Advanced Management Accounting, 4e
Jawahar Lal 

About the Book
The revised edition provides a comprehensive and updated coverage of important topics, current trends, latest ideas 
and researches in management accounting. Expanding on its theoretical base, the book provides practical exposition 
to help students strengthen conceptual understanding and develop problem-solving skills to succeed in the classroom 
and beyond. Pedagogically enriched with new features and an impressive layout, this new edition is an essential text 
for students of M.Com, MBA, CA, ICWA, CS, CFA and other professional courses. 
Key Features
• Numerical problems and cases to enhance the application of theory to real-world scenarios
• Over 300 illustrations to aid understanding of concepts
• More than 400 multiple choice questions as well as 600+ discussion questions to reinforce 

learning

ISBN: 9789352533084  |  Price: ` 995  |  Pages: 1,400  |  Size: 6.75" X 9.5" (Paperback)
Contents
Part-One: Introduction: 1. Management Accounting: Nature and Scope, 2. Cost Concepts and Classifications, Part-Two: Cost Accumulation Systems and 
Product Costing: 3. Cost Allocation and Overhead Absorption, 4. Activity-Based Costing (ABC), 5. Absorption Versus Variable Costing, Part-Three: Managerial 
Decision Making: 6. Cost–Volume–Profit (CVP) Analysis, 7. Relevant Information and Decision Making, 8. Pricing Decisions, Part-Four: Planning, Control 
and Performance Measurement: 9. Budgeting, 10. Standard Costing and Variance Analysis, 11. Performance Measurement in Divisionalised Companies, 
12. Transfer Pricing, 13. Performance Measurement — Balanced Scorecard, 14. Strategic Management Accounting, 15. Management Control Systems (MCS), 
Part-Five: Managerial Uses of Financial Statements: 16. Cash Flow Statement, 17. Financial Statement Analysis • Selected Bibliography • Index

Jawahar Lal, Formerly Professor, Department of Commerce, Delhi School of Economics, University of Delhi
______________________________________________________________________________________________________________________________________________

Fundamentals of  
Advanced Accounting 
Volume I, 5e
R.S.N. Pillai, Bagavathi & S. 
Uma 
 
 
ISBN: 9788121926621
Code: 1007B00416
Price: ` 1050  |  Pages: 1,280
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Recording of Financial Data, 3. Trial Balance, 4. Bills of Exchange, 
5. Bank Reconciliation Statement, 6. Final Accounts, 7. Final Accounts with Adjustments, 
8. Errors and Their Rectification, 9. Inventory Valuation, 10. Capital and Revenue 
Accounts, 11. Depreciation and Reserve, 12. Single Entry System, 13. Account Current 
and Average Due Date, 14. Self Balancing Ledgers, 15. Consignment Account, 16. Joint 
Venture Accounts, 17. Fire Insurance Claim Account, 18. Hire Purchase and Instalment 
System, 19. Royalty Accounts, 20. Insolvency Accounts, 21. Voyage Account Investment 
Account, 22. Departmental Accounts, 23. Branch Accounts, 24. Accounts for Non Profit 
Organisations, 25. Contract Accounts, 26. Farm Accounts, 27. Government Accounting, 
28. Sale or Return Transactions, 29. Partnership Accounts, 30. Partnership Accounts-
Admission, 31. Partnership Accounts-Retirement or Death, 32. Partnership Accounts 
Amalgamation And Sale, 33. Dissolution of Partnership Firm

Financial Accounting, 2e

Principles and Practices
Jawahar Lal & 
Seema Srivastava 

ISBN: 9788121923064
Code: 1007B00380
Price: ` 775  |  Pages: 774
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Fundamentals: 1. Financial Accounting: An Overview, 2. Basic Accounting, 
Concepts and Principles, Part-II: Accounting Records and Systems: 3. Accounting 
Equation and Transaction Analysis, 4. Accounting Mechanics-I: Journals, 5. Cash Book 
and Subsidiary Books, 6. Accounting Mechanics-II: Ledger Posting and Trial Balance, 
7. Bank Reconciliation Statement, 8. Errors and Their Rectifications, 9. Preparation of 
Financial Statements: Profit and Loss Account and Balance Sheet, 10. Depreciation 
Accounting, 11. Inventory Valuation, Part-III: Company Accounts, 12. Accounting for 
Shares, 13. Accounting for Debentures, 14. Company Final Accounts, 15. Accounting for 
Amalgamation, 16. Valuation of Goodwill, Part-IV: Financial Analysis: 17. Statement of 
Changes in Financial Position, 18. Cash Flow Statement, 19. Financial Statement Analysis, 
Part-V: Specialised Topics: 20. Corporate Financial Reporting, 21. Computerised 
Accounting (How to use Tally) • Glossary
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Fundamentals of  
Advanced Accounting 
Volume II, 3e
R.S.N. Pillai, Bagavathi &  
S.Uma

 
 
ISBN: 9788121926638
Code: 1007A00417
Price: ` 895  |  Pages: 1,246
Size: 6.75" X 9.5" (Paperback)

Contents
1. Company Accounts: Legal Provisions, 2. Issue of Shares, 3. Redemption of 
Preference Shares, 4. Debentures (Issue and Redemption), 5. Underwriting, Profit 
Prior to Incorporation and Acquisition of Business, 6. Company Final Accounts, 
7. Amalgamation, Absorption and Reconstruction, 8. Alteration of Share Capital 
and Internal Reconstruction, 9. Valuation of Goodwill and Shares, 10. Liquidation 
of Companies, 11. Holding Companies, 12. Accounts of Insurance Companies, 
13. Accounts of Banking Companies, 14. Double Account System, 15. Analysis and 
Interpretation of Financial Statements, 16. Ratio Analysis, 17. Fund Flow Statement, 
18. Cash Flow Statement, 19. Price Level Accounting, 20. Human Resource Accounting

_____________________________________________________________________

Cost Accounting 
M.C Shukla, T.S. Grewal & 
M.P. Gupta

 
 
ISBN: 9788121919630
Code: 1007C00323
Price: ` 895  |  Pages: 968
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction and Elements of Cost, 2. Materials, 3. Employees Cost Labour, 4. Direct 
Expenses or Chargeable Expenses, 5. Overheads, 6. Single or Output or Unit Costing, 
7. Unit Costing-2: Calculation of Tender Price, 8. Job, Batch and Contract Costing, 
9. Process Costing, 10. Joint Product and By - Product Costing, 11. Activity Based 
Costing, 12. Operating Costing, 13. Cost Control Accounting, 14. Integrated or Integral 
Accounts, 15. Reconciliation of Cost and Financial Accounting, 16. Cost Audit and Cost 
Accounting (Record) Rules, 17. Uniform Costing and Interfirm Comparison, 18. Cost 
Control, Cost Reduction, Control System, 19. Marginal Costing, Cost-Volume Profit 
Analysis, 20. Standard Costing and Variance Analysis, 21. Budgetary Control

Practical Costing, 5e
B.S. Khanna, I.M. Pandey, 
G.K. Ahuja & S.C.L. Batra

ISBN: 9788121909174
Code: 1007000031
Price: ` 550  |  Pages: 736
Size: 6.75" X 9.5" (Paperback)

Contents
1. Material Cost, 2. Labour Cost, 3. Overheads, 4. Contract, Job and Batch Costing, 
5. Process Costing, 6. Unit or Output Costing (Cost Sheet), 7. Operating Costing, 8. Cost 
Control Accounts, 9. Reconciliation of Cost and Financial Accounts, 10. Cost-Volume-
Profit Analysis, Marginal  Costing and its Application in Decision Making, 11. Standard 
Costing, 12. Budgetary Control • Appendix • Problems for Revision
_____________________________________________________________________

Cost Accounting, 6e
R.S.N. Pillai & 
V. Bagavathi

ISBN: 9788121904933
Code: 1007A00132
Price: ` 650  |  Pages: 864
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Cost – Methods, Types, Classification, 3. Material – Purchase Control, 
4. Material Inventory Control, 5. Material Issue Control, 6. Material Losses, 7. Labour 
Cost, 8. Labour Cost – Cost Accounting, 9. Direct Expenses, 10. Overhead Analysis, 
Classification and Accounting, 11. Overhead Rates, 12. Overhead – Administration, 
Selling and Distribution, 13. Miscellaneous, 14. Cost Control Account, 15. Reconciliations 
of Cost and Financial Accounts, 16. Integral Accounting, 17. Unit or Output Costing, 
18. Job, Batch and Contract Costing, 19. Process Costing, 20. Operating or Service 
Costing, 21. Marginal Costing, 22. Budgetary Control, 23. Standard Costing – I, 
24. Standard Costing – II, 25. Uniform Costing, 26. Auditing of Cost Accounts, 27.Cost 
Control and Cost Reduction, 28. Mechanised Accounting • Appendix-I: Terminology of 
Cost  Accountancy
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Accounting for 
Management 
N.P. Srinivasan &  
M.Sakthivel Murugan

ISBN: 9788121923446
Code: 1007A00387
Price: ` 595  |  Pages: 816
Size: 6.75" X 9.5" (Paperback)

Contents
1. Management Accounting – Meaning and Purpose, 2. Financial Accounting – 
Principles, 3. Books of Accounts, 4. Subsidiary Books, 5. Preparation of Final Accounts, 
6. Depreciation and Reserves, 7. Financial Statement Analysis, 8. Ratio Analysis, 
9. Funds Flow Analysis, 10. Cash Flow Analysis, 11. Capital Expenditure Evaluation, 
12. Budgeting and Budgetary Control, 13. Cost Accounting-Elements of Cost, 14. Product 
Costing Methods, 15. Standard Costing and Variance Analysis, 16. Marginal Costing and 
Break Even Analysis, 17. Reporting to Management, 18. Inflation Accounting Learning 
Objectives, 19. Human Resource Accounting (HRA), 20. Responsibility Accounting, 
21. Activity Based Costing, 22. Target Costing, 23. Company Accounts, 24. Accounting in 
Computerized Environment, 25. Miscellaneous Topics • Appendix • University Question 
Papers
_____________________________________________________________________

Introduction to 
Accountancy
T.S. Grewal & S.C. Gupta 

ISBN: 9788121905695
Code: 1007E00007
Price: ` 650  |  Pages: 864
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Record of Transactions - Journal, 3. The Ledger, 4. The Practical 
System (I): The Cash Book and Banking Transactions, 5. The Practical System (II): Sale 
and Purchase of Goods, 6. Trial Balance and Erros, 7. Bill of Exchange or Hundies, 
8. Final Accounts, 9. Consignment Accounts, 10. Joint Ventures, 11. Depreciation, 
12. Partnership Account, 13. Joint Stock Companies, 14. Branch and Departmental 
Accounts, 15. Self-Balancing Ledgers, 16. Hire-Purchase, Instalments and Royalties, 
17. Accounts from Incomplete Records, 18. Accounts of Non-Profit Organisations, 
19. Amalgamation and Reconstruction of Joint-Stock Companies, 20. Insolvency 
Accounts, 21. Bank Accounts, 22. Accounts of Insurance Companies, 23. Double 
Account System, 24. Cash and Funds Flow Statements, 25. Analysis of Financial 
Statements or Ratio Analysis • Multiple Choice Questions (Chapter-wise) 

Management 
Accounting, 4e
R.S.N. Pillai & Bagavathi

ISBN: 9788121910620
Code: 1007B00264
Price: ` 550  |  Pages: 672
Size: 6.75" X 9.5" (Paperback)

Contents
Introduction: 1. Management Accounting, Managerial Uses of Financial Statements: 
2. Analysis and Interpretation of Financial Statements, 3. Ratio Analysis, 4. Fund Flow 
Statements, 5. Cash Flow Statements, Planning and Control: 6. Working Capital 
Management, 7. Marginal Costing, 8. Standard Costing-I, 9. Standard Costing-II, 10. Budget 
and Budgetary Control, 11. Capital Budgeting, 12. MIS and Reporting, 13. Responsibility 
Accounting, 14. Management Audit, 15. Price Level Accounting

Fundamentals of 
Commerce Course 1
As per the new syllabus prescribed by 
APSCHE

K. Jayaprakash | V. Mohan Nayak |  
E. Nagaraju | Suneel Kumar Duvvuri

ISBN: 9789358700213
Price: ` 225  |  Pages: 264
Size: 6.5" X 9.25" (Paperback)

About the Book
This book has been primarily designed to meet the needs of B.Com. first semester 
students for the Andhra Pradesh State Council of Higher Education (APSCHE). It 
comprehensively covers the major course, namely, Fundamentals of Commerce. This 
book has been divided into five units, comprising of 21 chapters. The book acquaints 
the students to acquire conceptual knowledge of the Commerce, Economy and Role 
of Commerce in Economic Development. The students will develop the knowledge on 
Accounting and Taxation and learn the skills on web design and digital marketing . Topics 
like Introduction and Role of Commerce; Economic Theory; Accounting Principles; 
Taxation and Computer Essentials have been aptly discussed in a lucid manner.

Key Features
• Boxed items throughout the text providing information on intricate terms and topics
• Numerous illustrations have been provided for a better understanding of the text
• Engaging chapter-end exercises have been provided for practice

Contents
Unit I: Introduction: 1. Understanding Commerce, 2. International Trade, 3. Balance of 
Payments, 4. Economic and Societal Impact of Commerce. Unit II: Economic Theory: 1. 
Introduction to Macro Economics, 2. Concepts of National Income, 3. Micro Economics-
Demand and Supply, 4. Elasticity of Demand and Supply, 5. Classification of Markets-
Perfect Competition. Unit III: Accounting Principles: 1. Introduction to Accounting, 2: 
Branches of Accounting, 3. Concepts and Conventions of Accounting. Unit IV: Taxation: 
1. An Introduction to Taxation, 2. Types of Taxes and their Characteristics, 3. Key Taxes 
in India 4. The Role of Tax Authorities in India. Unit V: Computer Essentials: 1. Basics 
of Web Design, 2. Digital Marketing and Its Components, 3. Leveraging Digital Marketing 
for Business Growth, 4. Introduction to Data Analytics.
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Company Law: For NEP 2020
Anurag Agnihotri & Inderjeet

About the Book
This book has been primarily designed to meet the needs of B.Com. students 
under the recommended National Education Policy 2020 (NEP 2020) for 
the subject Company Law. The book acquaints the students to develop and 
comprehend business and its processes in accordance with the provisions of 
the Companies Act, 2013. Important topics like types of companies, formation 
of company, doctrine of constructive notice, ultra vires and indoor management 
have been aptly discussed in a lucid manner. Further, it discusses share capital, 
framework of dividend distribution and develop understanding of the winding up 
process including insolvency resolution. 

Key Features
•  The book provides conceptual understanding of essential 

characteristics and types of Companies
•    Engaging chapter-end exercises have been provided for 

practice
•  Flow charts and graphs have been provided at relevant places 

for better understanding of the concepts

ISBN: 9789355017260  |  Price: ` 250  |  Pages: 280  |  Size: 6.75" X 9.5" (Paperback)

Contents

1. Introduction
2. Administration of Company Law
3. Formation of Company
4. Documents
5. Prospectus
6. Share Capital and Debentures

7. Meetings
8. Appointment and Remuneration of Key Managerial 

Personnel
9.	 Distribution	of	Profits-Dividend
10. Role of Audit and Auditors
11. Voluntary Winding Up
12. Depository Act, 1996

Anurag Agnihotri Assistant Professor, CVS, University of Delhi, New Delhi  
Inderjeet CMA, Principal, CVS, University of Delhi, New Delhi
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,dkmUV~l ch-dkWe- ds fo|k£Fk;ksa ds fy,
lsesLVj-V ( As per National Education Policy 
2020 –Common Minimum Syllabus for all 
Uttar Pradesh State Universities and Colleges) 
Nigamiaya Lekhankan (Corporate Accounting)

M.C. Shukla | T.S. Grewal | M.P. Gupta | B.M. Agarwal

iqLrd ds fo"k; esa
;g iqLrd] ubZ f'k{kk uhfr 2020 }kjk vuq'kkaflr mÙkj çns'k osQ lHkh jkT; fo'ofo|ky;ksa 
vkSj egkfo|ky;ksa osQ fy, leku U;wure ikB;Øe (Common Minimum Syllabus) 
osQ vk/kj ij vR;ar ljy ,oa lqcks/ Hkk"kk esa ys[kakdu osQ Nk=kksa osQ fy, fy[kh xbZ gSA 
;g iqLrd ch-dkWe ys[kakdu osQ fo|kfFkZ;ksa osQ lkFk&lkFk fofHkUu çksiQs'kuy dkslZ tSls lh,] 
lh,l] rFkk lh,e, osQ vH;kfFkZ;ksa osQ fy, Hkh mi;ksxh gSA

izeq[k fo'ks"krk,¡%
 • ^^fuxeh; ys[kakdu** dk foLr`r ,oa çkekf.kd foospu fn;k x;k gSA

 • fofHkUu ijh{kkvksa esa iwNs x;s dqN egRoiw.kZ ç'uksa dk lekos'k fd;k x;k gSA

 • vH;kl osQ fy, O;k[;kRed vkSj fØ;kRed ç'u fn;s x;s gSaA

ISBN: 9789355018540 |  Price: ` 475  |  Pages: 512 |  Size: 6.5" X 9.25" (Paperback)
fo"k;&lwph

1.  dEiuh [kkrs&1 (Company Accounts-1) va'kksa dk fuxZeu rFkk 
vfHkxksiu cksul va'k (Issue and Underwriting of Shares and 

Bonus Shares)

2-  dEiuh [kkrs&2 (Company Accounts-2) iwokZf/dkj va'kksa dk 
'kks/u ,oa Lo;a ds va'kksa dk Ø; (Redemption of Preference 

Shares & Buy-back of Shares)

3-  dEiuh [kkrs&3 (Company Accounts-3) ½.ki=k&fuxZeu ,oa 
'kks/u (Debentures: Issue and Redemption)

4-  dEiuh [kkrs&4 (Company Accounts-4) O;olk; dk Ø; rFkk 
lekesyu ds iwoZ&i'pkr~ dk YkkHk (Business Purchase & 

Profits before and after Incorporation)

5-  dEiuh ds ys[ks&5 (Company Accounts-5) vfUre [kkrs (Final 

Accounts)

6-  [;kfr dk ewY;kadu (Valuation of Goodwill)

7- va'kksa dk ewY;kadu (Valuation of Shares)

8-  dEifu;ksa dk ,dhdj.k] lafoy;u ,oa ckg~; iqufuZekZ.k  
(Amalgamation, Absorption and External Reconstruction of 

Companies)

9-  va'k iwath esa ifjorZu rFkk vkUrfjd iqufuZEkkZ.k (Alteration of 
Share Capital and Internal Reconstruction)

M.C. Shukla BA, B.Com. (Birmingham), Bar-at-Law, Retd. Professor of Commerce and Director of Correspondence Courses, University of Delhi, 
Delhi
T.S. Grewal Former Director of Studies, Coaching Board, Institute of Chartered Accountants of India, New Delhi
M.P. Gupta M.Com., PhD, Director Jagran College of Art, Science and Commerce, Kanpur; Former Head of Commerce Department, VSSD (PG) 
College, Kanpur; Former Dean, Faculty of Commerce, Kanpur University, Kanpur; Visiting Faculty Member, Central India Regional, Council of 
Institute of Chartered Accountants of India, Kanpur and Kanpur Chapter of the Institute of Company Secretaries of India
B.M. Agarwal M.Com., PhD, ACS, Former Head of Commerce Department, DAV College, Kanpur; Visiting Faculty Member, Central India, 
Regional Council of Institute of Chartered Accountants of India, Kanpur and Kanpur Chapter of the Institute of Company Secretaries of India
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Principles of Financial Accounting 
Semester I (For B.Com. Students)  
As per the Panjab University Syllabus
MC Shukla | TS Grewal | SC Gupta

About the Book
This book has been primarily designed to meet the needs of B.Com. first 
semester students for the Panjab University, Chandigarh. It comprehensively 
covers the major course, namely, Principles of Financial Accounting. The book 
acquaints the students to acquire conceptual knowledge of financial accounting 
and to impart skills for recording various kinds of business transactions. Topics 
like Financial Accounting Standards, Financial Statements, Branch Accounting, 
Departmental Accounts, Consignment Accounts, Joint Venture Accounts, 
Partnership Accounts and Royalty Accounts have been aptly discussed in a 
lucid manner. 

Key Features
• Numerous illustrations along with solutions have been provided 

for better understanding of important theoretical concepts
• Diagrammatic representations of accounting concepts/proce-

dures have been provided in relevant chapters
• Previous year question papers have been provided at the end 

of the book for student's practice

ISBN: 9789355018786  |  Price: ` 450  |  Pages: 472  |  Size: 6.5" X 9.25" (Paperback)

Contents

UNIT I
1. Introduction to Financial Accounting and GAAP
2. Financial Accounting Standards
3. Financial Statements (Including Treatment of GST)
4. Branch Accounting
5. Departmental Accounts

UNIT II
6. Consignment Accounts
7. Joint Venture Accounts
8. Partnership Accounts
9. Royalty Accounts
10. Previous Years Question Papers

MC Shukla BA, BCom (Birmingham), Bar-at-Law, Retd. Professor of Commerce and Director of Correspondence 
Courses, University of Delhi, New Delhi
TS Grewal MA (Com) Former Director of Studies, Coaching Board, Institute of Chartered, Accountants of India, 
New Delhi
SC Gupta Former Reader in Commerce, Hans Raj College, University of Delhi, New Delhi
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Financial Accounting
(As per the latest curriculum on the 
directives of NEP 2020)
MC Shukla | TS Grewal | SC Gupta
About the Book
This textbook has been primarily designed to meet the needs of B.Com. First 
Semester students under the recommended National Education Policy 2020. It 
comprehensively covers the major paper, namely, Financial Accounting. This 
book has been divided into five units, comprising of 13 chapters. The book 
acquaints the students to acquire conceptual knowledge of financial accounting 
and to impart skills for recording various kinds of business transactions. The 
students will understand the accounting treatment of depreciation, accounting 
for hire purchase and instalment purchase system along with the branch 
accounting. Topics like Accounting Theory and Philosophy, Financial Accounting 
Standards, Business Income and Revenue Recognition, Financial Statements 
of Non-corporate Entities, Financial Statements of Not for Profit Organisations 
(NPO), Hire Purchase, Instalment and Lease, Branch Accounting, Introduction 
to Computerised Accounting and Introduction to Tally.ERP 9 have been aptly 
discussed in a lucid manner. 

Key Features
• Numerous illustrations along with solution have been provided for better 

understanding of important theoretical concepts
• Engaging chapter-end exercises have been provided for practice
• Diagrammatic representations of accounting concepts/procedures in every 

chapter
ISBN: 9789358700107  |  Price: ` 475  |  Pages: 496  |  Size: 6.5" X 9.25" (Paperback)
Contents
UNIT I: THEORETICAL FRAMEWORK
1. Accounting Theory and Philosophy
2. Introduction to Financial Accounting and GAAP
3. Financial Accounting Standards
UNIT II: MEASUREMENT OF BUSINESS INCOME
4. Business Income and Revenue Recognition
5. Capital and Revenue Expenditure
6. Depreciation, Reserves and Provisions
7. Valuation of Inventories
8. Preparation of Financial Statements of Non-corporate 

Entities

UNIT III: FINAL ACCOUNTS
9.	 Financial	Statements	of	Not	for	Profit	Organisations	

(NPO)
UNIT IV:  HIRE PURCHASE, INSTALMENT SYSTEMS AND 

BRANCHES
10. Hire Purchase, Instalment and Lease
11. Branch Accounting
UNIT V: COMPUTERISED ACCOUNTING SYSTEM
12. Introduction to Computerised Accounting
13. Introduction to Tally.ERP 9

MC Shukla BA, BCom (Birmingham), Bar-at-Law, Retd. Professor of Commerce and Director of Correspondence 
Courses, University of Delhi, New Delhi
TS Grewal MA (Com) Former Director of Studies, Coaching Board, Institute of Chartered, Accountants of India, New 
Delhi
SC Gupta Former Reader in Commerce, Hans Raj College, University of Delhi, New Delhi
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Financial 
Management
V K Bhalla

ISBN: 9788121943215
Code: 1007000568
Price: ` 1050  |  Pages: 1,088
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Foundations of Finance: 1. Financial Management and Policy: An Overview, 
2. Financial Statement, 3. Financial Analysis and Planning, 4. Financial Modelling, 
5. Profit Planning and Control, Part-II: Valuation Part: 6. The Time Value of Money, 
7. Risk and Return, 8. Securities and Their Valuation, Part-III: Capital Budgeting 
Decisions: 9. Capital Budgeting Decisions and Cash Flow Principles, 10. Capital 
Budgeting Decisions Under Conditions of Certainty, 11. Capital Budgeting Decisions 

Under Conditions of Capital Rationing, 12. Capital Budgeting Decisions Under Conditions 
of Uncertainty-I, 13. Capital Budgeting, Part-IV: Long-Term Financing and Required 
Rate of Return: 14. Cost of Capital, 15. Leverage, 16. Theory of Capital Structure, 
17. Basic Tools of Capital Structure Management, 18. Dividend Theories, 19. Dividend 
Policy, 20. Leasing, Part-V: The Management of Working Capital: 21. Working Capital 
Management, 22. Management of Cash and Marketable Securities, 23. Forecasting 
Cash Flow, 24. Receivable Management, 25. Inventory Management, 26. Short-term 
Financing, Part-VI: Selected Topics In Contemporary Finance: 27. Mergers and 
Acquisitions, 28. Business Failure and Reorganisation, 29. Creating Wealth: Corporate 
Financial Strategy and Decision Making, 30. The World of Financial Derivatives, 
31. International Financial Management, 32. Global Financial Crisis, 33. Financial 
Sector Reforms: Accomplishments • Appendices: Table-1: Future Value of `1.00, 
Table-2: Present Value of `1.00, Table-3: Future Value of an Annuity of `1.00, 
Table-4: Present Value of an Annuity of `1.00, Table-5: Areas Under the Normal Curve 
• Index

Insurance, 
Principles and Practice 22e
M.N. Mishra & S.B. Mishra
About the Book
The new edition has been revised and updated to include a spectrum of innovative insurance products. The book 
retains the comprehensiveness of its earlier editions and reflects upon the changing landscape of insurance industry. 
This logically sequenced book is focused at making the text more relevant for students of undergraduate programmes 
and also addresses the need of aspiring candidates preparing for professional/licentiate examinations. 
Key Features
• Comprehensive coverage of all types of innovative insurance products such as long-term care 

insurance, commercial insurance, catastrophe insurance, liability insurance to name few
• Details on developments in international insurance with latest data
• Appendices to support the information provided in chapters – All clauses and words of marine 

insurance are given in appendix
ISBN: 9789385676079  |  Code: 1007G00023  |  Price: ` 675  |  Pages: 1,024  |  Size: 6.75" X 9.5" (Paperback)
Contents
Part-One: Introduction: 1. Definition and Nature of Insurance, 2. Evolution of Insurance, 3. Role and Importance of Insurance, 4. Insurance Contract, 
Part-Two: Life Insurance: 5. Nature of Life Insurance Contract, 6. Classification of Policies, 7. Annuities, 8. Selection of Risk, 9. Measurement of Risk and 
Mortality Table, 10. Calculation of Premium, 11. Treatment of Sub-Standard Risks, 12. The Reserve, 13. Investment of Funds, 14. Surrender Value, 15. Valuation 
and Surplus, 16. Policy Condition, 17. Life Insurance for the Under Privileged (i. Industrial Life Insurance, ii. Group Life Insurance, iii. Disability Benefit Policies, 
iv. Social Security Schemes and Pension Plans, v. Micro Life Insurance), 18. Progress of Life Business of LIC, Part-Three: Marine Insurance: 19. Nature 
of Marine Insurance Contract, 20. Marine Insurance Policies, 21. Policy Conditions, 22. Premium Calculation, 23. Marine Losses, 24. Payment of Claims, 
25. Progress of Marine Insurance Business in India • Appendix, Part-Four: Fire – Insurance: 26. Nature and Use of Fire Insurance, 27. Fire Insurance Contract, 
28. Kinds of Policies, 29. Policy Conditions, 30. Rate Fixation in Fire Insurance, 31. Payment of Claim, 32. Progress of Fire Insurance, Part-Five: Miscellaneous 
Insurance: 33. Transport Insurance and Motor Insurance • Appendix, 34. Miscellaneous Forms of Insurance Including Social Insurance, 35. Rural Insurance and 
Prospects of Agriculture Insurance in India, 36. Urban Traditional and Non-Traditional Insurance, 37. Progress of Miscellaneous General Insurance, 38. Progress 
of Total General Insurance, Part-Six: Prospects of Insurance Companies: 39. Prospects of Insurance, 40. Privatisation of Insurance Industry, 41. Insurance 
Innovation and Long Term Care Insurance, 42. Risk Management and Commercial Insurance, 43. Health Insurance, 44. Catastrophe Insurance, 45. Liability 
Insurance, 46. Micro Insurance and Credit Insurance, 47. Reinsurance, 48. Corporate Governance and Corporate Social Responsibilities, 49. Bancassurance, 
50. International Insurance Scene • Appendix, Part-Seven: Insurance Legislation: 51. Insurance Legislation in India (i. Insurance Act, 1938, ii. Life Insurance 
Act, 1956, iii. Marine Insurance Act, 1963, iv. General Insurance Act, 1972, v. Insurance Regulatory and Development Authority Act, 1999)
M N Mishra, Professor, Corporate Studies, Faculty of Commerce, Banaras Hindu University, Varanasi.
____________________________________________________________________________________________________________________________
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International Financial 
Management
V K Bhalla

ISBN: 9788121942911
Code: 1007000565
Price: ` 1050  |  Pages: 1,092
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: 1. International Business: An Overview, 2. The International Monetary System, 
3. European Monetary System, 4. The Global Liquidity, 5. International Financial System, 
6. Financial Globalisation and The Crisis, 7. The Financial Accounting Among Countries 
and International Economic Linkages, Part-II: 8. Foreign Exchange Markets, 9. Managing  
Foreign Exchange Reserves, 10. Exchange Rate Theories, 11. Currency Futures, 
12. Currency Options, 13. The International Swap Market, 14. Role of Swaps in Managing 
External Debt, 15. Financial Derivatives Market: A Global Perspective, Part-III: 16. Foreign 
Exchange Risk Exposure, 17. The Exposure Information System, 18. Strategies for  
Exposure Management and Techniques for Foreign Exchange Rate Projections, 
19. Exposure Management, 20. Organisation of The Exposure Management Function, 
Part-IV: 21. Financing of International Trade, 22. Instruments of The International 
Money Market, 23. Working Capital Management, 24. Eurocurrency Market, 25. The 
Globalisation of Monetary Policy, 26. International Banking, 27. Reforming the International 
Banking, Part-V: 28. Globalisation and Foreign Investment, 29. Foreign Investment and 
International Investment Agreements, 30. Foreign Capital Flows and India, 31. Multinational 
Corporations, 32. Multinational Capital Budgeting, 33. International Mergers, Acquisitions 
and Divestures, 34. Foreign Portfolio Investment, 35. Sovereign Wealth Funds and 
Capital Flows, Part-VI: 36. International Long-Term Financing, 37. Cost of Capital and 
Capital Structure of The Multinational Firm, 38. Changing Patterns in The Global Corporate 
Financing, 39. Changing International Financial Reporting Standards and Financial Risk 
Management, 40. Country Risk Analysis, 41. International Taxation • Glossary • Selected 
Bibliography • Index
_____________________________________________________________________

Financial 
Management, 5e
P C Tulsian & Bharat Tulsian

ISBN: 9789352531349
Code: 1007D00484
Price: ` 1250  |  Pages: 1,252
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction to Financial Management, 2. Time Value of Money, 3. Capital Budgeting, 
4. Risk Analysis in Capital Budgeting, 5. Lease Financing, 6. Cost of Capital, 7. Leverage, 
8. Capital Structure Theories, 9. Dividend Decision, 10. Working Capital Management – 
Estimation and Financing, 11. Working Capital Management – Receivables Management, 
12. Working Capital Management – Inventory Management, 13. Working Capital 
Management – Cash Management, 14. Sources of Finance, 15. Ratio Analysis, 16. Cash 
Flow Statement, 17. Funds Flow Statement • Appendices: 1. Important Formulae, 
2. Important Theoretical Questions for Revision, 3. True or False Questions

Investment 
Management, 19e

V K Bhalla

ISBN: 9788121912488
Code: 1007G00223
Price: ` 1095  |  Pages: 1,440
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: The Investment Environment: 1. Investment: Objectives and Risks, 2. The 
Stock Markets in India, 3. New Issue Market, 4. Listing of Securities, 5. The Brokerage 
Business, 6. Investment Companies, 7. Market Indexes, 8. Security Credit Ratings, 
9. Capital Market Reforms, Part-II: Alternative Investment Outlets for Funds: 
10. Bond Valuation and Analysis, 11. Preference Share Valuation and Analysis, 
12. Equity Shares, 13. Equity Valuation and Analysis, 14. Private Equity and Venture 
Capital, 15. Government Securities, 16. Sovereign Wealth Funds, 17. Non-Security 
Forms of Investment, 18. Real Estate Investments, 19. Money Market, Part-III: Security 
Analysis: 20. Fundamental Security Analysis, 21. Technical Analysis, 22. Efficient 
Market Theory, Part-IV: Portfolio Analysis and Management: 23. Portfolio Analysis: 
Risk and Return, 24. Portfolio Investment Process, 25. Portfolio Choice: Utility Theory 
and Indifference Curves, 26. Markowitz: Portfolio Selection Model, 27. Sharpe: The 
Single Index Model, 28. Capital Market Theory and the Capital Asset Pricing Model, 
29. Factor Models and Arbitrage Pricing Theory, 30. Bond Portfolio Management 
Strategies, 31. Investment Timing and Performance Measurement, 32. Performance 
Evaluation, Part-V: Derivatives: Risk Management: 33. Financial Derivative Markets: 
A Global Perspective, 34. Options, 35. Convertible Securities, 36. Warrants, 37. Futures, 
38. Swaps, 39. Hedging, 40. Derivatives: Carry Trades and Speculative Dynamics, 
41. Financial Derivatives Market in India, 42. Derivatives and Commodity Exchange 
Part-VI: International Financial Flows: 43. World Financial Markets, 44. International 
Portfolio Investment, 45. Modern Portfolio Theory-oriented Approach to Assess the 
Riskiness of Foreign Claims and Techniques of Portfolio Investment, 46. Issues Posed 
by Foreign Portfolio Investment, 47. Foreign Portfolio Investment in India: Emerging 
Trends and Policy Developments, 48. Manias, Panics and Crashes: Switching Policies 
in Financial Crises, 49. Success in Investment • Index
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Working Capital  
Management
V K Bhalla

ISBN: 9788121943024
Code: 1007000567
Price: ` 895  |  Pages: 920
Size: 6.75" X 9.5" (Paperback)

Contents
1. Working Capital Management: An Overview, 2. A Valuation Framework, 3. Working 
Capital Policies, 4. Cash Management Systems: Collection Systems, 5. Cash 
Management Systems: Cash Concentration Systems, 6. Cash Management Systems: 
Disbursement Systems, 7. Forecasting Cash Flows, 8. Corporate Liquidity and Financial 
Flexibility, 9. Cash Management Optimisation Models, 10. Receivables Management: 
Trade Credit, 11. Receivables Management: Credit Granting Decisions, 12. Monitoring 
Accounts Receivables, 13. Payables Management and Instruments of Short-Term 
Financing, 14. Inventory Management, 15. Programming Working Capital Management, 
16. Integrating Working Capital and Capital Investment Processes, 17. Monetary System, 
18. Money Market in India, 19. Banking System in India, 20. Working Capital Control and 
Banking Policy, 21. Electronic Trading: Payment and Settlement Systems in Banking, 
22. Assessing Global Liquidity, 23. Instruments of the International Money Market, 
24. Foreign Exchange Market, 25. International Banking, 26. Short-term Investment 
Portfolio Strategy: Assessing the Riskiness of Bank's Foreign Claims, 27. Managing 
Short-Term International Financial Transactions • Appendices • Index
_____________________________________________________________________

Public Budgeting and 
Financial Management
Nand Dhameja

ISBN: 9788192830094
Code: 1007000574
Price: ` 210  |  Pages: 188
Size: 6.75" X 9.5" (Paperback)

Contents
1. Budgeting in India: Developments and Perspectives, 2. Planning and Budgetary 
Process; Budget-Meaning, Principles, Classifications; Mechanism Budgeting in A 
Commercial Organisation, 3. Budgeting in Government: Conventional Budget and Other 
Formats of Budget, 4. Performance Budgeting: Meaning, Need & Mechanism, 5. Zero-
Base Budgeting: Meaning, Characteristics, Benefits, ZBB Process – Decision Units and 
Decision Packages, 6. ZBB: Implementation in India – A Case Study of Research and 
Development Organisation, 7. Outcome Budgeting, 8. Gender Budgeting, 9. Fiscal 
Responsibility and Budget Management: A Step Towards Financial Discipline, 10. Accrual 
Accounting in Government: Concept and Roadmap • Appendix-I: Government of 
Maharashtra: Instructions for ZBB • Appendix-II: Government of Maharashtra: Circular 
for introduction of  ZBB • Appendix-III: Budget Terms • Index 

Fundamentals of  
Investment Management
V K Bhalla

ISBN: 9788121927024
Code: 1007C00418
Price: ` 699  |  Pages: 688  
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Investment: An Overview: 1. The Concept of Investing, 2. The Time Value of 
Money, Part-II: Market Place: 3. New Issue Market, 4. The Stock Markets in India, 
5. Listing of Securities, 6. The Brokerage Business, 7. Clearing and Settlement System, 
8. Investment Companies, 9. Market Indexes, 10. Security Credit Ratings, 11. Capital 
Market Reforms, Part-III: The Investment Alternatives, 12. Bond, 13. Government 
Securities Market, 14. Development Debt Markets, 15. Preference Share, 16. Equity 
Share, 17. Dividend Policies and Decisions, 18. Private Equity and Venture Capital, 
19. Non-Security Forms of Investment, 20. Real Estate Investment, 21. Money Market, 
Part-IV: Security Analysis: 22. Fundamental Security Analysis, 23. Technical Analysis, 
24. Efficient Market Theory, Part-V: Portfolio Analysis and Management: 25. Portfolio 
Investment Process, 26. Modern Portfolio Theory, 27. Capital Asset Pricing Model, 
28. Arbitrage Pricing Theory, 29. Bond Portfolio Management Strategies, 30. Investment 
Timing and Portfolio Performance Evaluation, Part-VI: Derivative Securities: 
31. Financial Derivatives Market, 32. Options, 33. Convertible Securities, 34. Warrants, 
35. Futures, 36. Swaps, Part-VII: Managing Financial Turmoil: 37. Manias, Panics, 
and Crashes: Switching, 38. Success in Investment • Index

_____________________________________________________________________

Indian Banking
S. Natarajan & 
R. Parameswaran

ISBN: 9788121920377
Code: 1007B00330
Price: ` 350  |  Pages: 352
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Nationalisation & Privatisation of Banks, 3. Money Market, 
4. Commercial Banks, 5. Credit Creation, 6. Commercial Banks and Rural Financing, 
7. Co-Operative Banks and Development Banks, 8. Central Banking, 9. Central 
Banking & Credit Control, 10. Reserve Bank of India, 11. Reserve Bank of India and 
Credit Control, 12. RBI-Agricultural and Industrial Finance,13. State Bank of India, 
14. Credit Card, 15. Merchant Banking, 16. Factoring Service, 17. Mutual Funds, 
18. Accounts of Non-Residents, 19. Customer Service and Ombudsman scheme 
in Banking Sector, 20. Recent Trends in Indian Banking, 21. Banking & Technology 
• Annexure • Model Question Papers
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A Handbook of  
Practical Auditing
B.N. Tandon, 
S. Sudharsanam & 
S. Sundharabahu
 
ISBN: 9788121920414
Code: 1007B00034
Price: ` 550  |  Pages: 672
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. An Overview of Auditing, 3. The Auditor, 4. Audit Planning and Audit 
Control, 5. Audit Objectives and Scope of Audit of Financial Statements, 6. The Auditor’s 
Responsibility to Consider Fraud and Error in Audit of Financial Statements, 7. Gaining 
Knowledge about the Business of the Client, 8. Consideration of Laws and Regulations 
in an Audit of Financial Statements, 9. Audit Engagement, 10. Audit Evidence and Audit 
Procedures, 11. Coordinating the Work of Others, 12. Documentation, 13. Audit Report, 
14. Internal Control, 15. Auditing in an EDP Environment, 16. Substantial Procedures-
Vouching of Cash Transactions, 17. Substantial Procedures-Vouching of Trading 
Transactions, 18. The Audit of Impersonal Ledger, 19. Verification and Valuation of 
Assets and Liabilities, 20. Depreciation, 21. Reserves, 22. Audit of Limited Companies 
– Company Auditor, 23. Audit of Limited Companies – Audit of Financial Statements, 
24. Audit of Limited Companies – Audit Report, 25. Audit of Banking Companies, 
26. The Audit of Co-Operative Banks and Institutions, 27. The Audit of General Insurance 
Business Companies, 28. Audit of Partnership Accounts, 29. Audit of Government 
Accounts, 30. Cost Audit, 31. Management Audit, 32. Tax Audit, 33. Divisible 
Profits, 34. Investigation, 35. Typical Audit Programmes, 36. Liabilities of an Auditor, 
37. Professional Conduct and Ethics • Appendix: Questions and Model Answers

_____________________________________________________________________

A Textbook of 
Company Law, 11e
P.P.S. Gogna

ISBN: 9789352531202
Code: 1007D00328
Price: ` 550  |  Pages: 576
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction and New Concepts, 2. Nature and Kinds of Companies, 3. Formation of 
a Company, 4. Memorandum of Association, 5. Articles of Association, 6. Prospectus 
of a Company, 7. Shares of a Company, 8. Share Capital, 9. Membership in a 
Company, 10. Borrowing Powers and Charge on Assets, 11. Debentures of a Company, 
12. Directors of a Company, 13. Managerial Personnel and Key Managerial Personnel, 
14. Company Secretary, 15. Meetings and Resolutions, 16. Dividends, Accounts, Audit 
and Investigation,17. Supremacy of Majority and Protection of Minority, 18. Prevention 
of Oppression and Mismanagement, 19. Organizational Changes in a Company, 
20. Winding up of a Company, 21. Conduct of Winding Up, 22. National Company Law 
Tribunal and National Company Law, 23. Revival and Rehabilitation of Sick Companies, 
24. Producer Companies • Appendices: I. The Depositories Act, 1996, II. Key Highlights 
of the Companies Act, 2013 • Bibliography • Index

Business Law
R.S.N. Pillai & 
Bagavathi

ISBN: 9788121919272
Code: 1007C00316
Price: ` 575  |  Pages: 584
Size: 6.75" X 9.5" (Paperback)

Contents
The Indian Contract Act, 1872: 1. Introduction, 2. Nature and Kinds of Contracts 
(Sections 1 — 2), 3. Offer and Acceptance (Sections 3—9), 4. Consideration (Sections 2 
(d), 10, 23—25), 5. Contractual Capacity (Sections 10—12), 6. Free Consent (Sections 10, 
13—22), 7. Legality of Object and Consideration (Sections 23—24), 8. Void Agreements 
(Sections 26—30), 9. Contingent Contract (Sections 31—36), 10. Performance of 
Contract (Sections 37—67), 11. Quasi Contract (Sections 68—72), 12. Discharge of 
Contrcts, 13. Remedies for Breach of Contract (Sections 73—75), Special Contract: 
14. Contract of Indemnity and Guarantee (Sections 124—147), 15. Contract of Bailment 
and Pledge (Sections 148—181), 16. Contract of Agency (Sections 182—238), The Sale 
of Goods Act, 1930: 17. Contract of Sale of Goods (Sections 1-10), 18. Conditions 
and Warranties (Sections 11—17), 19. Transfer of Property in Goods (Sections 18—30), 
20. Performance of Contract of Sale (Sections 31—44), 21. Remedial Measures 
(Sections 45—61), The Indian Partnership Act, 1932: 22. Nature of Partnership, 
23. Relation of Partners, 24. Dissolution of a Firm, The Negotiable Instrument Act, 
1881: 25. Nature of Negotiable Instruments, 26. Parties to Negotiable Instrument, 
27. Dishonour and Discharge of Negotiable Instrument, The Carriage of Goods Act: 
28. Carriage of Goods by Land, 29. Carriage by Sea, 30. Carriage by Air, The Insolvency 
Act: 31. Law of Insolvency, 32. Property and Debts of Insolvent, 33. Discharge 
of Insolvent, The Arbitration Act: 34. General Provision of Arbitration Act 1940, 
35. Mode of Arbitration, Law of Insurance: 36. Nature and Principles of Insurance, 
37. Life Insurance, 38. Fire Insurance, 39. Marine Insurance • Appendix-I: The Indian 
Contract Act (Act No. IX at 1872) • Appendix-II: The Indian Partnership Act, 1932 (as 
Amended Up-to-Date) • Appendix-III: The Sale of Goods Act, 1930 • Index
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A Textbook of 
Mercantile Law
P.P.S. Gogna

ISBN: 9788121903776
Code: 1007C00175
Price: ` 850  |  Pages: 1,018
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, SECTION-A, Part-I: Law of Contracts: 2. Nature and Kinds of Contracts, 
3. Offer and Acceptance, 4. Consideration, 5. Capacity to Contract, 6. Free Consent, 
7. Consent by Fraud and Misrepresentation, 8. Consent by Mistake, 9. Legality of 
Object and Consideration, 10. Void Agreements, 11. Illegal Agreements, 12. Contingent 
Contracts, 13. Quasi Contracts, 14. Performance of Contracts, 15. Discharge of Contracts, 
16. Remedies for Breach of Contract, 17. Damages for Breach of Contract, 18. Indemnity 
and Guarantee, 19. Bailment and Pledge, 20. Nature and Kinds of Agency, 21. Relations 
of Principal with His Agent, 22. Relations of Principal with Third Parties, 23. Termination 
of Agency, Part-II: Law of Sale of Goods: 24. Nature of Contract of Sale, 25. Conditions 
and Warranties, 26. Transfer of Ownership (Passing of Property), 27. Performance of 
Contract of Sale, 28. Rights of an Unpaid Seller, 29. Remedies for Breach of Contract 
of Sale, 30. Auction Sale, Part-III: Law of Partnership: 31. Nature of Partnership, 
32. Registration of Firms, 33. Relations of Partners with One Another (Mutual Relations 
of Partners), 34. Relations of Partners with Third Parties, 35. Reconstruction of Firms, 
36. Dissolution of Firms, Part-IV: Law of Negotiable Instruments: 37. Nature of 
Negotiable Instruments, 38. Promissory Notes, Bills of Exchange and Cheques, 
39. Parties to a Negotiable Instrument and their Capacity, 40. Holder and Holder in 
Due Course, 41. Negotiation and Liability of Parties, 42. Presentment of Negotiable 
Instruments, 43. Dishonour of Negotiable Instruments, 44. Discharge from Liability, 
45. Crossing of Cheques, 46. Miscellaneous Provisions, 47. Banker and Customer, 
48. Hundis, Part-V: Law of Arbitration: 49. Nature of Arbitration Proceedings, 
50. Arbitral Tribunal and Procedure in Arbitration, 51. Arbitral Award (Arbitration Award), 
52. Conciliation, Part-VI: Law of Insolvency, 53. Nature of Insolvency Proceedings, 
54. Procedure of Insolvency Proceedings, 55. Debts and Property of Insolvent, 
56. Discharge of an Insolvent from the State of Insolvency, Part-VII: Law of Carriage of 
Goods: 57. Nature and Kinds of Carries, 58. Carriage of Goods by Land, 59. Carriage 
of Goods by Sea, 60. Carriage of Goods by Air, Part-VIII: Law of Insurance: 61. Nature 
and Kinds of Insurance, 62. Life Insurance, 63. Fire Insurance, 64. Marine Insurance, 
65. Warranties and Voyage in Marine Insurance, 66. Losses and Indemnity in Marine 
Insurance, 67. Miscellaneous Insurance, Part-IX: Law of Consumer Protection Act, 
1986, 68. Introduction and Definitions, 69. Consumer Disputes Redressal Agencies, 
70. Complaint and Procedure of Redressal, 71. Consumer Protection Councils and 
Miscellaneous Provisions, SECTION-B, Part-I: The Industrial Dispute Act, 1947: 
1. Introduction and Definitions, 2. Notice of Change and Reference of Disputes, 
3. Authorities under the Act, 4. Settlements and Awards, 5. Strikes and Lockouts, 
6. Layoff and Retrenchment, 7. Unfair Labour Practices and Miscellaneous Provisions, 
Part-II: The Factories Act, 1948: 8. Introduction and Definitions, 9. Occupier and 
Inspecting Staff, 10. Health, Safety and Welfare,11. Working Hours of Adult Workers 
and Employment of Young Persons, 12. Annual Leave with Wages and Miscellaneous 
• Appendix: The Right to Information Act, 2005 • Index (Section A)

A Manual of 
Mercantile Law
M.C. Shukla

ISBN: 9788121902410
Code: 1007A00022
Price: ` 625  |  Pages: 696  
Size: 6.75" X 9.5" (Paperback)

Contents
• Introduction, 1. Nature and Kinds of Contracts, 2. Contracts of Indemnity and Guarantee, 
3. Bailment and Pledge, 4. Principal and Agent, 5. Law of Partnership, 6. The Sale of 
Goods, 7. Insurance, 8. Marine Insurance, 9. Fire Insurance, 10. Life Insurance, 11. The 
Law of Negotiable Instruments, 12. The Law of Insolvency, 13. Arbitration, 14. Carriers 
and Carriage of Goods, 15. Securities, 16. Company Law, 17. The Factories Act, 1948, 
18. The Workmen's Compensation Act, 1923, 19. The Trade Unions Act, 1926, 20. The 
Payment of Wages Act, 1936, 21. The Industrial Disputes Act, 1947, 22. The Minimum 
Wages Act, 1948 • Appendix-I: The Indian Contract Act, 1872 • Appendix-II: The Indian 
Partnership Act, 1932 • Appendix-III: The Sale of Goods Act, 1930 • Appendix-IV: Text 
Questions • Index

_____________________________________________________________________

Banking Law and 
Practice, 4e
K.P. Kandasami, S. Natarajan 
& Parameswaran
 
 
ISBN: 9788121922357
Code: 1007B00308
Price: ` 325  |  Pages: 288
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Laws of Banking in India, 3. Relations Between Banker and Customer, 
4. Different Types of Accounts, 5. Special Type of Banker’s Customers, 6. Negotiable 
Instruments, 7. Cheques, 8. Collection of Cheques, 9. Payment of Cheques, 10. Loans and 
Advances, 11. Secured Advances–Types of Securities, 12. Letters of Credit and Guarantees, 
13. Purchase and Discounting of Bills • Model Question Papers (8 sets)
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A Textbook of 
Business and 
Industrial Laws, 2e
P.P.S. Gogna

 
 
ISBN: 9788121928304
Code: 1007A00431
Price: ` 495  |  Pages: 720
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: The Indian Contract Act, 1872: 1. Nature and Kinds of Contracts, 2. Offer and 
Acceptance, 3. Consideration, 4. Capacity of Contract, 5. Free Consent, 6. Legality of 
Object and Consideration, 7. Void Agreements, 8. Illegal Agreements, 9. Contingent 
Contracts, 10. Quasi Contracts, 11. Performance of Contracts, 12. Discharge of 
Contracts, 13. Damages for Breach of Contract, 14. Indemnity and Guarantee, 
15. Bailment and Pledge,16. Nature and Kinds of Agency, 17. Relations of Principal 
with his Agent, 18. Relations of Principal with Third Parties, 19. Termination of Agency, 
Part-II: The Sale of Goods Act, 1930: 20. Nature of Contract of Sale, 21. Conditions 
and Warranties, 22. Transfer of Ownership (Passing of Property), 23. Performance 
of Contract of Sale, 24. Rights of an Unpaid Seller, 25. Auction Sale, Part-III: The 
Indian Partnership Act, 1932: 26. Nature of Partnership, 27. Registration of Firms, 
28. Relations of Partners with one another, 29. Relations of Partners with Third 
Parties, 30. Reconstitution of Firms, 31. Dissolution of Firms, Part-IV: The Negotiable 
Instruments Act, 1881: 32. Nature of Negotiable Instruments, 33. Promissory Notes, 
Bills of Exchange and Cheques, 34. Parties to a Negotiable Instruments and their 
Capacity, 35. Holder and Holder in Due Course, 36. Negotiation and Liability of Parties, 
37. Presentment of Negotiable Instruments, 38. Dishonour of Negotiable Instruments, 
39. Discharge from Liability, 40. Crossing of Cheques, 41. Miscellaneous Provision, 
42. Banker and Customer, 43. Hundis, Part-V: The Payment of Bonus Act, 1965: 
44. Introduction and Application of the Act, 45. Legal Provisions Relating to Payment of Bonus, 
46. Miscellaneous Provisions and Schedules, Part-VI: The Payment of Wages Act, 1936: 
47. Introduction and Application of the Act, 48. Payment of Wages, 49. Deductions 
from Wages, 50. Miscellaneous Provision and Penalties, Part-VII: The Payment of 
Gratuity Act, 1972: 51. Introduction and Application of the Act, 52. Payment, Forfeiture 
and Recovery of Gratuity, 53. Miscellaneous Provisions and Penalties, Part-VIII: The 
Information Technology Act, 2000: 54. Introduction and Electronic Governance, 

55. Digital Signature and Digital Signature Certificate, 56. Authorities Under the Act, 
57. Penalties, Adjudication and Offences

Books for Andhra Pradesh
Financial  
Accounting–II 

Dr.Ranganatham Gangineni 
Dr. Venkataramanaiah 
Malepati
ISBN: 9789352836314 
Code: 9789352836314 
Price: ` 205  | Pages: 256 
Size: 6.75" X 9.5" (Paperback)

About the Book
This Book is prepared and designed to meet the requirements of Second 
semester of Commerce graduates keeping the common core syllabus of 
Andhra Pradesh Council of Higher Education as per CBCS. This book 
will be useful to the students of 2nd semester of B.Com. For all the State 
Universities of Andhra Pradesh that have Accounting as a Subject.
Key Features
• Easy and simple language, that students understand easily the 

accounting subject.
• Each chapter has been precisely discussed to meet the requirements 

of student community who pursue Accounting as a subject at the 
graduation.

• Several problems have taken and solved from the latest examination 
papers.

•	 Sufficient	 number	 of	 objective	 questions,	 short	 answer	 questions,	
essay type questions and practical problems are also given at the 
end of each chapter keeping the examination point of view and also 
for	the	benefit	of	the	students	at	possible	extent.

Contents
1. Depreciation, 2. Provisions and Reserves, 3. Bills of Exchange, 4. 
Consignment Accounts, 5. Joint Venture Accounts
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Financial Accounting 
CA (Dr.) Vijaya Batth | CA (Dr.) Leesa Mohanty
About the Book
This book is exclusively prepared for beginners and students pursuing commerce 
and management education after their schooling. It will also be useful for students 
aspiring to pursue professional courses like CA, CS, CMA, etc.

Key Features
• Learning objectives at the commencement of each chapter
• Easy to understand acronyms like ALICE, 2Ps, and 2Rs 
• Financial Statements as per Schedule III of the Companies Act, 2013 
• Relevant case studies for clarity on various topics 
• MCQs, Fill in the Blanks and True/False have been provided in each chapter for 

students practice
• Diagrammatic representations of accounting concepts/procedures in every 

chapter
• Numerous practice problems and theory questions have been included for 

better understanding of theoretical concepts

ISBN: 9789355018533  |  Price: ` 650  |  Pages: 424  |  Size: 6.5" X 9.25" (Paperback)

Contents

1. The Accounting Framework—An Introduction
2. Basic Concepts, Conventions and Principles
3. ALICE in Financial Accounting World
4. Accounting Standards
5. Recording and Reporting
6. Recording—Journal
7. Recording—Ledger
8. Subsidiary Books
9. Cash Book
10. Trial Balance
11. Rectification of Errors

12. Depreciation Accounting
13. Final Accounts
14. Bank Reconciliation Statement
15. Accounts of Non-profit Organisations
16. Branch and Departmental Accounts
17. Hire Purchase and Instalment Systems
18. Joint Venture and Consignment Accounts
19. Introduction to Company Accounts
20. Financial Statements of a Company
21. Case Studies
 Answer Key

CA (Dr.) Vijaya Batth Assistant Professor of Accounting, School of Commerce, XIM University, Bhubaneswar, India
CA (Dr.) Leesa Mohanty Assistant Professor of Accounting, School of Commerce, XIM University, Bhubaneswar, India
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Tulsian’s Financial Management 
CA & Dr. P.C. Tulsian, Tushar Tulsian & CA 
Bharat Tulsian
About the Book
This book has been primarily designed to meet the needs of B.Com. 
students under the recommended National Education Policy 2020 (NEP 
2020) for the subject Financial Management. It serves as a self-study 
text and provides essential guidance for understanding of Introduction 
to Financial Management, Time Value of Money, Cost of Capital, Capital 
Structure Theories, Leverage, Capital Investment Decisions, Dividend 
Decisions and Working Capital Management. The book has been written 
in simple and lucid manner covering all the important equations, formulae 
and practical steps in a systematic manner to aid students learning. Based 
on the author's proven approach “teach yourself” style, the book is replete 
with numerous illustrations, exhibits and solved problems.

Key Features
• Over 350 illustrations have been provided for a better understanding of the text
• More than 350 solved problems along with necessary working notes and alternative solution have been provided 

throughout the text
• Over 120 exhibits to acquaint students with various treatments and formats

ISBN: 9789355018816  |  Price: ` 999  |  Pages: 896  |  Size: 6.5" X 9.25" (Paperback)

Contents

1. Introduction to Financial Management
2. Time Value of Money
3. Cost of Capital
4. Capital Structure Decisions
5. Leverages
6. Capital Investment Decisions
7. Risk Analysis in Capital Budgeting
8. Dividend Decisions

9. Working Capital Management—Estimation and Financing
10. Working Capital Management—Receivables 

Management
11. Working Capital Management—Inventory Management
12. Working Capital Management—Cash Management
Appendix 1: Important Formulae for Revision
Appendix 2: Important Theoretical Questions for Revision
Appendix 3: Tulsian's Assignments
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Tulsian’s Management Accounting: 
CA & Dr. P.C. Tulsian, Tushar Tulsian & CA 
Bharat Tulsian
About the Book
This book has been primarily designed to meet the needs of B.Com. 
students under the recommended National Education Policy 2020 (NEP 
2020) for the subject Management Accounting. It serves as a self-study 
text and provides essential guidance for understanding of an Introduction 
to Management Accounting; Marginal Costing; Budgeting and Budgetary 
Control; Standard Costing, Responsibility Accounting and Transfer Pricing. 
The book has been written in simple and lucid manner covering all the 
important equations, formulae and practical steps in a systematic manner 
to aid students learning. Based on the author's proven approach “teach 
yourself” style, the book is replete with numerous illustrations, exhibits 
and solved problems.

Key Features
• Over 250 illustrations have been provided for a better understanding of the text
• More than 150 solved problems along with necessary working notes and alternative solution have been provided 

throughout the text
• Over 50 exhibits to acquaint students with various treatments and formats

ISBN: 9789355018793  |  Price: ` 699  |  Pages: 648  |  Size: 6.5" X 9.25" (Paperback)

Contents

1. Chapter 1: An Introduction to Management Accounting
2. Marginal Costing
3. Marginal Costing—Decision Making
4. Budgeting and Budgetary Control
5. Standard Costing—Material Cost Variances
6. Standard Costing—Labour Cost Variances
7. Standard Costing—Overhead Variances

8. Standard Costing—Sales Variances
9. Standard Costing—Miscellaneous Variances
10. Responsibility Accounting and Transfer Pricing
Appendix 1: Important Formulae for Revision
Appendix 2: Important Theory Questions with Answers
Appendix 3: Tulsian’s Assignments for Practice
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Tulsian’s Business Statistics: 
CA & Dr. P.C. Tulsian, Tushar Tulsian & CA 
Bharat Tulsian
About the Book
This book has been primarily designed to meet the needs of B.Com. students 
under the recommended National Education Policy 2020 (NEP 2020) for 
the subject Business Statistics. It serves as a self-study text and provides 
essential guidance for various topics including understanding of Statistics; 
Diagrammatic and Graphical Presentation; Measures of Central Tendency; 
Correlation and Regression Analysis; Analysis of Time Series; Index Numbers; 
Probability Theory and Theoretical Distributions. The book has been written in 
simple and lucid manner covering all the important equations, formulae and 
practical steps in a systematic manner to aid students learning. Based on 
the author's proven approach “teach yourself” style, the book is replete with 
numerous illustrations, exhibits and solved problems.

Key Features
• Over 350 illustrations have been provided for a better understanding of the text
• More than 300 solved problems along with necessary working notes and alternative solution have been provided 

throughout the text
• Over 50 exhibits to acquaint students with various formulae
• Over 200 important points to remember have been provided throughout the text

ISBN: 9789355018809  |  Price: ` 899  |  Pages: 864  |  Size: 6.5" X 9.25" (Paperback)

Contents

1. Statistics—An Introduction
2. Classification and Tabulation
3. Diagrammatic and Graphical Presentation
4. Measure of Central Tendency
5. Measures of Dispersion
6. Skewness, Moments and Kurtosis
7. Correlation
8. Regression Analysis
9. Analysis of Time Series
10. Index Numbers

11. Probability Theory
12. Theoretical Distributions—Binomial Distribution
13. Theoretical Distributions—Poisson Distribution
14. Theoretical Distributions—Normal Distribution
Appendix I: Important Points to Remember
Appendix II: Analytical Questions with Reasoning
Appendix III: Analytical Questions with Comments
Appendix IV: "Tulsian's Assignments" for Practice
Appendix V: Statistical Tables
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Tulsian’s Financial Accounting: 
CA & Dr. P.C. Tulsian, Tushar Tulsian & CA 
Bharat Tulsian
About the Book
This book has been primarily designed to meet the needs of B.Com students 
under the recommended National Education Policy 2020 (NEP 2020) for the 
subject Financial Accounting.
The book acquaints the students with basic concepts of accounting, accounting 
processes, accounting income, accounting principles & policies. Topics like 
revenue recognition as per AS 9, accounting for property, plant and equipment 
as per AS 10, accounting for intangible assets as per AS 26, valuation of 
inventory as per AS 2, accounting for leases as per AS 19. Accounting for 
branches and departments, preparation of financial statements have been 
discussed in detail in the simplest language "meant to serve beginners".
This book has been written in simple and lucid manner covering all the 
important equations, formulae, figures and practical steps in a systematic 
manner to aid students' learning.   Based on the author's proven approach 
teach yourself style, the book is replete with numerous illustrations, exhibits 
and easy retention of concepts 

Key Features
•    Over 300 Illustrations have been provided for a better understanding of the text
•    Numerous questions along with answers have been provided for better understanding of important theoretical 

concepts
•    More than 300 solved problems along with necessary working notes and alternative solution have been provided 

throughout the text

ISBN: 9789355016034  |  Price: ` 699  |  Pages: 792  |  Size: 6.75" X 9.5" (Paperback)

Contents

1: Basics of Accounting-I
2: Basics of Accounting-II
3: Accounting Principles and Policies
4: Accounting Standards
5: Accounting Process
5A: Accounting Income
6: AS 9 Revenue Recognition
7: Accounting for PPE as per AS 10
8: Accounting for Intangible Assets as per AS 26

9: Valuation of Inventory as per AS 2
10A: Financial Statements (Without Adjustments)
10B: Financial Statements (With Adjustments)
11: Financial Statements of Not-for-Profit Organisations
12: Accounting for Branches
13: Accounting for Departments
14: Accounting for Leases as per AS 19
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Tulsian’s Business Laws: NEP-2020
CA & Dr. P.C. Tulsian, Tushar Tulsian & 
CA Bharat Tulsian

About the Book
This book has been primarily designed to meet the needs of B.Com. students 
under the recommended National Education Policy 2020 (NEP 2020) for the 
subject Business Laws.
The book acquaints the students with basics of The Indian Contact Act, 
1872; The Sale of Goods Act, 1930; and The Limited Liability Partnership 
Act, 2008. This book has been written in simple and lucid manner covering all 
the important equations, formulae, figures and practical steps in a systematic 
manner to aid students' learning. Based on the author's proven approach 
teach yourself style, the book is replete with numerous illustrations, exhibits 
and easy retention of concepts.

Key Features
•   Numerous questions along with answers have been provided for better understanding of important theoretical 

concepts
•  Over 550 illustrations have been provided for a better understanding of the text.
•   Over 60 distinctions and more than 550 solved problems have been provided for a better comparative study

ISBN: 9789355016126  |  Price: ` 450  |  Pages: 400  |  Size: 6.75" X 9.5" (Paperback)
Contents

1: Meaning and Essentials of Contract
2: Offer and Acceptance
3: Capacity of Parties
4: Consideration
5: Free Consent
6: Legality of Object and Consideration, and Agreements 

Opposed to Public Policy
7: Void Agreement and Contingent Contracts
8: Performance of a Contract
9: Discharge of a Contract
10: Remedies for Breach of Contract

11: Quasi-Contracts
12: Contracts of Indemnity and Guarantee
13: Contracts of Bailment and Pledge
14: Contract of Agency
15: The Sale of Goods Act, 1930
16: The Limited Liability Partnership Act, 2008

• Appendices (Model Test Papers)
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Tulsian’s Corporate Accounting

CA & Dr. P.C. Tulsian, Tushar Tulsian &  
CA Bharat Tulsian
About the Book
Tulsian's Corporate Accounting has been written to meet the requirements 
of B.Com. students. Also, it is as per the recommended National Education 
Policy 2020 (NEP 2020). The book acquaints the students to acquire 
conceptual knowledge of financial accounting, to impart skills for recording 
various kinds of business transactions andto prepare financial statements. 
Topics like Financial Statements of Companies, Valuation of Intangible Assets 
and Shares, Amalgamation of Companies & Internal Reconstruction and 
Corporate Financial Reporting have been aptly discussed in a lucid manner. 
All important equations, formulae, figures and practical steps have been 
presented in screen format to catch the reader's eye. Based on the author's 
proven approach teach yourself style, the book is replete with numerous 
illustrations, exhibits for easy retention of concepts. 

Key Features
•    Numerous question along with answers have been provided for better understanding of important theoretical 

concepts
•   Over 300 illusrations have been provided for a better understanding of the next
•   More than 300 solved problems along with necessary working notes and alternative solution have been provided 

throughout the text
•    Over 60 distinctions have been provided for a better comparative study

ISBN: 9789355017567  |  Price: ` 999  |  Pages: 1104  |  Size: 6.75" X 9.5" (Paperback)

Contents

1: Accounting for Share Capital
2: Accounting for Bonus Issue
3: Redemption of Redeemable Preference Shares
4: Accounting for Buy-Back of Shares
5A: Issue of Debentures
5B: Redemption of Debentures
6: Underwriting of Shares and Debentures
7: Accounting for Employee Stock Option Plan
8: Financial Statements of a Company
9: AS 20 – Earnings Per Share
10: AS 18 – Related Party Disclosures

11: Cash Flow Statement
12: Valuation of Goodwill
13: Valuation of Brand
14: Valuation of Shares
15: Value Added Statement [Including Economic Value Added, 

Market Value Added & Shareholders' Value Added]
16: Amalgamation of Companies
17: Internal Reconstruction
18: Corporate Financial Reporting
19: AS 17–Segment Reporting
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Tulsian’s Financial Accounting:  
Semester I
(As per the latest curriculum on the directives of 

NEP 2020–For the Universities of Rajasthan State)

CA & Dr. P.C. Tulsian, Tushar Tulsian & CA 
Bharat Tulsian
About the Book
This book has been primarily designed to meet the needs of B.Com. 
first semester students for the Universities of Rajasthan State under the 
recommended National Education Policy 2020 (NEP 2020). It comprehensively 
covers the major paper, namely, Financial Accounting. The book acquaints the 
students to provide Basic Knowledge of Accounting; Accounting Principles and 
Policies; Accounting Process and Financial Statements. It includes detailed 
discussion on Departmental Accounting; Branch Accounting; Insurance 
Claims; Accounting from Incomplete Records; Accounting for Hire Purchase, 
Instalment Purchase and Accounting for Lease as per AS 19. The book has 
been written in simple and lucid manner covering all the important equations, 
formulae and practical steps in a systematic manner to aid students learning. 
Based on the author's proven approach ‘teach yourself ’ style, the book is 
replete with numerous illustrations, exhibits and solved problems.

Key Features
• Over 300 illustrations have been provided for a better understanding of the text
• More than 300 solved problems along with necessary working notes and alternative solution have been provided 

throughout the text
• Over 50 exhibits to acquaint students with various formulae

ISBN: 9789355019561  |  Price: ` 650  |  Pages: 592  |  Size: 6.5" X 9.25" (Paperback)

Contents

1. Basics of Accounting
2. Accounting Principles and Policies
3. Accounting Process
4A. Financial Statements (Without Adjustments)
4B. Financial Statements (With Adjustments)
5. Accounting for Departments
6. Accounting for Branches

7. Insurance Claims
8. Accounts from Incomplete Records (or Single Entry 

System)
9. Accounting for Investments
10. Accounting for Hire Purchase
11. Accounting for Instalment Purchase
12. Accounting for Leases as Per AS 19
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Financial Accounting  
For B.Com. (Hons.), 2e
P.C. Tulsian & Bharat Tulsian

ISBN: 9789352533336
Code: 9789352533336
Price: ` 895  |  Pages: 960
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction to Accounting, 2. Basic Accounting Terms, 3. Basis of Accounting, 
4. Accounting Principles, 5. Accounting Standards, 6. AS 1 – Disclosure of Accounting 
Policies, 7. AS 9 – Revenue Recognition, 8. Accounting Equation, 9. Journalising, Posting 
and Balancing, 10. Subsidiary Books—I (Cash Book), 11. Subsidiary Books—II (Books 
other than Cash Book), 12. Trial Balance, 13. Depreciation, Provisions and Reserves, 
14. Valuation of Inventory, 15. Classification of Capital and Revenue Expenditure and 
Receipts, 16. Financial Statements (Without Adjustments), 17. Financial Statements (With 
Adjustments), 18. Financial Statements of Not-for-Profit Organisations, 19. Accounts from 
Incomplete Records [or Single Entry System], 20. Accounting for Hire Purchase and Instalment 
Purchase, 21. Accounting for Branches, 22. Dissolution of a Firm, 23. Partnership — 
Insolvency, Piecemeal Distribution and Sale
_____________________________________________________________________ 

Corporate Accounting With Quick Revision
P.C. Tulsian & Bharat Tulsian 

ISBN: 9788121924009
Code: 1007B00454
Price: ` 450 | Pages: 640
Size: 6.75" X 9.5" (PB)

ISBN: 9788121940603
Code: 1007000548
Price: ` 250 | Pages: 288
Size: 6.75" X 9.5" (PB)

Contents
1. Accounting for Share Capital, 2. Redemption of Redeemable Preference Shares, 
3. Accounting for Buy Back of Shares, 4. Issue of Debentures, 5. Redemption of 
Debentures, 6. Final Accounts of A Company, 7. Amalgamation of Companies, 8. Internal 
Reconstruction, 9. Cash Flow Statement, 10. Financial State Analysis, 11. Ratio Analysis, 
Quick Revision: 1. Accounting Theory, 2. Accounting for Share Capital, 3. Redemption of 
Preference Shares, 4. Buy Back of equity Shares, 5. Issue of Debentures, 6. Redemption 
of Debentures, 7. Financial Statements of A Company, 8. Amalgamation of Companies, 
9. Internal Reconstruction, 10. Cash Flow Statement, 11. Ratio Analysis

Financial Accounting With Quick Revision
P.C. Tulsian & Bharat Tulsian

ISBN: 9788121936088
Code: 1007A000520
Price: ` 340 | Pages: 840
Size: 6.75" X 9.5" (PB)

ISBN: 9788121940269
Code: 1007000544
Price: ` 195 | Pages: 240
Size: 6.75" X 9.5" (PB)

Contents
Financial Accounting: 1. Introduction to Accounting, 2. Accounting Principles and 
Accounting Standards, 3. Accounting Equation, 4. Journalising, Posting and Balancing, 
5. Subsidiary Books–I (Cash Book), 6. Subsidiary Books–II (Other Book), 7. Final Accounts 
of Sole-trader, 8. Accounting for Not-for-Profit Organisations, 9. Accounts from Incomplete 
Records [or Single Entry System], 10. Depreciations, Reserves and Provisions, 
11. Accounting for Consignment, 12. Accounting for Joint Venture, 13. Accounting for Hire 
Purchase, 14. Accounting for Branches, 15. Accounting for Partnership – Dissolution of a Firm, 
16. Accounting for Partnership –Insolvency of a Partner and Firm • Appendix I-III, 
Quick Revision: 1. Accounting Theory, 2. Final Accounts of Not-For-Profit Organisations, 
3. Consignment Accounts, 4. Joint Venture Accounts, 5. Depreciation Accounting, 
6. Accounting for Hire Purchase Transactions, 7. Inland Branches, 8. Dissolution of 
Partnership Firm, 9. Insolvency of a Partner and Firm

_____________________________________________________________________

Financial Accounting 
For B.Com. (Programme)
P.C. Tulsian & Bharat Tulsian

ISBN: 9789384319403
Code: 1007000594
Price: ` 475  |  Pages: 824
Size: 6.75" X 9.5" (Paperback)

Contents
Unit-I: 1. Introduction to Accounting, 2. Basic Accounting Terms, 3. Basis of Accounting, 
4. Accounting Principles, 5. Accounting Standards, 6. Accounting Equation, 7. Journalising, 
Posting and Balancing, 8. Subsidiary Books-I (Cash Book), 9. Subsidiary Books-II (Books 
other than Cash Book), 10. Financial Statements (Without Adjustments) 11. Financial 
Statements (with Adjustments), 12. Financial Statements of Not-for-Profit Organisation, 
Unit-II: 13. Accounting for Consignment, 14. Accounting for Joint Venture, Unit-III: 
15. Depreciation, Provisions and Reserves, 16. Accounting for Hire Purchase and Instalment 
Purchase, Unit-IV: 17. Accounting for Branches, Unit-V: 18. Dissolution of a Partnership 
Firm, 19. Partnership-Insolvency
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Introduction to 
Cost Accounting
P.C. Tulsian

ISBN: 9788121936149
Code: 1007000522
Price: ` 650  |  Pages: 736
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Accounting for Material Cost, 3. Accounting for Labour Cost, 
4. Accounting for Overheads, 5. Unit Costing, 6. Job, Batch and Contract Costing, 
7. Process Costing, 8. Operating Costing (Service Costing), 9. Reconciliation of Cost 
and Financial Accounts, 10. Marginal Costing, 11. Marginal Costing - Decision Making, 
12. Budgeting and Budgetary Control • Appendix: Revision one day before Examination

_____________________________________________________________________

Cost Accounting
P.C. Tulsian & Bharat Tulsian

ISBN: 9788121929417
Code: 1007C00455
Price: ` 575  |  Pages: 1,088  
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Accounting for Material Cost, 3. Accounting for Labour Cost, 4. Accounting 
for Overheads, 5. Unit Costing, 6. Job, Batch and Contract Costing, 7. Process 
Costing I, 8. Process Costing II –Work-In-Progress, 9. Joint Products and By-Products, 
10. Operating Costing (Service Costing), 11. Integral and Non-Integral Systems, 
12. Reconciliation of Cost and Financial Accounts, 13. Activity based Costing, 14. Marginal 
Costing, 15. Marginal Costing – Decision Making, 16. Budgeting and Budgetary Control, 
17. Standard Costing  - Material Cost Variances, 18. Standard Costing - Labour Cost 
Variances, 19. Standard Costing  - Overhead Variances, 20. Standard Costing  - Sales 
Variances, 21. Standard Costing  - Miscellaneous, 22. Cost Control and Cost Reduction, 
23. Uniform Costing, 24. Inter Firm Comparison, 25. Cost Audit, 26. Cost Accounting 
(Records) Rules

Practical Costing
P.C. Tulsian 

ISBN: 9788121923996
Code: 1007000453
Price: ` 350  |  Pages: 964
Size: 6.75" X 9.5" (Paperback)

Contents
1. Cost Sheet, 2. Materials, 3. Labour, 4. Overheads, 5. Unit Costing, Job Costing, Batch 
Costing and Contract Accounting, 6. Operating Costing, 7. Process Costing, 8. By-Product 
and Joint Product, 9. Independent and Integrated Accounting, 10. Reconciliation of Cost 
and Financial Accounts, 11. Marginal Costing, 12. Marginal Costing -Decision Making, 
13. Budgetary Control, 14. Standard Costing-Material Cost Variances, 15. Standard Costing- 
Labour Cost Variances, 16. Standard Costing-Overhead Variances, 17. Standard Costing- 
Sales Variances, 18. Standard Costing-Miscellaneous Variances
_____________________________________________________________________

Business and  
Corporate Laws
P.C. Tulsian

ISBN: 9788121936415
Code: 1007000523
Price: ` 375  |  Pages: 972
Size: 6.75" X 9.5" (Paperback)

Contents
Section-A: Business Law: Part-1: The Indian Contract Act, 1872: 1. Meaning and 
Essentials of Contract, 2. Offer and Acceptance, 3. Capacity of Parties, 4. Consideration, 
5. Free Consent, 6. Legality of Object and Consideration, and Agreements Opposed to 
Public Policy, 7. Void Agreement and Contingent Contracts, 8. Performance of a Contract, 
9. Discharge of a Contract, 10. Remedies for Breach of Contract, 11. Quasi-Contracts, 
12. Indemnity and Guarantee, 13. Bailment and Pledge, 14. Contract of Agency, Part-2: The 
Sale of Goods Act, 1930: 15. The Sale of Goods Act, 1930, Part-3: The Indian 
Partnership Act, 1932: 16. The Indian Partnership Act, 1932, Part-4: The Negotiable 
Instruments Act, 1881: 17. The Negotiable Instruments Act, 1881 (Part-I), 18. The Negotiable 
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Instruments Act, 1881(Part-II), Part-5: The Information  Technology Act, 2000 [As 
Amended by the Information Technology (Amendment) Act, 2008, w.e.f. 27.10.2009]: 
19. The Information Technology Act, 2000, Section-B: Industrial Law: 20. The Payment 
of Bonus Act, 1965, 21. The Payment of Gratuity Act, 1972, 22. The Employees Provident 
Funds and Miscellaneous Provision Act, 1952, Section-C: The Companies Act, 1956: 
1. Definition and Nature of Company, 2. Types of Companies, 3. Formation of a Company, 
4. Memorandum of Association, 5. Articles of Association, 6. Prospectus, 7. Allotment of 
Shares, 8. Shares and Share Capital, 9. Transfer and Transmission of Shares, 
10. Membership, 11. Borrowing Powers and Debentures, 12. Fixed and Floating Charges, 
13. Meetings and Procedures, 14. Registers, Returns, Service and Authentication of 
Documents, 15. Company Law in a Computerized Environment • Appendices
_____________________________________________________________________

Business Laws 
For B.Com. (Hons.)
P.C. Tulsian & Bharat Tulsian

ISBN: 9789384319410
Code: 1007000595
Price: ` 299  |  Pages: 456  
Size: 6.75" X 9.5" (Paperback)

Contents
The Indian Contract Act, 1872: 1. Meaning and Essentials of Contract, 2. Offer and 
Acceptance, 3. Capacity of Parties, 4. Consideration, 5. Free Consent, 6. Legality of 
Object and Consideration, and Agreements Opposed to Public Policy, 7. Void Agreement 
and Contingent Contracts, 8. Performance of a Contract, 9. Discharge of a Contract, 
10. Remedies for Breach of Contract, 11. Quasi-Contracts, 12. Indemnity and Guarantee, 
13. Bailment and Pledge, 14. Contract of Agency, The Sale of Goods Act, 1930: 
15. The Sale of Goods Act, 1930, The Limited Liability Partnership Act, 2008: 
16. The Limited Liability Partnership Act, 2008, The Information Technology Act, 
2000: 17. The Information Technology Act, 2000

Business Statistics
P.C. Tulsian & 
Bharat Jhunjhnuwala

ISBN: 9788121929486
Code: 1007C00458
Price: ` 895  |  Pages: 1,072
Size: 6.75" X 9.5" (Paperback)

Contents
1. Statistics - An Introduction, 2. Classification and Tabulation, 3. Diagrammatic and 
Graphical Presentation, 4. Measure of Central Tendency, 5. Measures of Dispersion, 
6. Skewness, Moments & Kurtosis, 7. Correlation, 8. Regression Analysis, 9. Analysis of 
Time Series, 10. Index Numbers, 11. Probability Theory, 12. Theoretical Distribution-Binomial 
Distribution, 13. Theoretical Distribution-Poisson Distribution, 14. Theoretical Distribution-
Normal Distribution, 15. Sampling–Theory of Estimation, 16. Sampling–Theory of Test of 
Hypothesis, 17. Sampling – Students t-Distribution, 18. Sampling –Chi-Square (x2) Test, 
19. Sampling–Analysis of Variance F-Test, 20. Statistical Decision Theory, 21. Decision 
Tree, 22. Non-Parametric Tests, 23. Multiple Regression and Correlation • Appendices
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Datt & Sundharam's

INDIAN ECONOMY, 73e
Gaurav Datt | Biswajit Nag

About the Book
This revised edition of Datt and Sundharam's Indian Economy presents an up-to-
date review of trends and issues framing the development of the modern Indian 
economy. This comprehensive update involved a complete rewrite of the original 
book as part of the endeavour to promote a critical understanding of the ever-
changing canvass of opportunities and challenges facing the Indian economy.

This edition represents a fresh attempt to study the evolving journey of the 
increasingly complex Indian economy from a contemporary vantage point while 
retaining a longer-term historical perspective. Divided into five parts, the book 
begins with an overview of the Evolving Structure of the Indian Economy, which 
introduces India as a developing economy, and discusses its economic growth, 
demographic trends, human development, infrastructure and the environment. 
The second part delves into India's Planning System and Evolution of Economics 
Sectors. As areas of national concern, the topics of Poverty, Inequality, Employment 
and Social Security are taken up in the third part. The fourth part on the Fiscal-
monetary system and India's Financial Sector discusses key aspects of India's 
fiscal, monetary and financial sector policy, including a detailed review of the Union 
Budget 2023-24. The final part focuses on Trade, Technology and Globalisation 
discussing issues related to trade policy, foreign direct investment, India's interface 
with the World Trade Organisation, participation in global value chains, and the state 
of technology in the context of India's emergence on the global economic stage.

With the marshalling of large amounts of data in an array of tables, graphs, charts, and boxes explaining key concepts and special topics, the 
book is informative, engaging, visually appealing and facilitates better understanding of the evolving complexities of the Indian economy along 
with the potential and limits of economic policy in the country. The revision has been developed according to the curriculum of the National 
Education Policy 2020 and caters to the academic requirements of undergraduate Economics students. The findings from contemporary 
literature/research covered in the book will help the Post graduate students and researchers from economics, commerce and finance streams. 
It will also be a useful resource for the aspirants appearing for various competitive examinations.
Key Features
• Latest updates and analysis of Union Budget 2023-24
• Detailed review and assessment of a wide range of topics including
 –  the state of India's environment 
 –  the country's demographic transition and challenges
 –  the chequered experience of economic growth, poverty and inequality 
 –  the evolution of the agricultural, industrial and services sectors 
 –  education, healthcare and food security 
 –  fiscal, monetary and trade policy
 –  the state of India's technology     
• Powered with TestCoachTM, providing continuous updates on developments and trends in the Indian economy.  Key highlights of the Union 

Budget 2023-24 also presented to serve as a ready reckoner
• Series of enriching Author-videos on important topics discussed in the book

ISBN: 9789358704815  |  Price: ` 799  |  Pages: 760  |  Size: 6.5" X 9.25" (Paperback)
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Contents
 Part I: Evolving Structure of the Indian 

Economy
1.  India as a Developing Economy
2. National Income and Economic Growth in 

India
3. Population and Demographic Trends
4. Human Development in India
5. India’s Infrastructure: An Overview
6. The State of India’s Environment
 Part II: India’s Planning System and 

Evolution of Economic Sectors
7.  Planning in India
8. India’s Agricultural Sector
9. Pattern of Industrial Development
10. Growth of the Service Sector

 Part III: Poverty, Inequality, 
Employment and Social Security

11. Poverty and Inequality in India
12. Nutrition, Child Development and Direct 

Social Transfers
13. Healthcare in India
14. Education
15. Indian Labour Market: Employment and 

Unemployment Scenario
16. Food Security and the Public Distribution 

System
17. India and the Sustainable Development 

Goals (SDG) 2030

 Part IV: The Fiscal-Monetary System 
and India’s Financial Sector

18. Fiscal Policy and the Union Budget
19. Fiscal Federalism and Finance 

Commission
20. Inflation and Monetary Policy in India
21. Financial Sector in India
 Part V: Trade, Technology and 

Globalisation
22. India’s Foreign Trade and Trade Policy
23. Foreign Direct Investment
24. Changing Landscape of Global Value 

Chains (GVCs)
25. The World Trade Organisation and India
26. The State of India’s Technology

Gaurav Datt, Associate Professor, Centre for Development Economics and Sustainability, Department of Economics, Monash University, 
Melbourne (Australia).
Biswajit Nag, Professor of Economics, Indian Institute of Foreign Trade (IIFT), New Delhi (India)
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Modern Economics, 20e
H L Ahuja

About the Book

In its 20th edition, this trusted definitive text is a comprehensive treatise on modern 
economics. It discusses in detail microeconomics, macroeconomics, monetary 
theory and policy, international economics, public finance and fiscal policy and 
above all economics of growth and development. The book has been exhaustively 
revised to provide students an in-depth understanding of the fundamental concepts 
and is streamlined to focus on current topics and developments in the field.
Key Features
•	 Scientific	Nature	 of	 Economic	Models,	Concept	 of	Opportunity	

Cost, Social Choice, etc.
• Intertemporal Choice between Present and Future Consumption
•	 Impact	of	Real	Balance	Effect	on	Employment	
• Issue of Choice by an Individual under Conditions of Risk and 

Uncertainty
• Nature of Unemployment in Developing Countries
• Amartya Sen's Capabilities Approach to Development
• Role of Human Resources (Education and Health) in Economic 

Development
• Income Inequalities and Economic Growth - A Critical Study
• Employment Strategies and Economic Growth
• Detailed Study of Environment and Economic Development

ISBN: 9789355011886  |  Price: ` 1695  |  Pages: 1,776  |  Size: 6.75" X 9.5" (Paperback)
Contents

VOLUME-1: MICROECONOMICS: 
THEORY AND APPLICATIONS,

Part-I: Scope and Methodology of 
Economics: 1. What Economics is 
About, 2. Micro and Macro- Economics,  
3. Methodology of Economics, 4. 
Economic Statics and Dynamics, 5. 
Central Problems of an Economy, 6. 
Market Economy and Role of Price 
Mechanism,

Part-II: Theory of Demand: 7. Demand 
and Law of Demand, 8. Demand: 
Marshall's Cardinal Utility Analysis, 9. 
Indifference Curve Analysis of Demand, 
10. Marshall's Cardinal Utility Analysis 
vs. Indifference Curve Analysis, 11. 

Applications and Uses of Indifference 
Curves, 12. Revealed Preference Theory 
of Demand, 13. Elasticity of Demand, 14. 
Consumer's Surplus, 14A. Choice under 
Risk and Uncertainty,

Part-III: Theory of Production and Cost: 
15. Factors of Production, 16. The 
Theory of Production: Returns to a 
Factor, 17. Production Function with Two 
Variable Factors, 18. Optimum Factor 
Combination, 19. Cost of Production 
and Cost Curves, 20. Supply and its 
Elasticity, 

Part-IV: Theory of Firm and Pricing in 
Different Market Structures: 21. Main 
Market Forms and Concepts of Revenue, 

22. Objectives and Equilibrium of the 
Firm: A General Analysis, 23. Equilibrium 
of the Firm and Industry under Perfect 
Competition, 24. Price Determination 
Under Perfect Competition, 24A. Stability 
of Equilibrium and Cobweb Model,  
25. Applications of Demand and Supply 
Analysis, 26. Price and Output under 
Monopoly, 27. Price Discrimination,  
28. Price Under Monopolistic 
Competition, 29. Price and Output Under 
Oligopoly, 30. Sales Maximisation Model 
of Oligopoly, 31. Theory of Games and 
Competitive Strategy,
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Part-V: Factor Pricing and Income 
Distribution: 2. Factor Pricing and 
Income Distribution: A General View,  
33. Wage Determination in Competitive 
and Imperfectly Competitive Markets, 
34. The Theory of Rent, 35. Alternative 
Theories of Interest, 36. The Theory of 
Profits,

Part-VI: General Equilibrium Analysis 
and Welfare Economics: 37. 
General Equilibrium Analysis, 38. 
Welfare Economics: An Introduction, 
39. Economic Efficiency and Pareto 
Optimality, 40. Market Failures, 
Externalities and Public Goods, 41. New 
Welfare Economics: Compensation 
Principle, 42. Social Welfare Function,

Part-VII: Theory of International Trade:  
43. International Trade: Comparative 
Cost Theory, 44. Heckscher- Ohlin 
Theory of International Trade, 45. Terms 
of Trade,

VOLUME-2: MACROECONOMICS AND 
ECONOMICS OF GROWTH AND 
DEVELOPMENT,

Part-VIII: Macroeconomics: Theory of 
Income and Employment: 1. Nature 
and Scope of Macroeconomics, 2. 
Circular Flow of Income and National 
Income Accounting, 3. Classical 
Theory of Income and Employment, 
4. Keynes's Theory of Employment 
and Unemployment, 5. Determination 
of National Income: Keynesian Basic 
Two-Sector Model, 5A. Determination of 
National Income in an Open Economy 
with Government and Foreign Trade: 
Three Sector and Four Sector Models, 
6. Consumption Function, 7. Post-
Keynesian Theories of Consumption, 
8. Investment Demand, 9. Theory of 
Multiplier, 10. Aggregate Demand - 

Aggregate Supply Model (With Price 
Flexibility), 11. Unemployment and Full 
Employment and Price-wage Flexibility, 
12. Unemployment in Developing 
Countries with Special Reference to 
India,

Part-IX: Monetary Demand and Supply: 
13. Money: Nature, Functions and Role, 
14. Credit and Commercial Banking, 
15. Central Banking, 16. Objective and 
Instruments of Monetary Policy, 16A. 
Role of Monetary Policy in Economic 
Growth, 17. Supply of Money and Its 
Determinants, 18. Demand for Money 
and Keynes' Liquidity Preference Theory 
of Interest,  
19. Post Keynesian Theories of Demand 
for Money,

Part-X: Money, Prices and Inflation:  
20. Money and Prices: Quantity Theory 
of Money, 21. Keynes's Monetary 
Theory: Money, Income and Prices, 22. 
Monetarism and Friedman's Modern 
Quantity Theory of Money, 23. Inflation 
and Hyperinflation: Causes, Social Costs, 
Effects and Cure,

Part XI: Is-LM Curves Model: Phillips Curve 
Concept and Business Cycles,   
24. The IS-LM Curve Model, 25. Inflation 
& Unemployment: Phillips Curve and 
Rational Expectations Theory, 26. 
Stagflation and Supply-Side Economics, 
27. Business Cycles, 27A. Friedman's 
Monetarist and New Classical (Rational 
Expectations) Theories of Business 
Cycles, 28. Economic Stabilisation: 
Fiscal Policy, 29. Economic Stabilisation: 
Monetary Policy,

Part-XII: Government and The Macro 
Economy: Public Finance and Fiscal 
Policy: 30. Public Finance: Public 
Expenditure, 31. Public Revenue: 

Taxation and Budget, 32. Incidence of 
Taxation, 33. Fiscal Policy and Economic 
Growth in a Developing Country,

Part-XIII: Open Economy 
Macroeconomics: 34. Balance of 
Payments, 35. Foreign Exchange Rate, 
36. Free Trade Versus Protection, 
37. Foreign Investment and Role 
of Multinational Corporations, 37A. 
Globalisation, Commercial Policy and 
WTO,

Part-XIV: Economics of Growth and 
Development: 38. Economic Growth and 
Development, 39. Underdevelopment and 
Common Characteristics of Developing 
Countries, 40. Obstacles to Economic 
Development, 41. Capital Formation: 
Determinants and Acceleration, 42. 
Technological Progress and Economic 
Development, 43. Human Resource 
Development: Education and Health, 
44. Population Growth and Economic 
Development, 45. Harrod-Domar Model 
of Growth, 46. Neoclassical Theory of 
Growth, 47. New Theory of Economic 
Growth (Endogenous Growth Model), 
48. Mahalanobis Growth Model and 
Heavy-industry Strategy of Development, 
49. Wage -good Model and Strategy 
of Development, 50. Strategies of 
Balanced and Unbalanced Growth, 
51. Lewis Model of Development with 
Unlimited Supply of Labour, 52. Choice 
of Techniques in Developing Counties, 
53. Employment and Economic Growth 
in Developing Countries, 54. Poverty 
and Economic Growth, 55. Income 
Inequalities and Economic Growth, 
56. Economics Reforms, Structural 
Adjustment and Growth, 57. Environment 
and Economic Development, 58. 
Sustainable Development and Climate 
Change
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Managerial Economics, 9e (LPSPE)
H L Ahuja

About the Book
Widely acknowledged, this popular and detailed text is a comprehensive 
treatise on Managerial Economics - both micro and macro-economic aspects. 
This text ensures a thorough understanding of core concepts before advancing 
to provide an expanded treatment of topics. It explains the economic 
environment and the impact on managerial decisions regarding price & output 
determination in different market structures followed by an account of the 
behaviour of individuals under conditions of uncertainty.

Key Features
•   Recent data of Balance of Payments
•   Up-to-date explanation of the changes in GDS and GDCF and valued 

added method to measure national income in India by CSO
•   Contemporary discussion on the role of Government borrowing for 

financing	economic	development	and	the	concept	of	fiscal	deficit
ISBN: 9789355010674  |  Price: ` 799  |  Pages: 1,160  
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Managerial Economics: Nature, Scope and Optimisation Techniques • The Nature and Scope of Managerial Economics • Basic Model of the Firm 
and Role of Profits • Optimisation: Concepts and Techniques • Marginal and Incremental Analysis  Part-II: Demand Analysis and Theory of Consumer's 
Choice • Demand and Demand Function • Elasticity of Demand • Consumer's Behaviour: Cardinal Utility Analysis • Indifference Curve Analysis of Demand 
• Revealed Preference Theory of Demand • Demand Estimation • Demand Forecasting Part-III: Theory of Production and Cost Analysis • The Theory of 
Production: Returns to a Variable Factor • Production Function with Two Variable Inputs • Optimum Input Combination • Cost Analysis • Break-Even Analysis 
(Cost-Volume Profit Analysis) • Linear Programming • Supply and its Elasticity Part-IV: Pricing and Output Decisions in Various Market Structures  
• Market Structures and Price and Output Determination Under Perfect Competition • Pricing and Output Decisions under Monopoly • Pricing and Output 
Decisions under Monopolistic Competition • Price and Output Determination under Oligopoly • Non-Price Competition: Advertising Expenditure • Government 
Policies Towards Monopoly and Competition Part-V: Pricing Practices and Strategies, Managerial and Behavioural Models of The Firm • Cost-Plus (or 
Mark-up) Pricing • Price Discrimination • Pricing of Multiple Products • Transfer Pricing • Pricing in Non-Profit Enterprises, Ramsey Pricing and Peak-Load 
Pricing • Sales Maximisation Model of Oligopoly Firm • Managerial Theories of the Firm: Marris and Williamson's Models • Behavioural Model of the Firm 
(Satisficing Theory of the Firm) • Theory of Games and Strategic Behaviour Part-VI: Capital Budgeting and Decision Making Under Risk and Uncertainty 
• Capital Budgeting: Long-term Investment Analysis • Cost of Capital • Decision Making Under Risk and Uncertainty • Decision Making Under Risk and 
Uncertainty (Continued) Part-VII: Macroeconomics for Management • Macroeconomics: Issues and Concepts • Macroeconomic Aggregates: Aggregate 
Consumption, Gross Domestic Saving and Capital Formation • National Income Aggregates (GDP & GNP) and their Measurement • Determination of National 
Income: Keynes's Two Sector Basic Model • Determination of National Income with Government and Foreign Trade: Three Sector and Four Sector Models  
• Consumption and Investment Demand • Money Supply, Money Demand and Money Market Equilibrium • The IS-LM Curve Model (Synthesis of Monetary 
and Real Factors) • Aggregate Demand and Aggregate Supply: Flexible Price Model • International Economic Linkages and Mundell-Fleming Model  
• Inflation: Nature and Causes • Analysis of Business Cycles • Economic Stabilisation: Fiscal Policy • Economic Stabilisation: Monetary Policy • Monetary 
Policy and Economic Growth with Special Reference to India • Role of Fiscal Policy in Economic Development: Taxation • Role of Fiscal Policy: Government 
Borrowing for Financing Development

 H L Ahuja A distinguished academician, is a distinction holder in MA Economics. He was the recipient of McConnel Levin prize from Punjab University for 
his paper "Investment Criteria in Development Planning". He continued his academic pursuit and received his doctorate from Delhi University in 1982 for his 
thesis ';Development Strategy for a Labour Surplus Economy'. An eminent professor, Dr Ahuja has taught Advanced Economic Theory (Micro and Macro), 
Development Economics and Problems of Indian Economy to postgraduate students at the Kurukshetra University. He subsequently taught at Zakir Husain 
Delhi College, Delhi University, where he taught Micro and Macro Economic Theories, Development Policy and Indian Economy. He was a member of the 
Academic Council of Delhi University for a period of five years (1987-92). A prolific writer, Dr Ahuja has more than a dozen books to his credit. 
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Modern Microeconomics, 19e (LPSPE)
H L Ahuja
About the Book
This book is designed as the updated syllabus of B.A.(Hons.) Economics and 
B.Com. (Hons.) of the universities. Also added various topics of UGC new syllabi 
of B.A. (Hons.) Economics, B.Com. (Hons.) and B.A. (Hons.) Business Economics 
under the ';Choice Based Credit System' (CBCS) which is to be adopted by all India 
Universities. It explains the use of graphs in economics, various types of curves 
and measurement of their slopes, the concept of function, both linear and power 
functions, the concept of derivatives and the use of differential calculus as optimising 
technique for solving the problems of maximisation and minimisation in economics. 
This book will help the students to understand various economic theories better as 
economics in recent years has become increasingly mathematical.
This book will also be of immense use for professional courses such as Business 
Economics, BBA, CA, ICWA and for the candidates preparing for all India and State 
level competitive examinations such as IAS, IES and allied services.
Key Features
• Important additions and elaborations in the new edition - phenomenon of 

‘poverty amidst plenty’, compensating variation in income and equivalent 
variation in income, Hicksian analysis of wage-determination under 
collective bargaining in terms of employer's concession curve and labour 
union's resistance, tragedy of commons

• Inclusion of a new chapter on Consumer Surplus, Producer Surplus and Competitive Market and Taxation (Chapter 7B) which 
explains	assumed	economic	efficiency	of	perfectly	competitive	market	economy

• Exclusive chapter on 'The Use of Mathematical Concepts, Graphs and Other Techniques in Economics' which enables better 
understanding among students  as economics has increasingly become mathematical in recent years

ISBN: 9789355011015  |   Price: ` 699  |  Pages: 976  |  Size: 6.75" X 9.5" (Paperback)
Contents
Part-I: Scope and Methodology of Economics: 1. The Economic Problem: Scarcity and Choice, 2. Production Possibility Curve, Choice and Opportunity 
Cost, 3. The Scope of Economics, 4. The Science of Economics and its Methodology, 5. Basic Competitive Model and the Role of Price Mechanism, 
6. Alternative Economic Systems and Market-Friendly New Economic Reforms, Part-II: The Theory of Demand: 7. Demand, Supply and Market Equilibrium, 
7A. Applications of Demand and Supply Analysis, 7B. Consumer Surplus, Producer Surplus and Competitive Market and Taxation, 8. Consumer’s Behaviour: 
Cardinal Utility Analysis, 9. Indifference Curve Analysis of Consumer’s Demand, Appendix-A to Chapter 9: Indifference Curves of Goods and Bads, 
Appendix-B to Chapter 9: Slutsky Substitution Effect, 10. Cardinal Utility Analysis vs. Indifference Curve Analysis, 11. Some Important Applications of Indifference  
Curves, 11A. Labour Supply and Saving Decisions, 12. Revealed Preference Theory of Demand, 13. Elasticity of Demand, Appendix to Chapter 13: Applications 
of Elasticity of Demand, 14. Consumer Surplus, Part-III: The Theory of Production and Cost: 15. Factors of Production, 16. The Theory of Production: Returns 
to a Factor, 17. Production Function with Two Variable Factors, 18. Optimum Factor Combination, 19. Cost of Production and Cost Curves, 20. Elasticity of Supply, 
Part-IV: The Theory of Firm and Pricing in Various Market Structures: 21. Main Market Forms and Concepts of Revenue, Appendix to Chapter 21: 
Mathematical Treatment of AR and MR Curves, 22. Objectives of the Firm and its Equilibrium – A General Analysis, 23. Equilibrium of the Firm and 
Industry under Perfect Competition, Appendix to Chapter 23: Firm’s Equilibrium under Perfect Competition under Differential Cost Conditions, 24. Price 
Determination under Perfect Competition, 25. Stability of Equilibrium and Cobweb Model, 26. Price and Output under Monopoly, 26A. Government Policies 
towards Monopoly and Competition, 27. Price Discrimination, Appendix to Chapter 27: Peak-Load Pricing and Two-Part Tariff Pricing, 28. Price and 
Output under Monopolistic Competition, 29. Price and Output under Oligopoly, Appendix to Chapter 29: Cournot’s and Chamberlin’s Models of Oligopoly, 
30. Sales Maximisation Model of Oligopoly, 31. Theory of Games and Competitive Strategy, Part-V: The Theory of Distribution: 32. The Theory of 
Distribution: A General View, 33. Wage Determination in Competitive and Imperfectly Competitive Markets, Appendix to Chapter 33: An Application of the 
Theory of Wages, 34. The Theory of Rent, 35. Alternative Theories of Interest, 36. The Theory of Profits, Part-VI: General Equilibrium Analysis Welfare 
Economics and Markets with a Symmetric Information: 37. General Equilibrium Analysis, 38. Welfare Economics: An Introduction, 39. Economic 
Efficiency and Pareto Optimality, 40. Market Failures, Externalities and Public Goods, 41. New Welfare Economics: Compensation Principle, 42. Social 
Welfare Function, 43. Markets with Asymmetric Information, 44. Choice Under Risk and Uncertainty
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Principles of Microeconomics, 22e (LPSPE)
H L Ahuja

About the Book
The book makes a comprehensive and analytical study of theories of demand, production/
cost and determination of price and output of products in different market structures. It 
also discusses theory of factor pricing and income distribution as wages, rent, interest 
and profits. Above all, it critically analyses the conditions of economic efficiency and 
maximum social welfare and causes of market failures. It takes a further lead with this 
revision by aligning its contents with the prescribed UGC model curriculum and new 
Choice Based Credit System (CBCS) syllabus.

Key Features
• Syllabi Relevant: Updated and revised topics as per UGC model 

curriculum and new Choice Based Credit System (CBCS) syllabus 
•	 New	Chapters:	Production	Process	and	Profit-Maximising	Behaviour	

of	 firms;	 Economic	 Efficiency	 of	 Perfect	 Competition;	 Remedies	 of	
Monopoly; Market Failures and its Sources; Externalities and Market 
Failure; Public Goods and Market Failure; Problem of Imperfect 
Information and Market for Lemons and Social Choice and Role of 
Government

• Student Friendly Features: Clear and comprehensive presentation 
and extensive use of graphs to understandably illustrate the economic 
principles

ISBN: 9789352837311  |  Price: ` 595  |  Pages: 872  |  Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Introduction: 1. The Economic Problem: Scarcity and Choice, 2. The Scope of Economics, 3. The Methodology of Economics, 4. Free Market 
Economy and other Economic Systems, Part-II: Demand, Supply and Market Equilibrium: 5. Demand, Supply and Competitive Market Equilibrium, 
6. Applications of Demand and Supply Analysis, 7. Elasticities of Demand and Supply, 8. Applications of Elasticities of Demand and Supply, Part-III: 
Theory of Consumer’s Behaviour: 9. Consumer’s Behaviour: Marshall’s Cardinal Utility Analysis, 10. Consumer Surplus, 11. Indifference Curve 
Analysis of Demand, 12. Cardinal Utility Analysis vs Indifference Curve Analysis, 13. Applications and Uses of Indifference Curves, 14. Labour Supply 
and Saving Decisions, Part-IV: Theory of Production and Cost: 15. Production Process and Profit-Maximising Behaviour of Firms, 16. Factors 
of Production, 17. The Theory of Production: Returns to a Variable Factor, 18. Production Function with two Variable Factors, 19. Least Cost Factor 
Combination: Technological Choice, 20. Cost of Production and Cost Curves: Short Run and Long Run, Part-V: Theory of Firm and Pricing in 
Perfect Competition: 21. Market Structures and Concepts of Revenue, 22. Objectives of the Firm – A General Analysis, 23. Equilibrium of the Firm 
under Perfect Competition, 24. Equilibrium of the Industry and Long-Run Supply Curve under Perfect Competition, 25. Economic Efficiency of Perfect 
Competition, Part-VI: Price and Output under Monopoly and Imperfect Competition: 26. Price and Output under Monopoly, 27. Price Discrimination, 
28. Drawbacks and Remedies for Monopoly, 29. Price and Output under Monopolistic Competition, 30. Price and Output under Oligopoly, 31. Classical 
Models of Oligopoly: Cournot and Bertrand’s Models, 32. Theory of Games and Strategic Behaviour, 33. Full-Cost or Mark-Up Pricing and Sales 
Maximisation Models, 34. Market Failures and its Sources, 35. Externalities and Market Failure, 36. Public Goods and Market Failure, 37. Imperfect 
Information Problem, 38. Social Choice, Role of Government and its Inefficiency, Part-VII: Theory of Distribution: 39. Pricing of Factors (Inputs) and 
Distribution of Income: A General View, 40. Labour Market: Determination of Wages, 41. Land Market and the Theory of Rent, 42. Alternative Theories 
of Interest, 43. Theory of Profits, Part-VIII: International Trade: 44. International Trade: Absolute Advantage Theory and Comparative Cost Theory, 
45. Heckscher-Ohlin Theory of International Trade and Terms of Trade, 46. Trade Barriers and Free Trade Versus Protection, Part-IX: Welfare Economics 
and Economic Efficiency: 47. Welfare Economics and Role of Value Judgements, 48. Pareto Criterion and Economic Efficiency: General Equilibrium 
Approach, 49. Kaldors Hicks’ Welfare Criterion: Compensation Principle, 50. Social Welfare Function

 
H L Ahuja, Formerly Associate Professor, Department of Economics, Zakir Husain Delhi College, University of Delhi.
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Macroeconomics, 20e (LPSPE)

H L Ahuja

About the Book
Macroeconomics - Theory and Policy provides a comprehensive coverage 
of all the important theories and policies of macroeconomics. The book is 
an exhaustive text for understanding all the relevant concepts and current 
developments in the subject. It traces the relevance of Keynesian theories 
to the developing economies and has critically examined the post-Keynesian 
developments.

Key Features
• Incorporates the latest trends and tendencies in macroeconomic 

analysis and policy
• Wide coverage of theories of economic growth and the 

relevance of these theories in the context of developing 
economies

• Extensive graphical illustration for easy understanding of topics
 
H L Ahuja, Formerly Associate Professor, Department of Economics, Zakir 
Husain Delhi College, University of Delhi.

ISBN: 9789352837328  |  Price: ` 625  |  Pages: 952  |  Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Macroeconomics: 1. Nature and Scope of Macroeconomics, 2. Circular Flow of Income and National Income Accounting, 3. The Classical 
Full-Employment Model, 4. Keynes’s Theory of Employment: An Outline, 5. Determination of National Income: Keynes’s Simple Two-Sector Model, 
5A. Determination of National Income with Government: Three-Sector Models, 5A. Concepts of Inflationary and Deflationary Gaps, 6. Consumption 
Function, 7. Post-Keynesian Theories of Consumption, 8. Investment Demand, 9. Theory of Multiplier, 10. Aggregate Demand - Aggregate Supply 
Model (With Price Flexibility), 11. Unemployment, Full Employment and Wage-Price Flexibility, Part-II: Post-Keynesian Developments in 
Macroeconomics: 12. IS-LM Curves Model, 13. Inflation-Unemployment Trade-off: Phillips Curve and Rational Expectations Theory, 14. Stagflation 
and Supply-Side Economics, 15. The New Classical Economics: Rational Expectations Model, 16. The New Keynesian Economics, Part-III: 
Monetary Demand and Supply: 17. Nature and Functions of Money, 18. Credit and Commercial Banking, 19. Central Banking, 19A. Objectives 
and Instruments of Monetary Policy, 20. Supply of Money and Its Determinants, 21. Demand for Money and Keynes’s Liquidity Preference Theory of 
Interest, 22. Post-Keynesian Theories of Demand for Money, Part-IV: Money, Prices and Inflation: 23. Money and Prices: Quantity Theory of Money, 
24. Keynes’s Monetary Theory: Money, Income and Prices, 25. Monetarism: Friedman’s Modern Quantity Theory of Money, 25A. Monetarism and 
Keynesianism Compared, 26. Inflation and Hyper-Inflation: Nature, Causes, Social Costs and Effects, Part-V: Business Cycles and Macroeconomic 
Policy: 27. Analysis of Business Cycles, 27A. Kaldor and Goodwin’s Models of Business Cycles, 27B. Monetarist and New Classical (Rational 
Expectations) Theories of Business Cycles, 27C. Real Business Cycle Theory, 28. Economic Stabilisation: Fiscal Policy, 29. Economic Stabilisation: 
Monetary Policy, Part-VI: Government and the Macroeconomy: Government’s Budget Constraint and Fiscal Policy: 30. Public Finance: Public 
Expenditure, 31. Financing of Government Expenditure: Taxation, 32. Role of Fiscal Policy and Taxation in Resource Mobilisation for Economic 
Growth, 33. Government Borrowing or Debt-Financing of Budget Deficit, 33A. Government Budget Constraint: Money Financing of Budget Deficit, 
Part-VII: Open Economy Macroeconomics: 34. Balance of Payments, 34A. The Monetary Approach to the Balance of Payments, 35. Foreign Exchange 
Rate, 36. Determination of National Income in an Open Economy and Foreign Trade Multiplier, 37. Free Trade Versus Protection, 38. International 
Linkages and Mundell-Fleming Model, 38A. Globalisation, Commercial Policy and WTO, Part-VIII: Theories of Economic Growth: 39. Economic 
Growth and its Determinants, 40. Harrod-Domar Model of Growth, 41. Neoclassical Theory of Growth, 42. New Theory of Growth (Endogenous Growth 
Model), 43. Theory of Development with Surplus Labour: Lewis Model, 44. Limitations and Relevance of Keynesian Economics to Developing Countries, 
45. Nature of Unemployment in Labour Surplus Developing Countries, 46. Development Strategies for Labour-Surplus Developing Countries, 47. Sen vs 
Bhagwati: Debate on Growth, Poverty and Distribution



Commerce & 
ManagementEconomics

38 www.schandpublishing.com

L
O

W
  P

R
IC

E
D

  S
T

U
D

E
N

T
S

'  
P

A
P

E
R

B
A

C
K

  E
D

IT
IO

N

e-mail: info@schandpublishing.com

Advanced Economic Theory, 21e 
(LPSPE)

H L Ahuja

About the Book
This authoritative and comprehensive text is an advanced treatise on 
microeconomics. Featuring simplified mathematical treatment, the book 
covers a wide spectrum of theories and concepts aimed at effective 
understanding of advanced economic theory. This revised edition explores 
further the concept of economic efficiency and the concept of utility and 
its critique by Prof. Amartya Sen. It further includes an incisive analysis of 
Hicksian and Slutsky substitution effect. The revision also includes important 
distinctions and critical analysis of several functions expositing the latest 
developments in the field.
Key Features
• New Topical Coverage: A critical analysis of economic 
efficiency	under	perfect	competition	and	its	market	failures

• Advanced Treatment of Topics: Discussion on the choice 
of  a risk averter and risk lover under conditions of risk and 
uncertainty

• Abundant Graphs and Figures: Facilitate understanding and 
recapitulation of concepts discussed

ISBN: 9789352837335  |   Price: ` 775  |  Pages: 1368  |  Size: 6.75" X 9.5" (Paperback)

Contents
Part-I:  Scope and Methodology of Economics: 1. Nature and Scope of Economic Theory, 2. Micro and Macro Economics, 3. Methodology of 
Economics, 4. Methodology of Economics: Economic Statics and Dynamics, 5. Basic Mathematical Concepts and Optimisation Techniques, 
Part-II: Demand Analysis and Theory of Consumer’s Choice: 6. Demand and Demand Function, 7. Consumer’s Behaviour: Cardinal Utility 
Analysis, 8. Indifference Curve Analysis of Demand, 9. Demand for Complementary and Substitute Goods, 10. Marshallian Cardinal Utility Analysis Vs 
Indifference Curve Analysis, 11. Application and Uses of Indifference Curve, 12. Revealed Preference Theory of Demand, 13. Hicks’ Logical Ordering 
Theory of Demand, 14. Elasticity of Demand, 15. Consumer Surplus, 16. Attribute Approach to Consumer’s Behaviour, 17. Individual Choice under 
Risk and Uncertainty, Part-III: Theory of Production and Cost Analysis: 18. Theory of Production: Returns to a Variable Factor, 19. Production 
Function with two Variable Inputs, 20. Optimum Factor Combination, 21. Cost Analysis, 22. Linear Programming, 23. Supply and its Elasticity, 
Part-IV: Price and Output Determination in Various Market Structures: 24. Market Structures and Concepts of Revenue for a Firm, 25. Firm: 
A General Analysis of its Nature, Objectives and Equilibrium, 26. Pricing in Competitive Markets: Demand Supply Analysis, 27. Applications of 
Demand and Supply Analysis, 28. Equilibrium of the Firm and Industry under Perfect Competition, 29. Comparative Static Analysis of Equilibrium and 
Long-Run Supply Curve of the Competitive Industry, 30. Existence and Stability of Equilibrium under Perfect Competition, 31. Kaldor and Sraffa on 
Incompatibility of Equilibrium with Perfect Competition, 32. Price and Output Determination under Monopoly, 33. Price Discrimination, 34. Measurement 
of the Degree of Monopoly Power, 35. Price and Output under Bilateral Monopoly, 36. Price and Output Determination under Monopolistic Competition, 
37. A Critique of Chamberlin’s Theory of Monopolistic Competition, 38. A Critical Evaluation of Excess Capacity of Doctrine Monopolistic Competition 
Theory, 39. Chamberlin’s Monopolistic Competition Vs Joan Robinson’s Imperfect Competition Theories, 40. Price and Output Determination under 
Oligopoly, 41. Classical Models of Oligopoly, 42. Non-Price Competition: Selling Cost and Advertising, 43. Cost-Plus (or Mark-Up) Pricing Theory, 
44. Theory of Games and Strategic Behaviour, 45. Sales Maximisation Model of Oligopoly Firm, 46. Managerial Theories of the Firm: Marris and 
Williamson's Models, 47. Behavioural Theory of the Firm: Satisficing Model, 48. Theory of Limit Pricing, 49. Government Policies Towards Monopoly 
and Competition, Part-V: Theory of Distribution (Pricing of Factors): 50. Theory of Distribution: A General View, 51. Neo-Classical Macro Theory of 
Relative Distributive Shares, 52. Pricing of factors in Competitive Markets, 53. Pricing of factors in Imperfectly Competitive Markets, 54. Trade Unions, 
Collective Bargaining and Wages, 55. Theory of Rent, 56. Theories of Interest, 57. Theory of Profits, 58. Alternative Macro Theories of Distribution, 
Part-VI: General Equilibrium Analysis and Welfare Economics: 59. General Equilibrium Analysis, 60. Welfare Economics: An Introduction, 
61. Concept and Conditions of Pareto Optimality, 62. New Welfare Economics: Compensation Principle, 63. Grand Utility Possibility Frontier and Welfare 
Maximization, 64. Market Failures, Externalities and Public Goods, 65. Social Welfare Function and Theory of Social Choice, Part-VII: Intertemporal 
Choice and Markets with Asymmetric Information: 66. Interest, Saving and Investment: Intertemporal Choice, 67. Information Problem and Markets 
with Asymmetric Information
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Business Economics, 13e (LPSPE) 
H L Ahuja
About the Book
The book provides conceptual understanding of essential concepts in business life. It 
details the foundations of business economics with special emphasis on demand analysis 
and consumer behaviour. It also discusses analysis of production and cost of the firm, 
market structures and pricing of products, factor pricing and income distribution and 
concludes with the discussion of capital budgeting. Based on the author’s extensive 
teaching experience, the book champions a collaborative approach to delivering an 
appropriate textbook that is curriculum relevant.
Key Features
• Syllabi Relevant: Caters to UGC’s new CBCS syllabus and also to its 

earlier Model Curriculum
• New Topics: Study of destination between private and social costs, 

rule of thumb, for pricing followed under monopoly and imperfect 
competition, mark up pricing, marginal cost pricing, Ramsey’s multi- 
product pricing, causes of market failure and role of Government 
intervention to correct market failure. The book also includes a critical 
analysis	of	Economic	Efficiency	under	perfect	competition.	

• Diagrams and Graphs: They clearly illustrate theoretical concepts and 
enhance understanding of their practical application.

ISBN: 9789352837366  |  Price: ` 625  |  Pages: 712  |  Size: 6.75" X 9.5" (Paperback)
Contents

Part-I: Nature and Scope of Business Economics: 1. Business Economics: Introduction, 2. Basic Problems of an Economy and Role 
of Price Mechanism, Appendix to Chapter 2: The Use of Mathematical Concepts, Graphs and Optimisation Techniques, Part-II: Demand 
Analysis and Consumer Behaviour: 3. Demand and Law of Demand, 4. Consumer’s Behaviour: Cardinal Utility Theory, 5. Indifference 
Curve Analysis of Demand, 6. Revealed Preference Theory of Demand, 7. Consumer Surplus, 8. Elasticity of Demand, 9. Demand 
Forecasting, Part-III: Analysis of Production and Cost: 10. Production Analysis: Factors of Production, 11. Theory of Production: Returns 
to a Variable Factor, 12. Production Function with Two Variable Inputs, 13. Optimum Factor Combination, 14. Cost Analysis, 15. Break-
Even Analysis, 16. Supply and its Elasticity, Part-IV: Market Structures and Pricing of Products: 17. Market Structures and Concepts 
of Revenue, 18. Objectives of Business Firms and their Equilibrium: A General Analysis, 19. Equilibrium of the Firm and Industry Under 
Perfect Competition, 20. Pricing in a Perfectly Competitive Market, 21. Consumer Surplus, Producer Surplus and Economic Efficiency of 
Perfect Competition, 22. Price and Output Under Monopoly, Appendix to Chapter 22: Measurement of Monopoly Power and Rule of Thumb 
for Pricing, 23. Price Discrimination, 24. Monopolistic Competition, 25. Price and Output Under Duopoly and Oligopoly, Appendix to Chapter 
25: Classical Models of Oligopoly, 26. Pricing Practices: Full-cost  (Mark-up) Pricing, Multi-product Pricing and Marginal Cost Pricing, Part-V: 
Market Failures and Government Intervention: 27. Market Failures and its Causes, 28. Externalities, Public Goods and Market Failure, 
29. Asymmetric Information and Market Failure, 30. Government Intervention and Economic Efficiency, Part-VI: Capital Budgeting: Long-
Term Investment Analysis: 31. Capital Budgeting: Analysis of Investment Projects, Appendix to Chapter 31, 32. Cost of Capital of Business 
Firms, 33. Cost-benefit Analysis, Part-VII: Factor Pricing and Income Distribution: 34. Factor Pricing and Theory of Income Distribution, 
35. Determination of Wages, 36. Theory of Rent, 37. Theories of Interest, 38. Theories of Profits

H L Ahuja, Formerly Associate Professor, Department of Economics, Zakir Husain Delhi College, University of Delhi.
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Economics for B.A. Students (Semester-I)  
( NEP-2020-Uttar Pradesh)
H.L. Ahuja
About the Book
This textbook has been conceptualized to meet the need of B.A. First Semester students of 
Economics as per Common Minimum Syllabus prescribed for all Uttar Pradesh State Universities 
and Colleges under the recommended National Education Policy 2020. Maintaining the traditional 
approach to the subject, this textbook comprehensively covers first semester paper Principles 
of Microeconomics. This textbook acquaints the students with the important concepts of 
microeconomics such as demand, supply & market equilibrium, theory of consumer's behaviour, 
theory of production & cost, theory of firm & pricing in perfect competition, price & output under 
monopoly & imperfect competition, theory of distribution and lastly welfare economics & economic 
efficiency

Key Features
Syllabi Relevant: As per Common Minimum Syllabus prescribed for all Uttar 
Pradesh State Universities and Colleges under the recommended National 
Education Policy 2020
Coverage on Important Topics:	 Indifference	curve	analysis	of	demand	with	
an	 exclusive	 coverage	 on	 Slutsky	 substitution	 effect,	 cardinal	 utility	 analysis	
vs.	indifference	curves,	production	process	and	profit-maximising	behaviour	of	
firms,	economic	efficiency	of	perfect	competition,	drawbacks	and	remedies	for	
monopoly, externalities and market failures, problem of imperfect information, 
and much more
Abundant Graphs and Figures: Facilitates understanding and recapitulation 
of concepts discussed

ISBN: 9789355012210 |  Price: ` 450  |  Pages: 752 |  Size: 6.75" X 9.5" (Paperback)
Contents

1:  The Economic Problem: 
Scarcity and Choice

2:  The Scope of Economics
3:  Free Market Economy and 

Other Economic Systems
4:  Demand, Supply and 

Competitive Market Equilibrium
5:  Applications of Demand and 

Supply Analysis
6:  Elasticities of Demand and 

Supply
7:  Applications of Elasticities of 

Demand and Supply
8:  Consumer Surplus, Producer 

Surplus and Welfare
9:  Consumer's Behaviour: 

Marshall's Cardinal Utility 
Analysis

10: Consumer Surplus
11: Indifference Curve Analysis of 

Demand
12: Cardinal Utility Analysis Vs. 

Indifference Curve Analysis

13: Applications and Uses of 
Indifference Curves

14: Revealed Preference Theory of 
Demand

15: Production Process and Profit-
Maximising Behaviour of Firms

16: The Theory of Production: 
Returns to a Variable Factor

17: Production Function with Two 
Variable Factors

18: Least-Cost Factor 
Combination: Technological 
Choice

19: Cost of Production and Cost 
Curves: Short Run and Long 
Run

20: Market Structures and 
Concepts of Revenue

21: Objectives of the Firm: A 
General Analysis

22: Equilibrium of the Firm under 
Perfect Competition

23: Equilibrium of the Industry and 
Long-Run Supply Curve Under 
Perfect Competition

24: Economic Efficiency of Perfect 
Competition

25: Price and Output under 
Monopolistic Competition

26: Price and Output under 
Oligopoly

27: Classical Models of Oligopoly: 
Cournot and Bertrand's Models

28: Theory of Games and Strategic 
Behaviour

29: Full-Cost or Mark-up Pricing 
and Sales Maximisation 
Models

30: Price and Output under 
Monopoly

31: Price Discrimination
32: Drawbacks and Remedies for 

Monopoly
33: Market Failures and Its 

Sources
34: Externalities and Market 

Failure
35: Public Goods and Market 

Failure

36: Imperfect Information Problem
37: Social Choice, Role of 

Government and Its 
Inefficiency

38: Pricing of Factors (Inputs) 
and Distribution of Income: A 
General View

39: Labour Market: Determination 
of Wages

40: Land Market and the Theory 
of Rent

41: Alternative Theories of Interest
42: Theory of Profits
43: Welfare Economics and Role 

of Value Judgements
44: Pareto Criterion and Economic 

Efficiency: General Equilibrium 
Approach

45: Kaldors Hicks' Welfare 
Criterion: Compensation 
Principle

46: Social Welfare Function
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Books as per National Education Policy (NEP) 2020  
Common Minimum Syllabus for all Uttar Pradesh State Universities

vFkZ'kkL=k% O;f"V vFkZ'kkL=k ds fl¼kUr  
lsesLVj I ( NEP-2020-Uttar Pradesh)

,p-,y- vkgwtk

iqLrd ds fo"k; esa
;g iqLrd] ubZ f'k{kk uhfr 2020 }kjk vuq'kaflr mÙkj çns'k ds lHkh jkT; 
fo'ofo|ky;ksa rFkk egkfo|ky;ksa osQ fy, leku U;wure ikB~;Øe (Common 
minimum Syllabus) osQ vk/kj ij fodflr dh xbZ gSA bl iqLrd es ubZ f'k{kk 
uhfr osQ varxZr funsZf'kr ikB~;Øe dk iw.kZ :i ls lekos'k gSA

izeq[k fo'ks"krk,¡%

•   ek¡x osQ fl¼kUr esa ek'kZy osQ x.kukokpd rqf"Vxq.k vkSj vuf/eku oØksa osQ 
Øeokpd rqf"Vxq.k osQ fl¼kUrksa dh foLr`r O;k[;k ,oa mudh rqyukA

•   ek¡x osQ uohu fl¼kUr ,oa mn~?kkfVr vf/eku fl¼kUr dh vkykspukRed 
foospukA

•   iw.kZ izfr;ksfxrk osQ ekWMy dh oSQYMj rFkk ÏkiQk }kjk vkykspuk dh ljy <ax 
ls O;k[;kA

•   dher&fu/kZj.k osQ ,dkf/dkj] ,dkf/dkfjd izfr;ksfxrk rFkk vYikfèkdkj osQ 
vusd ekWMyksa dh foLrkj ls foospukA

•   lkekU; larqyu fo'ys"k.k ,oa dY;k.k vFkZ'kkL=k esa ijsVks ekun.M rFkk isjsVks vuqdwyre dk foLr`r vè;;uA

•   lkekftd dY;k.k iQyu dk vkykspukRed fo'ys"k.kA

ISBN: 9789355014900  |   Price: ` 395  |  Pages: 584  |  Size: 6.75" X 9.5" (Paperback)
fo"k;&lwph

Hkkx&1 vkfFkZd fl¼kUr dk Lo:i ,oa 
fo"k;&{ks=k

1-  vkfFkZd fl¼kUr rFkk nqyZHkrk dh leL;k
2-  vFkZO;oLFkk dh dsUnzh; leL;k,¡ 
 rFkk mRiknu laHkkouk oØ
Hkkx&2 ek¡x dk fo'ys"k.k
3-  x.kukokpd rqf"Vxq.k fo'ys"k.k
4-  ek¡x dk vufèkeku oØ fo'ys"k.k
5-  vufèkeku oØ fo'ys"k.k% dher] 
 vk; ,oa izfrLFkkiu izHkko
6-  ek¡x dh yksp
7-  iwfrZ ,oa iwfrZ dh yksp
8-  miHkksDrk dh cpr (vfrjsd)
8A-  mRiknd cpr
9-  ek¡x dk mn~?kkfVr vfèkeku fl¼kUr

Hkkx&3 mRiknu rFkk ykxr fl¼kUr
10-  mRiknu dk fl¼kUr% ifjorZu'khy lkèku 
 osQ izfriQy
11-  nks lkèkuksa dk mRiknu iQyu
12-  vuqowQyre lkèku la;ksx rFkk inkFkksZa 
 dk p;u
13-  ykxr oØ
Hkkx&4 ekosZQV <k¡pk rFkk dher&fuèkkZj.k
14- cktkj&<k¡ps rFkk iQeZ dh vk; dh èkkj.kk,¡
15- iQeZ % blosQ mn~ns';ksa rFkk larqyu 
 dk lkekU; fo'ys"k.k
16- iw.kZ izfr;ksfxrk osQ vUrxZr dher&fuèkkZj.k 

% ek¡x&iwfrZ fo'ys"k.k
17- iw.kZ izfr;ksfxrk osQ vUrxZr iQeZ ,oa m|ksx 

dk larqyu
18- ,dkfèkdkj esa dher&fuèkkZj.k

19- dher&foHksnhdj.k
20- ,dkfèkdkfjd izfr;ksfxrk es dher&fuèkkZj.k
21- vYikfèkdkj
22- [ksy fl¼kUr] oSQfn;ksa dh f}foèkk rFkk 

vYikfèkdkj
Hkkx&5  vlefer lwpuk izfrdwy p;u vkSj 

uSfrd tksf[ke dh leL;k
23- cktkj vliQyrk,¡] ckárk,¡ ,oa 
 lkoZtfud oLrq,¡
23A- vlefer lwpuk] izfrdwy p;u vkSj
 uSfrd tksf[ke
Hkkx&6  dY;k.kdkjh vFkZ'kkL=k
24- dY;k.kdkjh vFkZ'kkL=k rFkk ijsVks vuqowQyre
25- {kfriwfrZ fl¼kar rFkk vU; dY;k.kdkjh 

ekin.M
26- lkekftd dY;k.k iQyu rFkk lkekftd 

p;u dk fl¼kUr
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vFkZ'kkL=k lef"V vFkZ'kkL=k osQ fl¼akr
lsesLVj-II ( NEP-2020-Uttar Pradesh)

,p- ,y vkgwtk

iqLrd ds fo"k; esa
;g iqLrd] ubZ f'k{kk uhfr 2020 }kjk vuq'akflr mÙkj izns'k osQ lHkh jkT; fo'ofo|ky;ksa vkSj 
egkfo|ky;ksa osQ fy, leku U;wure ikB~;Øe (Common minimum Syllabus) 
osQ vkèkkj ij] vR;ar gh ljy vkSj lqcksèk Hkk"kk esa fy[kh xbZ gSA ;g iqLrd flfoy lsok 
osQ vH;kfFkZ;ksa osQ fy, Hkh mi;ksxh gSA

izeq[k fo'ks"krk,¡%
 • jk"Vªh; vk; lacaèkh tfVy voèkkj.kkvksa dk vR;ar ljy vkSj jkspd Hkk"kk esa foospuA

 • DykWfldy vkSj dhUl osQ lef"Vijd fl¼akrksa dk Lrjh; vkykspukRed foospuA

 • miHkksx (Consumption) vkSj fuos'k (Investment) lacaèkh lef"Vijd 
fl¼akrksa dk foLrkfjr fo'ys"k.kA

 • eqnzkLiQhfr dh voèkkj.kk vkSj lacaèkh fl¼akrksa dk xgu fo'ys"k.kA

 • eqnzkLiQhfr vkSj csjks”kxkjh osQ vUrl±caèk ij vkèkkfjr fiQfyIl oØ dk rkfoZQd foospuA

 • IS–LM ekWMy dk voèkkj.kkRed foospuA

ISBN: 9789355013217 |  Price: ` 395  |  Pages: 368 |  Size: 6.75" X 9.5" (Paperback)
fo"k;&lwph

1. lef"V&vFkZ'kkL=k% fo"k;&{ks=k ,oa bldh fofHkUu foPkkj/kjk,a
2- jk"Vªh; vk;% vFkZ o /kj.kk,¡
3- vk; rFkk jkst+xkj dk izfrf"Br fl¼kUr% iw.kZ jkst+xkj ekWMy
4- etnwjh&dherh ifjorZu'khyrk rFkk jkst+xkj
5- dsUt+ dk jkst+xkj fl¼kUr
6- jk”Vªh; vk; dk fu/kZj.k% dsUt dk nks {ks=kh; ekSfyd ekWMYk
7-  ljdkjh O;; lesr jk"Vªh; vk; dk fu/kZj.k% pkj&{ks=kh; 

ekWMy
8-  [kqyh vFkZO;oLFkk esa jk"Vªh; vk; dk fu/kZj.k% pkj&{ks=kh; 

ekWMy
9- LiQhfrdkjh rFkk voLiQhfrdkjh vUrj
10- miHkksx iQyu

11- miHkksx ds fl¼kr
12- fuos'k
13- xq.kd dk fl¼kUr
14- O;kt% izfrf”Br rFkk ½.k&;ksX; jkf'k;ksa ds fl¼kUr
15- dsUt ds eqnzk&ek¡x rFkk C;kt nj fl¼kUr
16- IS-LM oØ ekWMy
17-  ifrorZu'hy dher lfgr leLr iwfrZ rFkk leLr ekax 

fl¼kUr
18- eqnzk&LiQhfr ds fl¼kUr
19- eqnzkLiQhfr ds izHkko rFkk mldk fu;U=k.k
20-  eqnzkLiQhfr rFkk csjkst+xkjh% fiQfyIl oØ rFkk foosdiw.kZ 

izR;k'kk;sa
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Hkkjrh; vFkZO;oLFkk] 55ok¡ laLdj.k

xkSjo nÙk ,oa vf'ouh egktu

iqLrd ds fo"k; esa
bl iqLrd esa Hkkjrh; vFkZO;oLFkk dks ,d O;kid losZ{k.k izLrqr fd;k x;k gSA blesa 
FkZO;oLFkk ds fofHkUu {ks=kksa tSls d`f"k] m|ksx vkSj lsok {ks=k ds lkFk&lkFk ldy ns'kh; 
mRikn] mldh o`f¼ nj] cpr fofu;ksx bR;kfn dk fo'ys"k.k Hkh fd;k x;k gSA gekjk lnSo 
;g iz;kl jgrk gS fd u, vè;k; tksM+rs gq, orZeku vè;k;ksa ;Fkk;ksX; la'kks/u djsa rkfd 
Hkkjrh; vFkZO;oLFkk dh mHkjrh leL;kvksa vkSj voljksa dh csgrj le> fodflr gks ldsA

eq[; vkd"kZ.k
•   dsaæh; ctV 2021&22% egkekjh dky esa jktdks"kh; uhfr

• uhfr vk;ksx

• Fkksd ewY; lwpdkad ds vkSfpR; ij cgl

• ubZ J`a[kyk ij vk/kfjr jk"Vªh; vk; ds vuqeku
xkSjo nÙk] ,lksfl;sV izksi+sQlj] vFkZ'kkL=k foHkkx] eksuk'k fo'ofo|ky;] DysVu] vkWLVªsfy;k

vf'ouh egktu] ,lksfl;sV izksi+sQlj] vFkZ'kkL=k foHkkx] ih-th-Mh-,-oh- dWkyst] fnYyh 
fo'ofo|ky;] fnYyh

ISBN: 9789385676444  |  Code: 1008N00013  |  Price: ` 790  |  Pages: 1,104  |  Size: 6.75" X 9.5" (Paperback)
fo"k;&lwph

Hkkx&1% Hkkjr esa fodkl ,oa
vk;kstu dh ewy /kj.kk,¡
1- Hkkjr&,d fodkl'khy vFkZO;oLFkk 

2- Hkkjr dh jk"Vªh; vk; 

3- tula[;k vkSj vkfFkZd fodkl 

4- Hkkjr esa ekuo fodkl

5- O;olkf;d <k¡pk vkSj 
vkfFkZd fodkl 

6- Hkkjrh; vFkZO;oLFkk esa  
vk/kjlajpuk 

7- lkekftd {ks=k vkSj 
lkekftd vk/kjlajpuk 

8- Hkkjr esa vkfFkZd vk;kstu 

9- fefJr vFkZO;oLFkk esa vk;kstu dh 
izfØ;k 

10- Hkkjrh; vk;kstu esa fodkl 
dh j.kuhfr 

11- vkS|ksfxd uhfr 

12- ljdkjh {ks=k vkSj Hkkjrh; vk;kstu 

13- lkoZtfud m|eksa dk fofuos'k 

14- jkT; ds dk;ZHkkx dh iqu% ifjHkk”kk 
djuk 

15- futhdj.k vkSj vkfFkZd lq/kj 

16- oS'ohdj.k vkSj bldk Hkkjr 
ij izHkko

17- Hkkjr esa vk;kstu% miyfC/;ksa 
dh leh{kk 

18- foÙkh; lk/u vkSj ;kstuk,¡ 

19- nloha iapo"khZ; ;kstuk 
(2002&2007) 

20- X;kjgoha iapo"khZ; ;kstuk vkSj 
lekos'kh fodkl 

21- ckjgoha iapo"khZ; ;kstuk 
(2012&2017) dk n`f"Vdks.k 

22- Hkkjr esa iw¡th&fuekZ.k dh leL;k 

23- fons'kh lgk;rk vkSj Hkkjr dk 
vkfFkZd fodkl 

24- xjhch vkSj Hkkjr esa 
vk;kstu izfØ;k

25- Hkkjr esa csjks”kxkjh 

26- Hkkjr esa vkfFkZd 'kfÙkQ esa vlekurk

27- ewY;] ewY;&uhfr vkSj 
vkfFkZd fodkl 

28- larqfyr {ks=kh; fodkl 

Hkkx&2% Hkkjrh; vFkZO;oLFkk ds
{ks=kh; igyw
29- d`f"k] mRikfnrk izo`fÙk;ka vkSj iQly 

izfr:i

30- Hkkjr esa [kk| lqj{kk 

31- gjh ØkfUr 

32- d`f"k vknku vkSj fof/;k¡ 

33- Hkw&lq/kj

34- tksr dk vkdkj vkSj mRikfnrk 

35- Hkkjr esa xzke&½.k dh O;oLFkk

36- d`f"k foi.ku rFkk HkaMkj.k 

37- lgdkfjrk vkSj d`f"k fodkl 

38- vkS|ksfxd <k¡pk vkSj ;kstuk,¡ 

39- dqN cM+s iSekus ds m|ksx 

40- lwpuk rdukykth m|ksx 

41- y?kq m|e 

42- vlaxfBr {ks=k vkSj Hkkjrh; 
vFkZO;oLFkk dk vukSipkfjdj.k

43- Hkkjr dk fons'kh O;kikj 

44- Hkkjr dk Hkqxrku&'ks"k 

45- fo'ks"k vkfFkZd {ks=k

46- xSV] fo'o O;kikj laxBu vkSj Hkkjr 
dk fons'kh O;kikj 

47- vkS|ksfxd Je vkSj bldk laxBu 

48- Je leL;k,¡ vkSj Je&uhfr 

49- d`f"k Je

50- Hkkjrh; ekSfnzd iz.kkyh

51- Hkkjrh; foÙkh; iz.kkyh% 
okf.kT; cSad&O;oLFkk 

52- Hkkjr esa foÙkh; iz.kkyh dk lq/kj 

53- Hkkjrh; foÙkh; iz.kkyh% fodkl 
cSafdax ,oa foÙk laLFkku 

54- fjtoZ cSad vkWiQ bf.M;k 

55- dsUnz vkSj jkT;ksa ds chp 
foÙkh; lEcU/

56- rsjgoka foÙk vk;ksx (2010&15) 

57- pkSngoka foÙk vk;ksx (2015&20)

58- dsUnz ,oa jkT; ljdkjksa dh ctVh; 
izo`fÙk;k¡ 

59- foeqnzhdj.k ds eísut+j jktdks"kh; 
uhfr% 2018&2019 ds dsaanzh; ctV 
dk ewY;kadu

60- Hkkjr esa ljdkjh vFkZlkgkÕ;
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mPpRkj lef"V vFkZ'kkL=k] 11e

,p ,y vkgwtk

iqLrd ds fo"k; esa
Hkkjrh; fo'ofo|ky;ksa ds ,e-,- (vFkZ'kkL=k) ,oa ,e- dkWe- ds fo|kfFkZ;ksa ds fy, vR;ar ljy ,oa lqcks/ Hkk"kk esa fy[kh 
x;kh ;g iqLrd flfoy lsok ds vH;fFkZ;ksa ds fy, Hkh mi;ksxh gSA

izeq[k fo'ks"krk,a%
• ^vfFkZd fodkl dk uohu fl¼kUr% vUrtkZr fodkl ekWMy* uked ,d u;k vè;k; fn;k x;k gSA

• dsUT+k ds lef"Vijd fl¼kUrksa dh foospuk ds lkFk dsUt+ mijkUr fofHkUu lef"Vijd fl¼kUrksa dh vkykspukRed O;k[;k 

• fodkl'khy ns'kksa esa fodkl ds fy, jktdks"kh; uhfr rFkk djk/ku dh foospuk

,p ,y vkgwtk] iwoZ ofj"B jhMj] vFkZ'kkL=k foHkkx] T+kkfdj gqlSu fnYyh dkWysst] fnYyh ;wfuoflZVhA

ISBN: 9789352534364  |  Code: 9789352534364  |  Price: ` 550  |  Pages: 712  |  Size: 6.75" X 9.5" (Paperback)
Contents  

Hkkx&1% vk; rFkk jkst+xkj% 1- lef"V&vFkZ'kkL=k% fo"k;&{ks=k ,oa bldh fofHkUu fopkj/kjk,a] 2- jk"Vªh; vk;% vFkZ o /kj.kk,¡] 3- vk; rFkk jkst+xkj dk izfrf"Br fl¼kUr% iw.kZ 
jkst+xkj ek¡My] 4- dsUt+ dk jkst+xkj fl¼kUr] 5- jk"Vªh; vk; dk fu/kZj.k% dsUt+ dk nks {ks=kh; ekSfyd ek¡my (ikWposa vè;k; dk ifjf'k"V% dsfUt+;u rFkk izfrf"Br vkfFkZd fl¼kUr% 
,d rqYkukRed vè;;u)] 5A- ljdkjh O;; lesr jk"Vªh; vk; dk fu/kZj.k% rhu {ks=kh; ekWMy] 5B- [kqyh vFkZO;oLFkk esa jk"Vªh; vk; fu/kZj.k% pkj {ks=kh; ekWMy] 6- LiQhfrdkjh rFkk 
voLiQhfrdkjh vUrj] 7- mi;ksx iQyu] 8- mi;ksx ds fl¼kUr] 9- fous'k] 10- xq.kd dk fl¼kUr] 11- IS-LM  oØ ekWMy] 12- ifjorZu'khy dher lfgr leLr iwfrZ rFkk ekax 
fl¼kr] 13- fodkl'khy ns'kksa ds fy, dsUt+ ds fl¼kr dh izklafxerk vFkok lkFkZdrk] 14- etnwjh&dher ifjorZu'khyrk rFkk jkst+xkj] 15- csjkstxkjh rFkk iw.kZ jkstxkj uhfr] 
Hkkx&2% eqnzk] C;kt rFkk dhersa% 16- C;kt% izfrf"Br RkFkk ½.k&;ksX; jkf'k;ksa ds fl¼kUr] 17- dsUt+ ds eqnzk&ek¡x rFkk C;kt nj fl¼kUr] 18- eqnzk dh ek ¡x ds dsUt+ksÙkj fl¼kUr] 
19- eqnzk dk ifjek.k fl¼kUr% fiQ'kj dk n`f"Vdks.k (vè;k; 19 dk ifjf'"V% ewY; lwpdk¡d rFkk eqnzzkLiQhfr dh eki)] 20- izQhMeSu dk eqnzk dk vk/qfud ifj.kke fl¼kUr] 21- dSUt+ dk 
eqnzk dherksa dks fl¼kUr] 21A- eqnzkokn rFkk dsfUt+;u lef"V vFkZ'kkL=k% rqYkukRed vè;;u] 22- eqnz&LiQhfr ds fl¼kUr] 23- eqnzzkLiQhfr ds izHkko rFkk mldk fu;U=k.k] 24- eqnzkLiQhfr 
rFkk csjkstxkjh% fiQfyIl oØ rFkk foosdiw.kZ izR;k'kk;sa] 25- LFkSfrd&LiQhfr dh leL;k] 26- iwfrZ&i{k vFkZ'kkL=k] 26A- uo&Dyklhdy vFkZ'kkL=k% foosd'khy izR;k'kkvksa dk ekWMy] 
26B- uo&dSfUt+;u vFkZ'kkL=k] Hkkx&3% O;kikfjd pØ rFkk fLFkjhdj.k ds fy, lef"Vijd vfFkZd uhfr% 27- O;kikfjd pØ fl¼kUr] 28- jkTkdks"kh; uhfr rFkk vkfFkZd fLFkjhdj.k] 
29- ekSfnzd uhfr% mís';] Hkqfedk rFkk midj.k] Hkkx&4% eqnzk rFkk cSafdx% 30- eqnzk dk Lo:i rFkk dk;Z] 31- okf.kT; cSafdax] 32- dsUnzh; cSafdax] 33- fjt+Zo cSad dh ekSfnzd uhfr] 
34- eqnzk&iwfrZ rFkk mlds fu/kZjd] Hkkx&5% [kqyh vFkZO;oLFkk dk lef"V vFkZ'kkL=k% 35- Hkqxrku 'ks"k] 36- fons'kh fofue; nj] 36A- vUrjkZ"Vªh; lEidZ rFkk eq.My&Ýysfeax ekWMy] 
Hkkx&6% vkfFkZd fodkl (o`f¼) ds fl¼kUr% 37- vkfFkZd fodkl dk izfrf"Br fl¼kUr% fjdkMksZ dk fodkl ekWMy] 38- vkkfFkZd fodkl dk gSjV&Mhej ekWMy] 39- fodkl (o`f¼) 
dk uo&izfrf"Br fl¼kUr% lkSyks dk ekWMy] 40- vfFkZd fodkl dk uohu fl¼kUr% vUrtkZr fodkl ekWMy] 41- fodkl'khy ns'kks esa fodkl ds fy, jkTkdks"kh; uhfr rFkk djk/ku] 
42- jkTkdks"kh; uhfr% lkoZtfud ½.k RkFkk ubZ eqnzk&ltZu }kjk fodkl ds fy, foÙk&O;oLFkk_______________________________________________________________________________________________________________________________

mPpRkj vkfFkZd fl¼kUr] 6e

,p ,y vkgwtk
iqLrd ds fo"k; esa
Hkkjrh; fo'ofo|ky;ksa osQ ,e-,- (vFkZ'kkL=k) rFkk ,e-dkWe- osQ fo|kfFkZ;ksa osQ fy, vR;ar ljy ,oa lqcksèk Hkk"kk esa fy[kh 
x;h bl iqLrd esa vkfFkZd fl¼kUrksa dh uohure rFkk vkèkqfud izo`fÙk;ksa ,oa n`f"Vdks.kksa dh O;f"Vijd fo'ys"k.kkRed O;k[;k 
dh x;h gSA blesa u osQoy ek¡x] mRiknu] ykxr rFkk forj.k osQ fl¼kUrksa dh cfYd fofHkUu ekosZQV <k¡pksa esa dher&fuèkkZj.k 
,oa lkekU; larqyu fo'ys"k.k rFkk dY;k.kdkjh vFkZ'kkL=k dh vkykspukRed leh{kk dh x;h gSA ;g iqLrd vkbZ-,-,l- ,oa 
ih-lh-,l- osQ vH;fFkZ;ksa osQ fy, Hkh mi;ksxh fl¼ gksxhA

izeq[k fo'ks"krk,a
• vFkZO;oLFkk dh dsUnzh; leL;kvksa rFkk mRiknu laHkkouk oØ osQ mi;ksx dh foLrkj ls O;k[;kA
• eqDr ekosZQV vFkZO;LFkk rFkk mlosQ lapkyu esa dher iz.kkyh dh Hkwfedk dk Li"Vhdj.kA
• js[kh; izk;kstu osQ vUrxZr }Sr leL;k rFkk vkgkj leL;k dk la'kksf/r fooj.kA
• dher&fu/kZj.k osQ ,dkf/dkj] ,dkf/dkfjd izfr;ksfxrk rFkk vYikfèkdkj osQ vusd ekWMyksa dh foLrkj ls foospukA
• lkekU; larqyu fo'ys"k.k ,oa dY;k.k vFkZ'kkL=k esa ijsVks ekun.M rFkk isjsVks vuqdwyre dk foLr`r vè;;uA

ISBN: 9789352531875  |  Code: 1008B00192  |  Price: ` 750  |  Pages: 1,064  |  Size: 6.75" X 9.5" (Paperback)
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Contents
Hkkx&1 vkfFkZd fl¼kUr dk Lo:i ,oa fo"k;&{ks=k (Nature and Scope of Economic Theory), Hkkx&2 ek¡x dk fl¼kUr (Theory of Demand), Hkkx&3 mRiknu rFkk ykxr 
fl¼kUr (Theory of Production and Cost), Hkkx&4 ekosZQV <k¡pk rFkk dher&fuèkkZj.k (Market Structure and Price Determination), Hkkx&5 forj.k dk fl¼kUr (Theory 
of Distribution), Hkkx&6 lkekU; larqyu fo'ys"k.k rFkk dY;k.kdkjh vFkZ'kkL=k (General Equilibrium Analysis and Welfare Economics)
______________________________________________________________________________________________________________________________________________

Modern Economic Theory, 23e

K K Dewett & M H Navalur
About the Book
Modern Economic Theory is a critique on how monetary revolution across the globe is changing the course of world 
economies, financial systems and markets. Beginning with discussion on price theory and microeconomics, this 
classic textbook progresses to describe comprehensively, theory of income and employability or macroeconomics, 
money and banking, international economies and public finance. Economic systems, economics of development and 
planning and economies of welfare provide a clear idea about recent developments in and criticism of compensation 
principle, market structures and social welfare. It adequately meets the requirements of the BA and B.Com courses 
(Pass and Honours). In addition, postgraduate students of Arts and Commerce and aspirants of various competitive 
examinations will also find the book very useful and informative.
Key Features
• Two new chapters added in the revised edition- Financial system and Financial Reforms & 

Money Market, Capital Market, Stock Exchange and SEBI
• Addition of important topics such as Promotional Elasticity of Demand; Division of Labour as Means of Exploitation (Marx); 

Chamberlain's alternative approach and new strategy in monopolistic competition; Rigid prices (Oligopoly market); and Two sector 
model and the concept of measurement of national income

• Rich pedagogy comprising strong chapter end features- over 650 questions and key terms
ISBN: 9788121924634  |  Code: 1008C00227  |  Price: ` 950  |  Pages: 1,024  |  Size: 6.75" X 9.5" (Paperback)
Contents
Part-I: Price Theory or Micro Economics: 1. Nature and Methodology of Economics, 2. Theory of Demand, 3. Theory of Production, 4. Product Pricing, 5. Factor 
Pricing, Part-II: Theory of Income and Employment or Macro-Economics: 1. Social Accounting, 2. Theory of Income Determination, 3. Economic Fluctuations, 
Part-III: Money and Banking: 1. Monetary Standards and Theory of Money and Prices, 2. Banking, Part-IV: International Economics: 1. International 
Trade Theory, 2. Balance of Payments and International Monetary System, Part-V: Public Finance, Part-VI: Economic Systems, Part-VII: Economics of 
Development and Planning: 1. Economics of Development, 2. Development Planning, Part-VIII: Economics of Welfare • Index 
K K Dewett, Formerly Head of Department - Economics, Chandigarh.
M H Navalur, Professor, Department of Economics, Maharashtra College of Science and Commerce, Mumbai.
______________________________________________________________________________________________________________________________________________

Public Enterprise  
Management and  
Privatisation
Laxmi Narain
 
 
ISBN: 9788121904926
Code: 1007A00050
Price: ` 415  |  Pages: 448
Size: 6.75" X 9.5" (Paperback)

Contents
Part-A: Management: 1. Place and Extent in Indian Economy, 2. Rationale, Objectives, and Nationalisation Policy -  A Historical Perspective, 3. Organisational Patterns at Micro 
and Macro Levels, 4. The Board of Directors and Corporate Governance, 5. Measurement of Efficiency, 6. Profitability, Performance and Corporate Social Responsibility, 7. Public 
Accountability, 8. Relationship with the Government, 9. Public Relations and the Consumer, 10. Financial Management, 11. Pricing Policies and Practices, 12. Personnel 
Management, 13. Industrial Relations and Workers' Participation, 14. Materials and Production Management, 15. Marketing Management, 16. Project Appraisal and 
Management, Part-B: Privatisation: 17. Privatisation, Liberalisation and Globalisation, 18. Privatisation Policy and Practices in India, 19. Privatisation Abroad • Appendix - I 
• Appendix - II • Appendix - III • Appendix - IV • Appendix - V • Appendix – VI • Subject Index • Public Enterprises Name Index
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International 
Business
C B Gupta

ISBN: 9789383746842
Code: 1007000587
Price: ` 375  |  Pages: 320
Size: 6.75" X 9.5" (Paperback)

Contents
Unit-I: 1. Introduction to International Business, 2. Globalisation, 3. International Business 
Environment, 4. Global Trading Environment, Unit-II: 5. Theories of International Trade, 
6. Commercial Policy Instruments-Tariff and Non-Tariff Measures, 7. Balance of Payment 
Account, 8. International Organisations and Agreements, Unit-III: 9. Regional Economic 
Cooperation, 10. International Financial System, 11. Foreign Exchange Markets and 
Exchange Risk Management, 12. Foreign Investments, Unit-IV: 13. Organisational Structure 
for International Business, 14. International Production Management, 15. International 
Marketing Management, 16. International Financial Management, 17. International Human 
Resource Management, 18. International Business Negotiations, Unit-V: 19. Strategic 
Alliances, Mergers and Acquisitions, 20. Foreign Trade Promotion, 21. Indian Joint 
Ventures Abroad, 22. Financing of Foreign Trade and Payment Terms, 23. Recent 
Developments and Issues in International  Business

__________________________________________
Economic Environment 
of Business, 7e
H L Ahuja

ISBN: 9788121924870
Code: 1008E00226
Price: ` 595  |  Pages: 984
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Business Environment: An Introduction: 1. Business Environment: Concept 
and Scope, 2. Macroeconomic Environment: Major Issues, 3. Corporate Governance 
and Social Responsibility of Business, 3a. Alternative Economics Systems, 4. Growth 
Models in India Planning, 5. New Economic Policy: Liberalisation, Privatisation and 
Globalisation, Part-II: Analysis of National Income and Employment , 6. Circular Flow 
of Income and National Income Accounting, 7. Determination of National Income: Two 
Sector Keynesian Model, 8. Determination of National Income: Three Sector and Four 
Sector Models, 9. Consumption Function, 10. Keynes's Theory of Investment Multiplier, 
11. Investment Demand and Accelerator Theory, 12. Analysis of Employment and 
Unemployment, Part-III: Business Cycles and Economic Stabilisation: 13. Analysis 
of Business Cycles, 14. Economic Stabilisation: Fiscal Policy, Part-IV: Analysis of 
Monetary Sector, 15. Demand for Money, 16. Supply of Money and its Determinants, 
17. Money Market Equilibrium, 18. Monetary Policy for Economic Stabilisation, 
19. Monetary Policy in a Developing Economy with Special Reference to India, 
Part-V: Integration of Commodity and Money Markets and Analysis of Inflation 
and Unemployment: 20. The IS-LM Curve Model, 21. Inflation and Unemployment: 

Philips Curve and Rational Expectations Theory, 22. Aggregate Demand Aggregate 
Supply with Flexible Price Level (AD-AS Model) a. Inflation and Hyperinflation: Causes, 
Effects and Cure, Part-VI: International Business Environment: 23. International 
Trade: Comparative Cost and Heckscher Ohlim Theories, 24. National Income and 
Foreign Trade: Foreign Trade Multiplier, 25. International Linkages and Mundell-Fleming 
Model, 26. Trade Policy: Free Trace Vs. Protection, 26a. Foreign Trade Policy: Import 
Substitution Vs. Export Orientation, 27. India's Foreign Trade, 28. Foreign Exchange 
Rate, 28a. Role of International Organisation: IMF and World Bank, 29. Balance 
of Payment and Performance of India's External Sector, 30. Foreign Capital and 
Multinational Corporations (MNC), 31. Globalisation and its Impact on the Indian 
Economy, 32. India and World Trade Organisation (WTO) and Bilateral and Regional 
Trade Cooperation, Part-VII: Some Aspects of India's Business Environment: 
33. Role of Fiscal Policy and Taxation in Economic Development, 34a. Government 
Budget Constraint: Money Financing of Budget Deficit, 34b. Fiscal Deficit, Inflation and 
Economic Growth, 35. Financial Sector Reforms, 36. New Industrial Policy, 1991 in 
India, 37. Public Sector and Privatisation, 38. Industrial Sickness in India, 39. Consumer 
Protection: Consumer Rights and Redressal Mechanism, 40. Capital Market in India, 
41. Planning in India: 1951 – 1991, 42. Economic Crisis 1991 and Planning in Post-
Reforms Period, 43. Global Financial Crisis and Eurozone Crisis: Its Impact on the Indian 
Economy, 44. Environment, Climate Change and Sustainable Development

__________________________________________

International 
Business
V K Bhalla

ISBN: 9788121942805
Code: 1007000562
Price: ` 950  |  Pages: 1,136
Size: 6.75" X 9.5" (Paperback)

Contents
Unit-I: 1. International Business: An Overview, 2. International Business Theories, 
Unit-II: 3. Tariffs and Other Barriers to Trade, 4. 'Fair' Trade: Contingency Measures, 
5. Trade and Public Policies, 6. World Trade Organisation, 7. Regional Blocks, 
Trade Liberalisation and Foreign Investment, 8. The Global Services Economy, 
9. Globalisation in Services: India's Opportunities and Constraints, Unit-III: 10. Strategic 
Issues in International Management, 11. International of Service Firms, 12. International 
Production, 13. Operation Management in International Companies, 14. Enhancing 
Global Competitiveness, 15. Internationalisation of Technological Innovation, 16. Global 
E-Business, Unit-IV: 17. Designing Global Organisational Structure and Control, 18. Global 
Knowledge Management, 19. Cross-Cultural Management, 20. Corporate Governance, 
21. International Business Ethics, 22. Social Responsibility of An International Firm, 
23. Sustainable Development, Unit-V: 24. Globalisation and Human Resource 
Development, 25. Globalisation, Markets for Workers and Labour, 26. Global Manager, 
Unit-VI: 27. International Marketing, 28. Export Management, 29. Non-Equity Modes 
(NEMs) of International Production: Franchising and Licensing, 30. Joint Ventures, 
31. Managing the Multinational Corporations, Unit-VII: 32. International Financial 
Management, 33. Foreign Investment 34. International Mergers, Acquisitions and 
Divestitures, 35. Country Risk Analysis, 36. Balance of Payments, 37. Managing 
Exchange Rate and Forex Reserves, 38. India's Foreign Trade, 39. India's Foreign Trade 
Policy, 40. Financing of International Trade, Unit-VIII: 41. The International Monetary 
System, 42. European Monetary System, 43. International Banking, 44. Reviving the 
World Economy • Index
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Entrepreneurial Development, 4e

S.S. Khanka

About the Book
The revised edition of Entrepreneurial Development explains, analyses and 
assesses various aspects and dynamics of entrepreneur, enterprise and 
entrepreneurship. The book presents various aspects of entrepreneurship and what 
a prospective entrepreneur should know before embarking on a business venture. 
The intents, content and nature of entrepreneurial studies and entrepreneurial 
development have undergone extensive changes over the years. Thus, the author 
has provided a systematic and comprehensive study of how entrepreneurial 
development and management have become instrumental in overall economic 
development and social welfare.  Lucid and self-learning style of writing helps 
students understand the most difficult concepts in simple and easy-to-follow 
manner. It is developed for undergraduate students of commerce and business 
management, primarily.

Key Features
•	 Chapter-end	 real	 life	 cases	of	entrepreneur	 reflecting	 theme	of	

the chapter to provide optimum amalgamation of theoretical and 
practical aspects

• Rich pedagogy comprising 'Key Terms and Concepts', anecdotes, boxed items, caselets and couplets throughout the 
book to illustrate topics in authentic and convincing manner

• Wide range of questions to help students evaluate their knowledge- Self Assessment Questions, Discussion Questions 
and Class Assignments

ISBN: 9788121918015  |  Code: 1007C00307  |  Price: ` 725  |  Pages: 816  |  Size: 6.75" X 9.5" (Paperback)
Contents
Part-I: Perspective
1. Entrepreneur
2. Entrepreneurship
3. Women Entrepreneurship
4. Rural Entrepreneurship
5. Tourism Entrepreneurship
6. Agri-Preneurship
7. Social Entrepreneurship
8. Family Business
9. Factors Affecting 

Entrepreneurship Growth
10. Entrepreneurial Motivation
11. Entrepreneurial 

Competencies
12. Entrepreneurship 

Development Programmes

Part-II: Start-Up
13. Micro and Small Enterprises
14. Opportunity Identification 

and Selection
15. Formulation of 

Business Plans
16. Project Appraisal
17. Financing of Enterprise
18. Forms of Business Ownership
Part-III: Support
19. Institutional Finance 

to Entrepreneurs
20. Lease Financing and 

Hire Purchase
21. Institutional Support 

to Entrepreneurs
22. Taxation Benefits to 

Small-Scale Enterprises

23. Government Policy for 
Small-Scale Enterprises

Part-IV: Management
24. Fundamentals of 

Management
25. Working Capital Management
26. Inventory Management
27. Production Management
28. Marketing Management
29. Human Resource 

Management
30. Total Quality Management for 

Small-Scale Enterprises
Part-V: Development
31. Intellectual Property Rights 

(IPR) and Micro, Small and 
Medium Enterprises (MSMEs)

32. Accounting for Small 
Enterprises

33. Growth Strategies in 
Small-Scale Enterprises

34. Sickness in Small Enterprises
35. Export Documents and 

Procedure for Small 
Enterprises

36. Electronic Commerce 
and Small Enterprises

37. Franchising
38. Social Responsibility of 

Business (SRB)

• Glossary of Key Terms
• Abbreviations

 
S S Khanka, Professor (HR), University School of Management & Entrepreneurship, Delhi Technological University, Delhi.
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Research 
Methodology
Vijay Upagade &  
Arvind Shende

ISBN: 9788121932226
Code: 1008C00240
Price: ` 350  |  Pages: 312
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction to Research Methodology, 2. Research Design, 3. Sample Design, 
4. Methods of Data Collection, 5. Levels of Measurement and Scaling, 6. Processing of 
Data, 7. Hypotheses, 8. Analysis of Variance, 9. Chi-Square Test, 10. Research Report 
and Presentation, 11. Computer Application in Research
_____________________________________________________________________

Research 
Methodology
R Cauvery, U K Sudha Nayak, 
M Girija & R Meenakshi
 
 
ISBN: 9788121922203
Code: 1008B00215
Price: ` 295  |  Pages: 240
Size: 6.75" X 9.5" (Paperback)

Contents
1. Nature and Significance of Social Research, 2. Concepts of Social Science Research, 
3. Stages in Research Process, 4. Hypothesis, 5. Theory and Facts of Social Science, 
6. The Design of Research, 7. Methods of Data Collection-I, 8. Methods of Data 
Collection-II, 9. Sampling, 10. The Case Study Methods, 11. Survey Method, 12. Technique 
of Interviewing, 13. Questionnaire, 14. Schedule, 15. Data Processing, 16. Analysis and 
Interpretation of Data, 17. Scaling Techniques, 18. The Research Report, 19. Value 
Judgements
_____________________________________________________________________ 

Strategic Management 
C B Gupta
 
 
 
 
 
 
ISBN: 9789384319342
Code: 1007000592
Price: ` 495  |  Pages: 424
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Conceptual Framework: 1. Nature and Evolution of Strategic Management, 
2. Strategic Management Process, Part-II: Strategic Intent: 3. Hierarchy of Strategic 

Intent, Part-III: Strategy Formulation: 4. Environmental Analysis and Appraisal, 
5. Organisational Analysis and Appraisal, 6. Corporate Level Strategies, 7. Business 
Level Strategies, 8. Strategic Analysis and Choice of Strategy, Part-IV: Strategy 
Implementation: 9. Key Issues in Strategy Implementation, 10. Structural Issues in 
Implementation, 11. Behavioural Issues in Strategy Implementation, 12. Functional Issues 
in Strategy Implementation, Part-V: Strategy Evaluation and Control: 13. Evaluation and 
Control of Strategy, Part-VI: Strategic Management in Specified Areas, 14. Strategic 
Management in International Business, 15. Strategic Issues in E-Business of 
Digitalisation, 16. Strategic Management of Technology and Innovation, 17. Strategic 
Issues in Organisational Change, 18. Strategic Management in Small Business Family 
Business and Non-Profit Organisation • Summary • Test Questions • Case Study
_____________________________________________________________________

Principles and Practice 
of Management
R S N Pillai & S Kala

ISBN: 9788121941495
Code: 1007A00554
Price: ` 450  |  Pages: 424
Size: 6.75" X 9.5" (Paperback)

Contents
1. Concept and Mature of Management, 2. Evolution of Management Thought, 
3. Management Process, 4. Social Responsibility of Business, 5. Coordination, 
6. Nature and Process of Planning, 7. Method and Types of Plans, 8. Forecasting 
and Decision-Making, 9. Management Information System, 10. Organizing Functions, 
11. Departmentation and Organization Structure, 12. Authority and Responsibility, 
13. Delegation and Decentralisation, 14. Organisation Chart and Manual, 15. Nature 
and Scope of Staffing, 16. Training and Development, 17. Performance Appraisal and 
Promotion, 18. Direction and Supervision, 19. Motivation and Morale, 20. Leadership, 
21. Communication, 22. Process of Control, 23. Techniques of Managerial Control, 
24. Organisational Conflicts and Grievances, 25. Organisational Change, 26. Management 
by Objectives and Work Stress, 27. Total Quality Management, 28. Case Study Method

_____________________________________________________________________

Business Policy and  
Strategic Management
S Senthilkumar, 
M Marutha Durai, 
A Sharmila & J Poornima
 
ISBN: 9788121943345
Code: 1007000571
Price: ` 375  |  Pages: 416
Size: 6.75" X 9.5" (Paperback)

Contents
1. Business Policy, 2. Strategy and Strategic Management, 3. Competitive Advantage 
and Strategies, 4. Business Environment, 5. Strategic Planning, 6. The Strategy 
Hierarchy or Level of Strategy, 7. Stakeholder, Corporate Governance and CSR, 
Leader, 8. Strategic Change, Decision Making and Formulation, 9. Strategic Control and 
Evaluation, 10. Strategy Implementation
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Business Ethics and  
Corporate Governance
S S Khanka
 
 
ISBN: 9788121942867
Code: 1007000564
Price: ` 595  |  Pages: 580
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Perspective: 1. Introduction to Ethics, 2. Business Ethics, 3. Theories of Business Ethics, 4. Human Value and Professional Ethics, 5. Ethics Dilemmas in Business, 
6. Ethical Decision-Making, 7. Code of Ethics, 8. Spirituality at Workplace, Part-II: The Ethical Practice: 9. Ethics in Finance, 10. Ethics in Human Resource Management 
(HRM), 11. Ethics in Marketing, 12. Ethics in Information Technology (IT), 13. Ethics in Environment, 14. Ethics in Global Business, Part-III: Corporate Governance: 
15. Corporate Social Responsibility (CSR), 16. Corporate Citizenship (CC), 17. Corporate Governance, 18. Whistle-Blowing: Listening to The Inner Voice, 19. Value-Based 
Management (VBM), 20. Vedic Management • Abbreviations
_______________________________________________________________________________________________________________________________

Office Management
R S N Pillai & Bagavathi

ISBN: 9788121922524
Code: 1007C00370
Price: ` 325 |  Pages: 296
Size: 6.75" X 9.5" (Paperback)

Contents
1. Modern Office, 2. Office Management, 3. Office Organisation, 4. Office Accommodation and Layout, 5. Office Environment, 6. Furniture, 7. Correspondence and Mail, 8. 
Record Administration, 9. Office Stationary and Forms, 10. Office Appliances, 11. Office Communication, 12. Personnel Management, 13. Office Services, 14. Office Supervision, 
15. Collection of Data, 16. Presentation of Data, 17. Work Measurement and Standards, 18. Office Reports and Precis Writing, 19. Office Cost Reduction and Cost Savings, 
20. Modern Technology, 21. Common Abbreviations
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Computer Applications 
in Business
R Parameswaran

ISBN: 9788121912006
Code: 1020B00027
Price: ` 325  |  Pages: 318
Size: 6.75" X 9.5" (Paperback)

Contents
1. Computer – Introductory Concepts, 2. Basic Principles of Operation of Digital 
Computer, 3. Computer System, 4. Operating Systems and Programming Languages, 
5. Computer Programming and Language, 6. System Analysis and Design, 7. Data 
Processing, 8. Data Structure, File Organisation and Maintenance, 9. Database, 
10. Computer Networks, Internet and E-commerce, 12. Computer based Information 
Systems, 13. Functional Management Information Systems, 14. Business Process 
Outsourcing • Appendix: Model Question Paper 1 & 2

Management  
Information System
A K Gupta

ISBN: 9788121919937
Code: 1020C00052
Price: ` 450  |  Pages: 376
Size: 6.75" X 9.5" (Paperback)

Contents
1. Management Information Systems: An Overview, 2. Information Systems for 
Decision Making, 3. Computer Hardware for Information Systems, 4. Computer 
Software for Information Systems, 5. Data Communications System, 6. Database 
Management Technology, 7. Client-Server Computing, 8. Decision Support System, 
9. Artificial Intelligence, 10. Office Information Systems, 11. Information Systems in 
Business, 12. Systems Analysis and Design, 13. Strategic Management Information 
System, 14. Information Resources Management, 15. Enterprise Resource Planning, 
16. Supply Chain Management, 17. Application of Information Technology in Business, 
18. E-Enterprises, 19. Information Security, Ethics and Society • Appendices: A: Structured 
Analysis and Its Tools, B: Design of Commercial Applications of Computers in MIS, 
C: Control in Information Systems/Organisations, D: Data Warehousing and Data Mining 
• Glossary • Selected References • Index

____________________________________________________________________

Textbook on 
Management 
Information Systems
D P Nagpal

 
ISBN: 9788121938815
Code: 1020000137
Price: ` 550  |  Pages: 488
Size: 6.75" X 9.5" (Paperback)

Contents
Unit-1: Information Systems Concepts: 1. Fundamentals of Information Systems, 
Unit-2: Information Systems Technology: 2. The Computer System, 3. Computer 
Peripherals: Input, Output and Storage, 4. System Software: Computer System 
Management, 5. Telecommunications and Networks, 6. Database Design and 
Management, 7. E-Commerce: Doing Business on the Internet, Unit-3: Information 
Systems in Business and Management: 8. Information Systems for Business Operation 
& Management Decision Making, Unit-4: Information Systems Development: 9. Analysis 
& Planning Information Systems, 10. Systems Development, Unit-5: Management 
of Information Systems: 11. Controlling Information Systems, 12. Managing End User 
Computing, 13. Managing Information Resources, 14. Planning Information Systems 
• Appendix-A: Question Bank • Appendix-B: Glossary • Index
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Business 
Communication, 2e
V K Jain & Omprakash Biyani

ISBN: 9788121928700
Code: 1011C01011
Price: ` 325  |  Pages: 296
Size: 6.75" X 9.5" (Paperback)

Contents
1. Basic Ideas in The Study of Communication, 2. Forms of Communication, 3. Listening 
as a Tool of Communication, 4. Group Communication, 5. Business Letter Writing, 
6. Enquiries, Quotations and Tender Notices, 7. Placing Orders and Their Fulfilment, 
8. Complaints (Claims) and Adjustments, 9. Circular and Sales Letter, 10. Collection 
Letters, 11. Status Enquiries and Credit Letters, 12. Export-Import Correspondence, 
13. Correspondence with Banks, 14. Correspondence with Insurance Companies, 
15. Job-Related Letters, Group Discussion, and Interviews, 16. Correspondence with 
Public Authorities, 17. Internal Communication, 18. Precis and Summarising, 19. Report 
and Proposal Writing, 20. Corporate Communication, 21. Presentation Skills and Public 
Speaking • Question Bank

Business Organisation
Course 2 (As per the new 

syllabus prescribed by APSCHE)

V. Mohan Nayak |  
K. Jayaprakash | E. Nagaraju 
| Suneel Kumar Duvvuri
ISBN: 9789358700206
Price: ` 225  |  Pages: 248
Size: 6.5" X 9.25" (Paperback)

Contents
Unit I: Business: 1. Introduction to Business, 2. Classification and Characteristics of 
Business Activities, 3. Industry, Commerce, and Modern Business. Unit II: Promotion 
of Business: 1. Starting a New Business, 2. Forms of Business Organisation. Unit III: 
Plant Location and Layout: 1. Plant Location, 2. Plant Layout, 3. Size of Business 
Unit. Unit IV: Business Combination: 1. Business Combination, 2. Rationalisation. 
Unit V: Computer Essentials: 1. Milestones of Computer Evolution, 2. Internet Basics,  
3. Ethical and Social Implications, 4. Cryptography, Malware and Data Protection.

_____________________________________________________________________

Communication Skills
(As per the new syllabus 

prescribed by APSCHE)

B. Raju | P.S Sastry

ISBN: 9789358700756
Price: ` 110  |  Pages: 112
Size: 6.5" X 9.25" (Paperback)

Contents
1. Basics of Communication, 2. Presentation Skills, 3. Interviews and Group Discussions

_____________________________________________________________________

A Course in 
Communication and 
Soft Skills
(As per the new syllabus 

prescribed by APSCHE)

K. Alex | B. Raju
ISBN: 9789358700749
Price: ` 110  |  Pages: 128
Size: 6.5" X 9.25" (Paperback)

Contents
1. Listening Skills, 2. Phonetics, 3. Grammar, 4. Speaking Skills, 5. Soft Skills

_____________________________________________________________________

Professional 
Communication Skills
For B.A., B.Com. and B.Sc. 
Students
Semester I, II, III & IV
(As per Latest NEP 2020 FYUGP 
Syllabus for All Colleges and 
Universities in Jharkhand)

Er. A.K. Jain | Dr. Pravin S.R. 
Bhatia | Dr. A.M. Sheikh
ISBN: 9789358700695
Price: ` 425  |  Pages: 440
Size: 6.5" X 9.25" (Paperback)

Contents
1. Language as Skill of Communication, 2. Phonetics, 3. Articles, 4. The Preposition, 
5. Tenses, 6. Subject-Verb Accord, 7. The Infinitive, 8. The Participle, 9. Clauses,  
10. Degrees of Comparison, 11. Transformation of Sentences, 12. Direct and Indirect 
Speech, 13. Modifiers, 14. Sentence Connectives, 15. The Gerund, 16. Punctuation 
and Capitalisation, 17. Vocabulary, 18. Use of Abbreviations, 19. Correct Usage,  
20. Eponym, 21. Concord, 22. Homophones, 23. Letter Writing, 24. Paragraph Writing, 
25. Proposal Writing, 26. Verbal Communication, 27. Oral Presentation, 28. Technical 
Written Communication (including E-mail Communication), 29. Forms of Technical 
Writing, 30. Report Writing, 31. Advertising, 32. Precis Writing, 33. Collection of Short 
Essays, 34. Collection of Short Stories, 35. Interview Skills and Group Discussion,  
36. Communication. Process & Elements, 37. Reading Comprehension, 38. Principles 
of Public Speaking, 39. How to Create a PowerPoint Presentation, 40. Speaking Skills, 
41. Listening Skills, Appendices

_____________________________________________________________________
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Principles of Business 
Organisation and 
Management
P N Reddy  

ISBN: 9788121903240
Code: 9788121903240
Price: ` 450  |  Pages: 492
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Nature of Business Organisation and Business System Part-II: Business 
Ownership and Size Part-III: Horizons of Business Part-IV: Management Process 
Part-V : Production Management Part-VI : Personnel Management Part-VII: Marketing 
Management Part-VIII: Financial Management
_____________________________________________________________________

English for Engineering 
and Management, 2e
Sutapa Banerjee  

ISBN: 9788121926034
Code: 1010000311
Price: ` 150  |  Pages: 144
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Written Communication, 3. Comprehension, 4. Oral Communication, 
5. Group Discussion, 6. Conclusion • Question Papers 

Contemporary  
Communicative 
English
Shruti Das 

 
 
ISBN: 9788121931694
Code: 1011B01081
Price: ` 210  |  Pages: 200
Size: 6.75" X 9.5" (Paperback)

Contents
The Importance of English in the Present Day, Part-I: Chapter-1: Concepts of 
Communication, Part-II: Chapter-2: How We Speak English, Part-III: Chapter-3: Grammar: 
Aid to Communication • Further Reading • Learner Diary

_____________________________________________________________________

Modern Commercial 
Correspondence
R S N Pillai & Bagavathi

ISBN: 9788121905190
Code: 1007C00121
Price: ` 350  |  Pages: 368
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Basics of Communication: 1. Communication in Business, 2. Avoid Commercial 
Jargon, 3. Grammar, 4. Punctuation, 5. Creating Goodwill in Correspondence, 
Part-II: Business Correspondence: 6. A Good Business Letter, 7. Commercial 
Correspondence, 8. Format of Business Letters, 9. Circular Letters, 10. Sales Letters, 
11. Follow up Letters, 12. Trade Enquiries, 13. Offers and Quotations, 14. Trade Order, 
15. Status Enquiry, 16. Confirmation of Orders, 17. Complaints and their Adjustments, 
18. Collection Letters, 19. Making Payments, Part-III: Job Hunting: 20. Application for 
Situation, 21. Correspondence with the Government, 22. Agenda and Minutes, 
23. Drafting of Reports, 24. Secretarial Correspondence, Part-IV: Banking and 
Insurance Correspondence: 25. Banking Letters, 26. Insurance Correspondence, 
Part-V: Miscellaneous Correspondence: 27. Agency Correspondence, 28. Import 
Trade Correspondence, 29. Export Trade Correspondence, 30. Letters to Editors 
and Complaints of Personnel, 31. The Speech of the Chairman of a Company, 
32. Advertisement, 33. Public Relations Letters, 34. Modern Technology, 35. Precis, 
36. Speeches, 37. Proof Reading

_____________________________________________________________________
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Human Resource Management, 2e
S S Khanka

About the Book
The second edition continues to familiarize the students with the basic 
principles and techniques of human resource management. Comprehensively, 
this	textbook	highlights	the	importance	of	effective	management	of	human	
resources	which	 results	 not	 only	 in	 organisational	 effectiveness	 but	 also	
sustainable competitive advantage. With the coverage of contemporary 
topics such as HR Scorecard, Gen-Y Employees and Work-life Balance, 
it keeps the students abreast with the current human resource practices 
of the real world. This textbook caters to the requirements of management 
students and is also a useful resource for HR professionals.
Key Features
• Six new chapters — Competency-based HRM, HR Scorecard, 

Generation-Y Employees, Talent Management, Work-life Balance and 
Ethics in HRM — exclusively throwing light on the changing nuances 
of HRM practices and challenges in practical deployment of HRM in the 
contemporary scenario

• Enriched content with more than 75 opening/closing cases and other 
engaging features such as HR tale, HR buzz, industry examples and 
anecdotes providing insights to the industry paradigm and bringing 
practices to life

• Engaging chapter-end exercises to assess comprehension and 
encourage students to develop practical understanding & problem-
solving skills

ISBN: 9789352534357  |   Price: ` 795  |  Pages: 800 |  Size: 6.75" X 9.5" (Paperback)
Contents
Section I: Environment and Strategies 
1:  Introduction to Human Resource 

Management (HRM)
2:  Evolution and Development of Hrm
3:  Environment of HRM
4: Strategic Human Resource 

Management (SHRM)
Section II: Acquisition
5:  Human Resource Planning (HRP)
6:  Job Analysis and Design
7:  Recruitment
8:  Selection
9:  Placement, Induction and 

Socialization
Section III: Development
10: Career Planning and Development
11: Employee Training
12: Executive Development
13:Organization Development (OD)
14: Internal Mobility and Separation

Section IV: Maintenance and 
Retention

15: Job Evaluation
16: Wage and Salary Administration
17:	Incentives	and	Benefits
18: Motivation: Concepts and Application
19: Employee Empowerment
20: Workers’ Participation in 

Management (WPM)
21: Employee Health and Safety
22: Social Security
23: Employee Discipline
24: Employee Grievance
25: Industrial Relations
26: Industrial Disputes
27: Trade Unions
28: Collective Bargaining
29: Performance and Potential Appraisal
Section V: Control

30: Human Resources (HR) Research 
and Audit

31: Human Resource Accounting
32: Human Resource Information 

System (HRIS)
Section VI: Recent Trends In HRM
33: International Human Resource 

Management
34: Competency-Based Human 

Resource Management
35: Work–Life Balance
36: Human Resource (HR) Scorecard
37: Managing Generation-Y Employees
38: Talent Management
39: Ethics in HRM

S S Khanka, Professor, University School of Management & Entrepreneurship, Delhi Technological University (DTU), Delhi.
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Organisational Behaviour, 4e
S S Khanka
About the Book
Organisational Behaviour presents concepts and themes related to behaviour and performance of people and explains 
how they influence organisational effectiveness. Study of human behaviour in an organisation has garnered increased 
interest and concern in recent times as more and more organisations are trying to unleash the optimal potential of their 
most important resource, manpower. This book highlights the basic principles of human behaviour, including ethical 
and moral issues, in Indian context in a simple and lucid style. Post Graduate students of management and commerce 
courses will find the book extremely useful.
Key Features
• Six new chapters in the revised edition
• Discussion on new topics such as attitude change, developing values, determinants, theories 

of job satisfaction, organisational commitment, attitudes, values and Job satisfaction, 
negotiations,	and	organisational	conflicts

•	 Strong	pedagogy	comprising	more	than	100	figures	and	tables	to	illustrate	the	concepts	and	
nearly 300 chapter end review questions to test the understanding of students

ISBN: 9788121920148  |  Code: 1007D00329  |  Price: ` 650  |  Pages: 576  |  Size: 6.75" X 9.5" (Paperback)
Contents
Part One: Foundation For Organisational Behaviour (OB), 1. Introduction to Organisational Behaviour, 2. Organisational 
Behaviour in Historical Persepective, 3. Research in Organisational Behaviour, Part Two: Individual Perspective, 4. Foundation 
of Individual Behaviour, 5. Personality, 6. Perception, 7. Attitudes, Values and Job Satisfaction, 8. Learning, 9. Organizational 
Citizenship Behaviour (OCB), 10. Emotions and Moods, 11. Transactional Analysis (TA),12. Motivation: Concepts, 13. Motivation: 
Application, 14. Morale, Part Three: Group Dynamics, 15. Foundation of Group Behaviour, 16. Team Building, 17. Organisational 
Conflicts	And	Negotiations,	18.	Job	Frustration,	19.	Job	Stress,	20.	Communication,	21.	Leadership,	22.	Power	and	Politics,	PART	
FOUR: DYNAMICS OF ORGANISATION, 23. Introduction to Organisation, 24. Organisational Structure, 25. Organisational Theory, 
26. Organisational Climate (OC), 27. Origanisational Culture, 28. Organisational Change and Development (OD), 29. Organisational 
Effectiveness	(OE),30.	Quality	of	Working	Life	(QWL),	31.	International	Organisational	Behaviour
________________________________________________________________________________________________________________________

Human Resource 
Development and 
Management, 3e
A M Sheikh

 
 
ISBN: 9788121918053
Code: 1007B00309
Price: ` 475  |  Pages: 384
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Human Resource Planning, 3. Job Analysis, 4. Acquisition of Human Resources, 5. Training and Development, 6. Human Resource Accounting, 
7. Human Resource Development, 8. Human Resource Records, Audit and Research, 9. Development of Human Capacity, 10. Learning Organisation, 11. Human Resource 
Motivation, 12. Organisation Development and Change, 13. Group Behaviour, 14. Working Life and Its Quality, 15. Communication, 16. Leadership, 17. Workers’ Participation 
In Management, 18. Promotion, Transfer and Career, 19. Counselling in Human Resource Management, 20. Job Evaluation, 21. Performance Appraisal, 22. Managing Stress & 
Conflict at Work Place, 23. Industrial Disputes, 24. Time Management, 25. Computer Applications in HRM, 26. HRM Scenario in 21st Century, 27. Manpower Statistics in India, 28. 
Transactional Analysis, 29. Equal Employment Opportunity, 30. Compensation Management, 31. Employees Benefits and Incentives, 32. Employee Welfare and Social Security • 
Bibliography • Index
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Human Values and 
Professional Ethics, 4e
Jayshree Suresh & 
B S Raghavan

 
 
ISBN: 9788121924528
Code: 1010C00299
Price: ` 295  |  Pages: 248
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Human Values, 3. Engineering Ethics, 4. Engineering as Social 
Experimentation, 5. Safety, Responsibilities and Rights, 6. Global Issues, 7. Professional 
Ethics • Appendices: I: Framework to build ‘customer delight’ into work culture, 
II: Corporate Social Behaviour – Checklist of Indicators for Appraisal, III: Corporate 
Social Responsibility, IV: Code of Ethics for Project Mangers

_____________________________________________________________________

A Textbook of 
Organisational Behaviour
C B Gupta

 
 
 
ISBN: 9788121943017
Code: 1007000566
Price: ` 295  |  Pages: 344
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Individual Behaviour: 1. Fundamentals of Human Behaviour, 2. Personality, 
3. Perception, 4. Learning & Behaviour Modification, 5. Attitudes and Values, 
6. Motivation, Part-II: Group Behaviour: 7. Interpersonal Behaviour and Transactional 
Analysis, 8. Group Dynamics, 9. Power, Politics and Status, 10. Leadership and 
Influence, 11. Control, 12. Morale and Job Satisfaction, Part-III: Overall Behaviour: 
13. Nature and Types of Organisations, 14. Organisation and Environment, 15. Nature 
and Scope of Organisational Behaviour, 16. Organisational Goals, 17. Organisational 
Change, 18. Organisation Development, 19. Organisational Climate and Culture, 
20. Organisational Conflict, 21. Organisational Effectiveness • Text Questions 
• Case Study

Business Organisation 
and Management
(As per the latest curriculum on 
the directives of NEP 2020)

Dr. Tilak Ch. Das

ISBN: 9789358706826
Price: ` 299  |  Pages: 288
Size: 6.5" X 9.25" (Paperback)

Contents
1. Introduction, 2. Business Environment, 3. Strategic Planning and Organising,  
4. Directing and Controlling, 5. Contemporary Issues in Management
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Modern Marketing
R S N  Pillai & Bagavathi
 
About the Book
The book emphasizes on the fact that marketing is an important functional aspect of business. It presents the basic 
concepts of marketing principles by integrating theory and practice. It has been written in a lucid and simple language 
with abundance of exercises, diagrams and tables to ease understanding of the subject. Both undergraduate and post 
graduate students of commerce stream will find the book very useful. It also caters to the requirement of management 
curriculum of Indian universities. 
Key Features
• Nine new chapters in the revised edition
• Over 400 university chapter end questions and nearly 50 case studies on relevant topics to 

give an insight into practical application of theory 
• An appendix on "Online Advertising"

ISBN: 9788121916974  |  Code: 1007C00301  |  Price: ` 650  |  Pages: 608  |  Size: 6.75" X 9.5" (Paperback)
Contents
1. Market and Marketing, 2. Modern Marketing Concept, 3. Marketing System, Marketing Mix, Marketing Function, 4. Buying, Assembling and Selling, 
5. Transportation, 6. Storage and Warehouses, 7. Standardisation and Grading, 8. Marketing Finance, 9. Marketing Risk, 10. Marketing Information and Research, 
11. Marketing Management, 12. Marketing Strategy and Planning, 13. Marketing Environment, 14. Market Segmentation, 15. Market Targeting and Positioning, 
16. Product Planning, 17. Managing the Product Development, 18. Price Strategy, 19. Product Related Strategy, 20. Consumer Behaviour, 21. The Indian Consumers, 
22. Consumerism, 23. Law Relating to Sale of Goods, 24. The Promotional Programme, 25.  Sales Promotion, 26. Advertising, 27. Personal Selling, 28. Sales 
Organisation, 29. Sales Force Management, 30. Control of Sales Force, 31. Sales Forecast, 32. Remuneration to Salesmen, 33. Channels of Distribution – I, 
34. Channels of Distribution – II, 35. Marketing of Consumer Goods, 36. Marketing of Industrial Goods, 37. Marketing of Securities, 38. Marketing of Agricultural 
Goods, 39. The Marketing of Services, 40. Regulated Markets, 41. Organized Markets, 42. Co-Operative Marketing, 43. Marketing Control, 44. International 
Marketing, 45. Rural Marketing, 46. Marketing and Society, 47. E-Business, 48. Total Quality Management, 49. Recent Trend in Marketing • Appendix

R S N Pillai, Formerly, Professor and Head, Department of Commerce, Arignar Anna College, Aramboly, Kanyakumari.
Bagavathi, M Com, Kanyakumari.
_______________________________________________________________________________________________________________________________

Basics of Marketing 
Management
R B Rudani

ISBN: 9788121931687
Code: 1007C00479
Price: ` 425  |  Pages: 488
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction to Marketing, 2. Emerging Issues in Marketing, 3. Marketing Environment 
and Demand Forecasting, 4. Consumer Behaviour and Market Segmentation, 5. Product 
Decisions, 5a. Product-Related Strategies, 6. Pricing Decisions, 7. Market Promotion 
Mix, 7a. Advertising, 7b. Personal Selling and Sales Force Management, 7c. Sales 
Promotion, 7d. Publicity and Public Relations, 8. Physical Distribution and Channel 
of Distribution, 9. Marketing Information System and Marketing Research, 10. Rural 
Marketing, 11. Marketing of Services, 12. Elements of Retailing,13. International 
Marketing, 14. Marketing Control, 15. Analysing Competition, 16. Case Study – Marketing 
Cases and Analysis, 17. Project Report in Marketing – Practical Study • Bibliography

Marketing  
Management
R S N Pillai & Bagavathi

ISBN: 9788121932448
Code: 1007A00492
Price: ` 525  |  Pages: 560
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Fundamentals of Marketing: 1. Fundamentals of Marketing, 2. Marketing 
Environment, 3. Marketing Management, Part-II: Developing Marketing Strategy: 
4. Marketing Strategy and Planning, 5. Marketing Segmentation, 6. Market Targeting and 
Positioning, 7. Marketing Information System, 8. Marketing Research, Part-III: Under- 
standing Consumer Behaviours: 9. Consumer Behaviour, 10. The Indian Consumers, 
11. Consumerism, Part-IV: Managing Products: 12. Managing the Product, 13. Managing 
the Product Development, 14. Pricing Strategy, 15. Product Related Strategy, 
Part-V: Communications Decisions: 16. The Promotional Programme, 17. Sales 
Promotion, 18. Advertising Management, 19. Marketing Control, 20. Public Relations, 
Part-VI: Managing Sales Forces: 21. Personal Selling, 22. Sales Organisation, 
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Marketing, 19. Customer Management and Service Guarantees, 20. Customer 
Retention and Relationship Marketing, 21. Service Leadership, 22. Service Profitability 
and Productivity, 23. International Marketing of Services, 24. Case Studies • Appendix-I 
• Appendix-II

Consumer Behaviour, 2e
P C Jain & Monika Bhatt

ISBN: 9788121922142
Code: 1007B00344
Price: ` 345  |  Pages: 274
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Scope and Application, 3. Consumer Needs and Motivation, 
4. Consumer as a Perceiver and Learner, 5. Influence of Personality and Attitudes on 
Buying Behaviour, 6. Consumer Psychographics, 7. Influence of Group Dynamics and 
Consumer Reference Groups, 8. Influence of Social and Economic Classes, 9. Influence 
of Family in Decision Making, 10. Diffusion of Innovations, 11. Cultural Aspects of 
Indian Consumer Markets, 12. Organisational Buying Behaviour, 13. Role of Consumer 
Behaviour in Advertisement, 14. Consumer Involvement and Decision Making, 
15. Information Search and Processing, 16. Alternative Evaluatio, 17. Purchase and its 
Results, 18. Consumer Protection in India, 19. Market Segmentation, 20. E-Commerce 
and Consumer Behaviour, 21. Factors Affecting Behaviour of Indian Customers
_____________________________________________________________________

Advertising

Principles and Practice
Ruchi Gupta

ISBN: 9788121940016
Code: 1007A00543
Price: ` 495 |  Pages: 416
Size: 6.75" X 9.5" (Paperback)

Contents
Unit-I: Basics of Advertising: 1. Introduction to Advertising, 2. Role of Advertising 
in Marketing Mix, 3. Advertising as A Communication Tool, 4. Types of Advertising, 
5. Advertising Campaign, Unit-II: Advertising Management: 6. Advertising Objectives, 
7. Advertising Budget, 8. Advertising Message Decisions, 9. Creative Side of Advertising, 
10. Advertising Appeals, 11. Celebrity Endorsements, 12. Mascots, 13. Media Decisions, 
14. Types of Media, 15. Online Advertising, 16. Measuring Advertising Effectiveness, 
17. Advertising Agencies, Unit-III: Legal and Ethical Aspects of Advertising in India: 
18. Legal Aspects of Advertising in India, 19. Ethical Issues in Advertising, 20. Advertising 
Standards Council of India, 21. Surrogate Advertising in India, 22. Comparative 
Advertising in India • Additional Case Studies: 1. Pepsi’s “Youngistaan” Campaign, 

23. Sales Force Management, 24. Control of Sales Force, 25. Sales Forecast, 
26. Remuneration to Salesmen, Part-VII: Management of Physical Distribution: 
27. Channels of Distribution, 28. Management of Retail, 29. Marketing of Consumer 
Goods, 30. Marketing of Industrial Goods, 31. Direct Marketing, Part-VIII: Managing 
Marketing of Services: 32. The Marketing of Services, Part-IX: Recent Trends in 
Marketing: 33. International Marketing, 34. Marketing and Society, 35. Total Quality 
Management, 36. E-Business, 37. Rural Marketing, 38. New Trends in Marketing, 
39. The Case Study Method • Appendix : Online Adverting
_____________________________________________________________________

Retail Management
Harjit Singh
 
 
 
ISBN: 9788121932073
Code: 1007B00486
Price: ` 650  |  Pages: 904
Size: 6.75" X 9.5" (Paperback)

Contents
Section-I: Retailing Introduction: 1. Introduction to Retailing, 2. Retailing Formats, 
3. Consumer Behaviour, Section-II: Retailing Strategy: 4. Store Location, 5. Retail 
Marketing Segmentation, 6. Strategic Planning in Retail, 7. Financial Strategy, 8. Inventory 
Management, Section-III: Managing Merchandise: 9. Planning Merchandise 
Assortments, 10. Merchandise Buying Systems, 11. Managing and Retail Brand, 
12. Presenting Merchandise, 13. Merchandise Pricing, Section-IV: Store Management: 
14. Retail Store Operations, 15. Retail Loss Prevention, 16. Supply Chain Management, 
Section-V: Retail Communication: 17. Distribution Management, 18. HRM in Retail 
Sales, 19. Managing Store Employees, Section-VI: Future of Retailing: 20. Customer 
Service Strategies, 21. Retail Sales Promotion, 22. Retail Communication Mix, 
23. Building Customer Relationships and Competitive Advantage, Section-VII: Mall 
Management: 24. Retailing Through Internet, 25. Career Opportunities in Retail, 26. The 
Road Ahead in India, 27. Mail Introduction, 28. Mall Management • Cases •  Glossary 
• Subject Index • Name Index
_____________________________________________________________________

Services Marketing 
and Management
B Balaji 

ISBN: 9788121921619
Code: 1007A00351
Price: ` 465  |  Pages: 448
Size: 6.75" X 9.5" (Paperback)

Contents
1. Concept of Service, 2. Service Characteristics, 3. Service Expectations, 4. The 
Service Product, 5. Service Location, 6. Pricing for Services, 7. Promotion Services, 
8. The Service Process, 9. Physical Evidence, 10. People and Services, 11. Internal 
Versus External Marketing, 12. Service Design, 13. Service Demand and Supply, 
14. The Service Delivery, 15. Service Quality, 16. Service Performance and 
Measurement, 17. Services Mix Scenario (7Ps), 18. Service Employees and Internal 
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2. Launch of Microsoft’s X-Box, 3. Tata Docomo “Keep it Simple, Silly”, 4. “Atithi Devo 
Bhavah” Campaign, 5. Volkswagen Vento Launch Campaign, 6. Launch Campaign of 
Tata Sky Plus, 7. Coca Cola’s “Open Happiness” Campaign • Advertising Glossary
_____________________________________________________________________

Purchasing 
and Materials 
Management
K C Jain & Jeet Patidar
 
 
ISBN: 9788121936484
Code: 1007000524
Price: ` 325  |  Pages: 360
Size: 6.75" X 9.5" (Paperback)

Contents
1. Material Management, 2. Integrated Materials Management, 3. Computer Application 
and System Analysis for Material Management, 4. Standardization and Variety Reduction, 
5. Classification and Codification of Materials, 6. Materials Planning and Budgeting, 
7. Stores and Stores Management, 8. Automatic Storing and Warehousing, 9. Stores 
in Stock Yards, 10. Preservation of Materials, 11. Materials Handling, 12. Inventory 
Planning and Control, 13. Inventory Management Models, 14. Selective Inventory Control, 
15. Make or Buy Decisions, 16. Purchasing Principles, Procedure and Organization, 
17. Vendor Evaluation and Performance Rating, 18. Value Analysis (VA), 19. Just-in-Time 
Purchasing, 20. Purchasing Negotiating Skills, 21. Quality Control in Material 
Management, 22. Surplus, Obsolete and Waste Management, 23. Stock Maintenance 
and Accounting, 24. Legal Aspects in Purchasing, 25. Cases and Review Questions
_____________________________________________________________________ 

Logistics 
Management, 2e
S K Bhattacharyya

ISBN: 9788121928854
Code: 1007000440
Price: ` 595  |  Pages: 432
Size: 6.75" X 9.5" (Paperback)

Contents
1. Definition - Concepts, Compounds, Requirements, 2. Supply Chain Management, 
3. Role of Transportation in Logistics and Supply Chain (LSCM), 4. Modes of 
Transportation, 5. Containerization and Multimodal Transport, 6. Warehousing, 
7. Packaging, 8. Materials Handling, 9. Distribution and Retail Supply Chain, 10. Reverse 
Logistics a Competitive Strategy, 11. LSCM Alliances 3 PL + 4 PL =7 PL Principles, 
Advantages and Outsourcing, 12. Relationship Management,13. Certain Legal Aspects 
for Carriage of Cargo-Customs Formalities, Documentation & EDI, 14. Organizing 
LSCM Functions, 15. Tenets of Costing in LSCM, 16. Integrating Strategic Planning for 
LSCM Functions: The Methods of Accomplishment, 17. Operation Research in LSCM 
Decision Making, 18. Measurements and Improvement of LSCM Service Quality and 
Performance, 19. The Place of LSCM - Past, Present and Future, 20. Supply Chain 

Implementation on An Assumed Path - A Simulation Exercise • Glossary of LSCM Terms 
• Bibliography

_____________________________________________________________________

Operations 
Management 
and Control, 3e
Biswajit Banerjee

 
ISBN: 9788121925938
Code: 1007B00411
Price: ` 495  |  Pages: 576  
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Production Planning Scheduling and Monitoring Systems: 1. Planning 
Problems, 2. Management Forecasting 3. The Role of Manufacturing, 4. Production 
Planning and Control, 5. Inventory Management, Part-II: Production Economics: 
6. Plant Layout, 7. Quality Management, 8. Maintenance Management, 9. Machine 
Capacity Utilization and Machine Balancing, Part-III: Productivity: 10. The Philosophy 
of Productivity Science, 11. Work Study A Productivity Technique, 12. Incentive 
Schemes, 13. Job Evaluation, 14. Value Analysis/Engineering and Cost Reduction, 
15. Learning Curve, Part-IV: Cost Implications: 16. Cost Information for Decision 
Making, Part-V: Technology of Production Techniques: 17. Implication of Technology 
and Other Concepts, Part-VI: Project Management and Control: 18. Project 
Identification, Formulation and Appraisal,19. Project Financing and Cost Systems, 
20. Project Administration and Evaluation, Part-VII: Exercise: 1. Planning Problems, 
2. Management Forecasting, 3. The Role of Manufacturing, 4. Production Planning 
and Control, 5. Inventory Management, 6. Plant Layout, 7. Quality Management, 
8. Maintenance Management, 9. Machine Capacity Utilization and Machine Balancing, 
10. The Philosophy of Productivity Science, 11. Work Study A Productivity Technique, 
12. Incentive Schemes, 13. Job Evaluation, 14. Value Analysis/Engineering and Cost 
Reduction, 15. Learning Curve, 16. Cost Information for Decision Making, 17. Implication 
of Technology and Other Concepts, 18. Project Identification, Formulation and Appraisal, 
19. Project Financing and Cost Systems, 20. Project Administration and Evaluation 
• Subject Index
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Operations Research, 7e

P K Gupta & D S Hira

About the Book
Comprehensively written in a manner that suites the students of Mechanical 
Engineering and Commerce & Management, “Operations Research” transmutes 
deftly into a resource or a reference text for the students of statistics and 
mathematics or aspirants of various entrance examinations including UPSC.
Coverage of popular topics such as Linear Programming, Probability Theory and 
Queuing Models are supplemented with numerous examples, tables and figures 
which are then followed by exercises thereby providing the assurance to fulfil every 
requirement of understanding of the student.
A book which has seen, foreseen and incorporated changes in the subject for more 
than 40 years, it continues to be one of the most sought after texts by the students.

Key Features
• 16 chapters succinctly cover every crucial concept of the subject.
•	 Close	to	2300	examples,	figures	and	tables	aid	to	the	concepts	

explained.
• 1800+ exercise questions enhance the practice quotient of the 

book.

ISBN: 9788121902816  |  Code: 1010E00087  |  Price: ` 995  |  Pages: 1,512  |  Size: 6.75" X 9.5" (Paperback)

Contents

1. Basics of Operations Research
2. Liner Programming
3. The Transportation Model
4. The Assignment Model
5. Sequencing Models and Related Problems
6. Advanced Topics In Liner Programming
7. Dynamic Programming
8. Probability Theory
9. Decision Theory, Game, Investment Analysis and Annuity
10. Queuing Models
11. Replacement Models
12. Inventory Models

13. Simulation
14. Network Analysis In Project Planning (PERT And CPM)
15. Statistical Quality Control.
16. Non Liner Programming
• Appendices
  A: Review of Vectors and matrices
  B: Derivation of Poisson Distribution
• Table C-1: Random Numbers Table
• Table C-2: Proportion of total area under the 

normal curve from – ∞ to z
• Bibliography
• Index

P K Gupta is Former Assistant Professor, PEC Institute of Engineering and Technology, Chandigarh.
D S Hira, Director General, Swami Vivekanand Group of Institute, Patiala.
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A Textbook of Business Mathematics, 4e
Padmalochan Hazarika

About the Book
The new edition of A Textbook of Business Mathematics inches on its earlier editions and continues to provide a 
comprehensive coverage of important topics and concepts in business mathematics. The book is carefully written and 
structured to simplify business maths and equips students with the knowledge and practice they need to fully learn 
each concept. Abundant solved examples and exercises incorporated in the text help in effective learning process and 
examination preparation for students. 
Key Features
• Incorporation of important techniques of Operations Research such as transportation and 

assignment problem 
• More than 750 solved examples and exercises with solutions for extensive practice
• Objective-type questions to test learning – a distinctive new feature of this edition

ISBN: 9789352533121  |  Code: 9789352533121  |  Price: ` 675  |  Pages: 736  |  Size: 6.75" X 9.5" (Paperback)
Contents
Unit-I: Algebra: 1. Revision of Basic Algebra and Commercial Arithmetic, 2. Indices and Logarithms, 3. Simultaneous Linear Equations and Quadratic Equations, 
4. Arithmetic Progression (A.P.), Geometric Progression (G.P.) and Harmonic Progression (H.P.), 5. Permutation and Combination, 6. Binomial Theorem, 
7. Set Theory, 8. Determinants, 9. Vectors and Matrices, Unit-II: Mathematics of Finance: 10. Simple Interest and Compound Interest, 11. Annuity, 
Unit-III: Coordinate Geometry of Two Dimensions: 12. Rectangular Cartesian Coordinates in a Plane, 13. Equations of Straight Lines, 14. Equations of 
Non-Linear Curves: Circle and Parabola, Unit-IV: Calculus: 15. Functions, Limits and Continuity of Functions, 16. Derivative or Differential Coefficient, 
17. Application of Derivative in Economics and Commerce, 18. Maxima and Minima, 19. Partial Derivatives and Homogeneous Functions, 20. Integration 
as Antiderivative, 21. Definite Integral and Application of Integration in Business and Economics, Unit-V: Certain Techniques of Operations Research: 
22. Introduction to Operations Research (OR), 23. Linear Programming, 24. Basic Concepts of Transportation Problem and Assignment Problem, 25. Theory of 
Games • Appendix-A: Tables • Appendix-B: Bibliography
Padmalochan Hazarika, Professor, Department of Commerce, Gauhati University, Gauhati
_______________________________________________________________________________________________________________________________________________

Statistics, 8e

R S N Pillai & Bagavathi
About the Book
A comprehensive and easy to understand text, this book discusses fundamental theoretical concepts with emphasis on 
practical applicability. The book begins with the explanation of statistical fundamentals and progresses to discussion 
of representation and presentation techniques, measures of central tendency, dispersion, skewness, correlation, 
regression, and index numbers. It further initiates the study of index numbers and analysis of time series, interpolation 
and extrapolation,association of attributes, probability, theoretical distribution, sampling theory and chi square and 
concludes with logarithm and its uses. The book has ample illustrations with solutions to help students understand 
the topics discussed and gain a solid foundation in statistics. The book is an ideal choice for undergraduate and 
postgraduate students of statistics, and also caters to the needs of students of varied disciplines.
Key Features
• A perfect balance of theory and practice with abundant diagrams and tables to reinforce 

understanding
• Over 550 solved illustrations interspersed throughout the text
• More than 400 objective type questions with answers; 300 theoretical questions   and 1000+ 

practical problems with detailed answers
ISBN: 9789352837267  |  Price: ` 595  |  Pages: 896  |  Size: 6.75" X 9.5" (e-book only available)
Contents
1. Introduction, 2. Importance, Functions and Limitations, 3. Statistical Survey, 4. Collection of Data, 5. Sampling Design, 6. Classification and Tabulation, 
7. Diagrammatic Representation, 8. Graphic Presentation, 9. Measures of Central Tendency (Averages), 10. Dispersion, 11. Skewness, Kurtosis, Moments, 
12. Correlation, 13. Regression, 14. Index Numbers, 15. Analysis of Time Series, 16. Interpolation and Extrapolation, 17. Association of Attributes, 18. Probability, 
19. Theoretical Distribution, 20. Sampling Theory and Test of Significance, 21. CHI Square Test, 22. Logarithm and their Uses

R S N Pillai, Formerly Professor & Head of the Department (Commerce), Anna College, Aramboly (Kanyakumari).
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Statistics and Management, 5e

P N Arora & S Arora

About the Book
For MBA Course, Anna University, Chennai, Trichy, Tirunelveli Coimbatore and 
Other Indian Universities.

Key Features
• 16 chapters succinctly cover every crucial concept of the subject.
•	 Close	to	2300	examples,	figures	and	tables	aid	to	the	concepts	

explained.
• 1800+ exercise questions enhance the practice quotient of the 

book.

ISBN: 9788121922852  |  Price: ` 495  |  Pages: 640  |  Size: 6.75" X 9.5" (Paperback)

Contents

1. Probability And Bayes’ Theorem 
2. Theoretical Distributions 
3. Sampling Distribution Concepts 
4. Theory of Estimation 
5.	 Tests	of	Significance	
6. Chi-Square Test 
7. F-Distribution and Anova 
8. Correlation Analysis 
9. Regression Analysis 
10. Time Series Analysis 

11. Non-Parametric Methods 
12. Revision Techniques (Results and Formulae –

Chapter-Wise) 
13. Appendices 
14. Frequency Distributions 
15. Measures of Central Tendency or Averages 
16. Measures of Dispersion 
17. Use of Logarithmic Tables 
18. M.B.A. Examination Papers – Anna University 
19. Statistical Tables

P N Arora M.A., Ph.D. (DU) Former Professor of Mathematics Dayal Singh College University of Delhi, Delhi
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A Textbook of Business Statistics, 4e
Padmalochan Hazarika
About the Book
The textbook continues to provide a comprehensive coverage of important topics and concepts in business statistics. 
Written in a lucid manner, it would equip the students with the knowledge and practice they need to learn each 
concept. Numerous examples and exercises have been provided for effective understanding. Students of BCom and 
BBA courses would find this book extremely useful.
Key Features
• Over 350 examples to aid understanding of the concepts
• More than 400 chapter-end exercise questions to test understanding
• Log tables at the end of the book for quick reference and use
 
Padamalochan Hazarika, Professor, Department of Commerce, Gauhati University, Gauhati.

ISBN: 9788121924566  |  Code: 1007D00391  |  Price: ` 499  |  Pages: 552  |  Size: 6.75" X 9.5" (Paperback)
Contents
Unit-I: Introduction to Statistics and Analysis of Univariate Data: 1. Definitions, Functions, Scope and Limitations of Statistics, 2. Statistical Investigation: 
Collection of Data, Census Survey, Sample Survey and Types of Sampling, 3. Classification and Tabulation: Frequency Distributions, 4. Diagrammatic and 
Graphic Representation of Statistical Data, 5. Measures of Central Tendency or Averages, 6. Measures of Dispersion or Variation, 7. Moments, Skewness 
and Kurtosis, Unit-II: Analysis of Bivariate Data: Correlation and Regression Analysis, Association of Attributes, Interpolation and Extrapolation: 
8. Correlation Analysis and Regression Analysis, 9. Association of Attributes, 10. Interpolation and Extrapolation, Unit-III: Index Numbers and Analysis of 
Time Series: 11. Index Numbers, 12. Analysis of Time Series, Unit-IV: Probability, Mathematical Expectation and Probability Distributions: 13. Probability 
and Mathematical Expectation, 14. Some Important Theoretical or Expected Probability Distributions, Unit-V: Statistical Quality Control:15. Statistical Quality 
Control (SQC), Unit-VI: Sampling Distribution, Theory of Estimation, Concepts of Tests of Hypotheses and Significance, Business Forecasting: 
16. Sampling Distribution, Theory of Estimation, Concepts of Tests of Hypotheses and Significance, 17. Business Forecasting • Appendix • Bibliography • Index
_______________________________________________________________________________________________________________________________________________

lkaf[;dh% fl¼kUr ,oa O;ogkj
,l ih flag

iqLrd ds fo"k; esa
bl laLdj.k esa iw.kZr;k u, fy[ks x, vè;k;&lkaf[;dh ekè; cgqxq.kh lglEcU/ rFkk izrhixeu 'kkfey fd;s x, gSaA bl 
iqLrd esa lkaf[;dh; lw=kksa rFkk fof/;ksa ds Li"Vhdj.k gsrq ljy rFkk tfVy&nksukas izdkj ds mnkgj.kksa dk lekos'k fd;k x;k 
gSA vH;kl gsrq oLrqfu"B&iz'u&cSad uked [k.M esas 620 iz'uksa dk lekos'k fd;k x;k gSA

izeq[k fo'ks"krk,¡
• yxHkx 1180 gy fd, x, mnkgj.k
• vH;kl&iz'u ds :i esa 2550 iz'uksa dk fo'kky ladyu
• izR;sd lw=k rFkk jhfr dk gy mnkgj.k }kjk Li"Vhdj.k

ISBN: 9788121900379  |  Code: 1007D00093  |  Price: ` 825  |  Pages: 1,316  |  Size: 5.5" X 8.5" (Paperback)
fo"k;&lwph
[k.M (v)% lkaf[;dh dk lS¼kfUrd foospu% 1- lkaf[;dh dh ifjHkk"kk] {ks=k ,oa izd`fr] 2- lkaf[;dh ds dk;Z] egRo ,oa lhek,¡] 3- lkaf[;dh; vuqlU/ku dk vk;kstu] 
4- leadks dk ladyu] 5- lax.kuk rFkk izfrn'kZ vuqla/ku] 6- ledksa dk lEiknu] 7- oxhZdj.k ,oa lkj.kh;u] 8- leadksa dk fp=ke; izn'kZu] 9- leadksa dk fcUnqjs[kh; izn'kZu] 
10- dsUnzh; izo`fr ds ekiµlkaf[;dh; ekè;] 11- vifdj.k rFkk fo"kerk] 12- ifj?kkr ,oa i`Fkq'kh"kZRo] 13- lglEcU/] 14- lwpdkad] 15- dky&Js.kh dk fo'ys"k.k] 16- ljy izrhixeu] 
17- cgqxq.kh lglEcU/ rFkk cgqxq.kh izrhixeu] 18- O;kolkf;d iwokZuqeku] 19- vkUrjx.ku ,oa ckãx.ku] 20- xq.k&lEcU/ ;k xq.k&lkgp;Z] 21- vklax ,oa dkbZ&oxZ ijh{k.k] 
22- izkf;drk vFkok lEHkkouk] 23- lS¼kfUrd vko`fr caVu] 24- izfrp;u fl¼kUr ,oa lkFkZdrk&ijh{k.k] 25- lkFkZdrk&ijh{k.kµcM+s izfrn'kZ] 26- xq.k&leadks esa lkFkZdrk&ijh{k.k] 
27- lkFkZdrk&ijh{k.kµNksVs izfrn'kZ] 28- izlj.k fo'ys"k.k] 29- lkaf[;dh; xq.k&fu;U=k.k] [k.M (c)% Hkkjrh; lkaf[;dh ;k lead% 1- Hkkjr esa lkaf[;dh; O;oLFkk] 2- mÙkj izns'k 
esa lkaf[;dh; O;oLFkk] 3- eè; izns'k esa lkaf[;dh; O;OkLFkk] 4- tula[;k lead] 5- jk"Vªh; vk; lead] 6- d`f"k&lead] 7- vkS|ksfxd lead] 8- ewY; lead] 9- O;kikj lead] 
10- Je lead] 11- Hkkjrh; leadksa ds lkekU; nks"k • oLrqfUk"B ,oa cgqfodYi iz'uekyk • lkaf[;dh; lkjf.k;k¡
,l-ih- flag] HkwriwoZ foHkkxkè;{k] vFkZ'kkL=k foHkkx] esjB dkWyst] esjB
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Introduction to  
Operations Research
Prem Kumar Gupta, 
D S Hira & Aarti Kamboj

 
ISBN: 9788121941006
Code: 1010000544
Price: ` 750  |  Pages: 1,198
Size: 6.75" X 9.5" (Paperback)

Contents
1. Basics of Operations Research, 2. Linear Programming, 3. The Transportation Model, 
4. The Assignment Model, 5. Sequencing Models and Related Problems, 6. Advanced 
Topics in Linear Programming, 7. Dynamic Programming, 8. Probability Theory, 9. Decision 
Theory, 10. Theory of Games, 11. Queuing Models, 12. Replacement Models, 13. Inventory 
Models, 14. Network Analysis in Project Planning, 15. Statistical Quality Control, 
16. Simulation, 17. Investment Analysis and Annuity
_____________________________________________________________________

Problems in Operations 
Research
Prem Kumar Gupta & D S Hira

ISBN: 9788121909686
Code: 1010C00128
Price: ` 995  |  Pages: 1,304  
Size: 6.75" X 9.5" (Paperback)

Contents
1. Basics of Operations Research, 2. Linear Programming, 3. The Transportation Model, 
4. The Assignment Model, 5. Sequencing Models and Related Problems, 6. Advanced 
Topics in Linear Programming, 7. Dynamic Programming, 8. Probability Theory, 9. Decision 
Theory, Games, Investment Analysis and Annuity, 10. Queuing Models, 11. Replacement 
Models, 12. Inventory Models, 13. Simulation, 14. Network Analysis in Project Planning 
(PERT and CPM), 15. Statistical Quality Control, 16. Non-Linear Programming

Managerial Statistics
P N Arora, Sumeet Arora & 
Amit Arora

ISBN: 9788121930727
Code: 1007000470
Price: ` 595  |  Pages: 960  
Size: 6.75" X 9.5" (Paperback)

Contents
1. Statistical Description of Data, 2. Measures of Central Tendency or Averages, 
3. Measures of Dispersion or Variation, 4. Correlation Analysis, 5. Regression Analysis, 
6. Probability and Bayes Theorem, 7. Random Variable and Mathematical Expectation, 
8. Theoretical Distributions, 9. Sampling Distribution Concepts, 10. Theory of Estimation, 
11. Statistical Inference-Tests of Significance, 12. Chi-Square Test, 13. F-Distribution and 
Analysis of Variance, 14. Skewness, Moments and Kurtosis, 15. Time Series and Forecasting, 
16. Index Numbers, 17. Partial and Multiple Correlation and Regression, 18. Statistical 
Decision Theory, 19. Linear Programming – I (Graphical Method), 20. Linear Programming–II 
(Simple Method), 21. Revision Techniques (Results and Formulae Chapter-wise) 
• Statistical Tables
_____________________________________________________________________

Fundamentals of 
Operations Research
P C Tulsian & Bharat Tulsian
 
 
ISBN: 9788121940870
Code: 1007000552
Price: ` 350  |  Pages: 344
Size: 6.75" X 9.5" (Paperback)

Contents
1. Linear Programming - Formulation, 2. Linear Programming - Graphical Method, 3. Linear 
Programming—Simplex Method, 4. Assignment Problems, 5. Transportation Problems, 
6. Critical Path Method—Drawing Network, 7. PERT, 8. Crashing, Resource Allocation 
and Smoothing, 9. Simulation, 10. Learning Curve Theory • Appendix: Important 
Theoretical Questions
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Practical Statistics
R S N Pillai & 
Bagavathi

ISBN: 9788121900447
Code: 1007A00182
Price: ` 595  |  Pages: 840
Size: 6.75" X 9.5" (Paperback)

Contents
1. Classification and Tabulation, 2. Graphic and Diagrammatic Representation, 
3. Measures of Central Tendency, 4. Measures of Dispersion, 5. Measures of 
Skewness, Moments and Kurtosis, 6. Correlation, 7. Regression, 8. Index Number, 
9. Analysis of Time Series, 10. Interpolation and Extrapolation, 11. Association of 
Attributes, 12. Probability, 13. Theoretical Distributions, 14. Sampling Theory and 
Tests of Significance, 15. Chi-Square Tests, 16. Partial and Multiple Correlation, 
17. Miscellaneous, 18. Logarithm and their Uses • Logarithmic Tables

Comprehensive  
Statistical Methods, 2e
P N Arora, Sumeet Arora, 
S Arora & Amit Arora

 
 
ISBN: 9788121927765
Code: 1007A00426
Price: ` 1395  |  Pages: 1,696
Size: 6.75" X 9.5" (Paperback)

Contents
1. Statistics - Definition, Scope and Distrust, 2. Classification and Tabulation of Data, 
3. Diagrammatic and Graphic Presentation of Data, 4. Measures of Central Tendency or 
Averages, 5. Measures of Dispersion, 6. Skewness, Moments and Kurtosis, 7. Correlation 
Analysis, 8. Regression Analysis, 9. Time Series and Forecasting, 10. Index Numbers, 
11. Probability and Bayes' Theorem, 12. Random Variable and Mathematical Expectation, 
13. Theoretical Distributions, 14. Statistical Decision Theory, 15. Sampling, 16. Theory 
of Estimation, 17. Statistical Inference – Tests of Significance, 18. Chi-Square Test and 
Goodness of Fit, 19. F-Distribution and Analysis of Variance, 20. Association of Attributes, 
21. Interpolation and Extrapolation, 22. Partial and Multiple Correlation and Regression, 
23. Statistical Quality Control, 24. Non-Parametric Methods, 25. Special Theoretical 
Distributions, 26. Factorial Analysis, 27. Revision Techniques [Results and Formulae – 
Chapter-wise] • Statistical Tables
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Fundamentals of  
Culinary Art
Jagmohan Negi
 
 
ISBN: 9788121940290
Code: 1007000547
Price: ` 540  |  Pages: 458
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Introduction: 1. Food and Beverage: An Introduction, 2. The Art and Science 
of Cooking, 3. Manual Skills and Modern Technology, 4. Sanitation and Safety, 
Part-II: Food Preparation: 1. Vegetables and Fruits, 2. Eggs and Dairy Produce, 
3. Breeding and Coating, 4. Meat and Poultry, 5. Sea Food: Fish and Shellfish, 
Part-III: Techniques of Cooking Food: 1. Methods of Cooking, 2. The Extraction of 
Flavour, 3. Baking Roasting and Boiling: Dry Heat Methods, 4. Moist Heat Method, 
5. Cooking in Fat or Frying, 6. Caramelizing and Tenderizing Combination Method, 
7. Salads, Fruit Salad, Salad Dressing and Sandwiches, 8. Cooking of Vegetables, 
9. Starches: Potatoes and Pastas, 10. Eggs Preparation, 11. Stocks Sauces Soups 
and Gravies, Part-IV: Food Production: 1. Frying, 2. Roasting, 3. Broiling or Grilling, 
4. Sauteing: Griddle Frying, 5. Boiling Meat and Fish, 6. Pot-Roasting, 
7. Braising Portion-Cut out Meats, 8. Stewing: Meat Sea Food and Vegetables, 
9. Fricassees, Blanquettes and Casseroles • Appendix-A: Escoffier: The King of 
Chef’s • Appendix-B: Culinary Terminology • Index • References

_____________________________________________________________________

Food and Beverage  
Service
Jagmohan Negi

ISBN: 9788121997607
Code: 1007000557
Price: ` 420  |  Pages: 370
Size: 6.75" X 9.5" (Paperback)

Contents
Section-I: Basic Skills and Techniques: 1. Serving the Customer, 2. Equipment 
Identification Equipment Handling, 3. Napkin Folding Techniques, 4. Menu and Service 
Style, 5. Service Techniques and Skills, 6. Beverage Service Techniques and Skills, 
7. Non-alcoholic Beverage: Coffee and Tea Service, 8. Closing Hours of a Restaurant or 
Dining Area, Section-II: Demonstration: Application and Exhibition, 9. Demonstration: 
Practice-Services Skills and Techniques • Appendices: A. Technical Terms, B. Specimen 
Menus: Breakfast Menus, C. Specimen Menus: Lunch Menus, D. Special Dinner Menus, 
E. Special Menus: Table D’hote Menu, F. Special Menus: A La Carte Menu, G. Special 
Menus: A La Carte Menu • Reference

Housekeeping
Jagmohan Negi

ISBN: 9788121997737
Code: 1007000559
Price: ` 540  |  Pages: 472
Size: 6.75" X 9.5" (Paperback)

Contents
1. Introduction, 2. Organisational and Operation, 3. Cleaning Agents and Equipment's,4. 
Hotel Guest Rooms and Cleaning Procedure, 5. Bed Making and Principles of Cleaning, 
6. Linen Management and Control, 7. Laundry Operation, 8. Room Keys and Key 
Control, 9. Pest and Pest Control, 10. Security and Safety • Appendices: A. Examination 
Questions, B. Housekeeping Terminology, C. Books and Publications
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Soft Skills: Know Yourself 
and Know The World, 3e
K Alex

About the Book
In this new age of communication and sociability, it is indispensable for budding 
professionals to possess essential soft skills. This book by Dr. K Alex acquaints 
the students with the requisite soft skills so that they not only become a part of but 
also lead today’s dynamic workforce. 

Key Features
• Empowers the youth in acquiring the right soft skills, particularly 

in the corporate world
• Focuses on career planning, body language, team building & 

teamwork, etiquette & manners, time & stress management
• Interesting and engaging images as well as exercises make the 

book a must-read
 
Dr K Alex, Associate Professor, St. Joseph's College, Tiruchirapalli,TamilNadu

ISBN: 9788121931922  |  Price: ` 550  |  Pages: 264  |  Size: 6.75" X 9.5" (Paperback)
Contents

1. Soft Skills
2.  Know Thyself/Self-Discovery
3. Developing Positive Attitude
4. Forming Values
5. Improving Perception

6. Career Planning
7. Art of Listening
8. Art of reading
9. Art of Speaking
10. Art of Writing

11. Art of Writing eMail
12. Body Language
13. Team Building and 

Teamwork
14. Group Discussion

15. Etiquette and Manners
16. Preparing CV/Résumé
17. Interview Skills
18. Time Management
19. Stress Management
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Managing Career 
by Discovering Your 
Personality
R M Onkar
 
 
ISBN: 9788121933346
Code: 1007000496
Price: ` 315  |  Pages: 160
Size: 6.75" X 9.5" (Paperback)

Contents
1. Modality for Discovering Yourself for Self-Assessment and Self-Packaging: 
1. Behaviour, Conduct and Values, 2. Personal Characteristics, 3. Intellectual Abilities, 
4, Performance and Stability, 5. Work Motivation, 6. Interpersonal Skills, 7. Administrative 
Skills, 2. Self-Awakening Mission for Self -Projection and Self-Marketing: Annexures, 
3. The Art of Enriching, Empowering and Enlightening Your Life • Epilogue

Guidance 
and Counselling
Sister Mary Vishala, SND

ISBN: 9788121927475
Code: 1001B00214
Price: ` 399  |  Pages: 232
Size: 6.75" X 9.5" (Paperback)

Contents
1. Guidance and Counselling, 2. Prenatal Period, 3. Infancy, 4. Early Childhood, 
5. Later Childhood, 6. Adolescents, 7. Habit Formation in Children, 8. Mental Hygiene 
in Children, 9. Why Does one Forget, 10. Training in Memory, 11. Exceptional Children, 
12. Character Formation in Children • Bibliography

Managerial Skills
K Alex 

ISBN: 9788121998697
Code: 1001000463
Price: ` 365  |  Pages: 192
Size: 6.75" X 9.5" (Paperback)

Contents
1. Managing Self, 2. Managing Others/ Interpersonal Skills, 3. Managing Your Time, 
4. Strategic Thinking, 5. Lateral Thinking, 6. Boss-Subordinate Relationship, 7. Facing 
Changes, 8. Facing Challenges, 9. Staying Motivated, 10. Effective Decision Making, 
11. Conflict Resolution, 12. Team Building and Teamwork, 13. Leadership Communication, 
14. Developing Human Network, 15. Balancing Work and Life, 16. Practising 

Corporate Social Responsibility, 17. Professional Ethics, 18. Workplace/ Office Politics, 
19. Planning for a Second Career
_____________________________________________________________________

Personality Development 
and Career Management 

R M Onkar

 
 
ISBN: 9788121929035
Code: 1007C00445
Price: ` 525  |  Pages: 232
Size: 6.75" X 9.5" (Paperback)

Contents
1. Five Pillars of your Personality Development and Career Advancement, 2. A New 
Outlook on Self Identification and Self-Assessment, 3. Setting Personal Mission and 
Preparing its Statement, 4. Brain-Mind-Body's Combined Relation With Attributes, 
5. Intellect, Genius, Intelligence and Talent, 6. Selection of a Job to Match Your Potential, 
7. Modality and Mechanics of Advising and Counselling, 8. Challenges of 21st Century 
for Managing Career, 9. Managing Success in Your Career Some Secrets and Some 
Guidelines, 10. The Personal Attribute Profiles of Our Successful Professional Leaders_____________________________________________________________________

Professional  
Communication Skills
A K Jain, Pravin S R Bhatia &  
A M Sheikh

 
 
ISBN: 9788121920926
Code: 1011C00793
Price: ` 425 |  Pages: 440
Size: 6.75" X 9.5" (Paperback)

Contents
1. Language as Skill of Communication, 2. Phonetics, 3. Articles, 4. The Preposition, 
5. Tenses, 6. Subject-Verb Accord, 7. The Infinitive, 8. The Participle, 9. Clauses, 
10. Degrees of Comparison, 11. Transformation of Sentences, 12. Direct and Indirect 
Speech, 13. Modifiers, 14. Sentence Connectives, 15. The Gerund, 16. Punctuation and 
Capitalisation, 17. Vocabulary, 18. Use of Abbreviations, 19. Correct Usage, 20. Eponym, 
21. Concord, 22. Homophones, 23. Letter Writing, 24. Paragraph Writing, 25. Proposal 
Writing, 26. Verbal Communication, 27. Oral Presentation, 28. Technical Written 
Communication, 29. Forms of Technical Writing, 30. Report Writing, 31. Advertising, 
32. Precis Writing, 33. Collection of Short Essays, 34. Collection of Short Stories, 
35. Interview Skills and Group Discussion, 36. Communication: Process & Elements, 
37. Reading Comprehension, 38. Principles of Public Speaking, 39. How to Create a 
PowerPoint Presentation, 40. Speaking Skills, 41. Listening Skills • Appendices: (i) Question 
Bank, (ii) Model Question Paper
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Tulsian’s Principles and Practice of Accounting for CA Foundation Course: With 
Quick Revision Book [Paper-1]

CA (Dr.) P C Tulsian, CA Bharat Tulsian & Tushar Tulsian

     

ISBN: 9789355015600  |  Price: ` 1399  |  Pages: 1544  |  Size: 6.75" X 9.5" (Paperback)

About the Book
Tulsian's Principles and Practice of Accounting For CA Foundation Course (Paper I)
This book has been designed for the students of CA Foundation Course for the subject Principles and Practice of Accounting (Paper 1). It 
completely follows the syllabus issued by the Institute of Chartered Accountants of India. 
This book serves as a self-study text and provides an overview of basics of accounting along with accounting principles and policies. Further, 
it discusses accounting standards, special transactions including bills of exchange, sale of goods on approval or return basis, consignments, 
average due date and accounting for share capital. 
All important, formulae, figures and practical steps have been presented in screen format to catch the eye. Based on the author's proven approach 
teach yourself style, the book is replete with numerous illustrations, exhibits and easy retention of concepts.
Tulsian's Quick Revision For Principles and Practice of Accounting - CA Foundation Course (Paper I)
This book is a companion to Tulsian's Principles and Practice of Accounting for CA Foundation Course. It provides a quick revision of the concepts 
discussed in the main textbook and helps students to test their knowledge. The book helps in making the revision process easy by providing 
candidates with fully solved scanner, model test papers with solutions and CA Foundation examination papers for practice. The content is exam-
oriented, highly relevant and focuses on the important topics appearing in the exam.
Key Features
•  Numerous questions along with answers have been provided for better understanding of important theoretical 

concepts
• Over 500 illustrations have been provided for a better understanding of the text
• Four Model Test Papers with Answers have been provided for students' practice 

Combo 
Pack
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Contents

Tulsian's Principles and Practice of Accounting for CA 
Foundation Course (Paper I)

1: Basics of Accounting
2: Accounting Principles and Policies
3: Accounting Standards
4: Capital and Revenue Expenditure and Receipts
5: Accounting as a Measurement Discipline
6: Accounting Process
7: Errors and Their Rectification
8: Bank Reconciliation Statement
9: Valuation of Inventory
10: Accounting for Depreciation
11: Accounting for Bills of Exchange
12: Goods Sent on Approval or on Sale or Return Basis
13: Accounting for Consignment
14: Average Due Date
15: Account Current
16A: Financial Statements (Without Adjustments)
16B: Financial Statements (With Adjustments)
17: Accounting for Partnership Firms — Fundamentals
18: Reconstitution of Partnership — Change in Profit Sharing 

Ratio
19: Reconstitution of Partnership — Admission of a Partner
20: Reconstitution of Partnership-Retirement/Death of a Partner
21: Limited Liability Partnership [LLP]
22: Financial Statements of Not-for-Profit Organisations
23: Accounting for Share Capital
24: Issue of Debentures

Tulsian's Quick Revision for Principles and Practice of 
Accounting - CA Foundation Course (Paper I)

Section A: True & False Questions
True & False Questions 
Section B: Important Distinctions and Important Short Notes
Important Distinctions
Important Short Notes 
Section C: Tulsian's Fully Solved Scanner for Practical 

Questions
1. Errors and Their Rectification 
2. Bank Reconciliation Statement 
3. Valuation of Inventory
4. Accounting for Depreciation
5. Accounting for Bills of Exchange
6. Goods Sent on Approval or on Sale or Return Basis
7. Accounting for Consignment
8. Average Due Date
9. Account Current
10. Financial Statements
11. Accounting for Partnership Firms — Fundamentals
12. Reconstitution of Partnership — Change in Profit Sharing 

Ratio
13. Reconstitution of Partnership — Admission of a Partner
14. Reconstitution of Partnership-Retirement/Death of a Partner
15. Financial Statements of Not-for-Profit Organisations
16. Accounting for Share Capital
17. Issue of Debentures
Section D: Tulsian's Model Test Papers With Answers
Tulsian's Model Test Paper 1
Tulsian's Model Test Paper 2
Tulsian's Model Test Paper 3
Tulsian's Model Test Paper 4
Section E: CA Foundation Examination Papers
CA Foundation Examination Papers

P C Tulsian, Additional Director (Former) Board of Studies, The Institute of Chartered Accountants of India, New Delhi 
and Principal Ramjas College University of Delhi.
Bharat Tulsian, Chartered Accountant, Alumnus of Sri Ram College of Commerce (SRCC), University of Delhi.
Tushar Tulsian, MBA (Finance), Indian School of Business (ISB) Investment Banker (Former) J.P. Morgan
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Tulsian’s Business Laws: For CA Foundation 
Course [Paper 2: Section A]
CA (Dr.) P C Tulsian, CA Bharat Tulsian & 
Tushar Tulsian

About the Book
The book has been primarily designed for the students of CA foundation course 
paper 2 (section A) for the subject Business Laws. It completely follows the new 
syllabus issued by the Institute of Chartered Accountants of India. This book 
serves as a self-study text and provides essential guidance for understanding of 
The Indian Contract Act, 1872; The Sale of Goods Act, 1930; and The Companies 
Act, 2013. The book also acquires the ability to address basic application-oriented 
issues. Based on the author's proven approach teach yourself style, the book is 
replete with numerous illustrations, exhibits and solved problems.
Key Features
•  Numerous exhibits to acquaint students with various accounting 

treatment and formats
• Over 550 illustrations have been provided for a better 

understanding of the text
• Over 60 distinctions and more than 550 solved problems have 

been provided for a better comparative study
ISBN: 9789355015204  |  Price: ` 699  |  Pages: 640  |  Size: 6.75" X 9.5" (Paperback)
Contents

1: Meaning and Essentials of Contract
2: Offer and Acceptance
3: Capacity of Parties
4: Consideration
5: Free Consent
6: Legality of Object and Consideration, and Agreements 

Opposed to Public Policy
7: Void Agreement and Contingent Contracts
8: Performance of a Contract
9: Discharge of a Contract
10: Remedies for Breach of Contract
11: Quasi-Contracts
12: The Sale of Goods Act, 1930

13: The Indian Partnership Act, 1932
14: The Limited Liability Partnership Act, 2008
15: Meaning, Nature and Types of Company
16: Incorporation of a Company
17: Memorandum and Articles of Association
18: Shares and Share Capital
 Appendices
1.  Tulsian's Revision One Day Before Examination
2.  Tulsian's Correct - Incorrect Questions
3.  Tulsian's Practical Problems
4.  Tulsian's Model Test Papers
5.   CA Foundation Examination Problems

P C Tulsian, Additional Director (Former) Board of Studies, The Institute of Chartered Accountants of India, New Delhi 
and Principal Ramjas College University of Delhi.
Bharat Tulsian, Chartered Accountant, Alumnus of Sri Ram College of Commerce (SRCC), University of Delhi.
Tushar Tulsian, MBA (Finance), Indian School of Business (ISB) Investment Banker (Former) J.P. Morgan
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Tulsian’s Business Mathematics, Logical 
Reasoning and Statistics: For CA Foundation 
Course [PAPER-3]

CA (Dr.) P C Tulsian, CA Bharat Tulsian & 
Tushar Tulsian

About the Book
This book has been designed for the students of CA Foundation Course for 
the subject Business Mathematics, Logical Reasoning and Statistics (Paper 
3). It completely follows the new syllabus issued by the Institute of Chartered 
Accountants of India. This book serves as a self-study text and provides an 
overview of business mathematics including ratio & proportion, indices, logarithms, 
sequence, series and sets. Text includes logical reasoning and statistics questions 
and approaches, presented in simple and lucid manner for better understanding 
of the students.
All important, formulae, figures and practical steps have been presented in screen 
format to catch the eye. Based on the author's proven approach teach yourself 
style, the book is replete with numerous illustrations, exhibits and easy retention 
of concepts.

Key Features
• Over 1000 Important Points to Remember have been provided throughout the text
• More than 2000 multiple choice questions along with answers have been provided
• Eight Model Test Papers with Answers have been provided for students' practice
ISBN: 9789355015587  |  Price: ` 799  |  Pages: 736  |  Size: 6.75" X 9.5" (Paperback)
Contents
PART-A: Business Mathematics
1:  Ratio and Proportion, Indices 

and Logarithms
2:  Equations
3:  Graph of Linear Inequalities
4A:  Simple and Compound Interest
4B: Time Value of Money
5:  Permutations and 

Combinations
6:  Sequence and Series
7A:  Sets
7B:  Relations and Functions
8:  Basic Applications of 

Differential Calculus
9:  Basic Applications of Integral 

Calculus
 PART-B: Logical Reasoning
1:  Number Series, Coding & 

Decoding and Odd Man Out
2:  Direction Tests
3:  Seating Arrangements
4:  Blood Relations
PART-C: Statistics
1:  Statistics—An Introduction
2:  Classification and Tabulation
3:  Diagrammatic and Graphical 

Presentation
4:  Measures of Central Tendency
5:  Measures of Dispersion
6:  Correlation
7:  Regression Analysis
8:  Index Numbers
9:  Probability Theory
10: Theoretical Distributions—

Binomial Distribution
11: Theoretical Distributions—

Poisson Distribution
12: Theoretical Distributions—

Normal Distribution

 PART-D: Tulsian's Test Papers 
with Answers

Tulsian's Revision Test Paper 1
Tulsian's Revision Test Paper 2
Tulsian's Revision Test Paper 3
Tulsian's Model Test Paper 4
Tulsian's Model Test Paper 5
Tulsian's Model Test Paper 6
Tulsian's Model Test Paper 7
Tulsian's Model Test Paper 8

P C Tulsian, Additional Director (Former) Board of Studies, The Institute of Chartered Accountants of India, New Delhi 
and Principal Ramjas College University of Delhi.
Bharat Tulsian, Chartered Accountant, Alumnus of Sri Ram College of Commerce (SRCC), University of Delhi.
Tushar Tulsian, MBA (Finance), Indian School of Business (ISB) Investment Banker (Former) J.P. Morgan
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Tulsian’s Business Economics and Business 
and Commercial Knowledge: For CA 
Foundation Course [Paper 4]

CA (Dr.) P C Tulsian, CA Bharat Tulsian & 
Tushar Tulsian

About the Book
The book adopts a fresh and novel approach to the study of Business Economics 
and Business and Commercial Knowledge. It completely follows the new syllabus 
issued by the Institute of Chartered Accountants of India for the students of CA 
foundation course (paper 4).
This book is written in simple language "meant to serve the beginners". It provides 
essential guidance for understanding the theories in business economics along 
with the common business & commercial concepts. Based on the author's proven 
approach teach yourself style, the text is interspersed with exhibits to acquaint 
students with various formulae.

Key Features
•  Numerous exhibits to acquaint students with various accounting treatment and formats
• Over 550 illustrations have been provided for a better understanding of the text
• Over 60 distinctions and more than 550 solved problems have been provided for a better comparative study
ISBN: 9789355015259  |  Price: ` 575  |  Pages: 520  |  Size: 6.75" X 9.5" (Paperback)
Contents

PART A: Business Economics
1: Introduction to Business Economics
2: Theory of Demand and Supply
3: Theory of Production and Cost
4: Price Determination in Different Markets
5: Business Cycles
PART B: Business And Commercial 

Knowledge
1: Business and Commercial knowledge- 

An Introduction
2: Business Environment

3: Business Organizations
4: Government Policies for Business 

Growth
5: Organizations Facilitating Business
6: Common Business Terminologies
 Tulsian's Model Test Papers with Answers
Tulsian's Model Test Paper 1
Tulsian's Model Test Paper 2
Tulsian's Model Test Paper 3
Tulsian's Model Test Paper 4
Tulsian's Model Test Paper 5

Tulsian's Model Test Paper 6
Tulsian's Revision Test Papers with 

Answers
Tulsian's Revision Test Paper 1
Tulsian's Revision Test Paper 2
Tulsian's Revision One Day Before 

Examination

P C Tulsian, Additional Director (Former) Board of Studies, The Institute of Chartered Accountants of India, New Delhi 
and Principal Ramjas College University of Delhi.
Bharat Tulsian, Chartered Accountant, Alumnus of Sri Ram College of Commerce (SRCC), University of Delhi. 
Tushar Tulsian, MBA (Finance), Indian School of Business (ISB) Investment Banker (Former) J.P. Morgan
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Tulsian’s Cost & Management Accounting for CA Intermediate Course (Group I): 
With Quick Revision Book [Paper 3] Combo Pack

CA (Dr.) P C Tulsian, CA Bharat Tulsian & Tushar Tulsian

     
ISBN: 9789355016409  |  Price: ` 1299  |  Pages: 1560  |  Size: 6.75" X 9.5" (Paperback)
About the Book
Tulsian's Cost & Management Accounting For CA Intermediate Course (Group I)
The book has been designed for the students of CA Intermediate course (Group I) for the subject Cost and Management Accounting (Paper 3) as 
per the syllabus issued by the Institute of Chartered Accountants of India.
It serves as a self-study text and provides an overview and essential guidance for understanding complex accounting principles and practices. 
It includes detail discussion on cost and management accounting, cost ascertainment, methods of costing and cost control analysis including 
standard costing, marginal costing and budget with budgetary control. The book has been written in simple and lucid manner covering all important 
equations, formulae, figures and practical steps in a systematic manner to aid students learning. Based on the author's proven approach teach 
yourself style, the book is replete with numerous illustrations, exhibits and easy retention of concepts.
Quick Revision For Cost & Management Accounting - CA Intermediate Course (Group I)
This book is a companion to Tulsian's Cost and Management Accounting for CA Intermediate Course (Group I). It provides a quick revision of 
the concepts discussed in the main textbook and helps students to test their knowledge. The book helps in making the revision process easy by 
providing candidates with fully solved scanner, model test papers with solutions and CA Intermediate examination papers for practice. The content 
is exam-oriented, highly relevant and focuses on the important topics appearing in the exam.
Key Features
• Numerous questions along with answers have been provided for better understanding of important theoretical 

concepts
• Over 550 illustrations have been provided for a better understanding of the text
• Over 140 exhibits and more than 350 solved problems have been provided for a better comparative study
• Four Model Test Papers with Answers have been provided for students' practice

Combo 
Pack
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Contents

TULSIAN'S COST & MANAGEMENT ACCOUNTING FOR CA 
INTERMEDIATE COURSE (GROUP I)

1: Introduction to Cost Accounting
1A: Introduction to Management Accounting
2: Accounting for Material Cost
3: Accounting for Labour Cost
4: Accounting for Overheads
5: Activity Based Costing
6: Unit Costing
7: Integral and Non-Integral Systems
8: Reconciliation of Cost and Financial Accounts
9: Job, Batch and Contract Costing
10A: Process Costing I
10B: Process Costing II - Work-in-progress
10C: Joint Products and By-Products
11: Operating Costing (Service Costing)
12: Marginal Costing
13: Budgeting and Budgetary Control
14A: Standard Costing— Material Cost Variances
14B: Standard Costing— Labour Cost Variances
14C: Standard Costing— Overhead Variances
TULSIAN'S QUICK REVISION FOR COST & MANAGEMENT 

ACCOUNTING FOR CA INTERMEDIATE COURSE 
(GROUP I)

Section 1: Tulsian's Fully Solved Scanner Chapter-wise
1: Accounting for Material Cost
2: Accounting for Labour Cost
3: Accounting for Overheads
4: Activity Based Costing
5: Unit Costing

6: Integral and Non-integral Systems
7: Reconciliation of Cost and Financial Accounts
8: Job, Batch and Contract Costing
9A: Process Costing I
9B: Process Costing II - Work-in-progress
9C: Joint Products and By - products
10: Costing of Service Sectors
11: Marginal Costing
12: Budgeting and Budgetary Control
13A: Standard Costing - Material Cost Variances
13B: Standard Costing - Labour Cost Variances
13C: Standard Costing - Overhead Variances
Section 2: Revision One Day Before Examination
1: Accounting for Bonus Issue
2: Important Methods
3: Important Accounting Treatments
4: Important Distinctions
5: Important Short Answer Questions
Section 3: Tulsian's Model Test Papers With Answers
1. Tulsian's Model Test Paper-1
2. Tulsian's Model Test Paper-2
3. Tulsian's Model Test Paper-3
4. Tulsian's Model Test Paper-4
5. Tulsian's Model Test Paper-5
6. Tulsian's Model Test Paper-6
Section 4: CA Intermediate Examination Papers
CA Intermediate Examination Papers

P C Tulsian, Additional Director (Former) Board of Studies, The Institute of Chartered Accountants of India, New Delhi 
and Principal Ramjas College University of Delhi.
Bharat Tulsian, Chartered Accountant, Alumnus of Sri Ram College of Commerce (SRCC), University of Delhi.
Tushar Tulsian, MBA (Finance), Indian School of Business (ISB) Investment Banker (Former) J.P. Morgan
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Tulsian’s Accountancy for CA Intermediate Course (Group I): With Quick Revision 
Book (13th Edition) [PAPER 1] Combo Pack

CA (Dr.) P C Tulsian, CA Bharat Tulsian & Tushar Tulsian

     
ISBN: 9789355016393  |  Price: ` 1150  |  Pages: 1280  |  Size: 6.75" X 9.5" (Paperback)
About the Book
TULSIAN'S ACCOUNTANCY FOR CA INTERMEDIATE COURSE (GROUP I)
The book has been designed for the students of CA Intermediate course (Group I) for the subject Accounting (Paper 1) as per the syllabus issued 
by the Institute of Chartered Accountants of India.
It serves as a self-study text and provides an overview and essential guidance for understanding complex accounting principles and practices. 
The text includes detail discussion on accounting for bonus issue, cash flow statements, accounting for special transactions & accounting for 
departments, branches, and foreign branches. The second section of the book is presented in a simple and lucid manner elaborating the framework 
for preparation and presentation of financial statements and applications of Accounting Standards.
All important equations, formulae, figures and practical steps have been presented in screen format to catch the eye. Based on the author's proven 
approach teach yourself style, the book is replete with numerous illustrations, exhibits and easy retention of concepts.
QUICK REVISION BOOK FOR ACCOUNTANCY - CA INTERMEDIATE COURSE (GROUP I)
This book is a companion to Tulsian's Accountancy for CA Intermediate Course (Group I). It provides a quick revision of the concepts discussed 
in the main textbook and helps students to test their knowledge. The book helps in making the revision process easy by providing candidates with 
fully solved scanner, model test papers with solutions and CA Intermediate examination papers for practice. The content is exam-oriented, highly 
relevant and focuses on the important topics appearing in the exam.
Key Features
•   Numerous questions along with answers have been provided for better understanding of important theoretical 

concepts
•  Over 600 illustrations have been provided for a better understanding of the text
•  Over 100 exhibits to acquaint students with various accounting treatment and formats
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Pack
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Contents

TULSIAN'S ACCOUNTANCY FOR CA INTERMEDIATE 
COURSE (GROUP I)

Section A
1: Accounting for Bonus Issue
2: Redemption of Redeemable Preference Shares
3: Redemption of Debentures
4A: Managerial Remuneration
4B: Financial Statements of a Company
5: Cash Flow Statement
6: Profit Prior to Incorporation and Accounting for Business 

Acquisition
7: Accounting for Investments
8: Insurance Claims
9: Accounting for Hire Purchase and Instalment Purchase
10: Accounting for Departments
11A: Accounting for Branches
11B: Accounting for Foreign Branches
12: Accounts from Incomplete Records [or Single Entry System]
Section B: Accounting Standards
1: Preface to Accounting Standards
2: Framework for Preparation and Presentation of Financial 

Statements
3: AS 1 - Disclosure of Accounting Policies
4: AS 2 - Valuation of Inventories
5: AS 3 - Cash Flow Statement
6: AS 10 - Property, Plant and Equipment
7: AS 11 - The Effects of Changes in Foreign Exchange Rates
8: AS 12 - Accounting for Government Grants
9: AS 13 - Accounting for Investments
10: AS 16 - Borrowing Cost
 TULSIAN'S QUICK REVISION FOR ACCOUNTANCY - CA 

INTERMEDIATE COURSE (GROUP I)
Section 1: Tulsian's Fully Solved Scanner for Accounting 

Standard Questions
1: Preface to Accounting Standards

2: Framework for Preparation and Presentation of Financial 
Statements

3: AS 1 - Disclosure of Accounting Policies
4: AS 2 - Valuation of Inventories
5: AS 3 - Cash Flow Statement
6: AS 10 - Property, Plant and Equipment
7: AS 11 - The Effects of Changes in Foreign Exchange Rates
8: AS 12 - Accounting for Government Grants
9: AS 13 - Accounting for Investments
10: AS 16 - Borrowing Cost
Section 2: Tulsian's Fully Solved Scanner `for Theoretical 

Questions
• Important Theoretical Questions
Section 3: Tulsian's Fully Solved Scanner for Practical Questions
1: Accounting for Bonus Issue
2: Redemption of Preference Shares
3: Redemption of Debentures
4A: Managerial Remuneration
4B: Financial Statements of a Company
5: Cash Flow Statement
6: Profit Prior to Incorporation and Accounting for Business 

Acquisition
7: Accounting for Investments
8: Insurance Claims
9: Accounting for Hire Purchase and Instalment Purchase
10: Accounting for Departments
11A: Accounting for Branches
11B: Accounting for Foreign Branches
12: Accounts from Incomplete Records [or Single Entry System]

Section 4: Tulsian's Model Test Papers With Answers
Tulsian's Model Test Paper 1

Section 5: CA Intermediate Examination Papers
CA Intermediate Examination Papers - Accounting [Group I]

P C Tulsian, Additional Director (Former) Board of Studies, The Institute of Chartered Accountants of India, New Delhi 
and Principal Ramjas College University of Delhi.
Bharat Tulsian, Chartered Accountant, Alumnus of Sri Ram College of Commerce (SRCC), University of Delhi.
Tushar Tulsian, MBA (Finance), Indian School of Business (ISB) Investment Banker (Former) J.P. Morgan
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Accountancy For CA Intermediate Course (Group-II)  
with Quick Revision, 11e
P C Tulsian & Bharat Tulsian

     

ISBN: 9789352535224 |  Price: ` 950 | Pages: 1384 | Size: 6.75" X 9.5" (Paperback)

About the Book
Accountancy for CA Intermediate Course (GROUP II)
This new edition has been primarily designed for the students of CA Intermediate (Group II) course for the subject Advanced 
Accounting. It has been revised and remodelled as per the new syllabus issued by the Institute of Chartered Accountants of 
India. This book serves as a self-study text and provides essential guidance for understanding complex accounting principles and 
practices. Based on the author’s proven approach 6 teach yourself style, the book is replete with numerous illustrations, exhibits 
and solved problems.
Quick Revision – Accountancy for CA Intermediate Course (GROUP II)
This book is a companion to Tulsian’s Accountancy for CA Intermediate Course (Group II). It provides a quick revision of the 
concepts discussed in the main textbook and helps students to test their knowledge. The book helps in making the revision process 
easy by providing candidates with fully-solved scanner, model test papers with solutions and CA Intermediate examination paper 
for practice. The content is exam-oriented, highly relevant and focuses on the important topics appearing in the exam.

Key Features
Accountancy for CA Intermediate Course (GROUP II)
• Numerous exhibits to acquaint students with various accounting treatment and formats
• Over 200 illustrations to aid understanding of the concepts
• Over 100 theoretical questions with answers and more than 350 solved problems along with working notes
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Quick Revision – Accountancy for CA Intermediate Course (GROUP II)
• Fully Solved Scanner for Accounting Standards Questions
• Fully Solved Scanner for Theoretical Questions
• Fully Solved Scanner for Practical Questions
• Model Test Papers with Solutions
• CA Intermediate Examination Papers

Contents

Section A – Textbook
1. Accounting for Employee Stock 

Option Plan
2. Accounting for Buy-Back of 

Shares
3. Underwriting of Shares and 

Debentures
4. Amalgamation of Companies
5. Internal Reconstruction
6. Liquidation of Companies
7. Financial Statements of Life 

Insurance Companies
8. Financial Statements of General 

Insurance Companies
9. Financial Statements of Banking 

Companies
10. Non-Banking Financing 

Companies (NBFC)
11. Mutual Funds
12. Valuation of Goodwill
13. Consolidated Financial 

Statements [Holding Company 
Accounts]

Section B – Accounting Standards
1. AS 7 – Construction Contracts 
2. AS 9 – Revenue Recognition
3. AS 14 – Accounting for 

Amalgamations

4. AS 18 –Related Party 
Disclosures

5. AS 19 – Leases
6. AS 20 – Earnings Per Share
7. AS 24 – Discontinuing 

Operations
8. AS 26 – Intangible Assets
9. AS 29 – Provisions, Contingent 

Liabilities and Contingent Assets
10. Application of Guidance Note
Quick Revision – Accountancy for 
CA Intermediate Course (GROUP 
II)
Section 1 – Tulsian’s Fully-Solved 
Scanner For Accounting Standard 
Questions

AS 7 – Construction Contracts 
AS 9 – Revenue Recognition
AS 14 – Accounting for 

Amalgamations
AS 18 –Related Party Disclosures
AS 19 – Leases
AS 20 – Earnings Per Share
AS 24 – Discontinuing Operations
AS 26 – Intangible As sets
AS 29 – Provisions, Contingent 

Liabilities and Contingent Assets
Section 2 – Tulsian’s Fully Solved 

Scanner For Theoretical Questions
Important Theoretical Questions
Section 3 – Tulsian’s Fully Solved 
Scanner For Practical Questions
1. Accounting for Employee Stock 

Option Plan
2. Accounting for Buy-Back of 

Shares
3. Underwriting of Shares and 

Debentures
4. Amalgamation of Companies
5. Internal Reconstruction
6. Liquidation of Companies
7. Financial Statements of Life 

Insurance Companies
8. Financial Statements of General 

Insurance Companies
9. Financial Statements of Banking 

Companies
Section 4 – Tulsian’s Model Test 
Papers With Solutions
Tulsian’s Model Test Paper 1
Tulsian’s Model Test Paper 1
Section 5 – CA Intermediate 
Examination Papers
CA Intermediate Examination 

Papers- Advanced 
Accountancy (Group II)

P C Tulsian, Additional Director (Former) Board of Studies, The Institute of Chartered Accountants of India, New Delhi 
and Principal Ramjas College University of Delhi.
Bharat Tulsian, Chartered Accountant, Alumnus of Sri Ram College of Commerce (SRCC), University of Delhi.
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Tulsian’s Financial Management for CA 
Intermediate Course (Group II): 
[PAPER 8: Section A]
CA (Dr.) P C Tulsian, CA Bharat Tulsian & 
Tushar Tulsian

About the Book
This book meets the needs of the students of CA Intermediate (Group II) course 
for the subject Financial Management. It completely follows the syllabus issued 
by the Institute of Chartered Accountants of India. It serves as a self-study text 
and provides essential guidance for understanding of Financial Management 
and Financial Analysis; Financial Decisions; Capital Investment and Dividend 
Decisions; and Management of Working Capital. The book has been written in 
simple and lucid manner covering all the important equations, formulae, figures 
and practical steps in a systematic manner to aid students learning. Based on the 
author's proven approach teach yourself style, the book is replete with numerous 
illustrations, exhibits and solved problems.

Key Features
•  Over 350 solved problems along with necessary working notes and alternative solution have been provided throughout the text
•  Over 120 exhibits to acquaint students with various accounting treatment and formats
•  Includes fully solved scanner chapter-wise (CA Intermediate Examination Problems with Solutions)
ISBN: 9789355016416  |  Price: ` 995  |  Pages: 1056  |  Size: 6.75" X 9.5" (Paperback)
Contents

SECTION 1
1: Introduction to Financial Management
2: Ratio Analysis
3: Sources of Finance
4: Cost of Capital
5: Capital Structure Decisions
6: Leverages
7: Capital Investment Decisions
8: Risk Analysis in Capital Budgeting
9: Dividend Decisions
10: Working Capital Management—Estimation and Financing
11: Working Capital Management—Receivables Management

12: Working Capital Management—Inventory Management
13: Working Capital Management—Cash Management
SECTION 2: REVISION ONE DAY BEFORE EXAMINATION
• Appendix-1: Important Formulae for Revision
• Appendix-2: Important Theoretical Questions for Revision
SECTION 3: TULSIAN'S MODEL TEST PAPERS WITH 

ANSWERS
• Tulsian's Model Test Paper 1
• Tulsian's Model Test Paper 2
• Tulsian's Model Test Paper 3
SECTION 4: EXAMINATION PAPERS
• Examination Paper

P C Tulsian, Additional Director (Former) Board of Studies, The Institute of Chartered Accountants of India, New Delhi 
and Principal Ramjas College University of Delhi.
Bharat Tulsian, Chartered Accountant, Alumnus of Sri Ram College of Commerce (SRCC), University of Delhi.
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Financial Management with Quick Revision 
(For Group-I), 7e
P C Tulsian & Bharat Tulsian
About the Book
Understanding that value-based approach is critical for accounting students today, the 7th 
updated and revised edition of Tulsian’s Financial Management for CA-IPC (Group I) strikes 
an effective balance between theory and application. This self-study text retains its focus on 
aiding students in conceptualising complex topics and is replete with illustrations and learning 
solutions to help them learn and understand what financial management is all about. Written in 
teach yourself style, this book serves as a tutor at home and is a trusted resource for financial 
management students of CA course. 

Key Features
• Over 100 exhibits to acquaint students with various accounting treatment 

and formats
• More than 400 illustrations have been provided for better understanding of 

the text
• 350+ solved problems (including quick revision) along with necessary 

working notes and alternative solution

ISBN: 9789352531738  |  Code: 1007E00491  |  Price: ` 1295  |  Pages: 1368  |  Size: 6.75" X 9.5" (Paperback)
Contents
FINANCIAL MANAGEMENT (MAIN TEXTBOOK): 1. Introduction to Financial Management, 2. Time Value of Money, 3. Capital Budgeting, 4. Cost of Capital, 5. Leverage, 6. Capital 
Structure Theories, 7. Working Capital Management – Estimation and Financing, 8. Working Capital Management – Receivables Management, 9. Working Capital Management – 
Inventory Management, 10. Working Capital Management – Cash Management, 11. Sources of Finance, 12. Ratio Analysis, 13. Cash Flow Statement, 14. Funds Flow Statement, 
QUICK REVISION (SUPPLEMENT): Section-I: Fully-Solved Scanner Chapter-wise, Section-II: Scanner for CA Examination Problems, Section-III: Revision one day before 
Examination, Section-IV: Tulsian's Revision Test Papers with Answers, Section-V: CA-IPC Examination Papers
______________________________________________________________________________________________________________________________________________

 

Cost Accounting with Quick Revision  
(For Group-I), 8e
P C Tulsian & Bharat Tulsian
About the Book
This leading text has been thoroughly revised and updated to reflect the latest practices 
in Cost Accounting. The book comprehensively discusses all the basic concepts and 
processes used to determine product costs followed by practical exposition to students 
on how to analyse and evaluate information for cost ascertainment, planning, control and 
decision making. Simplistic, well-structured and abundantly illustrated, the book is an ideal 
text for students of CA-IPC (Group – I). 
Key Features
• Over 135 exhibits to familiarise with various accounting treatments and 

formats
•	 More	 than	 400	 illustrations	 for	 effective	 conceptual	 knowledge	 and	

understanding
• Over 160 solved problems along with working notes and alternative solutions

ISBN: 9789352533367  |  Price: ` 1075  |  Pages: 1574  |  Size: 6.75" X 9.5" (Paperback)
Contents
COST ACCOUNTING (MAIN TEXTBOOK): 1. Introduction, 2. Accounting for Material Cost, 3. Accounting for Labour Cost, 4. Accounting for Overheads, 5. Unit Costing, 
6. Job, Batch and Contract Costing, 7. Process Costing–I, 8. Process Costing–II (Work-in-progress), 9. Joint Products and By Products, 10. Operating Costing (Service 
Costing), 11. Integral and Non-Integral Systems, 12. Reconciliation of Cost and Financial Accounts, 13. Marginal Costing, 14. Budgeting and Budgetary Control, 15. 
Standard Costing – Material Cost Variances, 16. Standard Costing – Labour Cost Variances, 17. Standard Costing – Overhead Variances, 18. Standard Costing – Sales 
Variances, 19. Standard Costing – Miscellaneous Variances, QUICK REVISION (SUPPLEMENT): Section-1: Fully-Solved Scanner Chapter-wise, Section-2: Revision One 
Day Before Examination, Section-3: Tulsian’s Revision Test Papers, Section-4: CA-IPC Examination Papers

Combo 
Pack

Combo 
Pack
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Grewal’s Accountancy (For CA Foundation), 6e
M P Gupta & B M Agarwal
About the Book
The book has been primarily designed for the students of C.A. Foundation course for the subject Principles and 
Practice of Accounting.  It has been revised as per the new updates in the syllabus and is applicable for the students 
appearing for CA Foundation Examination November 2019 and onwards. The book provides conceptual knowledge 
and understanding of various principles and systems of accounting and their practical application in different sets of 
business transactions.
Key Features
• Provides over 250 illustrations throughout the text to aid understanding
• Includes 300+ numerical problems and review questions for practice
• Consists of 300+ multiple choice questions to test understanding of the concepts
• Contains more than 250 true and false statements along with answers and reasons as an 

appendix for deep-seated understanding of the concepts
• Provides updated chapter on ‘Accounting Standards and Accounting Policies’
• Incorporates	new	format	of	Profit	and	Loss	Account	and	Balance	Sheet	of	 the	Companies	

(Schedule III to the Companies Act, 2013)

ISBN: 9789352837540  |  Price: ` 725  |  Pages: 688  |  Size: 6.75" X 9.5" (Paperback)
Contents
1. Accounting Theory and Philosophy, 2. Accounting Standards and Accounting Policies, 3. Capital and Revenue (Expenditure and Receipts), 4. Contingent 
Assets and Contingent Liabilities, 5. Rules of Accounting and the Journal, 6. Ledger, 7. Cash Book, 8. Subsidiary Books, 9. Trial Balance and Rectification of 
Errors, 10. Depreciation Accounting, 11. Inventory Valuation, 12. Final Accounts, 13. Accounting for Bills of Exchange, 14. Bank Reconciliation Statement, 15. 
Average Due Date and Account Current, 16. Sale of Goods on Approval or Return Basis, 17. Issue and Forfeiture of Shares, 18. Issue of Debentures, 19. Financial 
Statements of Not-for-Profit Organizations, 20. Accounting for Consignments, 21. Partnership–I: Fundamentals (Including LLPs), Valuation of Goodwill and Final 
Accounts, 22. Partnership–II: Admission of a Partner, 23. Partnership–III: Retirement and Death of a Partner
Appendix: True and False Statements (Answers with Reasons)
M P Gupta, MCom, PhD, is Director Jagran College of Art, Science and Commerce, Kanpur. Formerly he was Head of Department - Commerce, VSSD (PG) 
College, Kanpur as well as Dean, Faculty of Commerce, Kanpur University, Kanpur. He has also been a visiting faculty member at Central India Regional Council 
of Institute of Chartered Accountants of India, Kanpur and at Kanpur Chapter of the Institute of Company Secretaries of India.
B M Agarwal, MCom, PhD, ACS, was formerly Head of Department - Commerce, DAV College, Kanpur. He has also been a visiting faculty member at Central 
India Regional Council of Institute of Chartered Accountants of India, Kanpur and at Kanpur Chapter of the Institute of Company Secretaries of India.
_______________________________________________________________________________________________________________________________________________

Statistics (For CA Foundation), 6e

P N Arora & S Arora
About the Book
The book has been primarily designed for the students of C.A. Foundation course for the subject Statistics. Written in 
concise and self-explanatory style, this book lucidly explains each concept with the help of solved examples. Keeping 
in view the new syllabus, a new chapter on Time Series Analysis has been included. Further, Statistical Tables for 
student’s ready reference have also been included towards the end of the book.
 
Key Features
• 300+ examples have been provided throughout the text to aid students in understanding of the 

concepts
• Multiple choice questions having more than 1700 questions (with answers) as well as hints/

solutions for select questions have been provided for practice
• Question bank having more than 950 questions has been provided at the end of each chapter 

to test understanding of the concepts

ISBN: 9789352833702  |  Price: ` 599  |  Pages: 560  |  Size: 6.75" X 9.5" (Paperback)
Contents
1. Statistical Description of Data, 2. Measures of Central Tendency or Averages, 3. Measures of Dispersion, 4. Correlation Analysis, 5. Regression Analysis, 
6. Time Series Analysis, 7. Probability, 8. Expected Value or Mathematical Expectation, 9. Theoretical Distributions, 10. Index Numbers • Statistical Tables
P N Arora, M.A., Ph.D. (DU), Former Professor of Mathematics Dayal Singh College University of Delhi, Delhi.
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Business Economics (For CA Foundation), 5e

S K Agarwal
About the Book
The book has been primarily designed for the students of C.A. Foundation course for the subject Business Economics. 
It has been revised and remodelled according to the newly introduced C.A. Foundation course. Written in concise 
and self-explanatory style, this book contains detailed notes and Multiple Choice Questions-Answers with detailed 
reasoning on Business Economics.
 
Key Features
• Over 375 chapter-end and 650 book-end multiple choice questions-answers with detailed 

reasoning to test and strengthen understanding of the concepts
•	 Specifically	designed	as	per	the	new	CA	Foundation	syllabus
• New chapter on Business Cycles

ISBN: 9789352833559  |  Price: ` 325  |  Pages: 264  |  Size: 6.75" X 9.5" (Paperback)
Contents
I. Introduction to Business Economics: 1. Nature and Scope of Business Economics, 2. Basic Problems of an Economy and Role of Price Mechanism, 
II: Theory of Demand and Supply: 1. Law of Demand and Elasticity of Demand, 2. Theory of Consumer Behaviour, 3. Law of Supply and Elasticity of Supply, 
III: Theory of Production and Cost: 1. Theory of Production, 2. Theory of Cost, IV: Price Determination in Different Markets: 1. Meaning and Types of Market, 
2. Determination of Equilibrium Price, 3. Price – Output Determination under Different Market Forms, V: Business Cycles • Additional Questions and Answers 
with Detailed Reasoning
 
S K Agarwal, Faculty, The Institute of Chartered Accountants of India.
_______________________________________________________________________________________________________________________________________________

Business Laws (For CA Foundation), 6e
P P S Gogna
About the Book
The book has been primarily designed for the students of C.A. Foundation course for the subject Business Laws. 
Written in concise and self-explanatory style, this book provides conceptual knowledge and understanding of various 
acts, such as, The Indian Contract Act, 1872; The Sale of Goods Act, 1930; The Indian Partnership Act, 1932. Further, 
chapters on The Limited Liability Partnership Act, 2008 and The Companies Act, 2013, have also been incorporated 
in the book keeping in view the new syllabus.

Key Features
• Over 400 Practical Type Analytical Examples 
• More than 300 Subjective Examples with detailed notes  
• 1400+ Multiple Choice Questions – Answers with detailed reasoning

ISBN: 9789352833566  |  Price: ` 750  |  Pages: 696 |  Size: 6.75" X 9.5" (Paperback)
Contents
Part-I: The Indian Contract Act, 1872: 1. Nature and Kinds of Contracts, 2. Offer and Acceptance, 3. Consideration, 4. Capacity to Contract, 5. Free Consent, 
6. Legality of Object and Consideration, 7. Void Agreements, 8. Contingent Contracts, 9. Quasi Contracts, 10. Performance of Contracts, 11. Discharge of 
Contracts, 12. Breach of Contract, Part-II: The Sale of Goods Act, 1930: 13. Nature and Formation of Contract of Sale, 14. Conditions and Warranties, 15. Transfer 
of Ownership and Delivery of Goods, 16. Unpaid Seller and His Rights, 17. Auction Sale, Part-III: The Indian Partnership Act, 1932: 18. General Nature of 
Partnership, 19. Registration of a Firm, 20. Rights and Duties of Partners (Mutual Relations of Partners), 21. Liabilities of the Firm and its Partners and Reconstitution 
of a Firm, 22. Dissolution of a Firm, Part-IV: The Limited Liability Act, 2008: 23. Nature and Scope of Limited Liability Partnerships, 24. Features, Characteristics 
and Business Operations, 25. Incorporation of LLP and Differences with Other Forms of Organizations, Part-V: The Companies Act, 2013: 6. Nature and Kinds 
of Companies, 27. Formation of a Company, 28. Memorandum of Association, 29. Articles of Association, 30. Shares of a Company, 31. Share Capital
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Auditing and 
Assurance
Pavan Kumar K. Ch.

ISBN: 9788121998307
Code: 1007A00561
Price: ` 350  |  Pages: 768
Size: 6.75" X 9.5" (Paperback)

Contents
1. Nature of Auditing, 2. Basic Concepts in Auditing, 3. Preparation for and Audit, 
4. Internal Control, 5. Vouching, 6. Verification of Assets and Liabilities, 7. Company Auditor, 
8. Company Audit-II, 9. Special Audits, 10. Auditing Standards, Statements and Guidance 
Notes – An Overview, 11. Frequently Asked Questions, 12. Practical Questions, 
13. Previous Years Questions Papers, 14. Question Bank, 15. Important Case Laws
____________________________________________________________________

Advanced Management 
Accounting, For CA Final
P C Tulsian & Bharat Tulsian

 
ISBN: 9789384857639
Code: 1007C00549
Price: ` 1195  |  Pages: 1,086
Size: 6.75" X 9.5" (Paperback)

Contents
Section-A: Advanced Management Accounting: 1. Management Accounting - An 
Overview, 2. Marginal Costing, 3. Relevant Costing, 4. Marginal Costing—Decision 
Making, 5. Budgeting and Budgetary Control, 6. Standard Costing—Material Cost 
Variances, 7. Standard Costing—Labour Cost Variances, 8. Standard Costing—
Overhead Variances, 9. Standard Costing—Sales Variances, 10. Standard Costing—
Miscellaneous Variances, 11. Transfer Pricing, 12. Activity Based Costing, 13. Operating 
Costing (Service Costing), 14. Just-in-Time (JIT), 15. Target Costing, 16. Total 
Quality Management (TQM), 17. Throughput Accounting and Theory of Constraints, 
18. Product Life Cycle Costing, 19. Balanced Score Card, 20. Value Chain Analysis, 
21. Miscellaneous Advanced Issues in Costing, 22. Responsibility Accounting, 23. Cost 
Control and Cost Reduction, 24. Uniform Costing, Section-B: Operations Research: 
1. Linear Programming Formulation, 2. Linear Programming-Graphical Method, 3. Linear 
Programming- Simplex Method, 4. Assignment Problems, 5. Transportation Problems, 
6. Critical Path Method-Drawing Network, 7. PERT, 8. Crashing, Resource and 

Combo 
Pack

Something , 9. Simulation, 10. Learning Curve Theory, Section-C: Important Theory 
Question with Answers (Advanced Management Accounting), Section-D: Important 
Theory Question with Answers (Operations Research) Section-E: Question Papers (CA 
Final Examination Question Papers
_____________________________________________________________________

Financial Reporting for CA Final
P C Tulsian & Bharat Tulsian

 
ISBN: 9788121941709
Code: 1007A00555
Price: ` 1399  |  Pages: 1,478
Size: 6.75" X 9.5" (Paperback)

Contents
Unit-1: Introduction: 1. Financial Reporting – An Introduction, Unit-2: Valuation Unit: 
2a. Valuation of Goodwill, 2b. Valuation of Shares, 2c. Valuation of Tangible Fixed 
Assets, 2d. Valuation of Brand, 2e. Valuation of Liabilities, 2f. Valuation of Business, 
Unit-3: Corporate Resructuring: 3a. Corporate Restructuring [Amalgamation-I], 
3b. Corporate Restructuring [Amalgamation-II] (Inter Company Holdings), 3a. Corporate 
Restructuring [Demerger, Sale/Purchase of Division etc.], 3a. Corporate Restructuring 
[Buy Back of Shares and Internal Reconstruction], Unit-4: Consolidated Financial 
Statements: 4a. Consolidated Financial Statement [Holding Company Accounts-I], 
4b. Consolidated Financial Statement [Holding Company Accounts-II],  [Chain Holding, 
Inter Company Holdings etc.], 4c. Consolidated Financial Statement [Associates and 
Joint Ventures], Unit-5: Employee Share-Based Payments: 5. Employee Share 
Based Payments, Unit 6: Value Added Statement: 6. Value Added Statement 
[Including Economic Value Added, Market Value Added & Shareholder's Shareholders 
Value Added], Unit-7: Human Resource Reporting: 7. Human Resource Reporting, 
Unit 8: Accounting and Reporting of Financial Instruments: 8a. Accounting and 
Reporting of Financial Instruments [Introduction], 8b. Accounting and Reporting 
of Financial Instruments [Derivative Accounting], 8c. Accounting and Reporting of 
Financial Instruments [Hedge Accounting], Unit-9: Financial Reporting for Financial 
Institutions Appendix CA Final Examination Paper May 2012: 9a. Financial Reporting 
for Financial Institutions [Mutual Funds], 9b. Financial Reporting for Financial Institutions 
[ Non-Banking Finance Companies (NBFC)], 9c. Financial Reporting for Financial 
Institutions [ Merchant Bankers], 9d. Financial Reporting for Financial Institutions [Stock 
Brokers] • Appendix: CA Final Examination Papers

     Combo 
Pack
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Quick Revision for  
Financial Accounting 
(Paper 5)
P C Tulsian & Bharat Tulsian
 
 
ISBN: 9789385676123
Code: 1007000611
Price: ` 1250  |  Pages: 1,280
Size: 6.75" X 9.5" (Paperback)

Contents
Very Short Answer Questions with Answers, Section-A: Generally Accepted Accounting 
Principles & Accounting Systems, Section-B: Preparation of Accounts, Section-C: Control 
of Accounting Systems, Section-D: Accounting in Service Sector, Section-E: Accounting 
for Special Transactions, Section-F: Accounting for Banking, Insurance and Electricity 
Companies • Tulsian's Model Test Papers • Examination Papers
_____________________________________________________________________

Quick Revision for 
Company Accounts 
& Audit (Paper 12)
P C Tulsian & Bharat Tulsian
 
 
ISBN: 9789385401329
Code: 1007000609
Price: ` 525  |  Pages: 1,428
Size: 6.75" X 9.5" (Paperback)

Contents
Part-I: Very Short Answers Questions: 1. Accounting Standards, 2. Company 
Accounts, 3. Auditing, Part-II: Generally Accepted Accounting Principles (GAAP): 
1. Conceptual Framework for Preparation and Presentation of Financial Statements, 
2. AS 11: The Effects of Changes in Foreign Exchange Rates (Revised 2003), 
3. AS 12: Accounting for Government Grants, 4. AS 15: Employee Benefits, 5. AS 19: 
Leases, 6. AS 20: Earning Per Share, 7. AS 26: Intangible Assets, 8. AS 29: Provisions, 
Contingent Liabilities and Contingent Assets, Part-III: Company Accounts: 1. Accounting 
for Share Capital, 2. Accounting for Bonus Issue, 3. Buy-Back of Shares, 4. Redemption 
of Preference Shares, 5. Issue and Redemption of Debentures, 6. Employees Stock 
Option Plan, 7. Underwriting of Shares and Debentures, 8. Financial Statements of 
A Company, 9. Cash Flow Statement, 10. Segment Reporting, 11. Amalgamation of 
Companies, 12. Internal Reconstruction, 13. Profit Prior to Incorporation, 14. Liquidation 
of Companies, Part-IV: Auditing: 1. Auditing Concepts, 2. Preparation for An Audit, 
3. Audit Evidence,  4. Audit Working Papers and Auditor's Right of Lien, 5. Internal Control, 
Internal Check and Internal Audit, 6. Vouching, 7. Verification of Assets, 8. Verification 
of Liabilities, 9. Company Auditor, Cost Auditor and Joint Auditor, 10. Company 
Audit, 11. Audit Report and Certificate, 12. Audit of Different Types of Organisations, 
13. Government Audit, Part-V: Tulsian's Model Test Papers Part-VI: Examination 
Papers

Quick Revision for  
Corporate Financial  
Reporting (Paper 18)
P C Tulsian & Bharat Tulsian

 
 
ISBN: 9789352531141
Code: 1007000612
Price: ` 1095  |  Pages: 1,040
Size: 6.75" X 9.5" (Paperback)

Contents
Section-A: Generally Accepted Accounting Principles (GAAP), Section-B:  Business 
Combinations - Accounting & Reporting, Section-C: Group Financial Statements, 
Section-D: Developments in Financial Reporting, Section-E: Government Accounting in 
India • Tulsian's Model Test Papers • ICWA Final Examination Papers
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Modern Economics
HL Ahuja

ISBN: 9789355011886    
Price: ` 1695
Pages : 1776

Advanced Accounts
M C Shukla, S C Gupta & 

T S Grewal

ISBN: 9789352533145    
Price: ` 1995
Pages : 2,332

Titles for
LIBRARY EDITIONS

Accounts

Economics
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ISBN Code Author Title INR

LOW  PRICED  STUDENTS'  PAPERBACK  EDITION

9789355010766 9789355010766 M C Shukla Advanced Accounts -  Volume I (LPSPE), 19e 695

9789355010674 9789355010674 H L Ahuja Managerial Economics (LPSPE), 9e 799

9789355011015 9789355011015 H L Ahuja Modern Microeconomics (LPSPE), 19e 699

9789352837311 9789352837311 H L Ahuja Principles of Microeconomics, 22e                                                                           595

9789352837335 9789352837335 H L Ahuja Advanced Economic Theory, 21e                                                                              775

9789352837366 9789352837366 H L Ahuja Business Economics, Microeconomic Analysis 13e                                                 625

9789352837328 9789352837328 H L Ahuja Macroeconomics, 20e                                                                                               625

NEP 2020 - Uttar Pradesh

9789355012210 9789355012210 H L Ahuja Economics for B.A. Students Semester-I   450

9789355014900 9789355014900 ,p- ,y vkgwtk vFkZ'kkL=k% O;f"V vFkZ'kkL=k ds fl¼kUr lsesLVj-I 395

9789355013217 9789355013217 ,p- ,y vkgwtk vFkZ'kkL=k lef"V vFkZ'kkL=k osQ fl¼akr lsesLVj-II                                                                             395

9789355018540 9789355018540 M.C. Shukla, T.S. Grewal, M.P. Gupta, 
B.M. Agarwal

Accounts B.Com. ke Vidyarthiyo ke Liye Semester V 475

ACCOUNTING

9788121905695 1007E00007 Grewal T.S. & Gupta S.C. Introduction to Accountancy                                                                                       650

9789352533084 9789352533084 Lal Jawahar Advanced Management Accouting                              995

9788121909174 1007000031 Khanna B.S./ Pandey I.M. & et al. Practical Costing                                                                                                        550

9788121923064 1007B00380 Lal Jawahar & Seema Srivastava Financial Accounting, 2e 775

9788121904933 1007A00132 Pillai R S.N. & Bagavathi V. Cost Accounting, 6e 650

9788121926621 1007B00416 Pillai R.S.N, Bagavathi & Uma S. Fundamentals of Advanced Accounting - Volume I (Financial Accounting)   1050

9788121926638 1007A00417 Pillai R.S.N, Bagavathi & Uma S. Fundamentals of Advanced Accounting - Volume II (Company Accounts) 895

9788121910620 1007B00264 Pillai R.S.N. & Bagavathi Management Accounting, 4th Edition                                                                         550

9788121919630 1007C00323 Shukla M.C./ Grewal T.S. 
& Gupta M.P. Cost Accounting: Text and Problems                                                                       895

9789352533138 Shukla M.C./ Grewal T.S. 
& Gupta S.C. Advanced Accounts - Volume II, 19e 850

9789352533145 9789352533145 Shukla M.C./ Grewal T.S. 
& Gupta S.C. Advanced Accounts, 19e (Library Edition) 1,995

9789352836079 9789352836079 Shukla M.C./ Grewal T.S./ 
Gupta S.C. & Aggarwal B.M. Advanced Accounts - Volume I (Hindi Edition), 11e 850

9789352836086 9789352836086 Shukla M.C./ Grewal T.S./ 
Gupta S.C. & Aggarwal B.M. Advanced Accounts - Volume II (Hindi Edition), 12e 850

9788121923446 1007A00387 Srinivasan N.P. & et al. Accounting for Management 595

9789358700213 9789358700213 K. Jayaprakash, V. Mohan Nayak, E. 
Nagaraju, & Suneel Kumar Duvvuri Fundamentals of Commerce (Course 1) 225

FINANCE, BANKING & LAW

9789355017260 Anurag Agnihotri & Inderjeet Company Law: For NEP 2020 250

9788121943215 1007000568 Bhalla V.K. Financial Management                                                                                               1050

9788121927024 1007C00418 Bhalla V.K. Fundamentals of Investment Management                                                            699
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9788121942911 1007000565 Bhalla V.K. International Financial Management                                         1050

9788121912488 1007G00223 Bhalla V.K. Investment Management (Security Analysis and Portfolio Management),
19th Ed. 1095

9788121943024 1007000567 Bhalla V.K. Working Capital Management                                                                                    895

9788192830094 1007000574 Dhameja Nand Public Budgeting and Financial Management                            210

9788121928304 1007A00431 Gogna P.P.S. A Textbook of Business and Industrial Laws, 2e 495

9789352531202 1007D00328 Gogna P.P.S. A Textbook of Company Law, 11th Edition                                                                550

9788121903776 1007C00175 Gogna P.P.S. A Textbook of Mercantile Law (Commercial Law)                                                      850

9788121922357 1007B00308 Kandasami K.P./ Natarajan S. & 
Parameswaran Banking Law and Practice, 4th Edition                                                                   325

9789385676079 1007G00023 Mishra M.N. & Mishra S.B. Insurance Principles and Practice, 22nd Edition                                                       675

9788121920377 1007B00330 Natarajan S. & Parameswaran R. Indian Banking                                                                                                            350

9788121919272 1007C00316 Pillai R.S.N. & Bagavathi Business Law                                                                                                              575

9788121902410 1007A00022 Shukla M.C. A Manual of Mercantile Law                                                                                       625

9788121920414 1007B00034 Tandon B.N./ Sudharsanam S. & 
Sundharabahu S. A Handbook of Practical Auditing                                                                              550

9789352531349 1007D00484 Tulsian P.C. & Tulsian Bharat Financial Management, 5th Edition                                                                        1250
9789355018786 9789355018786 MC Shukla, TS Grewal & SC Gupta Principles of Financial Accounting Semester I (For B.Com. Students) 450

9789358700107 9789358700107 MC Shukla, TS Grewal, SC Gupta Financial Accounting 
(As per the latest curriculum on the directives of NEP 2020) 475

9789355018533 9789355018533 CA (Dr.) Vijaya Batth & CA (Dr.) Leesa 
Mohanty Financial Accounting 650

BOOKS FOR REGIONAL EDITIONS

9789352836314 9789352836314 Dr. Ranganatham Gangineni 
Dr. Venkataramanaiah Malepati Financial Accounting II                                               205

TULSIAN'S COMMERCE SERIES

9789355016034 CA & Dr. P C Tulsian, Tushar Tulsian & 
CA Bharat Tulsian Tulsian’s Financial Accounting 699

9789355016126 CA & Dr. P C Tulsian, Tushar Tulsian & 
CA Bharat Tulsian Tulsian’s Business Laws 450

9789355017567 CA & Dr. P.C. Tulsian, Tushar Tulsian 
& CA Bharat Tulsian Tulsian’s Corporate Accounting 999

9789355015600 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian

Tulsian’s Principles and Practice of Accounting for CA Foundation Course: 
With Quick Revision Book (Paper-1) combo pack 1399

9789355015204 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian Tulsian’s Business Laws: For CA Foundation Course [Paper 2: Section A] 699

9789355015587 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian

Tulsian’s Business Mathematics, Logical Reasoning and Statistics: For CA 
Foundation Course [PAPER-3] 799

9789355015259 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian

Tulsian’s Business Economics and Business and Commercial Knowledge: 
For CA Foundation Course [Paper 4] 575

9789355016409 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian

Tulsian’s Cost & Management Accounting for CA Intermediate Course 
(Group I): With Quick Revision Book [Paper 3]  (Combo Pack) 1299

9789355016393 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian

Tulsian’s Accountancy for CA Intermediate Course (Group I): With Quick 
Revision Book (13th Edition) [PAPER 1]   (Combo Pack)       1150

9789352535224 Tulsian P.C. & Tulsian Bharat Accountancy with Quick Revision (For CA-IPC, Group -II), 11th Edition                   950
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9789355016416 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian

Tulsian’s Financial Management for CA Intermediate Course (Group II): 
[PAPER 8: Section A] 995

9788121936415 1007000523 Tulsian P.C. Business and Corporate Laws 375

9788121923996 1007000453 Tulsian P.C. Practical Costing                                                                                                    350

9789352531257 1007A00596 Tulsian P.C. & Tulsian Bharat Corporate Accounting for B.Com. (Hons.), 2nd Edition                                              835

9788121929417 1007C00455 Tulsian P.C. & Tulsian Bharat Cost Accounting                                                                                                     575

9789352533336 9789352533336 Tulsian P.C. & Tulsian Bharat Financial Accounting For B.Com. (Hons.), 2nd Edition                                              895

9789384319403 1007000594 Tulsian P.C. & Tulsian Bharat Financial Accounting for B.Com. (Programme)                                                      475

9788121936088 1007000520 Tulsian P.C. Financial Accounting (Combo with 9788121940269) 340

9788121924009 1007B00454 Tulsian P.C. & Tulsian Bharat Introduction to Corporate Accounting with Quick Revision (Combo)                          450

9788121936149 1007000522 Tulsian P.C. Introduction to Cost Accounting                                                                                  650

9788121940269 1007000544 Tulsian P.C. Quick Revision (Combo with 9788121936088) 195

9788121940603 1007000548 Tulsian P.C. & Tulsian Bharat Quick Revision for Introduction to Corporate Accounting (Combo) 
(9788121924009) 250

9789355018816 9789355018816 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian Tulsian’s Financial Management 999

9789355018793 9789355018793 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian Tulsian’s Management Accounting 699

9789355018809 9789355018809 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian Tulsian’s Business Statistics 899

9789355019561 9789355019561 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian

Tulsian’s Financial Accounting Semester I (As per the latest curriculum on 
the directives of NEP 2020 – For the Universities of Rajasthan State) 650

ECONOMICS/ BUSINESS ENVIRONMENT

9789358704815 9789358704815 Gaurav Datt & Biswajit Nag Indian Economy 73rd Edition 799

9789385676444 1008N00013 Datt Gaurav & Mahajan Ashwani Bhartiya Arthvyavastha (Indian Economy), 55th Edition                                             790

9789352534364 9789352534364 Ahuja H.L. Uchchatar Samashti Arthshastra, 11th Edition                                                          550

9789352531875 1008B00192 Ahuja H.L. Uchchatar Arthik Siddhanth, 6th Edition                                                                    750

9788121924634 1008C00227 Dewett K.K. & Navalur M.H. Modern Economic Theory, 23e 950

9788121924870 1008E00226 Ahuja H.L. Economic Environment of Business, 7th Edition                                                    595

9789385401350 1008H00135 Ahuja H.L. Macroeconomics: Theory and Policy, 20th Edition                    650

9788121942805 1007000562 Bhalla V.K. International Business                                                                                                 950

9789383746842 1007000587 Gupta C.B. International Business                                                                                                375

9788121904926 1007A00050 Narain Laxmi Public Enterprise Management and Privatisation                                                       415

GENERAL MANAGEMENT

9788121922203 1008B00215 Cauvery R./ Nayak, Sudha U.K./ Girija 
M. & Meenakshi R. Research Methodology                                                                                               295

9788121919937 1020C00052 Gupta A.K. Management Information System                                                                              450

9789384319342 1007000592 Gupta C.B. Strategic Management                                                                 495

9788121924580 1007B00395 Gupta R.N. Principles of Management                                                                                      250

9788121942867 1007000564 Khanka S.S. Business Ethics and Corporate Governance                595

9788121918015 1007C00307 Khanka S.S. Entrepreneurial Development, 4e 725

9788121938815 1020000137 Nagpal D.P. Textbook on Management Information Systems                                                      550

9788121912006 1020B00027 Parameswaran R. Computer Application in Business                                                                            325
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9788121922524 1007C00370 Pillai R.S.N. & Bagavathi Office Management                                                                                               325

9788121941495 1007A00554 Pillai R.S.N. & Kala S. Principles and Practice of Management                                                                    450

9788121943345 1007000571 Senthilkumar S./ Durai, Marutha M./ 
Sharmila A. & Poornima J. Business Policy and Strategic Management                                                             375

9788121932226 1008C00240 Upagade Vijay & Shende Arvind Research Methodology                                                                                            350

BUSINESS COMMUNICATION

9788121926034 1010000311 Banerjee Sutapa English for Engineering and Management (Professional Communication in 
Eng.), 2e 150

9788121931694 1011B01081 Das Shruti Contemporary Communicative English                                                                    210

9788121928700 1011C01011 Jain V.K. & Biyani Omprakash Business Communication, 2nd Edition                                                                     325

9788121905190 1007C00121 Pillai R.S.N. & Bagavathi Modern Commercial Correspondence                                                                 350

9788121903240 9788121903240 Reddy P.N. Principles of Business Organisation and Management, 6/e                                   450

9789358700206 9789358700206 V. Mohan Nayak, K. Jayaprakash, E. 
Nagaraju & Suneel Kumar Duvvuri

Business Organisation Course 2 (As per the new syllabus prescribed by 
APSCHE) 225

9789358700756 9789358700756 B. Raju & P.S Sastry Communication Skills (As per the new syllabus prescribed by APSCHE) 110

9789358700749 9789358700749 K. Alex & B. Raju A Course in Communication and Soft Skills 
(As per the new syllabus prescribed by APSCHE) 110

9789358700695 9789358700695 Er. A.K. Jain, Dr. Pravin S.R. Bhatia & 
Dr. A.M. Sheikh

Professional Communication Skills
For B.A., B.Com. and B.Sc. Students Semester I, II, III & IV (As per Latest 
NEP 2020 FYUGP Syllabus for All Colleges and Universities in Jharkhand)

425

9789358706826 9789358706826 Dr. Tilak Ch. Das Business Organisation and Management (As per the latest curriculum on the 
directives of NEP 2020) 299

HRM/HRD/OB

9788121943017 1007000566 Gupta C.B. A Textbook of Organisational Behaviour                                   295

 9789352534357 9789352534357 Khanka S.S. Human Resource Management, 2e                                                                          795

9788121920148 1007D00329 Khanka S.S. Organisational Behaviour                                                                                      650

9788121918053 1007B00309 Sheikh A.M. Human Resource Development and Management, 3rd Edition                              475

9789383746798 1007000589 Srivastava Sushila & Rani, Sudha K. Textbook of Human Development – A Lifespan Development Approach           310

9788121924528 1010C00299 Suresh Jayshree & Raghavan B.S. Human Values and Professional Ethics, 4th Edition                                             295

MARKETING MANAGEMENT

9788121921619 1007A00351 Balaji B. Services Marketing and Management                                                                      465

9788121940016 1007A00543 Gupta Ruchi Advertising Principles and Practice 495

9788121922142 1007B00344 Jain P.C. & Bhatt Monika Consumer Behaviour in Indian Context, 2nd Edition                                                 345

9788121932448 1007A00492 Pillai R.S.N. & Bagavathi Marketing Management                                                                                             525

9788121916974 1007C00301 Pillai R.S.N. & Bagavathi Modern Marketing (Principles and Practices)                                                            650

9788121931687 1007C00479 Rudani R.B. Basics of Marketing Management (Theory & Practice)                                         425

9788121932073 1007B00486 Singh Harjit Retail Management – A Global Perspective (Text and Cases)                             650

PRODUCTION/ OPERATIONS MANAGEMENT

9788121925938 1007B00411 Banerjee Biswajit Operations Management and Control, 3e 495

9788121928854 1007000440 Bhattacharyya S.K. Logistics Management (Definitions, Dimensions and Functional  
Applications), 2e 595

9788121936484 1007000524 Jain K.C. & Patidar Jeet Purchasing and Materials Management                                                                 325
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MATHEMATICS & STATISTICS

9788121930727 1007000470 Arora P.N./ Arora Sumeet &
Arora Amit Managerial Statistics, 2e 595

9788121927765 1007A00426 Arora P.N./ Arora Sumeet/ 
Arora S. & Arora Amit Comprehensive Statistical Methods                                                                     1395

9788121902816 1010E00087 Gupta, Prem Kumar & Hira D.S. Operations Research, 7th Edition 995

9788121909686 1010C00128 Gupta, Prem Kumar & Hira D.S. Problems in Operations Research                                     995

9788121941006 1010000544 Gupta, Prem Kumar/ 
Hira D.S. & Kamboj Aarti Introduction to Operations Research                                                                        750

9789352533121 9789352533121 Hazarika Padmalochan A Textbook of Business Mathematics, 4th Edition                                                    675

9788121922852 9788121922852 P N Arora & S Arora Statistics and Management, 5th Edition                                                                 495

9788121924566 1007D00391 Hazarika Padmalochan A Textbook of Business Statistics, 4th Edition 499

9788121900447 1007A00182 Pillai R.S.N. & Bagavathi Practical Statistics                                                                                                   595

9789352837267 Pillai R.S.N. & Bagavathi Statistics, 8e                             595

9788121926270 1010B00315 Satyadevi C. Quantitative Techniques                                                                                       375

9788121900379 1007D00093 Singh S.P. Sankhyiki Sidhant Avam Vyavhar (Statistics: Theory and Practice), Hindi 
Edition   825

9788121940870 1007000552 Tulsian P.C. & Tulsian Bharat Fundamentals of Operations Research                        350

HOSPITALITY & HOTEL MANAGEMENT

9788121997607 1007000557 Negi Jagmohan Food and Beverage Service (Skills and Techniques)                                             420

9788121940290 1007000547 Negi Jagmohan Fundamentals of Culinary Art (Theory and Practice of Cooking)                           540

9788121997737 1007000559 Negi Jagmohan Housekeeping (Theory and Practice)                                                                   540

SELF-HELP & PROFESSIONAL DEVELOPMENT

9788121998697 1001000463 Alex K. Managerial Skills                                                                                                  365

9788121931922 1001D00221 Alex K. Soft Skills, 3e 550

9788121920926 1011C00793 Jain A.K./ Bhatia, Pravin S.R. & Sheikh 
A.M. Professional Communication Skills                                                                          425

9788121933346 1007000496 Onkar R.M. Managing Career by Discovering Your Personality                                             315

9788121929035 1007C00445 Onkar R.M. Personality Development and Career Management 525

9788121936569 1007000525 Rishipal Training and Development Methods                                                                      315

9789383746798 1007000589 Srivastava Sushila & Rani, Sudha K. Textbook of Human Development – A Lifespan Development Approach              310

9788121927475 1001B00214 Vishala Mary & SND Guidance and Counselling (For Teachers, Parents and Students)                       399

BOOKS FOR FOUNDATION COURSE

9789355015600 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian

Tulsian’s Principles and Practice of Accounting for CA Foundation Course: 
With Quick Revision Book (Paper-1) combo pack 1399

9789355015204 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian Tulsian’s Business Laws: For CA Foundation Course [Paper 2: Section A] 699

9789355015587 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian

Tulsian’s Business Mathematics, Logical Reasoning and Statistics: For CA 
Foundation Course [PAPER-3] 799

9789355015259 CA & Dr. P C Tulsian, Tushar Tulsian 
& CA Bharat Tulsian

Tulsian’s Business Economics and Business and Commercial Knowledge: 
For CA Foundation Course [Paper 4] 575

9789352833702 9789352833702 Arora, P N & Arora, S Statistics (For CA Foundation), 6e                                                                            599
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9789352833566 9789352833566 Gogna P.P.S. Business Laws (For CA Foundation), 6e                                                                   750

9789352833559 9789352833559 S K Agarwal Business Economics (For CA Foundation), 5e                                                         325

9789352837540 Gupta M.P. & Agarwal B.M. Grewal’s Accountancy (For CA Foundation), 6e 725

BOOKS FOR CA/IPC COURSE (GROUP I & II)

9788121998307 1007A00561 Ch. Pavan Kumar K. Auditing and Assurance (For CA-IPCC, Group II)                                                     350

9788121931373 1007000478 Gogna P.P.S. Law for CA-PCC/IPCC (Business Law and Company Law)                                  250

9788121935227 1007A00510 Sheikh A.M. &  Khandare S.S. Information Technology and Strategic Management for CA-IPCC                        175

9789352533367 9789352533367 Tulsian P.C. & Tulsian Bharat Cost Accounting with Quick Revision (For CA-IPC, Group-I), 8th Edition                 1075

9789352531738 1007E00491 Tulsian P.C. & Tulsian Bharat Financial Management with Quick Revision (For CA-IPC, Group-I), 7th 
Edition       1295

9788121933490 1007000500 Tulsian P.C. & Tulsian Bharat Law for CA-PCC/IPC                                                                                             325

BOOKS FOR CA-FINAL COURSE

9788121942812 1007A00563 Gogna P.P.S. Corporate and Allied Laws (For CA-Final)                                                              750

9789384857639 1007C00549 Tulsian P.C. & Tulsian Bharat Advanced Management Accounting With Quick Revision (For CA-Final) 
(Combo)  1195

9788121941709 1007A00555 Tulsian P.C. & Tulsian Bharat Financial Reporting With Problems & Solutions, Accounting Standards & 
Guidance Notes (For CA-Final) (Combo Pack) 1399

BOOKS FOR ICWA COURSE

9789385676123 1007000611 Tulsian P.C. & Tulsian Bharat Quick Revision for Financial Accounting (For ICWA Intermediate: Paper 5) 1250

9789385401329 1007000609 Tulsian P.C. & Tulsian Bharat Quick Revision for Company Accounts & Audit (For ICWA Intermediate: 
Paper 12) 525

9789352531141 1007000612 Tulsian P.C. & Tulsian Bharat Quick Revision for Corporate Financial Reporting (For ICWA Final: Paper 18) 1095

 Library Editions
Accounts

9789352533145 9789352533145 M C Shukla, S C Gupta & T S Grewal Advanced Accounts 1995

Economics
9789355011886 9789355011886 H L Ahuja Modern Economics - An Analytical Study, 20e 1695

Print on Demand
9789383746927

Prof. Nand Dhameja & S. 
Anjaneya Sastry Finance And Accounting For Managerial Competitiveness

9789384319403
CA & Dr. P C Tulsian & CA 
Bharat Tulsian Tulsian's Financial Accounting for B.Com. (Programme)

9788121936095 1007A00521 Tulsian P.C. Business and Industrial Laws                                                                                 

9789384319410 1007000595 Tulsian P.C. & Tulsian Bharat Business Laws for B.Com. (Hons.)                                                                        

9788121929486 1007C00458 Tulsian P.C. & Jhunjhunwala Bharat Business Statistics                                                                                                     

9788121930581 1007A00465 Gupta M.P. Cost Accounting (For CA - IPC - ATC)
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9788121933414 1007A00498 Seth, Tejpal C.S. S. Chand’s Business Ethics and Communication (Question and Answers) (For CA-
IPCC)                                                                                                           

9788121939812 Dr. Dheeraj Mehrotra Implementing Six Sigma In Education                                                                                                  

9788121907484 Dr. B. N. Tondan & Maya Gupta Ankeshan Siddhant Avam Vyvahar                                                                                          

9788121915182 1007A00298 Negi Jagmohan Professional Hotel Management                                                                             

9788121939928 1007000541 Negi Jagmohan Hospitality Reception and Front Office (Procedures and Systems)                      

9788121940924 1003000400 Goyal Shashi & Gupta Pooja Food Nutrition and Health                                                                                     

9789383746903 1001000476 Singh Jatinder & Mehta Ranjeet Way To Success                                                                                                       

9789352835294 Dr. Ranganatham Gangineni 
Dr. Venkataramanaiah Malepati Fundamentals of Accounting - Financial Accounting I                                                   

9788121920995 1007000322 Vinayakam N. & Charumati B. Financial Accounting        

9789385676093 1008000260 Bose D./ Ganesan S. & 
Marimuthu A. An Introduction to Public Finance (Fiscal Economic)                                             

9788121924740 1007000546 Kumar Pardeep & 
Sachdeva Amanjot Fundamentals of Management                                                                                 

9788121938495 1007000529 Asthana B.N. Sankhyiki Ke Saral Sidhant (Hindi Edition)                                                            

Available on print on Demand, the MRP & Discount will be provided basis the quantity
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